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The State of the Nation’s Econ- 


omy: 
Up 

Bank Loans—Weekly total up 
$50 million for ninth consecutive 
week to $13,434 million. 

Texas On—November crude out- 
put set at 2,286,175, a gain of 137,- 
606 barrels over the permitted daily 
flow this month. 

Copper SHIPMENTS—U. 8S. users 
in September got 103,115 tons, a 
boost of 12,376 over August. Last 
month was the highest since 
March, 

Crry GOVERNMENT COosTS 
largest municipalities, latest total 
was $2,771,679, up 17 percent over 
preceding year. Revenue amounted 
to $8,364,502,000, or 14 percent above 
year before. 

TruckLoapINcs—Higher by 17.8 
percent in August against July. 
Nearly 6 percent ahead of August, 
1948. 

Auto DeaLer Sates—Among 13 
major kinds of business, sales of 
the motor vehicle group were the 
only ones in September to sur- 
pass the same ’48 month, prelim- 
inary figures show. 

Firunc Stations—September sales 
at same level as year ago. 

INDEPENDENT Retaiters—Sales in 
September were 7 percent ahead 
of August, but 4 percent under 
September a year ago, according to 
preliminary data from 13,000 large 
independent stores. 

Om Burners—August_ ship- 
ments were 73,700 against 41,600 
in July. 

JeweLry SaLtes—At wholesale level 
totaled $29 million in August, up 
66 percent over July and 13 percent 
below same ’48 period. Inventories 
at cost were up 12 percent over 


preceding month and 9 percent | 


under a year ago. 


* * + 


Down 
Auto Output—Week’s total of 
137,260 vehicles in U. S. plants is 
slightly below previous week’s 140,- 
157, but well over the 117,363 in 
the same week a year ago. 
Ecectrricity Output—Coal and 
steel strikes are said to have 
edged total off 6 percent from 
same week a year ago. 
INveNToRIES—For business in gen- 
eral, they declined about $100 mil- 
lion in August from July. Largest 
drop was by manufacturers, while 
retail stocks were up $13 billion. 
+ * * 


General 


PENSION Percentaces — About 25 


years ago there were 20 younger | 


persons for every individual 65 and 


plus. Current figures are about 12} 
25 | 


younger people. In another 
years, eight will be the number of 


younger citizens for everyone 65) 


and older, say the actuaries. 


Epiror’s Norte: Reports from 
areas affected by the coal and 
steel strikes indicate that busi- 
ness is being hit heavily. An auto 
man reports after a _ swing 
through Virginia and West Vir- 
gina that used-car repossessions 
are high, service is far below par, 
and finance companies have de- 
clared a moratorium on new-car 
payments. 

Department stores are : loaded 
with Christmas merchandise and 
winter apparel that is not mov- 
ing. If the coal strike were 
settled tomorrow, it is estimated 
that it would still take 60 days 
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NEW LEADERS OF THE OHIO ASSN.—Elected to office b 
Assn. in convention at Cincinnati were (left to right): 
treasurer; Ralph Rodgers, Dayton, first vice-president; Carl Horn, Lima, second vice-presi- | 
Walt R. Hamer, Columbus, executive secretary; Lou 


dent; Frank Link, Sandusky, secretary; 


the Ohio Automobile Dealers 


| Wilsch, Columbus, president, and R. E. (Rudy) Reinhold, Cincinnati, retiring president. 


Shutdown Fears 
Slow Up UAW 


Pension Drive 


By Mac Gordon 

| Associate Editor 

i\"HE UAW-CIO’s drive to gain 
pensions from Chrysler Corp. 

and independent car makers was 

bogged down last week because of 

threatened production stoppages 

growing out of the steel and coal 

strikes. 





of the UAW, reported it will be 
compelled to halt all assembly 
operations by Nov. 5 barring a 
sudden resumption of steel output. 
No progress has been reported 
from the continuing Chrysler ne- 
gotiations on economic issues. 

Curtailments or closings at 
other car makers, including 
Packard and Willys, also serve 
to weaken the union’s pension 
bargaining case at this time. 
| A wait-and-see attitude, conse- 
quently, is prevalent in the auto 
industry’s labor sessions. 

* * + 
IGHLIGHTS of other labor 
front developments last week: 

1. It was reported in Washing- 
ton that President Truman was 
considering intervention in the 
steel and coal disputes should no 
further headway toward settle- 
ments be made in the negotiations. 
CIO President Philip Murray was 
not expected to talk peace serious- 
ly in the steel situation, however, 
|}until after next week’s national 
CIO convention. 

2. Prominent Ford plant locals 
of the UAW, including Rouge 
600, held their votes on ratifica- 
tion or rejection of the proposed 
pension contract. Approval was 
urged in a special pre-election 
message to the Ford workers 
(Continued on Page 46, Col, 1) 





before cash started rolling from 
mining operations. 

Meanwhile, here is a detailed 
report on one phase of the auto 
market in the East Tennessee 
Valley: 

By Alan Sayford 

Staff Correspondent 
| CHATTANOOGA, Tenn.—Opera- 
|tors of rural truck franchises and 
automobile dealers with supporting 
or additional truck lines 


|northern Georgia take a glum look 





supposed heavy buying season for 


Chrysler, biggest current target 


in the} 
|lower East Tennessee valley and | 


at the heavy truck market. The | 


From left to right (front row), they are: C. 
Inc. (Cadiltiac-Pontiac), Reading; Claude S. 
Back row: 
Inc. (Ford), Wilkes-Barre; Leigh W. 
jet) Allentown; E. A. Sahli, 


Schadt 


* 





John T. McGlackin, Mt. Vernon, | 


J. Williams, Dodge dealer in Erie, who is the new president; A. W. Golden, A. W. 


! ahli Motor Co. (Chevrolet), 
E. Nittinger, Inc. (Ford), Philadelphia, and R. C. Jones (Packard), Reading. 
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As Steel-Strike Paralysis Starts to Set In... 
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Production 
Automotive News Estimates 
U. S. Cars, Trucks 


137,260 140,157 


1948 
Week 


Prev. 
Week 


Last 
Week 


For complete productiion totals 
by makes, see table, page 54. 





PENNSYLVANIA COMMITTEE AT TRI-STATE—Members of the Pennsylvania Automotive 
Assn.'s executive committee were busy durin 


I Golden, 
Klugh, Harrisburg, general manager of PAA. 


Paul Ruch, City Auto Sales (Dodge), Clearfield; R. W. Frantz, Motor Twins, 


(Chevro- 


retiring president, Town Auto Co. 
Nittinger, 


Beaver Falls; R. E. 


* * 


Action on Dealer Protests 


Urged by Tri-Staters 


By George E. Shelley 
Staff Correspondent 

| TLANTIC CITY —(UTPS) —A 
report on dealer dissatisfaction, 
| which resulted in the adoption of 
;}a resolution calling for favorable 
| action on a host of dealer problems, 
provided one of the highlights of 
the Tri-State 
Convention of au- 
tomotive mer- 
chants from 
Pennsylvania, 
Maryland and 
Delaware, held 
Oct. 14 and 15 

“ here. 
“ d Other features 
were talks by 
A top-ranking ex- 
. ecutives of the 
J. O, Darrell industry, and ad- 
dress by Pennsylvania’s Gov. James 


Market KO’d ie Strike Areas 


such merchandise has rolled around 
again and prospects for sales in 
this category look no better than 
they did during the normally slow 
summer season. 

The men who operate the vast 
majority of the rural retail truck 
houses in this entire area say that 
the fall market for heavy merchan- 
dise, which normally in the years 
past was on the upswing, “is pretty 
well something of the past.” 

The oldtimers in the automo- 
bile and truck game qualify this 
statement by saying that there 
will always be some market for 

(Continued on Page 51, Col. 1) 


H. Duff, speeches by other promi- 
nent speakers and election of offi- 
cers of the Pennsylvania Automo-. 
tive Assn., the only one of the three 
groups electing during the conven- 
(Continued on Page 47, Col. 1) 


Wage Bill OK'd; 
Basing Point, 
T-H Held Over 


ASHINGTON. — In the closing 

hours of the 8l1st session of 
Congress, lawmakers increased the 
minimum wage standard from 40 
to 75 cents an hour but exempted 
all but a small number of auto 
dealers from provisions of the 
Wage-Hour bill. 

(For details on how dealers are 
affected, see Automotive Wash- 
ington on page 12.) 


by NADA, was postponed by the 
Senate until next January. 
” * * 


vised version of the Taft-Hart- 


not acted upon by the House. 
Expansion of social security, 
passed by the House, was left up 
in the air by the Senate. 
Dealers were interested in the 
basing-point bill, which would per- 


tion. 
The bill 


(See CONGRESS, 





Page 53, Col. 2) 


the Tri-State convention in Atlantic City. 
. Lee, Lee Chevrolet, Inc., Uniontown; Harry 


Further consideration of the bas- | 
|ing-point bill, which was supported | 


LSO left hanging fire was a re-| 


ley Act, passed by the Senate but | 


mit manufacturers to absorb freight | 
costs so long as such practice would | 


Associate Editor 

HE auto industry was only a 

week away from a new alltime 

annual output record, but at press- 
time Thursday the continuing steel 
and coal strike threatened it with 
complete paralysis. 

Although last week’s ouput of 
cars and trucks was only slightly 
below the previous week’s vol- 
ume, the coming week’s pace was 
expected to show a real nosedive. 
The coming week, however, 
should yield more than the 65,000 
vehicles necessary for the writing 
of a new annual record. 


Fear in the industry generally 
was that if the steel tieup contin- 
ued till November, about the middle 
of the month the government 
wouldn’t need to employ many 
fingers to count the number of 
auto plants still in production. 

U. S. plants last week turned out 
an estimated 119,223 cars and 18,037 
trucks—a total of 137,260 vehicles, 
according to Automotive News 
compilations. The previous week’s 
accounting of 140,157 units included 
119,858 cars and 20,299 trucks. 


* * * 


BANWHILE, the nation’s larg- 
+" est producer of motor vehicles 
fell victim to the steel situation. 
General Motors announced that 
starting next week all its plants 
would go on four-day schedules. 

The corporation’s GMC Truck 

division abandoned Friday work 
last week, due to lack of steel at 
a supplier of special parts._ 

GM’s overall curtailment was be- 
lieved designed to stretch out steel 
supplies and, if possible, evade 
|}complete shutdowns until time to 
|change over to new models. 

If such speculation was true, 
then GM plants should be able to 
operate on an albreviated basis 
through most of November. But if 
the steel strike lasts much longer, 
it is possible that production of 
new models could not be started at 
all. 


| By Bernie Thomas 


* 


Tes probability of suppliers be- 
ing unable to deliver threatened 
the schedules of all makers, and 
Chrysler Corp. will be next to feel 
the pinch. 

Chrysler plans to stop all final 
assembly activity Oct. 28, except 

(Continued on Page 53, Col, 1) 
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Top Cars 


New-car registrations for eight 
months, plus 17 states for Sep- 
tember: 
1949 Pos. 

1—685,533 
2—517,687 
3—343,493 
4—257,555 
5—214,812 
6—180,679 
7—171,033 
8—128,650 
9—116,742 
10—1038,788 
11— 94,987 
12— 85,779 
18— 70,102 
14— 


1948 Pos. 
488,193— 
273,410— 
233,497— 
173,910— 
159,258— 
126,540— 
148,940— 
100,508— 

84,227— 
78,507—12 
83,695—10 
73,323—13 
54,602—15 
56,423—14 
40,556—17 
81,468—11 
19,434—19 
15,385—20 
46,236—16 
19,572—18 

1,337—22 

6,721—21 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Olds, 
Dodge 
Stude. 
Mercury 
Hudson 
Nash 
Chrysler 
Packard 
DeSoto 
Cadillac 
Kaiser 
Lincoln 
Willys 
Frazer 
Crosley 
Ang.-Pref. 
Austin 


Total All Makes 


COD 8 me OT 





not “substantially lessen competi- | 


affects freight charges | 


3,218,632 2,369,760 
For further details see page 
40, today’s issue. 





2 — - 
Bathrick, 





uinn Optimistic at Florida Parle 
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1950 Best Year for Dealers? 


JACKSONVILLE, Fla. — Predic- 
tions that the present demand for 
automobiles will continue for a 
considerable period, and that 1950 
will be the auto industry’s best 
year, were made here last week 
at the Florida Automobile Assn.’s 
annual convention. 


Reasons why the present de- 


ager, cited reasons why he 
thought 1950 would be the best 
year in history. 

The replacement potential is 
enormous, Quinn said, in pointing 
to the fact that 45 percent of all 
cars on American roads today are 
|eight years old or older. This com- 
| pares with 25 percent in the pre- 


governmental spending.” 
Keynoting the need for im- 
proved methods of salesmanship 
as @ means to succeed in the 
postwar market was Frank W. 
Lovejoy, New York, vice-presi- 
dent of Socony-Vacuum Oil Co. 
Reminding them that “the econ- 
omy of the United States is built 





we consider unnecessary or unwise 





mand should go on were outlined | war period. He expressed the opin- “ Re 
by E. C. Quinn, Dodge general | ion that 50 percent of the 33,000,000 rma A upon motordom,” he cau- Bt 
sales manager, while D. U. Bath- | passenger cars now in use in the; “if $ RY INE—This is th —_——- ' a si 
rick, former Pontiac sales man- | U. S. are eligible for replacement. Your greatest weakness from a ee a ee ta 7 aa a on Ee Saco Sone ph 
(oo a mc to 5 a Ra Quinn also pointed to high em- selling standpoint is that you juSt | ture is the new safer and smoother Chrysler self-energizing hydraulic disc brake, the company | K 
== Pp O nigh refuse to recognize that things as | states. There are two auxiliary fold-down seats and all window lifts are power-operated WwW 
K. F A k RFC ployment and the record national they were no longer exist. You are | Wheelbase is 1452 inches and overall length is 229% inches. There are four broadcloth tor 
P SKS income as other reasons why auto : upholstery options and 13 body color options. The Crown Imperial is powered by the 135- ti 
: understandably confused because | ,, Spitfire engine e 
| Sales will continue high. jorsepower Spi gine. the 
F 15 000 000 : we have been through six or seven S & © * * * 
or 9 9 The speaker attributed the con- years in which we had to do no 6 . by 
tinued large demand for automo- j "i fi M fe t V G d. ast 
*‘Floor-Plan’ Loan biles to the fact that their price is pone iia as ee oie oe astern ar. e ery oo * a 
low in relation to the value of the| perity will continue without our e are 
WASHINGTON. — The Recon-| dollar. P O 9 Mi l I Fr d. T 
struction Finance Corp. pondered Bathrick, in iniin out his having to go back out again and a e tin Ss on our thi 
last week whether to loan Kaiser-| poasons. said: vo . "Te k included FADA he 
Frazer Corp. another $15,000,000, “C ; : ae ; DETROIT.—Joseph A. O’Malley,| New York area showing “particu- ms 
this time, in effect, to finance deal- ‘ompetition will be undeniably | President Charles §S. Brookings, 1 f Chrysl losty 1 ive” fi 
; , : : -17,.|general sales Manager oO rysler | larly impressive” figures. to 
ers’ wholesale purchases of K-F keener in the months to come | Brookings Motor Co., Gainesville; | &°"~" 5 a ; 
care and some of these faces I see |General Manager Walter C. Mal-| division, returned from a trip to It is naturally harder to sell tul 
Reportedly, many sales finance| before me now will be missing |lory, Orlando; Treasurer Eugene R. New York and/|cars when the supply is good and lic 
firms and banks have seen fit to| When you assemble again in 1950. | Elkes, Elkes Pontiac Co., Tampa; other eastern|the prospect can choose among th 
deny to K-F dealers the “floor- But for you who possess ideas, |W. Theo Proctor, legislative chair- points to report | several makes than it is when or- 
planning” privileges usually ex-| imagination and aggressiveness it | man, and W. J. Steed, general a Se oe ders far exceed supply, as was the . 
tended to dealers in older line| Should be your best year. counsel; Arch Livingston, Talla- that section is | ©#S¢ from 1946 to 1948,” says O’Mal- ; 
makes. Bathrick warned against a ten-|hassee, state motor vehicle com- “highly competi-|!ey- “But this is normally a com- 


Because of this, it is believed that 
K-F cars have been backing up at 
the factory, the firm’s dealers being 
financially unable to accept retail 
delivery. Some hint of this was 


missioner, and Howard B. Moore, 
Toronto, general manager of the 
Federation of Automobile Dealer 
Assns. of Canada. 

The association set a record for 
attendance of officers at this con- 


dency to “wholesale” used cars 
taken in tradeins. 

Ray Chamberlain, Washington, 
D. C., NADA convention chair- 


man, touched on the need for 


petitive business and any situation 
in which orders come without any 
effort is abnormal. 

“T believe it is a healthier condi- 
tion for the industry when dealers 


tive but very 
good.” 

As proof of this, 
he cited the fact 
that the first week 





























contained in a statement last week| more political action. , 7 , in October saw 

by Edgar Kaiser, K-F president, “What right have we to demand /| vention, President Brookings re-/| J. A. O'Malley th largest num- have to work to make sales than 
in announcing that K-F would| anything of government,” he asked, | Ported. Only one officer, vice-presi- = rye when they are mere order-takers. a 
cease production this week for a|“when so many of us haven't got|dent J. Saxton Lloyd, Daytona | ber of Chryslers delivered since Ppro- |The great improvements that con- ha. 
“temporary” period. enough interest in local, state and| Beach, was absent, and he was duction was started on the 1949 | stantly have been made in automo- vel 
Kaiser said that dealer inven-| national affairs even to register, confined to bed because of illness. Silver Anniversary models, with the biles have been due to competitive De 
tories were abnormally low, and| Much less vote.” conditions and the public has bene- vie 
that indicated retail sales volume —s W. Stokes, of New York . . no » 4 — “> _ vari- a 
would quickly exhaust current fac- | City, tax consultant, strayed from | D E; I P ous manufacturers to give more n 
would quickly exhaust current fac-| City, tax consultant, strayed from | enies I.xclusive Facts for the meney. be 
resumption of final assembly. to Your Income and Estate Tax * . | “A condition in which demand ce 
The RFC only two soa ago | Problems,” to laud state and na-| Harley -Davidson Contradicts F TC Charge far exceeded supply, if it persisted To 
authorized a loan of $34,400,000 for | tional automobile associations for | That It Uses Coercion over a long period, might bring the 
K-F’s future model plans. How-| their work in improving conditions danger of stagnation instead of De 
ever, K-F has not yet and cannot/in the industry. MILWAUKEE. —A denial has; dle only Harley-Davidson mer- | progress.” Na 
draw any of that money until it Robert Deo, NADA managing | been filed with the Federal Trade| chandise. Last week, O’Malley started on a Ka 
meets all the requirements under| director, told delegates their na- |Commission by MHarley-Davidson| No such meetings have been|swing around the Pacific Coast to bil 
which the government agency made| tional organization was eyeing |Co., which asserts that the com-| held, the company asserted, since | get a first-hand view of conditions We 
the loan. b national spending and political | pany does not and has not made /| 1936, with the exception of a con-/in that territory. sal 
One of the requirements might| trends with a careful eye. f lusi deal tracts,| Vention of dealers here in 1947. a F 
well involve the status of car in- “We are directing our efforts,” ae — “ge a a ‘a a - Also denied was the commis age 

“ j e FTC rge , m- = s 
ventories. ! he stated, to holding down what | ae tae a Seite no sion’s cha rge that Harley-Davidson L-O-F Produces Me 
| eyele firm had used contracts : - Gla R d . an 
: ~ |ers, or that field representatives of re-nreauctii1 

Scenes at Dallas Show | that violate the Clayton anti- | the company have eles on deal- 8 a 
trust act and that it enforced [ers’ stocks and threatened them Safety Glass E 
the agreements through “intimi- | with cancellation unless the mer- | tior 


dation and coercion” in violation 
of the FTC act. 

In entering the denial, Martin R. | 
Paulsen, attorney representing the | 
company, revealed that a hearing 
on the charges scheduled for Oct. 
28 in Washington had been de- 


| posed of. 

William Davidson, president of 
H-D, said in a statement issued 
with the filing of the answer, that 
| the company “has at all times 
sought to fully comply with the 
Clayton act and the FTC act in 


chandise of competitors was dis- | 


| TOLEDO.—A glare and heat-re- 
| ducing glass, to be known as E-Z- 
Eye safety-plate glass, for wind- 
shields, both flat and curved, and 
|for sidelights in motor cars, has 
| been announced by Libbey-Owens- 
Ford Glass Co. 

E-Z-Eye safety plate glass, which 

















ferred to a later date by the com- | |will be marketed by distributors 

mission. the marketing of vehicles and | of L-O-F safety glass, has a slight F 

The Harley-Davidson answer spe- accessories.” bluish-green tint which is derived L 
cifically denies that the company| He declared that the restrictive | from the chemicals mixed with the Dal 

has made sales of motorcycles, side | clause which the company includes | T@w materials at the time the glass os 

cars, operators’ clothing and equip-|in dealer contracts, prohibiting the | is made. This enables the glass to ot 
ment and other related products| use of substitute component parts | exclude infra-red rays of sunshine naa 

on condition that the purchaser|in the servicing of H-D motor- | Without distortion of vision, it was S 
shall not use or deal in such prod-| cycles, was inserted as a means of | reported. R 
ucts of a competitor of Harley-| protecting users of the motor-| G. P. MacNichol jr., sales vice- val 
Davidson. | cycles. | president, said the glass has been Cor 

The firm declared that it has| — junder development for many of 
SET, i. never canceled a dealer contract G I | months, has been field tested, and Ric 
DALLAS DEALERS AUTO SHOW—At state fair of Texas, Dallas deal d the Dattas | P&Cause the dealer handled motor- | 7©0» M. Slocum Elected eimai of tks decmean tees. “ 
exposition for an interesting exhibit. Attendance came cles to ‘the 2,000,000 mark. o"* | cycles ae related products sold by Director of ABC pr age eta oe Sere Trane R 
competitors. . — Nat 

George M. Slocum, publisher of| The new glass also reduces the ; 
It also contradicted the com- | automotive News, was elected a/| fading of upholstery in motor cars a 

mission’s complaint that the | director of Audit Bureau of Cir-|by shutting out a large percentage at 
company held meetings at which | culation at its meeting in Chicago | of ultra-violet, or fading rays, Mac- onl 
Thursday. | Nichol said. No) 


dealers were told they must han- 





-_— 


Aida Financing State in Month | I 




















WASHINGTON. Both whole- | flected installment sales of all, as measured by the ratio of paper 
sale and retail credit activity in-| types of vehicles. However, new-car | purchased during the month to out- 
volving motor vehicles spurted | financing recorded the largest gain.| standing balances at the end of the Ac 
sharply during August, according} Paper arising from installment| month increased 4 percent 
to the Federal Reserve Board. sales of other consumer goods rose Ae Ce 
A 117 percent increase in auto- |3,Percent over the previous month. In all, finance firms reporting to Cx 
mobile transactions during the |72¢ only specific type of paper|the FRB, said that during August 5 
Sains emt catoes uated be showing a decline was that for they handled retail installment Be 
= tusther saoeiee ao of out- | Tefrigerators and other household | Paper for 254,906 cars and trucks, Ed 
ciesidions ‘allnmton appliances. both new and used. In that total Ed 
: P . New and used vehicles financed | there were: 96,949 new cars, 16,893 Fir 
Financing of items other than! on a wholesale basis, or “floor- |"€W commercial vehicles, 129,311 co 
automobiles also was up from the! planned,” for dealers were in used cars and 11,573 used commer- Let 
July level, but outstanding bal-| much larger volume in August | cial vehicles. Me 
slightly on such goods declined than in vay, one outstanding Those same firms also floor- Pr 
P R H ‘ r : alances in e increased | planne 2,527 units, comprising Us 
dealers at the ‘state fale in. Yenas, Nineleen, differant, maker of ‘cars, valued at ¥750,00,| The gain in automobile paper| accordingly. 206,479 new cars and trucks and w. 


were represented at the show. Sponsors included 26 Dallas dealers. 


acquired by sales finance firms re- 


The turnover rate of receiveables ' 16,048 in the used category. 
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| 
T= column congratulates} 
NADA and its Dealer-Customer | 
Relations committee, headed by 
Eustace Wolfington of Philadel- 
phia, on the new development of 
“Know Your Automobile Dealer 
Week” that starts a week from 
teday in a great many communi- 
ties in America. Much time and 
thought has been given to the plan 
by the committee and staff of the 
association. And dealers every- 
where, individually and in groups, 
are translating it into action. 

I urge every dealer to keep en- 
thusiasm for the plan up to high 
heat during the period of the for- 
mal program. I urge them never 
to leave anything undone that will 
turn the spotlight of favorable pub- 
lic opinion on the importance of 
the automobile dealer. 

All too frequently automobile 
dealers have been submerged be- 
hind the trade name of a car 


Kansas Dealers 
Book Williams, 
Deo, Taylor 


TOPEKA, Kans.—Dec. 5 and 6) 
has been set for the annual con- 
vention of the Kansas Motor Car 
Dealers Assn. at the Hotel Broad- 
view, Wichita. 

Henry J. Taylor, nationally 
known news commentator, has 
been secured to speak by Lloyd 
Scott of Scott-Puffer Chevrolet Co., 
Topeka, convention committeeman. 

Other speakers will be Robert 
Deo, managing director of the 
National Automobile Dealers Assn.; 
Karl M. Richards, of the Automo- 
bile Manufacturers Assn., and 
Walker A. Williams, Ford division 
sales manager. 

Roscoe Hambris, secretary-man- 
ager of KMCDA, said Deo was 
secured through efforts of R. D. 
McKay, Kansas NADA director, 
and that Williams was contacted 
by Harry B. Russell (Ford), Kan- 
sas City. 

_ Registration fee for the conven- 
tion is $10, according to Hambric. 


Deo, Richards, 
Millians to Talk 
At N.D. Parley 


FARGO, N. D.—The following 
speakers are scheduled to address 
the 1950 convention of the North 
Dakota Automobile Dealers Assn., 
scheduled to open here in the Da- 
kotah hotel today (Oct. 24) and 
run through tomorrow. 

Speakers include: 

Ralph Lee, member of the public 
relations staff, General Motors 
Corp.; Paul Millians, vice-president 
of Commercial Credit Corp.; Karl 
Richards, field representative, Auto- 
mobile Manufacturers Assn. 

Robert Deo, managing director, 
National Automobile Dealers Assn.; 
Dave Kelly, Valley Motors, Grand 
Forks, N. D.; Earl Tucker, Univer- 
sal Motor Co., Bismarck, N. D., | 
and Edgar A. Berg, president of the 
North Dakota association. 
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By John O. Munn 





BE Dealers tell me 





(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 
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Sharp Elected President... 


Tenn. Dealers Warned 
(Ginter, mae cured weer = OF Co-op Spread 






This stems, of course, from the 
early days when the dealer was 

not much more than an “agent” 
of a factory. Their principal oc- 
cupation was, and profit came 
from, selling new cars. 

Too little has been done during 
the development of this trade to 
change the conception of the pub- 
lic. Since that time the list of own- 
ers has grown to more than 41 
million. Dealer status has changed. 
He is now a purveyor of satisfac- 
tory miles of personal transporta- 
tion. 

* * * 

Sell Car’s Utility 

N AUTOMOBILE dealer stands 

to automobile owners some- 
what in the relationship as a pub- 
lic utility does to the users of its 
service. The principle difference be- 
ing that the public utility com- 


panies bill their customers a ready- | 
_| to-serve charge each month wheth- 


er the commodity is used or not. 
The automobile dealer, however, 
who has more money invested and 
more people on the payrolls than 
do the factories, makes his service 
instantly available to owners but 
he has no ready-to-serve charge. 


If nothing but the delivery of 
@ car was involved in the sale 
of the automobile, people would 
buy directly from the manufac- 
turer. However, both the public 
and the manufacturer depend 
upon the dealer to see that the 
manufacturer’s ideals serve the 
owner’s expectations. It is provid- 
ing for the satisfactory use of 
the car, more than selling the 
car, that has made the dealer 
such an important entity in the 
industry. 

I think, too, that occasions of 
this kind, which 
involve open house by the dealer 
for the week, is an opportunity to 
sell the contributions the use of an 
automobile makes to life itself. If 
we can continuously express in 
thoughts and words what the pub- 
lic already knows about the bene- 
fits the use of automobiles bestows 
upon humanity, then the desire for 
a new car would be so great as to 
lessen the importance of the 


}amount of the used-car allowance. 


* * * 


Keep Up Enthusiasm 


HE facts are the use of the car 

brings to the owner his most 
cherished desires. The use of a car 
brings life itself because the auto- 
mobile doubles or quadruples a 
person’s recreational, social and 
business opportunities. Life is made 
up of health, happiness, comfort, 
progress and action. Life is getting 
around, going places, seeing people, 
doing things. Life then is not 
gauged by years, but by one’s abil- 


ity to contact beneficial, enjoyable | 


things in life. 

The joy of living is the biggest 
mass-production product of all 
time. There is more of it than 
any other thing in the world, It 
is available in the greatest meas- 
ure to one who drives an auto- 
mobile. He can go more places, 
see more people, accomplish more 
work, have more fun, and live 
more in a day than can be done 
in a month without the use of 
an automobile. 

It puts a powerful motor behind 
an individual's purpose in life. It 
puts ambition on wheels. It gets 
one out to the roads of health, 
wealth and happiness. 

As automobile dealers we must 
keep the enthusiasm of our prod- 
uct, and the importance of our con- 
tribution in making it available to 
humanity, at high pitch. We must 
take every opportunity to think, 
talk and feel the importance of our 
contribution in marketing the 
world’s most wanted merchandise, 
and human beings’ greatest time- 
and-place utility. Enthusiasm is 


contagious. 
Congratulations again to Eustace 
Wolfington and his committee. 


Let’s keep on selling the impor- 
tance of the dealer at every op- 
portunity. 


in many cases | 


Out of Harness 


| Shade (Chrysler) Retires 
| After 33 Years 
| ST. LOUIS.—E. R. Shade, presi- 


He plans to take an extended rest | 
}in Arizona. 

| Shade is credited with having 
|serviced the first Chrysler in St. 
Louis. During his automotive ca- 
reer, Shade handled the Star, Du-| 
rant, Apperson and International 
|ears in addition to the Chrysler. 


BILOXI, Miss.—A warning that 
the automotive field may see an en- 
croachment by tax-free co-opera- 
tives was sounded at the close of 
the annual convention of the Ten- 
nessee Automotive Assn. here last 
| week. 
| The warning was made by Joseph 
F. Leopold, Dallas, manager of the 
National Tax Equality Assn., in the 
final address of the meeting. 

Erskine Sharp, Pulaski, was 
named president of the associa- 


Form Fealty Motors 
Fealty Motors, Inc., New Lexing- 
ton, O., has been incorporated by 
Clarence Fealty, Ralph Hubble and 
Paul Masterson. 











| 


NORTHERN CALIF. DEALERS MEET—Highlight of the activities was the installation of 


| Amos T. Crowl as manager of the San Francisco and Northern California dealer associations. 


Crowl is pictured here receiving congratulations from (left to right) William L. Hughson, 
Ford dealer and honorary chairman of the Automobile Old Timers session which was a 
| part of the gathering: Robert A. Waters sr., president of the San Francisco organization, 
| and Joe Davis, president of the Northern California group. 


Five Speakers Are Named 
For Oklahoma Parley 


OKLAHOMA CITY. — Speakers | Stahl, executive vice-president, Ok- 
|for the 16th annual meeting of the | lahoma Public Expenditures Coun- 
|Oklahoma Automobile Dealers) cil, “Government Is Your Business,” 
Assn., to be held here Nov. 11-12, | and John W. Stokes, New York tax | 
have been announced by R. T. | expert, “How to Reduce Your In- 
Scott, general chairman of the con- | come Tax.” 
vention committee. | Scott reported that the first day 
The five speakers and their sub-|of the convention will be devoted 
jects are: Karl Richards, manager | to dealers’ section meetings, while 
of field services, Automobile Manu-|the second day’s activities will em- 
facturers Assn., “Family Prob-| brace general business meetings, 
lems;” M. Robert Deo, managing | dealers’ luncheon, ladies’ luncheon 


director, National Automobile | and style show. 























Dealers Assn. “Your NADA in| || eae ee ee 
Washington.” Ford of Britain Slashes 
Also Pete Taylor, public relations . 
|director, Pacific Finance Corp., U. S. Prices $379-$528 
“The Dealer and His Finance Com- | “anil an ae ten ae 
pany in a Changing Market; Seve | ones Ford of Britain cars and 
| trucks in the U. S. are announced 
Alabama Dealers |by J. R. Davis, Ford sales vice- 
- o | president. The cuts result from the 
Now un Session; British currency devaluation, 
New retail prices of the British 
Moore to Talk |ears at American ports of entry, 
; Sd _ |and the amounts of reduction, fol- 
BILOXI, Miss. — Authorities in|jow: Anglia two-door sedan, $947, 
the automotive field were on the| cut from $1,399; Prefect four-door 
|agenda to address the Automobile | sedan, $1,040, cut from $1,568; 
Dealers Assn. of Alabama, Inc., at|Thames %-ton truck, $813, cut 
its annual convention here, which | from $1,192; Thames %-ton truck, 
is now in progress. The convention | $1948, cut from $1,532. 
|adjourns tomorrow (Oct. 25). Pe 
Speakers include Hugh A. Mc- | AUTOMOTIVE NEWS, the Newspaper of 
Allister, Cleveland, assistant to the |" inaurty, Read Py creryone who, sounts 
president of Erie Railroad Co., who | mated more than 100,000 cover-to-cover | 
has trained salesmen for General | readers weekly! 
Motors, Ford and Chrysler; How- | 
ard B. Moore, Toronto, general t 
manager of the Federation of Au- O h H. 
tomobile Dealer Assns. of Canada, | n e Ouse . 
Here are some gems from Joe 
bulletin: “September will probably 


and J. B. Van Tassel of Chicago, | 
dealer business analyst and col- 
umnist for Automotive News. 

W. S. Brewbaker, Montgomery, | 
is president of the association; Don | 
H. Maring, Birmingham, is first 
vice-president; George W. Cox, 
|Boaz, and Rush Stallings, Mont- 
|gomery, also are vice-presidents. 
| Directors include B. E. Raines, 
| Florence; H. E. Harbin, Scotts- | 
| boro; W. C. Sturdivant, Gadsden; 
|H. G. Rowe, Anniston; R. J. Jones 
|jr.. Birmingham; John H. Anders 
|jr., Tuscaloosa; W. M. Turner, 
|Selma; C. C. Golson, Ft. Deposit; 
| James Callahan, Alexander City; 
|F. J. Baker, Eufaula; J. M. Stall- 
|ings, Dothan; S. E. Mary, Troy; 
|R. K. McMillan, Brewton; Glenn 
| Cobb, Mobile; T. J. Kirven, Jack- 
|}son; W. H. Stewart, Hartselle; T. 
B. Brown jr., Sylacauga; George 
A. Averitt, Dora; J. R. Wilson, Bay 
Minette, and Joe M. Edwards, Tus- 
kegee. 
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expects to be back at work soon... . 





tion, succeeding Herbert G. Rob- 
erts, Dyersburg. 

Carl Marker, former president of 
the National Used Car Dealers 
Assn., said it is absolutely essential 
to the automobile industry that the 
high-class used-car dealer cooper- 
ate with new-car dealers if the 
industry as a whole is to progress. 

Both new and used-car dealers, 
he said, should get together imme- 
diately and work for a common 
purpose. 

No radical changes in design of 
General Motors vehicles may be 
anticipated in the near future, 
the convention was told by Wil- 
liam J. Davidson, executive en- 
gineer of General Motors. He 
added that the public does not 
readily accept quick progress in 
designs. 

Davison further said automobile 
men should look forward to being 
merchants for cars because engi- 
neers are designing finer products 
for them to sell. Automotive engi- 
neers are “not standing still—they 
are continually making progress,” 
he stated. 

It is the responsibility of every 
automobile dealer to become a 
member of the National Automo- 
bile Dealers Assn., NADA President 
George F. Ziesmer stated. He point- 
ed to the many things that his 
organization has done for the auto- 
motive industry and said that those 
dealers who are not members are 
riding a free train. 

Leopold said the co-ops did a 
$17 billion business last year 
which should have gone through 
regular channels. 

Already in some sections of the 
country the co-ops are including 
service stations and automobile ac- 
cessories in their operations, Leo- 
pold stated, but he added an opti- 
mistic view in that “every indica- 
tion points to the probability that 
a remedy for the present unfair 
situation may be made a part of 
the next tax bill that is adopted 
by Washington.” 

Other officers named were 
David P. Whelchel, Nashville, re- 
elected executive vice-president; 
Forrest Cate, Chattanooga, secre- 
tary-treasurer, and James C. 


Ayers, Chattanooga, NADA di- 
rector. 
The following vice - presidents 


were named: R. E. Reeves, Mem- 
phis; Haney Gourl¢y, Nashville; 
James H. Dowling jr., Columbia; 
Walter C. Adams, Bristol; Jim 
Rippy, Jackson; Frank Riggs, Ath- 
ens, and Roy Cruze, Knoxville. 

A TAA dealer symposium was 
held with Russell Reeves, Memphis, 
as moderator. Among the topics 
presented were “The Trend in Auto 
Financing,” by A. E. Batts, Nash- 
ville; “Plugging Profit Leaks,” by 
Roy C. McClure, Bristol; “Used-Car 
Merchandising,” by Roy A. Cortner, 
Memphis; “Customer-Dealer Rela- 
tions,” by Frank H. McNutt, Mary- 
ville, and “Semi-Fixed Assets,” by 
Henry Hart, Chattanooga. 

Chattanooga was selected as 
the convention city for 1950 and 
the dates will be Oct, 15 to 1%. 

More than 350 delegates were in 
attendance at the sessions. 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 

and dealers in motor vehicles, parts and accessories. 4 2. A fair profit to 
® M the dealer on every used vehicle accepted in partial payment for a new 
& A car or truck. 4 3. Every dollar of gasoline tax collected by state or federal 
. governments applied to the building and maintenance of highways. 4 4. The 
€ . elimination of governmental and bureaucratic controls over this industry. 
R R § 5. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her citizens 


NEWS more of the better things of life than anywhere else in the world. 


Strike Costs May Go Deeper 
Than Dollars & Cents 


[ ADDING up the cost of big strikes, it is customary to 
give the total in millions of dollars. Usually no one ex- 
cept the people who lost the millions care very much. 


However, hidden under the millions are the business 
lives of many small firms. And in this present coal and 
steel crisis, there may be an item affecting everyone: 
“Prosperity,” under the “loss” column. 


Some observers fear that the whole economy of the nation 





dence in the future. 


* * * 


That, of course, is pure speculation at this point. Owners 
of small businesses are probably more alert to the dangers 


because they do not, as a rule, have the reserves of bigger | 


businesses. 


Big Steel, for instance, isn’t likely to be hurt very seri- 
ously by the strike. Nor will the auto makers, if the 
strike shuts them down for a few weeks. 


However, it’s a different matter for a small supplier firm. | 


We were talking with the owner of such a firm the other 


day. He told of the difficulty of getting acceptance by the| 


auto makers. Then the Ford strike came along and rocked 


his business. He has a small farce, but the jobs involve more | 


than ordinary skill. He kept paying his men through the 


shutdown caused by the Ford strike, but this time he doesn’t 


see how he can afford to do so. 


* * * 


Another owner of a small business said that he wasn’t 
able to reopen his shop after the GM strike back in 1945-46. 


Bigger firms, better able to weather the storm, got his| 
| improvements. 
its freeways, Chicago’s lake drives, 
New York City’s 


business. 





Epitor’s Note: During Publisher 
Slocum’s convalescence, his col- 


umn is being filled by friends 
in the retailing branch of the 
auto industry. This week’s guest 
columnist is David E. Castles, 
past president of NADA and 
veteran St. Louis Buick dealer. 


By David E. Castles 
IT HAS been said many times 
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| that this is a wonderful business. | 


I wonder if we always appreciate 


| just how remarkable it is. It seems 


| that everyone has some sort of a) 
|motor car. 
| every city and 
town, you will see RUNNING OUT | 
a car for every OF FLOOR 
garage; 
times two and 

more. In less pretentious sections | 
where 
garages, there are still more cars 
than houses. We have now reached 
the point where every man, woman | 
and child could, if need be, find a 
seat in a motor car at one and the 
same time. 








In 
ARE WE 


some- SPACE? 


there are not so many 


That is quite an accomplishment 
when you think 


short years ago 
there were NO 
automobiles. As 
late as 1920, there 
were fewer than 
10 million cars 
and trucks regis- 
tered. It is a 
marvelous 
to be associated 


D. E. Castles 


whose 


* * * 


THIS condition brings to the 


dealers, and the other members of 
the industry, obligations as well as | 
opportunities. Just now, it seems | 
that we are approaching the satur- 
|}ation point; 
mean the saturation point that is 


and that does not 


|an economic stopping place pointed 
| by the financial ability of the cus- | 
| tomers to buy. It means the satura- 


tion point that has to do with the 
capacity of our streets and roads 


|to SAFELY accommodate more 





Who is right and who is wrong in the coal and steel | 


strikes? You'll get different answers from different people, | 


and they may all be honest answers. 


* * * 


But most people will agree that millions who are not 
involved in the dispute can get hurt, and are being hurt 
right now. And putting aside the differences of opinion, the 
reason they are getting hurt is that a few union leaders 
now have the power to shut down a large part of the econ- 
omy of the nation. 


The present Administration in Washington seems greatly 
concerned about so-called trusts in business. 


We think that the trusts that are really doing harm to 
the public are union trusts operating on an industrywide 
basis. 


state and national 
the 
highways and parking facilities. 


are 
highways that are just the same 
today as when they were built 20 
to 30 years ago. Such roads are 
entirely inadequate and unsafe for 
the traffic 
called upon to handle today. This 
is equally true in other parts of 
the country. 


| vehicles. 


might be jolted by millions out of work and loss of confi-| 


Someone was quoted recently 
as saying that we are running 
out of floor space, and he didn’t 
mean warehouse space. If we are 
to continue to put cars and 
trucks in service at anything 
near the present rate, safe space 
for their use must be provided. 
Otherwise, their use will be cur- 
tailed and the rate of replace- 
ment, accordingly, will slow 
down. Unless something is done 
about this situation, there will be 
small need for five-million-car 
years. 

Therefore, it behooves the mem- 


bers of our industry—and that in- 
cludes factories, dealers and asso- 
ciates who have a primary interest 


to take greater interest in city, 
programs for 
improvement of the streets, 


During the busy hours of the 


| day, main city traffic arteries are 
jammed. 
from work each day find it a tiring 
ordeal with the result that they 
leave the car at home, if possible. 
Some citie have made excellent 


Drivers going to and 


Los Angeles, with 


elevated high- 


ways, and Washington’s fine under- 
| passes all represent steps in the 
right direction, but the 
complishment is so small in rela- 
tion to the national problem that 
it is really only a sample of what 
must be done. 

* 


total ac- 


* + 


IN OUR great southwest, there 
many miles of single-lane 


loads that they are 


While we are on the subject, 
(See EDGEWISE, Page 16, Col, 5) 


thing | 


with a_ business | 
product | 
comes in such large units and still 
is in such universal demand. It is 
more wonderful when you remem- | 
| ber that cars and trucks are still 
| being sold at about the highest rate | 
| yet attained. 


that just a few) 
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This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. 


No attention is given to unsigned } 


letters but you may sign your name with the assurance that it will not be 


used, if you so request. 


Address Editor, Automotive News, Detroit 26, Mich. 





| Optical Illusion 





For some weeks I have noticed a 
mistake in your “Output Esti- 
mates” and “Top Cars” registra- 
tions. You list Frazer as having 
made 6,462 units and as having sold 
13,554 units. If the former figure is 
wrong, it will change K-F produc- 
tion. If the latter figure is wrong, 
it will change Frazer’s rank in 
registrations. 

I have no connection with K-F, 
but just thought you might like to 
correct this.—RicHarp B. Sener, 
Lexington, Va. 

Epiror’s Note: This is one of 
those rare cases where the cus- 
tomer isn’t right. The Frazer 
sales and production figures— 
referred to by Reader Sener, 
and as reported by AUTOMOTIVE 
News, are correct. The simple 
fact is that more than twice as 
many Frazers have been sold as 
have been built so far this year. 
It would appear that as of Dec. 
31, 1948, there were several 
thousand Frazer cars in stock at 
K-F dealers around the country. 

o * * 


°49 Sales Total 


Please advise the estimated total 
automobile and truck registrations 
in the United States at the close 
of 1949. 


Also, what was the approximate 
total in 1941?—S. L. Braxton, 
Braxton Motor Sales, Inc. (Oldsmo- 
bile), Whiteville, N. C. 

Epiror’s Note: Best estimate on 
1949 registrations is that they 
will exceed 1948 by 10 percent for 
cars and 9 percent for trucks. In 


Coming Events 


An enlarged Coming Events 
section will be found on Page 6 
hereafter. 





| 1948 there were 33,261,454 cars 


and 7,360,810 trucks registered. In 
1941 totals were 29,524,101 and 
4,859,244. 


* * * 


Auto Racing 


I am “showing my hand” in ac- 


cordance with your wishes in favor 
of news on automobile racing. 


I read with great interest and 


agreement Ron Rosenswett’s let- 


(See LETTERBOX, Page 9, Col. 1) 





What’s Become of... 


Lyman W. Slack 


After leaving his post as sales 
vice-president of Packard in 1948, 
Lyman Slack became a Mercury 
dealer in Port- 
land, Ore. Since 
March 15, 1948, 
he has delivered 
more than 8:00 
new and 900 
used cars. Ly- 
man Slack Mo- 
tors has 60 em- 
ployes, operates 
two used-car 
lots, a filling 
station and a 
body shop in 
addition to the main plant of 
32,000 square feet. 


Slack is still a young man, only 
47, and keeps busy in community 
affairs as well as at the shop. He 
is a member of the executive 
board of the governor’s safety 
committee, of the mayor’s com- 
mittee on traffic safety, of the 
legislative committee of the 
Portland dealers association; 
made the closing address at the 
President’s highway safety con- 
ference. Fishes and plays golf in 
his spare time. 








Lyman W. Slack 
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because Ford owners naturally prefer ’em—and they’re 
right for Fords . . . made right to fit right and last 
longer. For example— 


Genuine Ford Radiators 
| Are “Tailor-Made” for Ford 
| Car and Truck Engines 


Genuine Ford Radiators are engineered and designed to handle 
the specific cooling requirements of each engine, assuring top 
efficiency and performance. Cores are of universally preferred 
fin and tube design to give extra rapid heat transference while 
end tubes are made of heavier brass for greater strength. 


All tubes are edge-locked, seamed and solder- 
coated for attaching to core fins. Fins are made 
of thin copper to provide the most efficient heat 
transfer properties. 





Cutaway section of a typical Genuine Ford Radi- 
ator, showing the heavy-gauge brass top tank 
and the arrangement of tubes and cooling fins 
in the core. 





FORD Division of FORD MOTOR COMPANY 
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Genuine Ford Radiators are wind tunnel tested for heat dissi- 
pation capacities to assure proper operation. For all Ford 
radiator replacement jobs use Genuine Ford Radiators. They 
save your customers’ time and money ... and are right for Fords. 


Special for 
Independent 
Garages ... 


Millions of Ford 
owners want Gen- 
vine Ford Parts—the 
ones that are right 
for Fords. Get your share of this profitable business by 
displaying this famous Genuine Ford Parts sign that's 
known and trusted from coast to coast. Your Ford 
Dealer has all the details on how you can qualify to 
put it to work for you. Better get in touch with him today. 


(Genuine FORD Parts... 
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Detroit Dealer Denies Contract .. . 





Strike Tests Future | 
Of Salesmen’s Union — 


of the showroom. The pickets 

have embellished the Edmond- 

son-Sweeney sidewalk every day 
since. 

This dealership was singled out 
for the test strike, says the union, 
because it “seemed typical of Ford 
dealers in the Detroit area.” 

Edmondson and Sweeney, shortly 
after the strike took effect, form- 
ally asked for an anti-picketing 
injunction on the ground that no 
labor dispute existed since their 
newly hired salesmen were not 
desirous of joining the union. 

* * * 


TWO-MONTH-OLD strike 

against a Detroit Ford dealer 
is developing into a chips-down 
test of salesmen’s unionizing 
methods. 

Supported by fellow Ford and 
Lincoln-Mercury dealers, the struck 
outlet has determinedly held out 
against the union’s demands for 
renewal of a front-shop contract. 

Issues in the strike have 
reached the courts, with the 
dealer seeking a restraining order 
to halt picketing and the union 
suing to gain enforcement of con- 
tract. 

The dealer is Edmondson- 
Sweeney, Inc., 12001 Greenfield Rd., 
on Detroit’s far west side. The 
union is Local 376 of the Automo- 
bile Drivers & Demonstrators Un- 
ion, an affiliate of the International 
Brotherhood of Teamsters-AFL. 

7 af 7 







































TRINGARI explains that the 

union had previously negotiated 
contract agreements with the deal- 
ership managements “over the 
heads” of whatever salesmen were 
employed. 

Now, with more salesmen on 
the job than ever before in the 
postwar period, Edmondson- 
Sweeney and other non-signing 
dealers are fearful lest continu- 
ation of this practice subject 
them to prosecution under the 
anti-coercion sections of the Taft- 
Hartley law. 

The union’s cross-bill contends 
that Edmondson-Sweeney’s acqui- 

escence to the old contract obli- 
gated it to sign the renewal in view 
of the fact that the dealer negoti- 
ating committee helped formulate 
the new contract. 

In this connection, Stringari em- 
phasizes that the committee’s find- 
ings were not arbitrary or binding 
on the individual dealers. 

A hearing on the company and 
union petitions was held two weeks 
ago -before Circuit Judge Frank 
Fitzgerald. 


bbe dispute dates back to June, 
when Ford and Lincoln-Mercury 
dealer negotiators concluded meet- 
ings with union officials on pro- 
posals for a year’s renewal of their 
contract covering salesmen. 

Local 376 and 48 of the 62 Ford 
and Lincoln-Mercury dealers in the 
Detroit area had maintained a 
blanket contract on salesmen since 
1945. But in the seller’s market, 
dealers acknowledge, it doesn’t 
mean much since the employers 
were using relatively few salesmen. 

years ago, an all-out 
effort was made to sign up De- 
troit Chevrolet dealers by Al 

Vignali, business agent of Local 
376. The campaign failed, but 

Vignali promised to try again 
when there was a sufficient force 
of working salesmen to merit 
representation. 

The contract for Ford and Lin- 
coln-Mercury dealers had been ex- 
tended on an annual basis from 
1945-1948 with a minimum of fire- 
works. Then, last spring, Vignali 
came up with a proposed new con- 
tract designed to enhance the 
union’s position in line with the 
new competitive market. 

aa * . 
NEGOTIATING committee se- 
lected by the Ford and Lin- 

coln-Mercury dealers worked on 
the contract with Vignali and 
agreed to submit a final draft to 
the dealers, without recommenda- 
tion, for individual signature or 
rejection. 

Fourteen of the larger Ford and 
Lincoln-Mercury dealers have 
signed the new agreement, accord- 
ing to the union, and Arthur M. 
Stringari, dealer counsel, while the 
remaining 34 have either done 
nothing about it or flatly refused 
to sign. 





* * 


= of the principal contract 
changes opposed by the non- 
signing Ford dealers is that on 
remuneration of salesmen. 

The new agreement requires that 
salesmen be paid a minimum com- 
mission of $30 per new car, except 
for Lincolns, Lincoln Cosmopolitans 
and station wagons, on which the 
minimum is $50. The minimum 
commission for used-car salesmen 
is set at $20 per unit. 

Under the old contract, new-car 
salesmen received minimum com- 
missions of 5 percent of the factory 
list price. The minimum commis- 
sion in the new agreement is 21 
percent of the gross profit, provid- 
ing it is not less than $30 on Ford 
and Mercury sedans, coupes and 
convertibles and $50 on Lincolns 
and wagons. 

House deals are limited by the 
new contract to 20 percent of 
total new and used-vehicle sales, 





In the latter category are Tom 
Edmondson and Jack Sweeney, 
who came to work as usual one 


in any month, with the exception 
that such deals are unrestricted 
on Lincolns, station wagons and 
F-7 and F-8 Ford trucks. 









morning early in September only 
to find pickets parading in front 


Lloyd Elected 
Fla. Director 


DAYTONA BEACH, Fla.—J. Sax- 
ton Lloyd has been elected NADA 
director for Florida for a three- 
year term. 

He succeeds W. Theo Proctor of 
Tallahassee. 


The new contract continues the 
union-shop provision and the $75 
weekly drawing account procedure. 

Cognizant of the steadily increas- | 
ing employment of new-car sales- 
men by dealers, Vignali says he 
will go after Chevrolet dealers 
when he “wins” the Edmondson- 
Sweeney strike. 

Everything was status quo last 
week, though, in anticipation of the 
court’s decision on the injunction 
request by the dealership. 








DETROIT DEALERS SEEK SALES SAVVY—Detroit Auto Dealers Assn. sales training clinic 
was conducted by W. K. Braasch and William Smith of the American Institute of Applied 
Salesmanship, of Chicago. There were 73 dealerships represented and 310 salesmen enrolled 
in the clinic. DADA has had many requests for the course to be repeated at a later date, 


it states. 











Dealer Conventions 

Oct. 23-25—Auto Dealers Assn. of Ala- 
bama, Biloxi, Miss. 

Oct. 24-25—North Dakota Dealers Assn., 
Grand Forks, N. D. 

Oct. 24-25—Kentucky Auto Dealers Assn., 
Kentucky hotel, Louisville. 

Nov. 11-12—Oklahoma Auto Dealers Assn., 
Skirvin hotel, Oklahoma City. 

Nov. 14-l6—Automotive Trade Assn. of 
Virginia, Hotel John Marshall, Richmond. 


Nov. 16-19—Arizona Auto Dealers Assn., 
Pioneer hotel, Tucson. 

Nov. 28-29—Idaho Auto Dealers Assn., 
Boise. 

Dec. I—Utah Automobile Dealers Assn., 
Salt Lake City. 

Dec. 2-3—Montana Auto Dealers Assn., 


Billings. 

Dec. 5-6—Kansas Motor Car Dealers Assn., 
Hotel Broadview, Wichita. 

Feb. 5-8—National Auto Dealers Assn. 
convention and exposition, Atlantic City, 
N. J. 


* * * 


Dealer Auto Shows 


Feb. 1-6—Auto Dealers Assn. of Greater 
Kansas City, Municipal Auditorium, Kan 
sas City. 

Feb. 18-25—Washington Automotive Trade 
Assn. 22nd annual show, National Guard 
Armory, Washington, D.C. 


Feb. 18-26—Chicago Automobile Trade 
Assn. 42nd annual auto show, Interna- 
tional Amphitheater, Chicago. 

* * * 
Aftermarket Shows 
Feb. 6-l10—National Automobile Acces- 


sories Manufacturers Assn. annual ex- 
position, New York City. 

Feb. 16-19—1950 Pacific Automotive Show, 
Civic Auditorium, San Francisco. 

Mar. 21-26—Eighth annual Southwest Au- 
tomotive Show, County Coliseum, San 
Antonio. 


ae) 11-14—Midwest Show, 
avy 


Automotive 
Pier, Chicago. 

May 29-June 9—Third Canadian Interna 
tional Trade Fair, Toronto. 


* * * 


Safety Events 


Oct. 24-28—Nati. Safety Congress, Stevens 
hotel, Chicago. 
* * * 


Allied Industries 


Oct. 27—Oil Trades Assn. of N. Y. 
nual banquet), Waldorf-Astoria, 
York. 

Oct. 31-Nov. 2—National Assn. of Inde 
pendent Tire Dealers, 29th annual con- 
ference. Netherland Plaza hotel, Cin- 
cinnati. 

Nov. 7-8—National Oil Jobbers Council, 
Sheraton hotel, Chicago. 

Nov. 7-9—Oil Industry Information com- 
mittee (district chairmen), Stevens ho- 
tel, Chicago. 

Nov. 7-10—American Petroleum Inst. (29th 
annual meeting), Stevens hotel, Chicago. 

Dec. 5-6—Oi! Industry TBA Group, an 
nual convention, Chase hotel, St. Louis. 


(an- 
New 





SAE Fuels, Lube Conclave 
Slated for Nov. 3-4 


NEW YORK.—New technical 
data on the lubrication of automo- 
tive equipment, including passen- 
ger cars and motor trucks, will be 
presented at the SAE national 
fuels and lubricants meeting to be 


held Nov. 3 and 4 in the Chase} 


hotel, St. Louis. 

The two-day program incorpor- 
ates 10 technical papers outlining 
the methods and results of exten- 
sive road and laboratory tests pro- 
ductive of findings representing 
progressive steps in the engineer- 
ing task of coordinating fuels, lu- 
bricants and equipment for satis- 
factory performance. 

Emphasis of the meeting is 
placed upon lubrication, and espe- 
cially upon 
and automatic transmissions. 

Two reports will be presented 





Utah Dealers Set 
Annual Meeting 
For December Il 


SALT LAKE CITY.—The annual 
convention of the Utah Automobile 
Dealers Assn. has been set for Dec. 
1 at the Newhouse hotel, Salt Lake 
City. 

NADA President George Ziesmer 
will be chief speaker. 

A series of department-head clin- 
ics has been planned to discuss 
problems in the various sections of 
a dealership. The committee for 
this feature is composed of Melvin 
R, Ballard, Fred A, Carleson and 
Grant E. Hayes, all past presidents 
of UADA, 


Coming Events 


lubricants for gears | 








a F amiliar Pattern 


——— At Tueker Trial 


Jan. 11-13—National Society of Plastics 
Engineers, Hotel Carter. Cleveland. 
Mar. 8-l0—American Petroleum Inst. (Di- 
vision of Production, southwestern dis- 
trict), Adolphus hotel, Dallas. | 
Mar. 29-31—American Petroleum Inst. (Di 
vision of Production, mid-continent dis- 
trict), Skirvin hotel, Oklahoma City. 
April 26-28—American Petroleum Inst. (Di- 
vision of Production, eastern district), 

Hotel Cleveland, Cleveland. 
May !-4—American Petroleum Inst. (Divi- 





Judge Again Denies 
Postponement Plea 


By Mel Adams 

Staff Correspondent 
CHICAGO.—Except for requirin; 
a half day more to complete the 
jury of 12 and three alternates 
the second effort of the govern. 
ment to convict Preston Tucker 





sion of Refining, mid-year meeting), : 
Hotel Cleveland, Cleveland. and seven co-defendants duplicated 
May 1!1-12—American Petroleum Inst. (Di- the pattern of the first round which 


Pacific Coast dis- 
Los Angeles. 


vision of Production, 


trict) ended in a mistrial when govern- 


Biltmore hotel, : 
ment witness Mark J. Mourne, a 


Sept. 13-15—National Petroleum Assn., Ho- 7 
tel Traymore, Atlantic City, N. J. lawyer cousin of Tucker, dropped 
ee a remark about the criminal back- 
General ground of defendant Harold J. 
Karsten. 
Oct. 21-26—American Trucking Assns. Con 
vention and Roadeo, Statler hotel This similarity applied alike to 
Boston. preliminaries in advance of call- 
Oct. 24-26—Associated Traffic Clubs of ing the case: Questioning of jury 


America, Shamrock hotel, Houston. candidates; acceptance of jurors 


Nov. Section) Faken ee S- in panels of four; outlining of 
(production almer House, icago. 9 
Dec. 1-2—American Management Assn. aatcen “lie i by “— 
(finance division) meeting, Statler hotel, orney erner *? 
New York, speeches to the jury by defense 
Dec. 2-3—American Management Assn. counsel, and the summoning of 
(insurance division), Hotel Drake, Chi George S. Lawson, former body 
cago. . 
engineer of Tucker Corp., as the 
Jan. 19-29—General Motors Show, Wal first witness for the p ution. 


dorf-Astoria, New York. 

Feb. 27-Mar. 2—American Society for 
Testing Materials, William Penn hotel, 
Pittsburgh. 

Mar. 15-17—American Management Assn. 
(marketing), Hotel Statier, New York. 
Apr. 26-27—Third Highway Transportation 
Congress, sponsored by National High- 
way Users Conference, Hotel Mayflower, 


Before the new trial got under 
way last week, fireworks were pro- 
vided by a surety company which 
sought to revoke the bond of Kar- 
sten, claiming it was not in touch 
with him and did not know his 
whereabouts. Everything was 





Washington. 4 > 
May 4-14—International Motor Show, Turin, ironed out shortly after without 
Italy. bond cancellation. 


Next followed motions, all de- 
nied by defense counsel seeking 
postponement of the current trial 
on grounds that because publicity 
of an inflammatory nature had 
been given the case, no impartial 
jury could be assembled. 

Also denied were motions for 
separate trials of defendants Floyd 
D. Cerf, Otis Radford, Mitchell W. 
Dulian and Tucker. 

Prior to denying the various 
motions, Federal District Judge 
Walter J. LaBuy heard argu- 
ments in his court and then or- 
dered the examination of pros- 
pective jurors Monday, and the 
trial was on. 

That the case may be a long one 
was indicated by a question direct- 
ed to each jury candidate before 
acceptance, asking in behalf of the 
defense whether he or she would 
be willing to serve three months 
if necessary without ill-will toward 
the defendants, who include Fred 
Rockelman, Robert Pierce and Cliff 
Knoble in addition to Tucker, Cerf, 
Karsten, Dulian and Radford. 

Other defense attorneys in their 
statements to the jury, which 
again is equally divided with six 
men and six women, plus two men 
and one woman as alternates, con- 
fined themselves mostly to extoll- 
ing the character of their clients 
individually. 


May 18-20—Automotive Engine Rebuilders 
Assn. convention, Hotel New Jefferson, 
St. Louis. 

June 26-30—American Society for Testing 
Materials, 53rd annual meeting. Chal- 
fonte-Haddon Hall, Atlantic City. 

* * - 


Engineering 

Nov. 1-2—Society of Automotive Engineers 
(Diesel), Chase hotel, St. Louis. 

Nov. 2-4—American Society Body Engi 
neers annual technical convention, De 
troit. 

Nov. 3-4—Society of Automotive Engineers 
(fuels and lubricants), Chase hotel, St. 
Louis. 

Nov. 27-Dec. 2—American Society of Me 
chanical Engineers, Hotel Statler, New | 
York. 

Jan. 9-13—Society of 
neers, annual meeting, 
Cadillac, Detroit. 

Mar. 14-16—Society of Automotive Engi- 
neers (passenger car, body and pro- 
duction), Hotel Book-Cadillac, Detroit. 

Apr. 10-14—American Society of Mechani- 
cal Engineers, Hotel Statier, Washing- 
ton, D.C 


Automotive 
Hotel 


Engi- 
Book- 


from the coordinating research 
council, one covering use of light 
engine oils in sub-zero operations 
and the other concerning the con- 
tinuing study of causes and pre- 
vention of engine sludge and var- 
nish. 

The meeting is sponsored by the 
SAE fuels and lubricants activity, 
with the cooperation of the SAE 
St. Louis section, General chairman 
is A. L. Heintze, Sinclair Refining 
Co., New York. 

Prior to the meeting, on Nov. 2, 
the SAE fuels and lubricants and 
Diesel engine activities will hold 
a joint dinner, with C. F. Kettering, 
director of General Motors, speak- 
ing on “Future Problems of the In- 
ternal Combustion Engine.” 

Other speakers will be officials 
of auto and petroleum firms. 





Dealers Warned 


A photographer, purported to 
represent the International Photo 
Service of New York City, was 
canvassing auto dealers in At- 
lantic City last week with the 
story that Automotive News 
wants recent photos of them. 

Automotive News does not em- 
ploy such tactics and warns deal- 
ers to be on the lookout for such 
misrepresentation. As a result of 
last week’s events, Automotive 
News is starting legal steps to 
halt such misrepresentation. 








SHOUTING FROM ABOVE THE HOUSETOPS—A novel way to advertise his business has 
been undertaken by Harold K. Kurtz, Chevrolet dealer of Kutztown, Pa., who uses his Cessna, 
equipped with loud-speaker, to shout the merits of his company from above the housetops. 
He voices his verbal ads in both English and Pennsylvania Dutch since Kutztown is composed 
largely of people who use the latter tongue. 





wre 


ld 


tc 


St 
al 


ern 
al 


es 
a 


equirin; 
lete the 
ernates 
govern- 
Tucker 
plicated 
d which 
govern- 
jurne, a 
dropped 
al back- 
rold J 


like to 
if call- 
of jury 
jurors 
ing of 
U. S. 
r 3 
lefense 
ing of 
+ body 
as the 
cution. 
; under 
ire pro- 
' which 
of Kar- 
1 touch 
ow his 
1g was 
without 


all de- 
seeking 
it trial 
iblicity 
e had 
partial 


ns for 
| Floyd 
1ell W. 


arious 
Judge 
argu- 
m or- 

pros- 
d the 


ng one 
direct- 
before 
of the 
would 
nonths 
ward 
» Fred 
d Cliff 
, Cerf, 
‘d. 

| their 
which 
th six 
o men 
3, con- 
extoll- 
clients 


dd to 
Photo 
was 
| At- 
| the 
News 


> em- 
deal- 
such 
It of 
otive 
ss to 


) 


AUTOMOTIVE NEWS, OCTOBER 24, 1949 | 





your 


cet\ 


NY TIME YOU START bringing in profits you haven’t 
been getting before, you lower your ‘‘break- 
even point.” 


Made to order to do just that is Goodyear’s famous 
Double Eagle-LifeGuard team! 


IDEAL TIME! 


Not only are Double Eagles and LifeGuards the 
ideal combination for profits—but it’s a change-over 
especially appealing to a new car buyer. 


For, more than at any other time, he’s in the mood 
to have the finest in luxury and safety to go along 
with his fine new car. He’ll be interested when you 
suggest that he include a change-over to LifeGuards 
and Double Eagles in his time-payment contract. 
What’s more, he’ll always be glad he did— 


PERFECT COMBINATION! 


For LifeGuard Safety Tubes will give him peace of 
mind! He’ll never have to worry about a blowout 
wrecking his valuable investment—or endangering 
the lives of his family! For LifeGuards make a 
blowout harmless! 


Sure-fire formula to lower 
‘break-even point! 








on the finest tire that Goodyear has ever designed! 
It’s the toughest, softest-riding, longest-mileage tire 
a man can put on his car—and the best looking, too! 
A set of Double Eagles really points up the beauty 
of any new car! 

So start cashing in on this high-profit combination 
with your new car sales! Your Goodyear distributor 
or representative will be happy to show you how 
to do it with Goodyear’s PROVED PROFIT PLAN. 


LIFEGUARD SAFETY TUBES 


1. The LifeGuard Tube 
has two air cham- 
bers. In case of a 
blowout, only the 


2.Reserve of air in 
strong cord fabric 
inner chamber sup- 





ports car long 
enough for a safe, 
gradual stop. 


Double Eagle Super-Cushion. A custom-built Super- 
Cushion with all-nylon or all-rayon cord body. 


outer chamber gives 
way. 





When he switches to Double Eagles, he’ll be riding 


| GOODFSYEAR 


ess has 
Cessna, 
setops 
nposed 








MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 
We think you'll like “THE GREATEST STORY EVER TOLD” —every Sunday— ABC Network ee eee 


Goodyear Tire & Rubber Company 
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ROPE THOSE CUSTOMERS!—Byron Stout Co. (Nash), Wichita, Kans., has its sales force 
all decked-out in the western hats they donned to greet new-car prospects. Byron Stout is 
the largest Nash dealer in Kansas and a consistent user of sales promotion to increase 
showroom traffic. G. B. Stone, (back row, right) Nash district manager, is the only man 
in the picture not a member of the Stout sales force. 





description, and all parts and ac- 
cessories thereof, and to carry on 
any trade or business incidental 
thereto, etc. Incorporators: Fred 
Brosco, Bernice Phelan and Augus- 
tine J. Damiano. 


Brosco Motors, Inc. 


Brosco Motors, Inc., Providence, 
has been incorporated in Rhode 
Island to buy, sell and deal in auto- 
mobiles and motor vehicles of every 


FOB FACTORY 





Is This the Showdown 
With Union Monopolies? 


By A. H. Allen 
(The opinions expressed herein are those of Columnist Allen and are not 
necessarily those of Automotive News.) 

fn STEEL piles dwindle at the motor plants, purchasing 

departments tear their hair as first this item and then 
that go on the critical list. A frantic rush to warehouse 
steel suppliers has virtually exhausted their stocks, and in 
a couple of weeks it will we main ; cee ‘wae ast 

° ed, w ed up. n 

all over. The question fre-|)7\ oe ’ 


; . 
quently is asked: “Is this the! ‘here is no great gnashing of 
final showdown with monopoly |teeth over the situation. Dealer 
unionism?” Sooner or later that| stocks of new cars are comfort- 
query will have to be answered, | able, model changeovers are almost 


CREATIVE ENGINEERING 
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Btance by the re 
S5wn the nation’s for 
in itself. It further 


ing 


suggests, however, that Hydrovac* 


in power braking. 


D ABOVE ALL OTHERS! 


: wer brak- 
might very profitably be included as 


original equipment by most manufacturers. If 
you are interested in taking advantage of this 


at pre-sold market, write the factory direct 
details on Hydrovac—the undisputed leadeg 
*REG. U.S. PAT. O 
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on the fire, sales so far this ye: 
already have outdistanced the 1 
months of last year. Shoulders ar: 
being shrugged. 
If that is the way 
Philip Murray 
and John L. Lew- 
is think they 
would like it, 
they’ve got it, and 
their blind sheep 
sadly will have to 
pay the price. 

This defection 
lin coal, steel, 
aluminum and 
whatnot is not 
over the trivial matter of 10 cents 
|an hour for pensions. It is nothing 
|more than a contest for power, 
|the attempt by the most powerful 
| dictators ever to justify and prove 
| their potency. 

Who will win? The obvious an- 
swer is nobody, for no one ever 
wins a strike. If the U. S. econ- 
omy is thrown into the tailspin 
that now seems impending, may- 
be it is well and good. Hungry 
bellies can yell a lot louder than 
John L. Lewis in his most sten- 
torian moments, 

Possibly, just possibly, the star of 
union monopoly is going into 
eclipse. 





* * 


Ww ays to Reduce Costs 


\"(HE American Society of Tool 
Engineers makes a good point 
j in emphasizing that high labor 
| cost is not the sole obstacle today 
ito the cutting of manufacturing 
costs, and it may be pardoned for 
dragging in the fact it will hold 
|}an exposition next April to show 
how modern equipment can help in 
|trimming cost figures. 

Two avenues worthy of explora- 
tion in the cost-cutting foray are 
| (1) information as to what is avail- 
lable in the way of new cost-cut- 
ting methods and equipment and 
(2) the enrollment of more com- 
petent sales engineers to tell the 
| story to the tens of thousands of 
|industrial companies looking for 
the answer. 

The larger companies manage to 
| keep fairly well abreast of latest 
developments in the field of equip- 
|ment and methods, but their 
smaller counterparts, which form 
| the backbone of the _ industrial 
|}economy, often are not so alert. 
Take the automotive industry 

as an example. There are some 

2,000 vehicle, parts and acces- 

sory manufacturers, of which 

less than 500 have over 100 em- 
ployes. These 2,000 companies are 

in turn supplied by some 25,000 

other companies, the majority of 

which obviously are relatively 
small in stature. 

What these smaller and medium- 
size companies do in the way of 
cost-cutting will in a large measure 
determine what the final vehicle 
producers can accomplish in that 
direction. You can’t just slice it off 
at the top. It is necessary to follow 
up all the way down the line. 

Advertising naturally plays an 
important part. Technical meetings 
likewise. Industrial expositions the 
same, 

Add to these the inculcation of 
|} every last employe, from president 
down to sweeper, with the doctrine 
of doing a better job for less ex- 
penditure of time and effort, and 


a start has been made. 
a” * 7 





Favor Die Castings 


HE new Studebaker model car- 
ries 11 more pounds of zinc die 
castings than its predecessor, The 
grille, formerly a steel stamping, 
now is made up of two die cast- 
ings, weighing three pounds each. 
The center spinner also is a die 
casting, weighing five pounds, and 
the front fender “eyebrows” are 
somewhat heavier, as well as the 
rear tail-light doors. Rear deck 
handle, also of zinc, is one pound 
heavier, and headlamp bezels have 
been changed to die castings. 
There is an observable trend to- 
ward plated die castings instead 
of plated rolled steel sections on 
many of the 1950 passenger cars. 


King Motors Sold 

J. C. King and Frank Crosby 
have sold King Motors Co., Ard- 
more, Okla., to Charles T. Smith, 
formerly an Oklahoma City Nash 
dealer, and his associate, W. L. 
McCullouh. The King company 
has been doing business in Ard- 
more 25 years and at its present 
location since 1929. 
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(Continued from Page 4) 


ter to you and must say he com- 
posed a masterpiece for a 16-year- | 
id boy. In fact, he covered the 
subject so thoroughly that I have 
nly one comment to make. 

My work consists entirely of call- 
ng on automobile dealers, and I 
have learned they are almost all | 
auto race fans—big cars, Indian- | 
apolis cars, dirt track, midget, | 
stock car, etc. So, I have learned 
there is no better way to “break 
the ice” with a dealer than to start 
talking auto racing. 

Therefore, I am sure a little 
weekly comment on the _ past 
week’s races and perhaps the AAA 
point standing would be very well 
received by all dealers and all of 
your readers. Also, some interest- 
ing articles on Indianapolis cars 
and drivers before and after the 
race would be of interest to all.— 
Rosert H. Lees, Des Moines. 

> * + 


| 


Me, Too 


I am raising both hands in favor 
of Ron Rosenswett’s idea of de- 
voting more space to auto racing. 
It is especially valuable to explain 
to the dealer and the man-in-the- | 
street the great importance and 
value of Grand Prix racing, In- | 
dianapolis and the AAA champion- 
ship records to the automotive in- 
dustry. 


American automobile manufac- 
turers have spent large sums of 
money on advertising and on re- 
search in relation to their prod- | 
ucts, but in recent years seem to} 
have taken too. little interest in 
auto racing. 


As R. Hon. Earl Howe, chair- 
man of the R. A. C. Competitions 
committee, puts it, “Grand Prix | 
motor racing has been developed 
abroad and eagerly accepted by 
millions of enthusiastic specta- 
tors, not only because it is a val- 
uable advertisement to the in- 
dividual firms, and indirectly to 
the whole industry of that coun- 
try, but also because it provides 
the best possible testing ground 
for the motor car and its com- 
ponents.” 
It is hard for us to realize the | 

tremendous hold that this type of | 
auto racing has on millions of peo- | 
ple throughout Europe, who adore | 
their favorite ace drivers just as 
some of us hero-worship our base- | 
ball stars; who discuss the finer 
points of driving just as we discuss 
the finer points of horse racing, 
baseball or boxing; who argue hot- | 
ly about the merits of the various 
cars just as we do about the ball | 
teams. 


Why does auto racing publicity 
suffer in the U. S.? The first Amer- 
ican Grand Prix in 10 years was 
held in August at Linden, N. J. | 
I came upon the small announce- | 
ment, quite by accident, in one of 
the leading New York papers, giv- 
ing me hardly enough time to get 
there. The day after the event I 
searched all the leading New York | 
papers for a writeup. I found only 
the briefest mention in one paper. | 

Why was there no comparable 
writeup on the sports page, where 
all the other sports get so much 
publicity and headline spread? 


‘h’ for ‘m’ 

I'm for simplified spelling, but I 
can’t see how anything is accom- 
Plished by spelling Glen Small- 
comb’s name “Shallcomb,” as on 
pose 44 of Automotive News (Oct. 

) 

Consistency, thou art a jewel, 
somebody said. Well, Glen’s name 
was consistently spelled incorrectly 
all the way through the informa- 
tion about the pictures. But I knew 
who you were writing about all the 
time.—FrLtow CairorNiA DEALER. 

Eprror’s Norte: Our sincere 
apologies to Glen for a bungled 


job 





* ” + 


Plug for Salesmen 
Fair play for good salesman (J. 
B. Yan Tassel’s column, Oct. 10). 
Very good article; keep it up. 
They are the backbone of all 
dealers. Without them, what would 
we do?—P. W. Van Riper, Van 


sper Chevrolet, Inc., Flat Rock, 
ich 


In the Letterbox 


| sports activities together, it does | 


|neering and workmanship. Ray F. 
|Kuns says, “There is no place for 


| (the ones with the best and most 


Since the automobile industry 
spends more on advertising in 
these papers than all the other 


seem almost a conspiracy. 


I believe that more public in- 
terest and participation in auto | | 
racing and drivers’ roadeos will | 7 
not create more accidents, but | 
will train more people to be 
careful drivers, and thus create 
fewer accidents. 


Auto racing creates better engi- 








cheap, slovenly workmanship in 
this sport. Just anything is not 
good enough. The best available is 
none too good in the sport of auto 


SIGNING ON THE DOTTED LINE—A 2I-week strike of service mechanics affecting 15 
Greater Cleveland Ford dealers was formally ended with the signing of a new contract 


running until May |, 1951. Large-space newspaper advertisements entitled ‘‘Lower Service 
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60 Percent Climb 
In Sales Revealed 


By Porcelainize 


DENVER.—Porcelainize business 
ran 60 percent ahead of last year’s 
record sales during the first eight 
months of 1949, according to Presi- 
dent Edwin M. Freeman of Free- 
man & Freeman, Inc. 


Freeman, who has just completed 
a series of coast-to-coast confer- 


;ences in company with Sales Di- 


rector Roy Cope, also announced 
promotion of five Porcelainize field 
representatives to regional man- 
agers. 

The new Porcelainize executives 
are: 

A. T. Brown, Eastern regional 





Prices Pioneered by Ford Dealers'' were used when the settlement was made, as previous 

flat-rate labor charges were sharply reduced on over 400 service and repair operations in 

I believe the same interest can | accordance with ween te ae oer Co. time schedules. shows Coins Be, coment are 

: “ _Matestone*® _ | (seated, left to right): ug clean and Matthew DeMore of the Auto Mechanics Union, 

be aroused in good driving ve |}and C, Ray Bundy and Samuel L. Marshall of the Cuyahoga County Ford Dealers Assn. 
deos as now exists in the most 


popular sports events. When you 
give more editorial space to su- 
perior drivers and superior cars| 


racing.” 


for the dealers, and J. Mark Lance and Cecil E. Northup of the dealer group. 


in safety driving and engi- 
LINDEN LaARwe PkrrRINE, 


more car owners and _ builders | ords 
wanting to be worthy of your edi- | neering. - 





official records), then I believe 


torial approval, will make new rec- | New York City. 















OUTSIDE STATIONARY TUBE 
LOCKED TIGHTLY BY 


e¢¢ Unity protects the car dealer’s retail sales—by 
distributing only through legitimate wholesalers— 
never through chain stores or other cut-price channels. 


* 


Unity Spotlights will not drift in the wind, rattle, etc.—because 
Unity Spotlights are the only ones with adjustable frictions, both 
horizontal and vertical, easily adjusted with a screwdriver. 


All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
locked in the corner post by the two mounting brackets and cannot rotate. The 
head housing and the handle housing pivot on this stationary outside tubing. 
The corner post is stronger after the Unity Spotlight is installed. 

There are millions of Unity Spotlights in the field 
giving perfect satisfaction after years of service. 
Look for the spotlights with the ornament on top. 






There ; 

is ; 
Nothing the 
You will never see any Unity products sold at cut 

prices either under Unity name or under a different 

name or trade mark. Unity protects the dealer. 


Standing are Philip Zanella and Robert Tremmel of the union; James W. Havighurst, attorney | 


UNITY SPOTLI 
| CALLED 

‘THE CAR DEALER’S 
SPOTLIGHT”? | 


hat is Wh 


manager, with headquarters at 
Philadelphia; Francis Rodrigues, 
| Central, Detroit; K. C. McKinley, 


Midwest, St. Louis; Paul C. Mason, 
Southern, Memphis; Chester M. 
| Buethe, Western, San Francisco. 
These appointments, Freeman 
| said, required the appointment of 
six additional territorial represen- 
|tatives and brought the national 
| Porcelainize field force up to 35 
| men. 





sa 


UNITY MANUFACTURING COMPANY 












2909 SOUTH INDIANA AVENUE a 


MAKERS OF SPOTLIGHTS WITH OR WITHOUT MIRRORS + FOGLIGH 
EC eo ee ee 


CHICAGO 16, 


eS, oe 


ce 2 
GENCY LIGHTS 
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Fleet user preference emphasizes — 


outstanding durability, economy 
adaptability of Chevrolet cars and truc 


CROSS the nation, in a majority of the principal 
fields of commerce and industry, fleet users prefer 
Chevrolet by a decided margin over any other make 
of car or truck, according to a recent study based on 
official registration figures and embracing the great 
majority of the larger national fleet owners of America. 


Here indeed is a coveted tribute to Chevrolet quality. 
Here is even more tangible, indisputable evidence of 
Chevrolet’s extra values in performance, in economy, 


in durability. 


For fleet operators are exacting buyers. They scru- 
tinize every manufacturer’s car and truck before they 
invest their money. They compare quality. They com- 
pare price. They compare all-around suitability to 
their purpose. And the make they choose for their fleet 
use is the one that best measures up to their standards 
on every point of operation ...on every point of value. 
The make they choose most frequently is Chevrolet! 


Chevrolet dealers reap very tangible sales benefits 
from the prestige that this preference engenders among 
the thousands of employees of fleet users. These men 








know from actual, first-hand experience what a Chev- 
rolet will do... what an unsurpassed value it repre- 
sents. When they come to purchase personal cars, they 
are definitely influenced by the selection of their 
employers. They buy the automobile they know best 
and like best—they buy Chevrolet! 


Chevrolet's national fleet department is constantly 
working with national fleet users— paving the way for 
Chevrolet dealers to maintain and enhance Chevrolet 
preference—opening up new fleet markets and expand- 
ing existing ones for Chevrolet cars and trucks. 


Both the continuing preference for Chevrolet among 
fleet owners and the progressive program of the 
national fleet organization represent plus rewards for 
Chevrolet dealers. This is another reason why the 
Chevrolet franchise is universally regarded as the 
most desirable in the industry. 


And this is another way in which Chevrolet and 
Chevrolet dealers are, through united, concentrated 
efforts, going forward together to still greater accom- 
plishments now and in the future. 


CHEVROLET MOTOR DIVISION, GENERAL MOTORS CORPORATION, DETROIT 2, MICHIGAN 
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AUTOMOTIVE WASHINGTON 


Few Dealers Affected 
By Wage-Hour Bill 


By William Ullman 


Washington Correspondent 


YW7ITH ALL House and Senate differences over the 75-cent 
minimum-wage bill compromised at long last, the legis- 
lation so urgently demanded by the Administration at this 
writing is virtually ready for the President's signature. 
The compromise measure which boosts the national pay- 
base from the present 40-cent ®— ; aaa a 
level would give pay raises | 
to approximately 1,000,000 
workers. Only a very small number 
of automobile dealers will _be 
affected. An amendment exempting 
most of them was passed in iden- 
tical form by both chambers of 
Congress before the bill was sent | 
to conference. | 
Any later argument over inter- 
pretation will be avoided so far 
as the motor car trade is con- 
cerned since the exact definition 
of a retail establishment has been 





spelled out. 

Senator Pep- 
per, Florida 
Democrat, one of 
the conferees, 
estimated that 
the direct wage 
boost for low- 
paid workers 
would amount to 
at least $300,000,- 
000 a year. 

Labor  depart- 
ment officials de- 
lclined to estimate the possible 





=Z 


AUTOMOTIVE NEWS, OCTOBER 24, 1949 _ 





effects of the compromise measure 
except to admit that in their judg- 
ment it will result in prolonged 
litigation. 

Administration forces failed in 
their battle to eliminate from the 
minimum-wage measure a provi- 
sion which alters the existing rule 
on what workers shall be covered 
by the act. 

* * * 
ENATE conferees, after a long 
struggle, yielded to the House 
and agreed to a rewritten version 
of the rule as to workers consid- 
ered “essential” for production in 
interstate commerce. 

The Senate, in its version of the 
minimum-wage law, had held to 
the existing statute which requires 
payment of minimum wages to all 
persons engaged in activities con- 
sidered to be “necessary for the 
production of goods in interstate 
commerce. 


But the House versions had 
called for applying the minimum 
wage only to jobs considered to be 
“indispensable” to interstate com- 
merce. 

The conferees for the two 
houses rewrote the House defini- 
tion substituting for “indispens- 
able’’ the words “directly 
essential.” Senator 'Thomas, Utah 
Democrat, head of the Senate 


to this 


from this 





The button-hole strap and roller method of window 
lift served well enough in its time. But as the auto- 
mobile outgrew horseless carriage days and demands 
upon the driver’s attention increased, improvements 
were required, The rack-and-pinion and lazy-tongs 
types of lift were welcome advancements. The ulti- 
mate development — automatic, push-button controlled 
windows —is an equally natural improvement and 
is already supplanting manually operated lifts on 
several makes of cars. 

Detroit Harvester is the pioneer in this field. Its Hydro- 
Lectric system is simple, trouble-free, easily installed 


DETROIT 


EXECUTIVE OFFICES: 


PLANTS: DETROIT - 


2550 GUARDIAN BUILDING, 


YPSILANTI - 


and so compact as to readily 
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DEALER STARS IN FLEET SALE TO ICE 





SHOW—Tom Smith, Topeka (Kans.) Kaiser- 


Frazer distributor, is shown handing over the keys of five Kaiser Vagabond ys sedans 
5 


purchased for the cast of the touring ice show, ‘‘Icelandia.' 
tainers and their wardrobes on a nationwide tour. 


conferees, said no one was com- 
pletely happy over the outcome 
and admitted that the definition 
probably will raise great difficul- 
ties for the wage-hour adminis- 
trator and invite prolonged liti- 
gation. 

Some of the major items agreed 
upon in the final version of the 
base-pay bill: 

1. Provide that employers of re- 
tail firms doing more than 50 per- 


eM ili 


fit body designs. It is 


now being eee to motor car manufacturers for 


use on thousan 


* * 


s of vehicles daily. 


* 


Hydro-Lectric Top, Window, and Seat Control Systems 


Convertible Tops * Automobile Body Hardware 


Manual Window Regulators 


Window Gla:s Channels 


Power Take-Offs ¢ Contract Production Parts 


Farm Mowers ¢ Power Sweepers 


DETROIT, 


TOLEDO 


HARVESTER COMPANY 


MICHIGAN 


ZANESVILLE 


The cars will carry enter- 


cent of their business within a 
state are exempted. 


2. Provide that the new minimum 
wage shall go into effect 90 days 
after enactment instead of 60 days 
as provided in the House bill and 
120 days in the Senate bill. 


3. Drop provisions of a Senate 
amendment—known as the Mc- 
Kellar amendment — which would 
exempt from the minimum wage 
“any home worker engaged in sew- 
ing baseballs or softballs” and pro- 
vides instead that the administra- 
tor may lower the minimum in the 
case of handicapped workers. 


4. Approved exemption of mes- 
sengers engaged exclusively in 
delivering letters or messages. 

5. Permits the wage-hour ad- 
ministrator to file suits for em- 
ployes for back wages “when they 
specifically request it in writing,” 
or to seek out-of-court settlements 
with the employes consent. 


6. Approve a House bill provision 
to encourage annual wage plans by 
giving certain exemptions from 
overtime pay for employes covered 
by union-agreed annual wage con- 
tracts. 


o * * 


Decries Interference 


PEAKING in Washington last 

week, Earl Bunting, managing 
director of the National Assn. of 
Manufacturers, expressed the opin- 
ion that there has been “a great 
deal too much” government in busi- 
ness, adding: 

“American life will rest on a 
much more even keel if we, individ- 
ually, do what it takes to put some 
business sense of integrity and 
basic principles back into govern- 
ment.” 

Appealing to businessmen to 
exert themselves in their own com- 
munities “to help turn the world- 
wide drift before self-government 
and individual get-up-and-get are 
destroyed here too,” Bunting said 
business and industry must expect 
“heavy attacks from opposing ideo- 
logies.” 

“There is no watertight bulk- 
head between the economic and 
political life of the American 
people,” he insisted. “They are 
all parts of the same boat—built 
and run by a free people. If one 
part leaks, the other floods too. 
And it takes the whole American 
public to plug the leaks, man the 
pumps and get things shipshape 
again.” 

American management must find 
ways. Bunting said, to make the 
individual enterprise system work 
better for all the individuals in it. 
“That's a responsibility, transcend- 
ing all others, which we owe to 
| our country, our companies, and 
| ourselves,” he continued. 


“Management has got to be hu- 
| man outside as well as in the store, 
| the office and the plant. It’s got to 
be part and parcel of the commun- 
| ity in which it lives and works. 

“It’s got to demonstrate a crea- 
tive, constructive interest in the 
| community’s welfare, participate 
actively in, support and lead worthy 
civic activities. If business doesn’t 
win warm friendships and under- 
| Standing at the community level, 
Wwe are not going to have any 
friends. } 


Ryman to Expand 

Milton Ryman sr., head of Ry- 
man Pontiac Co. (Pontiac-Cadil- 
lac), Dalton, Ga., has announced 
that he will move his showroom, 
offices and smaller service work 
to a two-story building. He added 
that the firm will retain all its 
old space and that the new loca- 
tion will add more than 4,000 feet 
to his operation. 














Kaiser- 
sedans 
5 enter- 


imum 
| days 
) days 
ll and 


senate 

Mc- 
would 
wage 
1 sew- 
d pro- 
nistra- 
in the 


mes- 
y in 


r ad- 
r em- 
n they 
iting,” 
ments 


vision 
ans by 

from 
pvered 
e con- 


n last 
naging 
isn. of 
 Opin- 

great 
n busi- 


on a 
idivid- 
t some 
y and 
overn- 


en to 
n com- 
world- 
nment 
et are 
g said 
expect 
x ideo- 


tf and 
‘rican 
y are 
—built 
if one 
s too. 
rican 
in the 
shape 


st find 
ke the 
| work 
3 in it. 
iscend- 
wwe to 
Ss, and 


be hu- 
2 store, 
got to 
mmun- 
‘ks. 

i crea- 
in the 
icipate 
worthy 
doesn’t 
under- 
r level, 
fe any 


of Ry- 
Cadil- 
unced 
yroom, 
work 
added 
all its 
r loca- 
0 feet 





AUTOMOTIVE NEWS, OCTOBER 24, 1949 





Young 
families buy 


Editorial Vitality 


2,000,000 young REDBOOK families again step up the number of copies they buy. 
Total circulation of the August issue of REDBOOK rose to an all-time high of 
2,020,000. Smart Advertisers buy in a rising market. 


24 Leading Newsstand Selling—Newsstand Sales Only 


ist 6 Mos. 1948 1st 6 Mos. 1949 


Betier Homes and Gardens 1,118,661 
See 957,409 
Seventeen 786,006 
, Modern Screen 931,557 


Redbook 819,155 
Motion Picture 743,113 
Good Housekeeping 1,116,056 
American 906,400 
Modern Romances 1,040,645 
Photoplay 886,043 
True 1,031,865 
Saturday Evening Post 1,740,891 
Cosmopolitan 827,057 
| Secrets 811,389 
Look 1,374,002 
American Home 818,831 
| Ladies’ Home Journal 2,091,865 
Coronet 1,335,409 
Collier’s , 872,970 
True Story 1,335,976 
W oman’s Home Companion 1,502,192 
McCall’s 1,637.844 
Life 2,282,205 
True Confessions 1.778158 





1,223,602 
1,034,739 
849,226 
977.653 
850.992 
767,392 
1,124,907 
911,215 
1,043,117 
884,746 
1,030,461 
1,730,600 
802,155 
782,264 
1,331,325 
753,432 
2.026.032 
1,261,069 
780,186 
1,228,734 
1,365,804 
1,456,985 
2,051,347 
1,467,799 


Change 


+104,941 
77,330 
63,220 
46,096 

t+. 31.837 
- 24,279 
8,851 
4.815 
2,472 
1.297 
1.404 
10,291 

- 24,902 
29,125 

— 42,677 
- 65.399 
65,833 
74.340 
92.784 

— 107,242 
— 136,388 
~ 180,859 
230,858 
~310,359 





ABC Publishers Statements 1st half of 1948 and Ist half of 1949. 
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Dealer Business Counsel 


With Decline of Profits, Dealers Are Wise to Adopt 
Sound Practices in Selling 


(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 


By J. B. Van Tassel 


ACCORDING to my most recent 
studies of dealers’ statements, 
the gross-profit markins on used 
ears have been practically wiped 
out since the first of the year. 
The competitive market has hit 
the new and used-car retailing 
business so hard, so fast and in so 
many ways that many dealers just 
don’t know which way to turn. Unit 
profits are dropping much faster 


than their abnormally high ex-| 


penses can be re- 


fore the net 
profits of the 


ing down fast. 
One statement 
showed where 
the dealer made 
a net profit of 
only $322.13 from 
all departments 
during Septem- 
ber, after de- 





duced, and there- | 


business are com- | 


’ 


livering 61 new units. Dealers 
net profits before the war aver- 
aged between 1 and 1% percent 
of total sales. 

After the war, and up to the 
latter part of 1948, net profits aver- 
aged between 10 and 20 percent. 


For 1949 they are averaging about 


6.21 percent of total sales. 
* * * 


T OWEVER, with the current 

trend of greatly-reduced unit 
profits and high expenses it won't 
|be long before these net profits 
|again will be scraping bottom un- 
less dealers start doing something 
| about it. 


First, let me _ suggest that 
dealers start facing this down- 
ward trend in unit profits real- 
istically by adopting more 
| business-like methods in their 

trading rather than resorting to 

prewar methods of giving mer- 
chandise away. 

Everywhere today there is evi- 
dence of a _ panicky condition 
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RENAULTS FOR UNITED NATIONS GROUP—Pierre Pery, general manager of the Renault 


Selling Branch in the U. 


S., presents a new Renault to French Minister of Foreign Affairs 


Robert Schumann, who accepts it for the foreign delegation to the U. N. This is one of 
the six cars presented to the delegation by Renault Corp. Shown (left to right) are Pery; 


Walter O'Hearn, president of the Assn. of Accredited Correspondnts to the U. N.; 


Schu- 


mann; Pierre Huss, International News Service writer; Michael Fry of Reuters News Agency, 


and John Hohenberg of the New York Post. 


existing in the retail auto business. 
It is not uncommon to park your 
car for a few minutes and when 
you return find a sticker on your 
windshield telling you where to get 
the highest price in the world on 
a trade-in. Others say that some 


dealer has a buyer for your car! 


and can get you a price far in 
excess of the market value if you 
trade right now. 

I am informed by reliable sources 
that in many cases prospects have 
gone to the dealership only to be 
informed that the salesman who 
made the deal or who placed the 


IN SEATTLE ET: 3°)'i a>) (°3 READ 
THE SEATTLE TIMES 










in Seattle 


It’s simple as ABC to sell the big, rich Seattle market: “Concen- 
trate frequent advertising in The Seattle Times.” You reach 8 
out of 10 Seattle homes. You will be using the formula for 
successful selling in Seattle that’s employed by hundreds of 


alert manufacturers and retailers in every classification. Specify 


“concentration and frequency in The Seattle Times.” 


JG TIMES 





Represented by O'MARA & ORMSBEE, Inc. + New York * Chicago » Detroit * Los Angeles * Son Francisco 


| an 
| come-on. 


tag on the windshield is no longe 
employe. It’s just the ok 


* * + 


i kind of practices are no 


only hurting dealers who do i' 
but are also dragging in the gutte: 
any esteem that the public might 
have for automobile dealers. W<« 
all know that for the past three 
years it has been quite a problem 


|for the average dealer to satisfy 
| customers in the deliveries of new 


ears. During this period dealers 
have been accused of everything 
under the sun by the public. This 
has resulted in poor public rela- 
tions for the retail automobile 
dealer. 

It seems to me, not only from 
a good public relations stand- 
point, but also from a standpoint 
of building profit stability, that 
dealers should begin now to get 
together and adopt more busi- 
nesslike procedures for merchan- 
dising of new and used cars. 

There is no reason why cars 
should be given away. Certainly it 
is good business to cut prices on 
distressed merchandise but to re- 
duce prices on every car in the 
line, regardless of whether it is 
distressed merchandise or not, just 
for the sole purpose of making a 
sale, is going to again prove dis- 
asterous. 

Discontinuation of these wild- 
trading practices should begin now, 
and in their place common sense 
and profitable procedures should 
be installed. 


Any questions on business 
management will be answered 
by J. B. Van Tassel, care of 


AUTOMOTIVE NEwSs. 


Changes Listed 
In Pennsylvania 


Inspection Law 


HARRISBURG, Pa. — (UTPS) 
Effective Nov. 1 with the opening 
of the new semi-annual vehicle 
inspection period, a number of 
changes and additions to the state’s 
inspection laws become effective. 

In a bulletin issued to the mem- 
bership of the Pennsylvania Auto- 
motive Assn., Claude S. Klugh, of 
Harrisburg, general manager, listed 
the changes. 

Klugh said the inspection-station 
owner or operator obligates himself 
to make inspections and to affix 
certificates of inspection (wind- 
shield stickers) only at location of 
business designated on the certifi- 
cate of appointment. 

Pointing out that a new law 
prohibits any type of television set 
or equipment where the screen is 
within view of the operator, Klugh 
listed the following additions to 
inspection rules and regulations. 

When front shock absorbers are 
defective and are affecting the 
brakes or steering, they should be 
repaired or replaced. Every re- 
placement of safety glass shall be 
marked with the same _ words, 
designation and letters as the sheet 
from which it is cut. Flexible ex- 
haust pipe shall not be used on a 
passenger car. It may be used on 
other type vehicles as an outside 
extension if located beyond the 
passenger compartment. 

When installing sealed-beam 
adapters, each installation must in- 
clude relays and not less than 12- 
gauge wire from relays to battery. 
On “walk-in” panel body, fender- 
less-type delivery vehicles, the 
double-faced signals required on 
the side of body or cab may be 
omitted and two single-faced sig- 
nals (arrow type) may be mounted 
on each side of the front of the 
vehicle. A new section provides that 
overhead outside visors do not re- 
quire approval. Visors that fit 
against the inside top part of wind- 
shield must be of an approved type. 


Kentucky’s Road Receipts 


Show Six-Month Gain 


FRANKFORT, Ky. Kentucky’s 
road collections for the first half 
of the fiscal year, which began 
April 1, have been reported at $24,- 
139,760, compared to $22,571,505 for 


the corresponding period of last 
year. 
Peru to Sciortino 
The name of Peru Motors (De- 


Soto), Peru, Ind., has been changed 
to Sciortino Motors, Inc., with the 


| Same owners, Frank Sciortino and 


Karl Sciortino at 66 W. Second St. 
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Yes, POPULAR SCIENCE Monthly delivered 
1,090,486 average net paid circulation in the 


first six months of 1949—our all time high. 


What is behind the phenomenal growth of the 
POPULAR SCIENCE Monthly circulation? 


The reasons are simple. Men in the applied 
sciences—from skilled workmen to engineering 
executives—have received large wage increases 
since the war’s end. Naturally, magazines that 


serve scientifically minded men have benefited. 


Fre wh 


SCIENCE 
Monthly now 
at its on o- 
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It was inevitable that every round of wage 


increases directly increased the circulation of 


POPULAR SCIENCE Monthly. 


And because our rates are based on a guaran- 
tee of 800,000 while we are delivering 1,090,486 
at $1300 a page (12-time rate), you can now 
buy this more-than-a-million circulation for 


only $1.19 a page a thousand. 


In these days when it is necessary to “get the 


most for your money” smart advertisers, in 


WE GI 7 YOU } 290,486 ‘BONUS 
YOU GET.. ..1,090 











eat pAlb anc 
June 30, 1949 






making their plans for 1950, will put POPULAR 
SCIENCE Monthly at the top of their lists. 


New information 
you should see 


POPULAR SCIENCE Monthly has 


just compiled some revealing information of spe- 


cial.interest to advertisers in these classifications. 
May we show it to you? 

AUTOMOTIVE +» HOME & HOUSE AIDS 
PHOTOGRAPHY + TOOLS + SPORTING GOODS 





es" POPULAR SCLENCE "oun, 


1,090,486 Net Paid Circulation at $1300 per page—or $1.19/pg./M 


353 FOURTH AVENUE, NEW YORK 10, NEW YORK 


CHICAGO 1: 360 North Michigan Avenue ° 
LOS ANGELES 5: Granada Building Pte ° 


PORTLAND 5, Oregon: 907 Terminal Building 


* CLEVELAND 14: 328 Citizens Building 


SAN FRANCISCO 8: 


5 


DETROIT 26: 820 Book Building 
1003 TWA Building 
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Salesmen Added _|*i3,2"ling tt. Te, ass 

| backi d falli very day.” 
As Demand Dips “ht, ee denccens, Gan ons con- 
In Springfield new-car prices will be no lower) 


Paint Damage 
In Two Cities 
Puzzles Chemists 


sumer market now in the making, 
SPRINGFIELD, Mass.—A higher | "°*t ¥€8"- | 


type of automobile salesmanship is Virtually all dealers can give spot | 


being predicted by dealers here, 
coincident with reports that the 


ness have passed. 
To meet the post-Labor Day 


deliveries on new cars—except for | 
| an occasional delay caused by a/| 
’ ;_|request for certain colors and) 
golden days of the automobile busi models. But even then, the maxi- 


|mum delay is only 10 days. 


Only at Leader Chevrolet Co., | 


DETROIT.—Automotive and paint 
chemists here said they were puz- 
|zled last week by reports of mys- 
terious damage to the paint on cars 
in Shreveport and Bossier City, La. 

Newspapers reported estimates 
that 10 to 50 percent of the cars 


in the two cities, which are sepa- 
|rated by the Red river, were dam- 
aged. 

It was speculated in these cities 


change in market conditions, the | West Springfield, does the new-car | 

larger new-car dealerships here | market present a different picture. | 

have added from two to four men | Here, the company still reports a| 

to their sales forces. And with more | jarge backlog of orders. 

cars than there is a demand, plans ‘ sinemcatatdotaiiian 
AUTOMOTIVE NEWS WANT ADS have | 


are to get down to a salesmanship | 
basis again. been proven the quickest, least expensive | watch the split-second timing of the ‘'body-drop,"’ when bodies meet chassis. 
oo ee ells ee Oe coe ee ome ee eee ee 








PONTIAC ENTERTAINS TEACHERS—Hundreds of teachers in the city of Pontiac schools : ; . 
| have visited the Pontiac Motor plant as guests of General Manager Harry J. Klingler. The | that the blistering might have been 


day was concluded with a banquet in the plant dining room. Here a group of teachers | cqused by a “mystery substance” 
which fell during the _ torrential 
William Uliman, Washington correspondent, keeps AUTOMOTIVE NEWS readers up| rain two weeks ago. This was the 
| to date on political and economic trends in the nation’s capital every week | backwash of the Gulf hurricane. 

: es ores > Automotive paint authorities were 
dubious about the “mystery sub- 
stance,” but conceded something 
special in the way of physical con- 
. ditions must have been cooked up 
| if the reports are accurate, since 
automotive paint is designed to 
stand up under rigorous conditions. 
A paint-company engineer esti- 
mated that a newly painted car 
would have to be soaked for from 
| 70 to 100 hours in 100 percent 
; { humidity at 90 degrees Fahrenheit 
f to blister. 

| 

i 

{ 


; — 
Sterling A. Orr (Cadillac-Oldsmo- what you have or have what you want! 
bile) had this comment: “We're | See the back pages of this issue 


An automotive chemist asserted 
that paint on cars made by his 
company would not blister even 
under those conditions. 

This firm, by the way, plans to 
send a chemist to Shreveport to 
seek the answer. 
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‘Soap Maker Denies Guilt 


\In Auto ‘Hives’ Wave 

| MEMPHIS, — Phil Hack, vice- 
|president of Tennessee Soap Co., 
|has denied reports that soap deter- 
|gents could possibly be the cause 
lof blisters that have been popping 
out on vehicles up and down the 
Mississippi valley for the past three 
weeks. 

Hack said that if soap-substitute 
detergents, used to wash automo- 
biles, were the cause of the trouble 
the blisters would show up during 
the washing job and not after. His 
announcement followed closely on 
the heels of numerous reports that 






Sun Speedometer 
Testing! 


Ave you looking for new ways to hold 


old customers, bring in new ones and make extra profits 
while doing it? Sun, the largest maker of service testing 





Here’s an extra service that custom- 
ers appreciate and are glad to pay 
for! A Sun Speedometer Test often 
solves complaints of low gas and oi: 
mileage, low driving speeds, unde- 


mysterious blisters have been ap- 
pearing on automobiles, then break- 
ing and leaving rust spots. Several 
dealers have had their entire stocks 
of used merchandise develop these 
“hives.” 


served speeding tickets, etc. Tests 
show that many speedometers are 
worn and out of adjustment. This 
new Sun Speedometer Tester en- 
ables you to make quick, accurate 
tests of speedometers and odometers 
without removing them from the ve- 
hicle. Operation is extremely simple. 
Write Topay for free Catalog Sheet. 


— er wew 





equipment in the world, has just what you’re looking for. 


Here’s how it works. When customers or prospects 
come in, tell them about the new modern equipment you 
have installed and what it means to them in MONEY 
SAVED and BETTER CAR PERFORMANCE! 


Tell them about your new Sun SPEEDOMETER 
SERVICE; everyone is interested in gas mileage and 
miles per hour! Show them your new Sun GENERA- 
TOR & REGULATOR EQUIPMENT; they’ll be 
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Edgewise 

(«Continued from Page 4) 
why don’t we face squarely the 
problem of trucks and cars 
using the same traffic lanes. } 
Entirely apart from the con- 
troversy between the railroads 
and truckers, there is the matter 
of safety and utility of our high- 


interested in knowing how it SAVES CAR OWNERS wane Hak Goes Gs eek, Os 

FROM TROUBLE! Dress u our shop with the ave ~ oo c 

NEW SUN DIAGNOSIS DEPARTMENT BACK. Sun Generator & ways With ealy one tenis lane tn S 
each direction, many of them be 


Regulator Service! 


Another new extra service that 


winding roads, the large trans- 


GROUNDS; they add eye-appeal and efficiency that is 
port trucks enormously increase 


sure to impress customers and make selling your Sun 


Service easier and more profitable. brings big extra profits! Offer com- the hazard of highway driving. 81 

Write TODAY for FREE BULLETINS containing valuable informa- plete, accurate tests and repairs on San _ ee Y 
. : all generators and regulators for evel roads from 50 to 60 miles 
tion about these NEW SUN UNITS. With your bulletins cars and light trucks. The new Sun per hour. Downgrade they often 

will be sent a copy of a 24-page booklet, “DOLLARS Generator & Regulator Tester attain speeds of 70 miles, and sk 
FROM DIAGNOSIS”, containing business-building features startling innovations that uphill they crawl at a _ snail’s 
ideas you can put to use right now to increase profits. et speed-up and simplify operation. See pace. We have all seen long 

your Sun Man or write Topay for queues of cars held back by a - 
a | —o free Catalog Sheet. heavily loaded truck setting the in 
“oe pace. 
Drivers, thus held up, are apt to ¥ 


cut in and out of the line in des- 
perate attempts to get ahead and ve 
away from the slow-moving parade 





Hie ’ $un Motor and Distributor Tests 






’ ania eel : : 
. . . Add Extra Appeal with NEW Sun Background Units! This is a very serious cause of 2 
. : highway accidents. There is no 
With the new Sun Test-Before-Repair Procedures, doubt that trucks and buses have eX 
your customers know exactly what work needs to be their place in our transportation 
done before they spend a penny for repairs. The two scheme. Curtailment of frei Al 
p I ; ; reight and 
Sun Master Testers, combined with the efficient, eye- passenger service by railroads and 
appealing Sun Background Units, form the basic abandonment of 5 vall lines ts low 
equipment for a modern Sun Diagnosis Department. sufficient evi a cae 
] eee ~— ‘ evidence of the economy 
You'll get full details from the new “Dollars from ; ici ' ¢ 
Diagnosis” Booklet ! and efficiency of truck and bus an 
§ : transportation, but it is likewise 
evident that we must have either pr 
separate highways, or highways of : 
sufficient width to provide separ- in 
ate lanes for the heavy-duty ve- 
hicles. Ni 


All this leads to the observation 
that we in the trade must get 
seriously interested with our city 
| traffic commissions and our state 
|highway departments in speeding 
| up the improvements and additions 
that are right now so badly needed ® 


Ogden Buick Body Shop 
Ogden Buick Sales, Ogden, Utah. 


| 
|has opened a new body shop with 
| 11,000 square feet of floor space. 









er Dependable, Accurate Service at All Times 
with the NEW Sun Battery Charger! te 
The new, overnight Sun Battery Charger enables you to 

keep your shop equipment and stock batteries in peak “t2¢ 
operating shape at all times. Insure maximum a . 
accuracy and dependability from your testing 


equipment. Write TODAY for free Catalog Sheet 
containing complete details. 





ELECTRIC CORPORATION 


6327 Avondale Avenue «+ Chicago 31, Illinois 
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| “We have been advertising locally on this network radio program, and the results 





method of radio advertising. 
Read how it can pay off for you. 


Something new in advertising—designed especially for YOU! 
‘*Local-network” radio shows: bigtime coast-to-coast pro- 
grams on the American Broadcasting Company network that 
YOU can sponsor in your area and pay only your small local 
share of the total cost. 

Think of it: YOU can get all the credit, the prestige, the 
impact of a top-notch network radio show in your area. 
YOUR announcer delivers YOUR commercial message to 
your audience. 

Don’t say to yourself, ‘‘A radio show is too big and too 
expensive for me.” A ‘‘local-network” show isn’t... and 
ABC has over 800 LOCAL sponsors to prove it! Call your 
local ABC station or representative today for all the facts 
and figures about ABC’s shows that are within your budget— 
programs that will pay off for YOU, in prestige, in good will, 
in increased sales. Or write direct to ABC, 7 West 66th Street, 
New York City. 


ABC 


tially larger amount of business than we've had in any one month in years.” 


' LOCAL DEALER profits by new 
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have been exceptional. Last month, usually seasonally low, brought in a substan- 


+ 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
J 


PROGRAMS PAY OFF FOR LOCAL SPONSORS* 


“BROUGHT IN CUSTOMERS” 


‘‘We have benefited very much from sponsoring this program. 
Many of our customers have remarked that it brought them 
in. We are very pleased to be getting so much for a reasonable 
amount of advertising expense.”’ 


“HIGH QUALITY ... REASONABLE COST” 


‘We are pleased to have the opportunity of offering such high- 
quality material at a reasonable cost, a program much better 
than anything else ‘we would be able to present were it not on 
a cooperative basis. Many people mention hearing ‘our’ broad- 
casts, so we are assured that we are reaching a large audience.” 


*Names of local dealers on request 


ee 


FAMOUS NETWORK SHOWS 


High-rating, sales- producing network shows of all 
types are available on ABC for you to sponsor 
locally. Which one of the following is best suited to 
you? 


ELMER DAVIS (right), one of radio's most distinguished news com- 
mentators . . . America’s Town Meeting, Martin Agronsky, Harry 
Wismer, Piano Playhouse, Mr. President, Breakfast in Holly wood, Chandu 
the Magician, Bavkhage Talking, Headline Edition, George Sokolsky, 


Pauline Frederick, Nancy Craig, Bert Andrews. , 
Elmer Davis, ace news analyst 


COOPERATIVE PROGRAM SALES DEPARTMENT, 7 lest 66th Street, New York City 


American Broadcasting Company 


* 
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1914 BUICKS SETTLE FEUD—An old feud between two Minneapolis Buick dealers, when 
John Scheefe, of Swanberg-Scheefe Co., challenged Win Stephens jr., of St. Paul Buick Co., 


to an auto race at the Minnesota state fair. 


Both drove 1914 Buick touring cars, Stephens 


winning. Both cars had plenty of motor trouble, with Scheefe's shooting a rod through the 
block on the last lap. However, his car finished the race, puffing ‘across the line, leaving | 


a thick trail of smoke. 


° 

Tenn. Enforcing 

* . . 
Liability Law 

NASHVILLE.—Enforcement offi- 
cers administering Tennessee's new 
financial esponsibility law an- 
nounced last week that first “blood” 
had been drawn under provisions 
of the act with the revocation of 
drivers licenses and automobile 


tags from eight vehicle owners. 
Clarence Evans, commissioner of 





finance and taxation, whose office 
enforces the act, indicated that fur- 
| ther crackdowns could be expected. 
| Under the act, automobile owners 





| Would Apply to Drivers Over 24... 


Mass. Eyes Lower Liability Fees 


BOSTON.—A _ plan to provide | 
cheaper compulsory auto insurance 
for auto owners whose cars are | 
not driven by anyone under 25 | 
years of age is being considered by | 
Massachusetts Insurance Commis- | 
sioner Charles F. J. Harrington. 


Following a hearing here on 
tentative compulsory auto liabil- 
ity insurance rates for 1950, Har- 
rington said that under the law | 
he has authority to consider a 
plan advanced for the second 
time this year by insurance com- 
panies. 
Earlier, Harrington had ques-| 
tioned his authority to put a three- | 
point classification into effect with- | 
out having announced it tenta-| 





| by such cases. 


companies compiled statistics 


which were introduced at the hear- 
ing. 

In 1950, it was disclosed by R. 
Ammi Cutter, attorney for Mas- 
sachusetts Stock Insurance Com- 
panies, all companies doing busi- 
ness in Massachusetts expect to 
apply the classification plan to 
property damage coverage. 
Commenting on the accident rec- 


|ord of cars operated by those un- 
der 25, Cutter said that “there is 


a strikingly bad loss record shown 
Their losses are 
more than twice as high as other 
groups.” 

Paul M. Pinkus of Indian Moto- 
cycle Co., Springfield, urged lower 


are required, following an acci-| tively, prior to the public hearing | rates for new types of lightweight 


| dent, to be able to show financial 
|responsibility for $11,000 in the 


| form of insurance, bond or cash. | 
| 


=. | 


AUTOMOTIVE NEWS WANT ADS have | 


| been proven the quickest, least expensive | 
|method of reaching the men who want | 
| what you have or have what you want! | 
See the back pages of this issue. 
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Present Los Angeles plant 
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Now, we 
for many years... an entire new and separate plant wi 
facilities to maintain the kind of service our business has been 
based on since 1866. 

Our new Celina plant has been operating successfully for 
. It is the ultimate in modern, scientific 
. ft. of floor space with the finest 
equipment that money can buy. Teamed with our large Dayton 
plant, Reynolds & Reynolds now offers improved service to 
automobile dealers. Our Dayton plant, too, has been freed to 
better serve the growing list of car dealers who are turning 
to “tailor-made” repair orders, stationery, and forms. 

This is the story we have wanted to tell for a long 
. +. anew plant... BUILT FOR BETTER SERVICE to auto- 
mobile dealers. 


the past several mon 


address to Celina, O 


on the 1950 rates. 
Last year, insurance company | 
executives said, the plan was not! 


adopted because of lack of evidence | 


result of Harrington's permission | 
to apply the classification plan to} 
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motorcycles which have been man- 
ufactured during the past two 
years. He said that statistics show 
the loss ratio among lightweight 


to show how it would work. As a | cycles is lower than that of older 


and heavier machines. 
Owners of small cab fleets took 


‘property damage insurance, two’ their battle against the present sys- 


BUILT FOR BETTER SERVICE! 


W: are proud to announce our new Systems Division 
plant at Celina, Ohio. 
During recent years there has been an ever-increasing demand 
from automobile dealers throughout the country for Reynolds 
& Reynolds products. 
Meanwhile, our Dayton plant has been “bustin’ at the 
seams.” There just wasn’t enough elbow room to efficiently 
handle our were? growing automotive business. 
the goal which has been planned 


ample 


time 


For prompt fondling of orders and inquiries, be sure to change our 

io on your records. All inquiries, orders, billings, 
accounts receivable, and shipping are now concentrated at Celina. Only 
the executive offices of the Systems Division remain at Dayton. 


ORE., NEV., WASH., AND UTAH) | 
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|tem of setting their premiums to 
the commissioner at the hearing. 


Harrington was asked to throw 
out the system under which six 
companies said they have experi- 
enced an increase of from $370 
to between $500 and $600 on the 
insurance on each cab they oper- 
ate. 

Attorney Stanley Ganz, spokes- 
|man for the cab companies, ar- 
|gued that they cannot figure out 
|what their insurance charges are 
until the cabs have already been 
registered. ’ 
| Replying, Joseph Forrest, vice- 
president in charge of underwrit- 
ing for the Liberty Mutual Co., said 
that greater weight is given to the 
number of accidents in which such 
cabs are involved than is given to 
the amount the insurance company 
must pay out for the accidents. 

He explained that with a large 
number of accidents, a company 

| is more liable to have an expen- 
sive accident and should there- 
fore pay higher premiums. 

It was the smallest hearing in 12 
| years, with only 20 persons appear- 
ing to testify concerning the new 
schedule, which represents a $600,- 
000 reduction from this year’s rates. 

The proposed rate schedule in- 
|cludes decreases for most of the 17 
| territories into which the state is 
| divided, ranging from approximate- 
ly $4 for Chelsea to $1.30 for Re- 
vere, which would have the highest 
rate of $56.30. 


| 
| 
| 
| 





‘Truck Operators 
Show Disfavor for 


°49 Oregon Laws 


SALEM, Ore.—Many amend- 
ments to the state motor trans- 
portation act passed by the 1949 
Oregon legislature will be needed 
to satisfy both the heavy and small 
truck operators, it has been indi- 
cated at a meeting of the legisla- 
tive committee on state highways 
and motor transportation facilities. 

Rep. Ralph Moore of Coos Bay, 
who heads the committee, said the 
1949 legislation amending the mo- 
tor transportation law was stop- 
gap and purely temporary. 

“I am sure this bill was drafted 
and passed for the sole purpose 
of bridging over the current bien- 
nium so that further study could 
be made prior to enactment of a 
more workable and permanent law 
|at the 1951 legislative session,” he 
explained. 

Complaints that high - mileage 
|trucks are subsidized and other- 
wise favored under the new motor 
| transportation act were given con- 
siderable discussion at the com- 
mittee meeting. 

As an example, it was noted, the 
tax on one classification of pickup 
trucks will be almost doubled in 
1950 when compared with the 1948 
tax. At the same time, it was con- 
tended, the tax on a truck-trailer 
combination, based on 35,000 miles 
of travel and 62,000 pounds weight 
and operating in fixed termini serv- 
ice, would be reduced. 


‘Inventor’ Faces 


Fraud Trial 


OTTAWA.—Paul Emile Duroch- 
er, Montreal man who allegedly ac- 
cepted money for development, of 
a “super automobile carburetor,” 
which he claimed would allow a 
car to average over 100 miles per 
gallon, was remanded for the 
fourth time when he appeared in 
Hull magistrate’s court. He has 
been held in custody for the last 
month awaiting trial on charges 
of fraud. 

Durocher was arrested Sept. 13 
in Montreal and returned to Ot- 
|tawa to face charges of fraud. 
| Chief complainant is Wilfrid Brais 
| of Hull, who has charged Durocher 
| with taking $7,000 under false pre- 
| tenses. 

Police authorities in the U. S. 
are awaiting the outcome of the 
| trial before making application to 
| have Durocher face similar charges 
/in Kansas City, Kans., it was 
| learned. 


oo 
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How much 
selling equals 
one ‘sale’? 


When a prospect sees your make of car advertised 
in The Saturday Evening Post, that’s the next 
thing to bringing your showroom into his home. 


And if this same prospect later sees your car in your 
showroom window—then the car has a chance to 
begin selling itself. 


If he steps in to take a closer look—then your salesman 
has a first-hand opportunity to start closing that sale. 


So you see, it takes a lot of selling—and different 
kinds of selling—to get a prospect to make the 
big decision to buy. And in any successful sales 
transaction, The Post plays a vital part. 


Most of your best prospects are regular Post readers. 
They spend more time reading The Post than any 
other magazine; they return to it more often; they 
pay the most attention to the advertising pages; 

they have the most confidence in products 

advertised in The Saturday Evening Post. Your sales 
talk carries added conviction and impact when 
backed by Post prestige. 


Yes, a lot of selling goes on before you even start 
to work on a prospect. And every time a customer 
drives away with one of your cars... you 

can be sure The Post has been working 

with you—and for you—on that very sale! 


reaches the people 
who mean business 











How Each Manufacturer Fares .. . 


Car Production—9 Months 


Output 
for ist 1949 Pet. 
9 Months of 
1949 Total 
851,175 21.52 
113,723 2.88 
82,794 2.09 
225,926 5.71 
428,732 10.84 
806,604 20.40 
627,025 15.86 
28,575 42 
. 151,004 3.82 
1,726,879 43.68 
312,089 7.89 
67,674 
860,481 
226,040 
260,595 
53,732 
6,460 
47,272 
7,434 
116,453 
109,485 
89,636 
166,482 
25,657 


Output 
for Ist 
9 Months 
1948 

573,972 
83,825 
64,050 

163,444 

262,653 

485,842 

350,223 
25,449 

°110,179 
1,181,427 

206,273 
48,925 

587,557 

149,636 

189,036 

138,842 
42,090 
96,752 
25,334 
91,037 
89,604 
64,884 

123,381 
19,007 


CHRYSLER . 

Chrysler 

DeSoto 

re 

Plymouth .... 
FORD ........ 

Ford 

Lincoln 

re 
GENERAL MOTORS . 

Buick 

Cadillac 

Chevrolet 

Oldsmobile 

No isieiedisld va 6 06's 
KAISER-FRAZER ... 


Total Cars, U. S...... .3,953,537 2,793,330 


Pontiac Honors Davis 


Davis Auto Co., Inc., has been | 
designated the fourth Pontiac deal- 
er in the Fort Wayne (Ind.) zone|manship and 
to win the Pontiac Better Dealer | operations. 


munity service, facilities, 








lation is qui 
required. 


This new Prior product adds load area to your 
pick-up at small cost, and is a point-of-delivery 
moving advertisement for you and your cus- 
tomers. It is all-steel construction, rattle-proof, 
and can be furnished with dealer emblem 


painted in standard colors or in prime coat only. 


MAIL TO NEAREST ADDRESS 


PRIOR PRODUCTS, Inc. 


Box 349, Middletown, Ohio 
Box 7608, Dallas, Texas 


Please send me complete information on the “Load-Ster” 
PANEL RACK [) HELPER SPRING () 


Also -end me the name of your nearest distributor. 


: 


Diet aye ower 2a Tees ieee 


ak te et men , 


Name 
Street 
a 





Te Se Tt 











award. The award is based on com- 
person- 
nel, management, courtesy, sales- 
new and_ used-car 
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In First Nine Months of 1949... 


‘Big 3’ Makes 86% of Cars 


[= “Big Three”—General Mo- 
tors, Chrysler and Ford — who 
were accounting for 81.23 percent 
of all U. S. car output in 1948, are 
grinding out 85.60 percent of it in 
1949, according to Automotive News’ 
tabulations based on nine months 
of production for both years, 

However, reflecting the trend 
of the times, production of the 
Big Three’s lower-priced models 
in 1949 is mainly responsible for 
their larger share of output this 
year. 

Fifteen out of the 20 makes 
showed losses in output percent- 
ages. 

Plymouth is responsible for all 
taking up the slack created by 


DeSoto and Chrysler. 


plished the same achievement for 
Ford, offsetting share losses by 
both Mercury and Lincoln. 
* * + 

LTHOUGH Chevrolet has done 
“the major portion of the job, 
GM’s production share this year 
has also been enhanced by output 
at Buick and Oldsmobile. 

GM plants, which were making 
42.29 percent of the industry’s 1948 
car production, are rolling out 43.68 
percent in 1949. 

Four GM plants, Buick, Chev- 
rolet, Oldsmobile and Pontiac, at 


TWO MONEY-MAKING SELLERS 
EVERY DEALER SHOULD STOCK 


The “LOAD-STER” takes effect only when needed to 
carry the excessive load caused by weight or rough 
roads. It gives a normal ride when not loaded and an 

ier ride when overloaded. ‘“Load-Ster” spring instal- 
aad simple, and no maintenance is 


YOUR NAME HERE 
YOUR ADVERTISING HERE 





“LOAD-STER" Helper 
Available Y, V, 
For Ton Ton 

Chevrolet + ° 
Ford * . 
Dodge ? ° 
G.M.C. . . 
DeSoto 
Plymouth 


anel Rack 


1-Ton 
Truck 


“LOAD-STER" 


Available ¥, 
For Ton 


Chevrolet 


MAIL COUPON TODAY 


of Chrysler Corp.’s increased share, | 


losses on the part of the Dodge, | 


Ford’s namesake car has accom- | 


the end of last month had al- 
ready built more cars this year 
than they were able to build dur- 
ing all of 1948. 


Cadillac had only to wait until 
the first week of this month to get 
the same rating. 
* * . 


| AS IN 1948, Chrysler accounts for 
the second largest share of 1949 
car production. Chrysler plants are 
responsible for 21.52 percent of this 
| year’s total, compared with 20.55 
| percent in 1948, 

However, only Chrysler’s Ply- 
| mouth division at the end of 
| September had already built more 
| ears than during all of 1948. 
Plymouth is making 10.84 percent 
of this year’s production, com- 
pared with 9.41 percent last year. 


Only a shade behind Chrysler, 
Ford is assembling 20.40 of 1949 
output, an increase of 3.01 percent 
over the 17.39 percent it was get- 
jting in 1948. The Ford car, which 
|was getting only 12.54 percent of 
last year’s output, is running along 
at 15.86 percent this year. 

Despite the fact that all but two 
of them are producing at higher 
rates this year than last, the Big 
Three share increases in 1949 have 
come at the expense of all the inde- 
| pendent car makers. 

* * + 


cr WOULD appear that the post- 
| war production performance is 
|gradually reverting to a prewar 
|trend which saw the Big Three ac- 
counting for about 90 percent of 
| total output. 
Anyway, the independents, which 
| were building about 19 of every 100 
|cars last year, are producing only 
|slightly more than 14 of every 100 
this year. 
Kaiser-Frazer, one of the two 
independents producing far be- 
low last year’s pace, built only 
53,732 cars during the first nine 
months of 1949, compared with 
138,842 in the same 1948 period. 
As a result, K-F’s share of total 
output has dropped to 1.36 percent 
in 1949 from 4.97 percent last year. 
* * « 


Hupson’s share of 1949 produc- 
tion is down to 2.95 percent 
|from 3.26 percent in 1948, despite 
ithe fact that Hudson built 116,453 
|ecars in the first nine months of 
| 1949, compared with only 91,037 in 
| the same 1948 period. 

Nash’s 1949 share of produc- 
| tion has also suffered despite 
| increased output. Nash is getting 
| 2.77 percent of this year’s output, 
| as compared with 3.21 percent 
last year. 

However, much of Nash’s share 
loss is attributable to recent down 
time for a model change. 

Among the independents, Pack- 
jard has lost the smallest share of 
|overall production. Its schedules 
running some 30 percent of last 





Dealers Warned 
To Back Safety, 
‘Roads, Parking 


TOLEDO. — Dealers here have 
been urged by a spokesman of the 
auto manufacturers to get behind 
important public issues which, he 
said, “in the end will further your 
own interests too, and save our 
industry.” 

Karl Richards, manager of the 
field services department, Auto 
Manufacturers Assn., told the To- 
|ledo Automotive Trades Assn. he 
|was referring to such problems as 
inequitable highway financing, 
| parking and traffic congestion and 
| traffic safety. 
| “These problems, if allowed to go 
|}unchecked, eventually could stop 
|our industry,” he explained, Park- 
ling congestion itself, for example, 
|may curb auto buying, he said. 
| Rural legislators, 
ss motor vehicle tax money 





on land-service, relatively unused 
rura' roads, although half of all 
traf—f: is on city streets, and 86 
perc. nt of rural traffic is on less 
than a fourth of the highways. 

Safety is a must for dealers to 
|speak up about and to back to the 
| hilt, because the frightful highway 
| toll may act as a deterrent to con- 
[tinued sales, he explained. 


he added, are 


year, Packard is accounting for 2.27 
percent of current output, against 
2.32 percent in 1948. 


OTWITHSTANDING a record- 
+‘ breaking production perform- 
ance so far this year, Studebaker 
has also seen its share of total car 
production dwindle slightly in 1949. 


During the first nine months of 
1949, Studebaker produced 166,482 
cars (more than in all of 1948), 
compared with 123,881 in the same 
period last year. However, this 
year’s Studebaker production was 
good enough for only 4.21 percent 
of the industry total, as against a 
4.42 percent rating of 1948. 

Willys’ vehicle output in 1949 
accounts for .65 percent of the 
industry’s total, compared with a 
68 mark last year. 

Crosley’s small car accounted for 
.91 percent of last year’s output, but 
that share has shrunk to .19 per- 
cent so far this year. 

In addition to those makes al- 
ready cited, the production of Ford 
cars in the first nine months of 
1949 also exceeded that for all of 
1948, 


—Bernize THOMAS 






Kettering Says 
U.S. Oil Stocks 
Are Adequate 


| DAYTON, O.—Charles F. Ketter- 
ing, General Motors research con- 
sultant, said last week that surveys 
i by the govern- 

ment and other 
organizations in- 
dicate petroleum 
reserves are more 
than adequate 
for the nation’s 
present and fu- 
ture fuel needs. 
Addressing an 








“Oil Progress 
Week” dinner 
here, Kettering 


C, F, Kettering 


submitted charts 
and graphs from various petroleum 
studies. These detailed the rise of 
the oi] industry in the past three 
decades and outlined how the in- 
dustry’s products are being util- 
ized. 

His exhibits stressed the follow- 
ing points: 

1. If petroleum reserves ever run 
low, research men are studying 
and already know how to convert 
shales, coals and natural gas into 


liquid fuels to supplement any 
depletion of the oil supply. 
2. Automotive engineers, work- 


ing with the petroleum industry, 
are improving overall efficiency of 
automotive, Diesel and aircraft 
engines to get more work energy 
out of them. 

3. When higher octane fuels are 
ready for mass distribution, high 
compression engines tailored for 
such fuels will increase the motor- 
| ist’s gasoline mileage. Even if cost- 
| per-gallon increases, it does not fol- 
|low that  cost-per-work-unit of 
engines will rise, and increased 
engine efficiency may offset fuel 
cost. 


Olds Firm Moves 


Summerville - Bailes Oldsmobile, 
Inc., Albany, Ga., has moved from 
200 E. Broad Ave. to a renovated 
building at 128 Pine Ave. Oldsmo- 
bile dealer in this city for the past 
three years, the firm is owned by 
L. S. Summerville and Royce 
Bailes. 








New, 
Improved 
Oltman Bodies 
Sold 


ONLY by Dealers 


Write or wire for new, 


lower prices 
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— attention from the audience which accounts for the bulk of the new passenger 
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motor- car registrations in Chicago and suburbs. 
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on fol. 

nit of are : “ ‘ es 
creased In addition, Tribune newsprint color gives you definite 
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competitive advantages in the hundreds of cities and towns thruout the x 
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To give your Chicago sales drive extra power and distinction, New Savings 
in Color Plates! z 
- “ " ° n . , S * hicago Tribune representatives: W. E. Bates, Penobscot Bidg., 
give it the impetus of newsprint color in the Chicago Tribune. ings mey be used for Chicage Detroit 26; A. W. Dreier, 810 Tribune Tower, Chicago 11; EP. Struhsacker, 
Tribune newsprint anata: 220 E. 42nd St., New York City 17; Fitzpatrick & Chamberlin, 


. s 2 sa : 4 155 Montgomery St., San Francisco 4; also 448 S. Hill St., Los Angeles 13. 
Ask a Tribune representative to outline to you and your advertising Meee eee orreimais aint MEMBER: FIRST 3 MARKETS GROUP, AND METROPOLITAN SUNDAY 


; ‘ ‘ plate cost and production NEWSPAPERS, INC. 
counsel how Tribune newsprint color can help you increase your time as much as 50%. Ask 


to see specimens. 





consumer franchise in the greater Chicago territory. 





CHICAGO TRIBUNE SEPTEMBER AVERAGE NET TOTAL CIRCULATION: DAILY, OVER 955,000 —SUNDAY, OVER 1,525,000 
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Reports From Various Areas .. . 





Auto Market Page 


Pittsburgh 
The combined effect of the coal | 
and steel strikes has shoved busi- 
ness in the Pittsburgh district to 
its lowest point since June, 1938, 
reports the Bureau of Business Re- 
search, University of Pittsburgh. 
New-car registrations in the week 
ended Oct. 7 showed “substantial 
declines,” the report said. The Bu- 
reau’s index for the week was 64.8, 
against 119.1 in the preceding week, 


and 145.8 in the week ended) 
Sept. 24. | 
* * * 
Denver 


New-car sales in Denver contin- 
ued to show an increase over last 
year in September when 1,014 new 
cars were purchased from Denver | 
and suburb dealers. Last year in| 
September 823 new cars were sold. | 

New-truck sales, while still be- 
hind last year, showed an 





increase over August. In Sep- | 
















beac Contempo’s 
2-Year Record 

of Selling Luggage 
to Automotive 
Dealers from 
Coast-to-Coast 





Ladies’ Matched Luggage 
at REDUCED PRICES 


Same luxurious leathers at new 
low prices. Top-grain cowhide 
designed to combine feminine 
grace with sturdy construction 
for hard handling. Lined in 
rich rayon. All hardware solid 
brass. COLORS: Brown Alli- 
gator Grain Cowhide .. . 
Smooth Suntan Cowhide... 
Smooth Ginger Cowhide... 
White Rawhide. 


Style No. Item Dealer's Cost 


750 14” Train Case $25.00 


List Price Incl. Fed. Tax... $47.50 
752 21” Weekend $25.00 
list Price Incl. Fed. Tax... $47.50 
753 26” Pullman $34.50 
List Price Incl. Fed. Tax... $65.00 


tember 168 new trucks were sold 
in Denver as compared to 198 
last year, a decrease of 30. How- 
ever, in August the decrease over 
the same month in 1948 was 47. 


During the first nine months of | up as follows: Chevrolet, 64; Ford, | 


10; Dodge, 6; Chrysler, 4; Buick, 3; 


Pontiac, 2; Willys, 2; Studebaker, 
1; Packard, 1; Cadillac, 1, and 
Kaiser, 1. 


New trucks sold in Denver lined 


this year, 9,970 new cars were sold | 22; GMC, 10; Studebaker, 8; Dodge, 


in Denver as against 7,727 for a|7; 
During the 
same period, 1,444 new trucks were 


like period last year. 


purchased, while during the first 
nine months of 1948, 1,997 new 
trucks were sold. 

New cars sold in Denver dur- 
ing September by make were: 
Chevrolet, 198; Plymouth, 103; 
Buick, 91; Hudson, 84; Ford, 81; 
Dodge, 63; Nash, 49; Oldsmobile, 
48; Pontiac, 34; Mercury, 32; 
Studebaker, 31; Chrysler, 27; De- 
Soto, 20; Packard, 16; Cadillac, 
14; Lincoln, 12; Willys, 5; Kaiser, 
4; Morris, 2, and Crosley, 1. 
Colorado dealers outside Denver 


|sold cars as follows: Chevrolet, 17; 


Oldsmobile, 14; Ford, 10; Plymouth, 


is a reorder.” 


} 
| 
| 


Federal, 7; International, 5; 


| Alexander.) 
* * * 


Minneapolis 


county (Minneapolis) dropped dur- 
ing September to 2,575 from the 
August high point of 2,740. 

According to Finance & Com- 
merce, local financial paper, 
Chevrolet again led in deliveries 
with 484, compared with Ford’s 
425 and Plymouth, in third posi- 
tion, with 296. 

Total deliveries for the first nine 





pared with 16,227 for the same pe- 


A Buick Dealer in Oregon writes: “We are very 
pleased with Dunleigh Luggage for men. Enclosed 


From all over the country, auto dealers are now 
telling us how pleased they are with the prices and 
quality of Contempo Luggage. Dealers from coast- 
to-coast have discovered that luggage is a profit- 
able accessory and an important customer service. 
Order by mail with full confidence. We guarantee 
satisfaction. Send for a sample set today. 


Phone, wire or airmail 
your rush orders. 
We ship at once. 





Willys, 4, and Kenworth, 2.—(Ira R. | 


New-car deliveries in Hennepin | 


months of 1949 were 21,185, com- | 


riod a year ago—an increase of 
| nearly 5,000. 

| The September total of 2,575 was 
well ahead of September, 1948, 


|when only 1,683 cars were deliv- | 


|ered. Only 1,482 deliveries were re- 
| ported for September, 1947. 


| There were 245 new trucks de- 
| livered in September, compared 
| with 256 in August and 307 in Sep- 


| tember, 1948. Chevrolet also led in 


|new-truck deliveries with 89. Ford 
and International trailed. 


September new-car sales by 
makes, with total for year to date 
in parentheses, were: Austin, 1 
(19); Buick, 198 (1,485); Cadillac, 
26 (355); Chevrolet, 484 (4,457); 
| Chrysler, 100 (665); Crosley, 2 
| (25); DeSoto, 54 (427); Dodge, 
| 187 (1,164); Ford, 425 (3,316), and 
English Ford, 2 (32). 


Frazer, 7 (88); Hillman, 1 (1); 
Hudson, 83 (743); Kaiser, 65 (488); 
|Lincoln, 22 (196); Mercury, 89 
| (812); Nash, 29 (606); Oldsmobile, 
}112 (1,127); Packard, 92 (590); 
Plymouth, 296 (2,357); Pontiac, 140 
(1,255); Studebaker, 160 (902), and 
| Willys, 5 (73).—(Nat Wood). 


* * * 


| San Francisco 

September’s big month at the na- 
tion’s auto factories was reflected 
jin this area, with many automobile 
| dealers reporting monthly highs for 
|the year in sales of both new and 
used cars. 

October sales continued steady at 
most auto establishments, particu- 
larly at those dealerships retailing 
}cars in the lower and medium- 
| priced lines. 

No immediate effect was felt in 
northern California trading areas 
as a result of the nationwide 
steel strike. One major San Fran- 
ciseo auto dealer, however, re- 
ported his used-car sales on the 
| upswing. He attributed this to 
| the steel strike, but he did add 
| that the company’s sales staff is 

working at full speed on used-car 
| prospects. 
| As in other parts of the country, 
|ears in the higher-priced lines are 
|moving slowly, with dealer inven- 


| 












* LEADS 

: IN WEST BEND 
? “IN WISCONSIN 
a * AN THE WORLD 


sues TED LAUCK seence 








TRAVELING ADVERTISERS—Side panels on 
Chevrolet delivery trucks are utilized for ad- 
vertising by Ted Lauck Chevrolet Co., West 


Wis. 


Bend, 


approach, keeping in mind what 
the market will bear. 

According to Harry Halpert, sec- 
retary of the Cleveland Used Car 
Dealers Assn., business was better 
in September of this year than in 
August, 1948, with a greater turn- 
over in cars, although profits did 
not register the same percentage 


| hike.—(Sanford Markey). 
* * * 


Cincinnati 

New car sales in Hamilton county 
(Cincinnati) hit 2,579 units in Sep- 
tember, 203 below the August figure 
of 2,782, September, however, was 
the second highest month this year, 
topping the July total of 2,466. 

Used-car sales dropped from 
2,725 in August to 2,405 in Sep- 
tember. This was the lowest used- 





tories high due to record factory 
production. 

“Big Three” outlets continue to} 
|keep a fairly steady sales volume. | 
|One dealer, retailing a _higher- | 
priced line reports his new and| 


car total since January and Feb- 
bruary, With the exception of a 
slump in April used-car sales had 
been close to or over 2,700 from 
March through August. 

The September total of 326 new- 





1077 


24” 2-Suiter with over- 
lapping steel frame for 
extra strength. Dust ond 
moisture-proof. 

Same style in extra-roomy 
24” 3-Suiter. 










877 





699 
21” Overtight bag... 
Same exclusive construc- 
tion features as 2-Suiter. 


20” Zipper Clubkit with 


*|sales, unless the strike should con- | 


used-car sales on the downgrade in |truck sales was seven better than 
recent weeks, with an all-out sales|the August figure and second high 
endeavor necessary to complete the | for the year. March, with 360, is 
transaction. This particular dealer | the top truck month for 1949. 
attributed the slump to the ap- New-car sales by makes in Ham- 
proaching introduction of 1950|ijton county during September 
models. | were: Chevrolet, 587; Ford, 417; 
| Most auto dealers here do not| Plymouth, 284; Buick, 241; Oldsmo- 
|feel the steel strike will hamper | pile, 169; Pontiac, 148; Dodge, 199; 
b Studebaker, 114; Nash, 76; Hudson, 
jtinue for 60 days or more. New-|52; Packard, 82; Chrysler, 50; De- 
\car inventories are not only high, | Soto, 49; Mercury, 41; Cadillac, 25; 
but they are being strengthened | Kaiser, 19; Willys, 11; Crosley, 7; 
daily by cars shipped from the fac-| Lincoln, 6; Frazer, 1, and Renault, 





The VASSAR... 


these sets have been sold. 


two big utility pockets, 


The DUNLEIGH... Matched luggage for men 


The finest Top-Grain Cowhide, designed for handsome looks and 
longer wear. Each streamlined bag features finest construction and 
costliest materials. Brass locks. Strong saddle stitching. Reinforced 
leather corners and sides. Neat masculine linings. Especially created 
for quick, easy packing, this is luggage at its best. Thousands of 


List Price 

Style No. Item Dealer's Incl. 
New Cost Fed. Tax 
877 21” Overnight $29.50 $59.00 
1077 24” 2-Suiter 37.50 75.00 
977 24” 3-Sviter 39.50 79.00 
699 20” Clubkit 22.50 45.00 


COLORS: London Tan, indion Brown, Redwood or Black 


Send Order Form Today 





, an ee ae ae a = 
§ CONTEMPO Luggage Co., 170 Fifth Ave., New York 10, N. Y. I 
i Gentlemen: Please ship the following numbers . i 
! ) (lam enclosing check) (CD Ship c.o.. 

j C— (Ship Open Account. Bank end credit references attached) i 
; Quantity Dealer's Cost i 
I , 
i i 
t i 
y i 
ot ee es ‘ 
: NEE sae ME siiakekacietcssnscd Ee OR ae : 
5 ENE Oy ieee Cee RRS ERT TiN cvsdicninsaakssenitsakeasttsannsnachanisadantaaiabes i 
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Luggage 





tories. 

Reports from major auto deal- 
erships here continue to _ list 
changes in sales staff assign- 
ments, and, in some instances, as 
many as eight salesmen have 
been added at one time. 


Newspaper, radio and direct mail 
advertising have been stepped up at 
most firms, with a definite buyer’s 
market approach in the ad copy. 


Bonuses for used cars, “outstand- 
ing” tradeins, “testimonials” from 


satisfied customers, have all found | 


their way into the dealer advertis- 
ing slants.—(Leon Pinkson). 
7 + * 


Cleveland 


The Federal Reserve Bank, in its 
report for the week ended Sept. 
30, showed new cars sold in Cleve- 
land totaled 1,261, slightly under 
the previous week and about 9 per- 
cent under the August weekly 
average. 

Used-car sales declined 11 per- 
cent from the August average. For 
the week ended Sept. 30 used-car 
sales were 1,979, the lowest non- 
holiday week since the end of 
February. 

Used-truck sales moved up by 
| almost 25 percent from the pre- 
vious week with the sale of 125 
used trucks as against 99 for the 
previous week. However, new- 
truck sales were down to 91, the 
lowest in three weeks. 


| Used-car dealers were showing a 
\“close to the vest” attitude in 
| stocks. Caught short last year by 
|the November slump, dealers were 
| now wary about purchasing cars. 
There’s no longer the quick-as-a- 
flash estimate to consummate a 
trade, but rather a sharp analytical 


|1.—(Emery Bacon). 
* * * 


Houston 


The best new-car sales record of 
the year for Harris county (Hou- 
|ston) was chalked up in Septem- 
|ber with the delivery of 2,577 new 
automobiles. The previous high of 
| 2,565 was set in August. 
New-truck sales during the 
month were 174, compared with 
185 in August. Commercial- 
vehicle sales in September num- 
bered 339, against 364 in the 
preceding month. 

New-car sales by makes during 
September were: Anglia-Prefect, 2; 
| Buick, 163; Cadillac, 51; Chevrolet, 
|492; Chrysler, 34; DeSoto, 47; 
Dodge, 166; Ford, 494; Frazer, 4; 
| Hudson, 45; Kaiser, 24; Lincoln, 43; 
| Mercury, 195; Nash, 41; Oldsmobile, 
|113; Packard, 54; Plymouth, 309; 
Pontiac, 205; Studebaker, 99; 
Willys, 14, and miscellaneous,’ 12. 

Combined new-truck and com- 
mercial-vehicle sales were: Chev- 
rolet, 144; Diamond T, 2; Divco, 6; 


Dodge, 79; Ford, 148; GMC, 43; 
International, 39; Mack, 8; Stude- 
baker, 14; Thames, 15; White, 4, 


and Willys, 9.—(Ruby Fenoglio). 


Arsonist Guilty 


| CANTON, O.—George W. Lud- 
|lamm jr., 22, of Alliance, O., plead- 
| ed guilty in common pleas court 
| here to causing the fire which dam- 
|aged Schellhorn Motor Co.’s plant 
| in Alliance to the extent of $200,- 
| 000. He was sentenced to from 2 to 
|20 years in the state reformatory. 

AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 
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In New York...in the evening...in the home... 
the Journal- American delivers nearly twice the 
family coverage of the second evening paper 


EF FECTIVE advertising depends on reach- 
ing an audience at the right time ... in 

the right place. ...in the right proportions. 

On all counts the Journal-American is right! 


The Journal-American reaches its audience in 
the evening, after the day’s work is done and 
thoughts turn to planning for the home. 


The Journal-American reaches its audience in 
the home, where every member of the house- 


hold is influenced by your sales messages and, 
in turn, influences family buying decisions. 


The Journal-American reaches an evening 
audience of 700,000 families, the largest in 
New York, and virtually twice as large as the 
second evening newspaper. 


Result? The Journal-American is your best 
buy, bar none, for selling to the home in the 
world’s top home market. 
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mote (and back it up, of course) 
his shop as the car-owner’s coun- 
seler will strengthen the dealer’s 
position in the community. 

There are a number of points on | 
which a car owner might want | 
counsel: | 

Whether it would be to his ad- 
vantage to get the car fixed or 
trade it in on a new or used car. 
How the owner could do it. Ad- 
vantages to getting the car fixed 
properly, or on a short-cut, tem- 
porary basis, In fact, the owner 
and the dealer, too, might profit 
from a complete picture of how 
the owner stood in the auto 


ee Merchandising 


Memos to Dealers 


¢ 








Tee : i ee eee 
JEWEL-BOX USED-CAR SHOWROOM—The used-car closing office of Luke Pontiac Co., 
Arlington, Tex., incorporates a jewel-box showroom for displaying daily specials. Inasmuch 
as the new-car showroom is some distance away, the dealership occasionally displays a new 


a os is peheiet 





By Bob Finlay 





and friendly outside counseler, 


OTICED a smart bit of mer- 

chandising the other day by a/|helped him estimate the situation 
finance company. It told the story | realistically, and make a decision 
of a dealer overloaded with build-|that prevented ‘his business death. 
ing (and a lot of dealers are won-| This isn’t recounted here with the 
dering about that today) to a point |jdea of advising dealers to have a 
where he could not operate profit- | finance company survey their finan- 


market, 

Insurance salesmen have gained 
much through a variation of this 
idea. 

+ * * 


For Prominence 


Pontiac here. Since building this modern lot, used-car sales have jumped, the dealership 


reports. 

Sienknecht Motor (Studebaker),| Art and Business 

Knoxville Motor (Nash), Beaty , ne 
Chevrolet and Tri-State Motors Joa 2 a. te ae 
(Hudson). eld, . tied a Ha en 


contest in with a demonstration 


ably in a competitive market. \cial position (although we have| [OUR dealers handling different . ¢ % 

The dealer, according to the nothing against the idea). But ex- makes of cars are using cooper- | ° plan. A newspaper ad invited the 
story, was pretty attached to his |tension of the merchandising idea| ative advertising in Knoxville, Twist kids to draw on the showroom 
brick, mortar and plate glass. | concerns us here. Tenn., to promote service under the} A ND in Memphis, Tenn., John | window. They were asked to bring 


theme: Wellford (Dodge-Plymouth) has | their parents with them to take a 
“The Authorized Dealer of Your | a little twist on the down payment. | ride in a 1949 Pontiac. Thirty-three 
Make Car Can Serve You Best | He advertises that if your old car| prizes were offered. 
Because He Knows Your Car | is worth more than the down pay-| ee 
he will be high-pressured into Best.” ment, he will deliver the new car Opportunity 
| repairs he cannot afford and Th ad is headlined “Auto Serv-|and pay the balance in cash. The | ; h : 
The finance company representa-| doubts that are necessary. ice,” and is then divided into four|ad lists terms on a Dodge as $595 | [HEN there's the dealer who says 
tive, in the role of a knowledgeable | Anything a dealer can do to pro-| sections for individual copy from | down and 24 months to pay. that automobiles have reached 
= aa siete siseelianaesiliachenipiecatons nies iicimiadeie . ia ae sieindaalilapei ictianiadiaencalas a stage of development in which 
nearly all cars run well and give 


iNT ci a 


The difference comes, he says, in 
A 


|the manner in which the car is 
Me LiL 
“fy 


|merchandised and serviced and 


Everyone wants a counseler he 
can trust, The car owner having 
trouble wants advice, but often 
he fears that if he goes to a shop 


His evaluation of his position | 
was clouded by a number of 
things, including fear that his 
position in the community might | 
be hurt if he came down to more 
humble quarters. 





|maintained by the dealer. 

That’s a good merchandising 
hook, we think, although maybe 
| the dealer stretched a point on 
| the relative equality of design 
| and manufacture. 

However, in respect to the deal- 
er’s end of the business, the Allied 
Plan of Service Merchandising 
recently cited some instances of 
poor service that hurt. 

One was the case of an owner 
who spent all of his days off for 
a period of six weeks trying to get 
a leak in his new car fixed. Guess 
how this owner feels about the 
product and the dealer. 

Another case was that of an 
owner who finally decided to let 
the finance company have his car 
back because the dealer couldn’t 
fix an oil leak, The finance com- 
pany steered the owner to a 
repair shop where the leak was 
fixed in 15 minutes, according to 
the story. 

Allied concedes that these cases 
are not the rule, However, it is 
apparent that with such a low 
grade of service obtainable, a smart 
dealer can find merchandising 
value in doing things right. 

* . * 
Getting Set 
ERB PRICE (Chevrolet), in 
Omak and Okanogan, Wash., 
has an effective, chatty style in in- 
stitutional advertising under “This 
Week at Central Chevrolet.” 

While pointing out that the firm 
has no used car problem yet, the 
ad says the firm is getting ready. 

“Recently,” the copy states, “we 
purchased the Maloney Body Shop 
in Okanogan and will fix it up a 
bit to do fender and body work and 
car and truck repainting. 

“This is necessary because we 
must be set to do our own work 
on our own used cars and trucks, 
and so we will have the setup 
and equipment to offer this serv- 

ice to our customers, too, ... 

“We plan to have a well-equipped 
shop, operated by a high-class man, 
with help enough to turn out high- ? 
class work promptly and satisfac- 
torily to our customers. 

Select an insurance carrier that specializes in writing protection “We are trying very hard to 
maintain our reputation as “A Safe 
Place to Buy” and especially as to 


for your class of business. 
Select a dividend paying insurance carrier with a sound record. used cars and trucks.” 
* * + 








AK 











When costs continue to pile up and get you down, here’s the way to reduce 
fire insurance costs simply and safely: 


Remember: For 27 years Universal Underwriters has been specializing in Amazing 
fire insurance for authorized automobile dealers. And Universal Harry Krouse (Studebaker) 
Underwriters has returned 27 consecutive annual dividends. Philadelphia, is offering what he 
‘calls “the most amazing used-car 


policy in auto history.” 
He is giving a three-way guar- 
antee in which he provides a 90- 
| day free period on service and 
tires. He also warrants that the 
purchaser is obtaining the car at 
the lowest price and the car may 
be returned within 90 days if this 
warranty is found not to be true. ' 


Four Convenient Offices: 


1000 R. A. Long Bidg., 
Kansas City 6, Mo. 


509 Terminal Sales Bidg., 
Portland 5, Oregon 


TMM aa ic 





8844 Olympic Bivd., “ 
Beverly Hills, Calif. c Also, Krouse gives a 90-day guar- 
1205 Nat’l Bank Commerce ZUMA IN| S U K A N C F antee that he will accept a rebate 
Norfolk, Va. of the full purchase price of the 


user car on a brand new Stude- 


| baker. 


®° FIRE ec WINDSTORM and ALLIED LINES « 
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i COMMERCIAL CREDIT CORPORATION 


this 

true. A Subsidiary of 
anes Commercial Credit Company, Baltimore + Capital and Surplus $100,000,000 
f the 


tude- MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 





AUTOMOTIVE NEWS, OCTOBER 24, 1949 


Dellea. The deal has named Roy 

F. Stiles service manager and 

Paul Skochinsky parts manager. | 
* * * 


Alexander Gets Deal 


Alexander Farm Supply, Junction 


Dealer Doings 


An Austin (Tex.) dealership has; Chevrolet dealers of Allegheny | 
been purchased by Harry H. Payne, | county. ; 
his son, Frank J. Payne, and Wil-| At the presentation were: Pitts- | City, Kans., has been authorized 
liam H. Van Horn. The firm will| burgh City Manager B. A. Koe- | 45 & Willys-Overland dealer, it has 
be known as Harry Payne Motors, | ther, dealers Gilbert Colussy, L. C.| been announced by Henry Alexan- 
Inc. Luther Burrus has been ap- | Yobp and Roy Schreiber, Pirate| der, owner. The company also will 
pointed assistant manager of the| Manager Billy Meyer and Pitts-| continue handling Minneapolis-Mo- 
company. |burgh zone Manager F. E. Byers.) jjne farm machinery. 

a | 
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Warlick Builds 
Construction of a modern build- 
ing to house Warlick Chevrolet 
Co., Adairsville, Ga., has begun. 
The structure will house show- 


rooms, parts bins and _ repair 


shop, all under supervision of 
Louis Warlick, owner. The build- 
ing will be 45 feet wide and 95 
feet deep. 

+ + * 
Chevrolet Dealers Honor 


Pittsburgh Homer King 


Ralph Kiner, leading home run 
hitter of the Pittsburgh Pirates, | 
has been presented with the keys | 
to a new four-door Chevrolet 
Styleline Deluxe sedan at cere-| 
monies at Forbes field in Pitts- | 
burgh. The car was a gift of the! 





To unload 
a wagon 


If you’re an old pitchfork and shovel man 


yourself, .. you’ll hardly 


the way they unload wagons down on the old, 
but soil-restored farm these days! 
A tip-up truck body dumps the load... 


Revolving belts of canva 
wagon bottom, powered 


convey the content out at the back or side. . . 
Blower systems suck up small grains from wagon 
to storage loft... False end boards, cable driven, 
force the load out the open end... Portable 
conveyors carry hay off the stacked wagon... 
Hoists, powered by the moving tires of another 
tractor, lift up the front of the wagon. 

Unloading varies according to the load and 
what’s done with it. Farmers quarterback the 
machines that do dirty work and heavy duty 
easily and quickly, on the modern farm. 


Farming is a business today... big business, 
and profitable. In the fifteen Heart states which 
have the best soil, largest farm investments, top 
yields, the highest returns... are almost a million 


SUCCESSFUL FARMING sub 
around $10,000 in gross 


two years...and represent one of the best 


automotive markets in tl 


No advertising program is properly balanced 
today, unless it allots some effort to this new bloc 


of great wealth and high 


general media are not effort enough to effectively 


reach this market. Only 


the spread, penetration and influence that sells the 


most of the best farmers. 
If you don’t know as 


about the present farm market, call any SF office 
for the facts... SuccessFuL FARMING, Des Moines, 
New York, Chicago, Cleveland, Detroit, Atlanta, 
San Francisco, Los Angeles. 





The dealers also gave Kiner 


* * * 
ll lauding hi h ion | 
on and off the field. | 2 Firms Fold 


* * * 


Marietta Now Open 


Marietta Auto Sales Co. (Chrys- 
|ler), has opened at 401 Atlanta St. 
|in Marietta, Ga. A structure which 
| will have 10,000 square feet of floor 
| space is now being built to house 
|the new firm. A. A. Myers, former- 
| ly vice-president of East Point Mo- 
|tors, East Point, Ga., is president. 
* * 


D. & M. Formed 


D. & M. Motor Sales, Inc. 
(Kaiser-Frazer), 720 East St., 
Pittsfield, Mass., has been formed, 
picking up the franchise dropped 
by Bridge Motor Sales. Partners 


| 
| 


In Wisconsin 


| Twelve Wisconsin automotive 
firms have gone out of business 
while three others were sold, ac- 
| cording to the state motor vehicle 
| department, which also announced 
| changes in the charters of six other 
| automotive concerns. 


Used-car dealerships which 


| closed include: Ennis Motors, Inc. | 
| Wausau; State & Marquette Auto| 


Sales, Racine; Regent Auto Sales, 
| Madison; Earl’s Motor Sales, 2026 
|W. Wisconsin Ave., Milwaukee; Lu- 
chetta Bros., Racine; Hyatt Motors, 








KELLEHER'S GENERAL OVERHAUL—Kelleher's Pontiac Sales and Service, Scranton, Pa., 
| improved and expanded all departments during a recent general remodeling. An increase 
| in service, wholesale parts and new used-car volume has resulted. 


Cobb, and A. B. Kwasniak Motors, 
Stevens Point. 

New-car dealerships no longer 
operating include: Coy’s Motor 
Sales (Ford), Wonewoc; Winter 
Motors, Inc. (Ford), Winter; Hon- 
|stad Implement Co. (Internation- 
| al), Stanley, and Bruemmer Motors 
(Kaiser-Frazer), New Richmond. 

The following transfers were an- 
|/nounced: Lamphire Auto Sales 
| (Kaiser-Frazer), Portage, sold to 
Senft Motors, Portage; Spangler 
Motor Sales (Ford), Peshtigo, sold 
to Skowlund Motor Sales, Pesh- 





are David M. Murray and Guy | Baraboo; Cobb Used Auto Sales, ' tigo, and Holmes Motor Co. (Ford), 


believe your eyes at 


s, screen or slats on the 
by the tractor engine, 


scribers who averaged 
income each of the last 


1e world today! 


buying power...and 


SUCCESSFUL FARMING has 


much as you’d like 





|5006 W. Lisbon, Milwaukee, sold 
to Tom Zweifel Motor Co., Inc., 
Milwaukee. 

Former used-car dealerships 
which have acquired new-car fran- 
chises include: Nelson Motors 
(Kaiser-Frazer), Shawano; Wau- 
paca County Motors (DeSoto), Ma- 


|nawa, and Rozman Bros. (Kaiser- 


Frazer), Chilton. 

A Mercury franchise has been 
added by Baraboo Motors, Inc. 
(Ford), Baraboo. 

The address of Skelly Motor Co., 
used cars, has been changed from 
1136 E. Washington Ave., to 1032 





E. Washington Ave., Madison. 
The name of Ray Van Beckum, 
Inc. (Oldsmobile), 637 W. St. Paul 
Ave., Waukesha, has been changed 
to Ray Van Beckum (not incor- 


porated). LF ali Yin 
20th Year 


Benning Holds Dinner 


To Celebrate 


Benning Motors, Inc. (DeSoto), 
2221 Roosevelt Rd., Kenosha, Wis.. 
has celebrated its 20th anniversary 
with a dinner for all employes and 
their wives. 

During the evening, watches 
were presented to Oliver C. Ben- 
ning, Clarence Swank, Ben Lam- 
brecht and Erwin L. Benning, 
founder and president, for their 


| 20 years of service with the firm. 


Burnham Miller of DeSoto’s re- 


| gional office was present at the 


dinner. Benning Motors is said to 
be the oldest DeSoto dealership in 
Wisconsin. 

* 


Lyons-Peickert Motors Sold 
To Yaeger in Laredo 


Lyons-Peickert Motors, Inc., La- 
redo, Tex., has been purchased by 
Robert Yaeger of Hebbronville, it 
was announced. 

No changes in personnel will be 
made, Yaeger said. Tommy John- 
son will continue as sales manager 
and John E. Peickert will remain 
with the firm as manager for six 
months. Henry W. Lyons, partner 
with Peickert, has not announced 
his future plans. 

ok + *& 


Alderson Opens 


More than 1,800 persons visited 
Alderson Cadillac Co.’s new build- 
ing at 814 Ave. H, Lubbock, Tex., 
during its recent opening. Refresh- 
ments were served and corsages 
were given to the ladies. The firm 
is owned by Walter and Gene Al- 
derson. 

7 7 * 


Trenor Expands 


Trenor Motor Sales (Dodge), Co- 
lumbus, O., is erecting an addition 
to its plant at 3241 N. High St. 
for sales of Dodge trucks and used 
cars. The building will be 176 feet 
long and 60 feet wide. 

* * * 


Graham Nash Opens 


Graham Nash Motor Co., Gra- 
ham, Tex., has been opened by 
L. C. Worthington. 

Worthington, who came _ to 
Graham from Wichita Falls, 
where he was a Nash dealer, an- 
nounced that John A. Carter 
would be sales manager for the 
new firm and Harold White 
would be shop foreman. 

* * + 


Spikes Remodels 


Spikes Motor Co., Mission, Tex.. 
has announced it will construct a 
maintenance building and remodel 
an existing building at a total cost 
of approximately $28,000. 

* oF + 


DeLoach Resigns 


Charles DeLoach, secretary and 
general manager of Redfearn Mo- 
tor Co. (Ford), Camden, S. C., an- 
nounced his resignation to become 
affiliated with an accounting firm. 
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Exploitation of what may some day 


be a big profit source for automo- | 
bile dealers has been begun here | 
by James F. Waters, Inc. (DeSoto), | 


33-10 Queens Blvd. 

Advertising in the business sec- 
tions of daily newspapers, the 
Waters company offers “5, 50 or 
500 sales cars” on a yearly basis 
to businesses operating five or 
more sales or service vehicles. 


Under the plan, Waters furnishes 
the vehicles and replaces them each 
year. Repairs made by the firm 
leasing the units are deductible 
from the rental fee and, if a car, 


at any time, becomes unfit for serv- 


ice, it is replaced with a new one. 

Each leased car is covered with 
fire, theft and collision insurance, 
and license plates are supplied for 
the state in which the car will be 
operated. 

The Waters firm also pays for 
periodic inspections of the vehicles, 
if required by the state in which 
they are registered. Any trademark 
or insignia for advertising or iden- 
tification may be applied to the 
vehicles. 

Although the Waters Co. news- 
paper ads offer to supply DeSoto 


U.S. Rubber Head 
Urges I ndustry 


To ‘Humanize’ 





PHILADELPHIA.—American| 


businessmen can get and keep pub- 
lic opinion on their side, and there- 


government con- 


in their business 
operations. This 
is the opinion of 
Harry E. Hum- 
phreys jr., 
dent of U. S. Rub- 
ber Co., who re- 
ceived an award 
from the Philadel- 
phia chamber of 
commerce last week as “the Penn- 
sylvanian of the year.” 

“While we have done so much 
for mankind by turning out prod- 
ucts for better living,” he said in 
his acceptance speech, “we have 
done relatively so little in the field 
of human relations. The result has 
been that more people have decided 

-and voted—that they would be 
better off if the government con- 
trolled more things. 

“This situation is tragic—not so 
much because business is shackled 

but because we as individuals are 
fooling ourselves. 

Humphreys, a native of Philadel- 
phia, specifically urged business- 
men to be more “human” in their 





H. E. Humphreys 


dealings with employes, customers, | 
stockholders and their own com-| 


munities. 


He suggested that they take an | 


interest in the employe as an indi- 
vidual, talk to him about his inter- 


ests and problems, place confidence 
in him and help him to understand | 
how the American business system | 


works in terms of his own com- 
pany’s operations. 

He said it is also important that 
every company be a good “corpo- 
rate citizen” of its own community. 


Gas Price War 
Hits Chattanooga 


CHATTANOOGA, Tenn. Shell 
Oil Co. virtually opened up a gaso- 
line price war here last week when 
it cut wholesale prices on both 
high-test and regular products 2.5 
cents per gallon. Shell stations 
throughout this vicinity went even 
further. To stimulate sales, they 
added another 2.7-cent reduction to 
the wholesale cut, thereby bringing 
Chattanooga motorists a 5.2 cents 
per gallon reduction. 


No other major company imme- | 


diately made a move to match the 


Shell reduction, but local operators | 


believe it will only be a short time 
before Pure, Standard, Gulf and 
others are right in line. 


One operator said, “We won't be | 


able to stand 
Ic ng.” 


the pressure very 


Renting Fleets of Cars 


Waters Dealership Offers to Lease Vehicles 
To Business Firms on Yearly Basis 


LONG ISLAND CITY, N. Y.—| 






by avert further | 


trol, if they will | 
be more “human” | 


presi- | 






and Plymouth cars, booklet WL-2, 
| published by the company, states 
that “every effort will of course 
| be made to provide cars of the 
make and model desired by the 
leasing customer.” 





the appeals used by the Waters | 
|eoncern in its promotional pieces | 
|to business firms. 
| Under the Waters Fleet-Lease| 
plan, users need not make a capital | 
investment for motor vehicles, and | 
the problems of depreciation and) 
obsolescence are eliminated, the} 
firm claims. 

One of the most convincing 
paragraphs of promotion by the | 
Waters Co. is headed “Why Be | 
an ‘Automobile Dealer’?” 

Copy points out that leasing cars 
will completely do away “with the 
problem of obtaining new cars and 
arranging satisfactory used-car 
|sales or tradeins.” 


| In addition to claiming to be the 





Savings in time and money are fl 








A long time ago car owners were 
allowed to display their registra- 
tion number in any manner they 
chose. 





dealer, the Waters company manu- 
factures and distributes DeSoto 
Sky-View taxicabs. 

The company has offices at 1355 | 
| Van Ness Ave., San Francisco, and 
| 12843 Greenfield Rd., Detroit, as | 








| world’s largest DeSoto - Plymouth 


well as here. 
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Capital Jobbers 
Stage Pep Rally 
On Merchandising 


WASHINGTON. — To arouse its 
members to the necessity of real 
selling, the Washington Automotive 
Distributors Assn. last week staged 
what it called “The 1949 Shot-in- 
the-Arm.” 

At the parley, Fred Maxted, 
merchandising director of Colliers, 
spoke on the shortcomings of the 
automotive service industry. He 
presented facts gleaned from a 
Colliers survey conducted in this 
area. 

Cc. C. Tapscott, advertising man- 
ager of McQuay-Norris Mfg. Co., did 
a good job of “selling the whole- 
saler” to the audience of 2,200. 

Entertainment and refreshments 
followed the business meeting. 

Current officers of the association 
are Robert E. Phelps, Phelps-Rob- 
erts Corp., president; Carl Rosen- 
crans, Miller-Dudley Co., secretary, 
and Norman Wearne, Phelps-Rob- 
erts Corp., treasurer. 








AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 
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Marshall to Douglass 
A. G. (Hank) Douglass jr. an- 
nounces he has purchased the fran- 
chise of Marshall Motors (Dodge), 
Nelson and Sixth streets, De- 
Funiak Springs, Fla. - 
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You can make extra sales 


now with this 


DEALERS WHO TIED IN with Ge 
made higher profits than ever 


promotion! 


neral Electric’s promotion last Fall 
before. Now G.E.’s great new Fall 


promotion is underway. And it’s PROVED BY PROFITS! 


The big General Electric ad campaign will pre-sell your cus- 
tomers on light-checking—in Collier’s, Post, Popular Mechanics, 
Popular Science and on the Fred Waring television show. Use the 
G-E Tie-In Kit to get your share of the extra sales. Call your G-E 

lamp distributor for the lamps you need now! 
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& We get fan mail from our owners all over the 
country about the way a Nash is built. They are 
amazed at the lasting freedom from squeaks 


and rattles ...the smoothness of the Airflyte ride... 


the low, low fuel and oil costs year after year. 





They know the advantages of Airflyte Construction... 


because they’re the only owners whose cars are 1% to 2% 
times more rigid than other cars of conventional build. 
Their cars have one inseparably welded structure 


where every pillar and plate and cross member —even Great Cars Since 1902 


the floor and roof and body panels— are united to 





Nash Motors 


Division Nash-Kelvinator Corporation, Detroit, Michigan 


increase its strength, safety and rigidity. 


Yes, it’s an exclusive story — and you'll see it 


‘¢adlined on posters and publications everywhere. 
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Two States Watched for Trend... 





Vet Bonus Plans Face Votes 


NEW YORK.—Outcome of veter- 
ans’ bonus referenda in New Jersey 
and Pennsylvania next month will 
attract widespread interest as a 
possible indication of the future 
course of the bonus trend, which 
already has assumed unprecedented | 
fiscal significance and has forced | 
new or higher sales, income, prop- 
erty and other taxes in a number 
of states. 

Bonus bond issues of $500,000,- | 
000 in Pennsylvania and $105,- 
000,000 in New Jersey will be put | 
before the voters. Whether a new | 
tax will be needed for the Penn- | 
sylvania bonus will be left for | 
determination by the next state 
legislative session, with proposals | 
for sales and personal income 
taxes expected. The New Jersey 
bonus, if approved, will be fi- | 
nanced by a new tax of $1 per | 
$1,000 of gross receipts over | 
$20,000 a year. 

Because it is directly tied to a| 
new tax, the New Jersey bonus | 
proposal has drawn more opposition 
than the Pennsylvania measure. 
The proposed New Jersey gross re- 
ceipts tax has been assailed by a 
number of business and taxpayer 
groups. Henry W. Johnson, presi- 
dent of the New Jersey Manufac- 
turers Assn., termed it “unsound, 
unfair and iniquitous” and pointed 
out it would be a “levy on virtually 
every form of business, professional 
and commercial activity within the 
state without any regard to profit 
or loss or ability to pay.” 

Double Taxation 


A resolution adopted by the New 
Jersey Automotive Trade Assn. as- 
serted that the proposed New Jer- 
sey gross receipts tax “would 
involve separate payment at each 
step in the movement of products 
from original producer to retailer 
and would constitute a form of 
double taxation manifestly unfair 
to all business, including many 
lines of endeavor in which veterans 
are presently engaged.” 

A survey reveals that 17 states 
already have authorized payment 
of cash bonuses to World War II 
veterans. The latest state to act 
was Delaware, whose legislature, 
in a September special session, pro- 
vided for an $8,500,000 bond issue 
to pay bonuses up to a maximum 
of $300 each. 

Although no additional taxes 
will be needed during the current 
biennium for the Delaware bonus, 
the 1951 legislature will have to 
face the issue of whether it will 
then be necessary to boost taxes 
to amortize and pay interest on 
the bonus bonds, Payment of a 
bonus was favored by the Dela- 
ware electorate at a July refer- 
endum. 

Legislation providing for veter- 
ans’ bonuses totaling more than 
$400,000,000 was enacted earlier this 
year by six states—Indiana, Iowa, 
Minnesota, North Dakota, South 
Dakota and Washington. Consti- 
tutionality of the Washington 
statute is now under attack before 
the state supreme court. 

Bonus legislation, in many in- 
stances involving new taxes, was 
unsuccessfully proposed this year 
in at least 14 other states, includ- 
ing Alabama, California, Kansas, 
Maine, Maryland, Montana. North 
Carolina, New Mexico, Oklahoma, 
Oregon, South Carolina, Texas, 
Tennessee and Wisconsin. 

Big Total OK’d 

Bonus payments to World War 
II veterans totaling more than $1,- 
600,000,000 were authorized prior to 


this year by Connecticut, Illinois, 
Louisiana, Massachusetts, Michi- 
gan, New Hampshire, New York, 


Ohio, Rhode Island and Vermont. 


Approval of the pending New 
Jersey and Pennsylvania pro- 
posals would bring to nearly $3,- 
000,000,000 the total bonus 
payments authorized by 19 states, 
compared to World War I bonus 
payments of some $435,000,000 by 
22 states and compared to a total 
outstanding gross debt of the 48 
states for all purposes of only 
$2,370,000,000 in 1946. Largely as 
a result of huge bonus borrow- 
ings, the total debt of the states 
outstanding at the end of fiscal 
1948 had already climbed to a 
postwar high of $3,592,000,000. 
Veterans’ bonus legislation has 
been one of the major pressures 
contributing to the postwar uptrend 


in state taxes. In the states which 
already have authorized bonuses, 
new or higher taxes were imposed 
as follows: 

Sales taxes—Connecticut, Indiana 
and South Dakota; personal in- 
come taxes—Indiana, Minnesota 


75% of Old Cars Fail 
Vancouver Inspection 


VANOOUVER, B. C.— Three 
out of every four automobiles 
built before 1985 were rejected 
on their first visit to the auto- 
mobile inspection station here 
during August, according to H. 
S. Gray, chief inspector. 

Out of 734 put through in Au- 
gust, 196 passed the first test, 
and 538 had to return for more 
inspections, Gray said. Most 
frequent defect was brakes, for 
which 313 cars were rejected. 
Headlights were defective on 280 
of the old cars and steering 
mechanism on 186, 








and New. York; corporate income 
taxes — Massachusetts and Minne- 
|sota; real property taxes (in sev- 
|eral instances to be levied only if 
|needed later) — Iowa, Minnesota, 
|Ohio and South Dakota; liquor 
| taxes Massachusetts, Minnesota 
and North Dakota; severance tax- 
Minnesota; cigarettes and tobacco 

Illinois, Massachusetts, New 
York, North Dakota and Washing- 
ton; pari-mutuel betting tax-—lIlli- 
nois; personal property — Illinois 
(as needed); poll tax—_New Hamp- 
shire. 


While there are indications of 
waning enthusiasm for further 
bonus programs, as their fiscal 


burdens become more widely under- 
stood and taxpayer opposition 


|mounts, there also are indications | 


|that the trend has not yet run its 

| course. 

| Already scheduled for the 1950 

| general election ballot in West 

| Virginia is a $90,000,000 bonus 

| bond issue to be accompanied by 
one or more of the following 


Fn. 





taxes: A new state income tax, 
higher consumers’ sales taxes, 
an increase in the present one- 
cent cigarette tax, higher beer 
taxes, or increases in the prices 
of liquor and wine in state stores. 





Spaces Chosen 
For Car Section 


At Chicago Show 


CHICAGO.—An important mile- 
stone in preparing for the spec- 
tacular 42nd annual Chicago Auto- 
|mobile Show was passed last week 
when spaces were selected for the 
passenger-car section at a lunch- 
eon meeting Thursday in the Sad- 
dle and Sirloin club adjoining the 
International Amphitheater, where 
the show will be staged Feb. 1:- 
26, inclusive, under Chicago Auto- 
mobile Trade Assn. auspices. 


Presiding over the ceremonies 
| was James F. McManus jr., chair- 
man of the show committee. 


Space choices were governed by 
| dollar volume of sales during the 
| fiscal year of July 1, 1948, through 
| June 30 of this year. 

Under this procedure, represen- 
tatives of the various makes indi- 
|eated their space _ preferences: 
| Chevrolet, Ford, Buick, Plymouth, 


An interim committee is slated | Oldsmobile, Pontiac, Dodge, Mer- 
to submit bonus legislation recom-|cury, Hudson, Studebaker, Chrys- 


mendations to Kentucky’s 


legislature. 


1950 | ler, Packard, Cadillac, Nash, Kais- 


er, DeSoto, Lincoln and Frazer. 
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(in the Financial Front. . . 





Dividend Stability ge 
Cited by Big Board _wiirieisceamiy tie: 


By George Deery six months of 1949 
Associate Editor 1947, a survey by 


\ ANY observers base their con- | Stock exchange states. In the first) years because during the war the 
fidence that there will be no/| half, Studebaker stockholders re-| excess profits tax was a control- 


severe business drop in the near | ceived an amount e 
future on the fact that many firms 
have increased or maintained their 


dividend payments at the previous Auto Stocks 


levels when earnings were better. 
In the first six months of this 
year, Chrysler paid out 61.3 per- Chrysler ......... 
cent of its income in dividends; Crosley .......... 
General Motors, 38.3 percent; +r Motors .. 
Studebaker, 15.1; Packard, 77.6. go: mi.) 


Kaiser-Frazer .... 
Bower Roller Bearing paid 27.9;| Nash-Kelvinator 


Campbell, Wyant & Cannon, 85; | Packard ......... 
Clark Equipment, 29.8; duPont,| Studebaker ...... 
70.8; Goodrich, 40.9; Goodyear,| Tucker .......... 


102.8; Motor Wheel, 42.1, and Tide-| Willys-Overland 

water Associated Oil, 38.3. Average for 
Chrysler paid out a larger) 10 Stocks 

amount in dividends in the first | 


every month 





Oct.17 Oct. 10 groups.” 
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bursements for the 12 months of | 


1947. 


* * * 


“@TOCKHOLDERS are receiving 


they ever did before,” the exchange 
|points out. “However, when their 


come, their share is probably | 
th ; ll of | somewhat less than it was, say, 10 
an in al’ OF | years ago. 


the New York “One has to go back almost 10 


qual to the dis-| ling factor. In other words, while 
dollar receipts are higher, the 
growth in their income has not 
kept pace with the income growth 
experienced by some other 








were tc be revised in 1950 so that 


1949 


in steady MICHIGAN 


OCTOBER FARM INCOME: 


°74,000,000' 





In steady Michigan, they don’t raise just wheat! 
Or corn! It’s a wide variety of crops—coming in 
throughout the year—that makes every month a 
big pay month for Michigan farmers. Makes a/l/ 
months spending months! 

For example...take cherries. Michigan is 
first and produces nearly 3 times more than the 
next leading state! Yet it’s in the first dozen states 
for winter wheat, potatoes and many other crops, 
as well. 


Steady Buying Power 


This 12-month chart of farm cash income proves Mich- 
igan’s year-round prosperity—and it has a record of 
steadiness dating back 100 years. Only a few states 
can match it. Two which can are Pennsylvania and 
Ohio. These are served by PENNSYLVANIA FARMER 
and THE OHIO FARMER. For further information, 
write U1013 Rockwell Ave., Cleveland 14, Ohio. 


Yes, and through the years, as through the 
year, farm income stays steady and big. That’s 
why MICHIGAN FARMER readers have over 
92% (it’s phenomenal!) farm ownership! It’s 
also the reason Michigan farmers are 7th in use 
of autos, trucks, tractors, etc. Farm housewives, 
are big buyers because of it! 

This vital farm market is well wrapped up for 
you in one favored farm paper—MICHIGAN 
FARMER—reaching 4 out of 5 farm folks of 


this rich state. = 
9.8% 9.9% 10.1% 10.5% ‘9% 


6.2% 6.2% 


cesses ssi 
Jan Feb. Mar Apr May June July Aug. Sept. Oct. Nov. Dec 


*Based on 3-year average income. Source, U.S.D.A. Farm income situation. 
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52%, 53% As a balance to this develop-| PRIDES ITSELF ON ITS SIGNS—Hermann and Wilson, Inc. (Chrysler), in Reno, Nev., did 

3 3% | ment, the survey offers the thought | a thorough job of installing signs to compete for attention. Approached from any angle 

63% 64% | that “there is the strong prob- | after dark, the dealership is sure to catch the eye. 

13% 13% | ability that stock prices have long aceetemenseoctneenseensninenanenaa . academe = 

4% 5% oa anthem Tao Serr companies could obtain ample new/|der Hamilton Institute, has shown 
. 14% 14% a er ae | equity capital, stockholders logic-|an upward trend this year after 

3% 3% ‘There has been no downward| ajiy could expect to receive a|declining from a record high fig- 

23% 24% | drift in the yields available on sea-|jarger share of earnings.” ure of 4,985 in 1946 to 3,693 in 1947 

20 .20 | soned, selected stocks; rather, they | ae and to 3,419 in 1948. 

5 5% |return at recent prices a higher| During the first six months of 

— | yield than in most past years. | Labor Disputes Up | 1949, the number of strikes rose 
. 18.49 19.00 | “Beyond this feature, if tax laws HE number of strikes in the! to a total of 1,950 from 1,753 in 


U. S., according to the Alexan- | the corresponding period of last 


| year, while the number of work- 
| ers involved in the strikes in- 
creased from 1,175,700 to 1,650,000. 
The strikes this year, however, 
were less prolonged than those of 
last year, and the number of man- 
days idle dropped from 22,113,000 
to 14,650,000. 
* * * 
HE latter figure represented 
only .33 percent of the estimated 
total working time of all employes, 
indicating that labor disputes did 
not seriously interfere with indus- 
trial production. 


There is little reason to believe 
that the increase in strikes during 
the first half of this year was in- 
dicative of the beginning of any 
serious expansion in labor disputes. 

In fact, labor troubles are more 
likely to diminish, since the fun- 
damental tendency at the present 
|time is toward an increase in the 
surplus supply of labor and a 
downward trend in the cost of liv- 
ing, the institute adds. 


* * 


Is Boom Off? 


LTHOUGH the “pessimists con- 

tend the boom is off” for the 
automobile industry, “we have 
| probably not yet adjusted our auto- 
mobile consumption to our present 
level of high national income with 
expanded employment,” Wesley 
| Lindow, vice-president of the Irv- 
|ing Trust Co. of New York, told 
the 40th annual meeting of the 
Assn, of National Advertisers. 

Lindow also said he expected the 
housing industry to be “a bright 
spot in 1950.” 

He advised that figures on 
plant and equipment expenditure 
be watched closely, A downward 
trend in these is a possibility, he 
added. Fourth-quarter estimates 
are down about 21 percent, he 
pointed out, and if expenditures 
should turn steadily down it will 
be a pessimistic sign for 1950. 

“The year 1949 has been mo- 
mentous because of the very pros- 
perous recession which came upon 
us,” Lindow declared, in summar- 
izing his views. “As events unfold- 
ed, it became clear that the re- 
cession was largely a matter of 
inventory and price adjustments. 
* * 7 
“RETAIL sales held up well, and 
physical volume of sales in the 
first eight months of 1949 was at 
least equal to last year, in the 
aggregate. 

“Business sentiment became ex- 
cessively pessimistic in the spring, 
but rebounded sharply in the sum- 
mer. It is possible that the optim- 
ism was being overdone, as is cus- 
tomary in the swings of sentiment. 

“Now we have the uncertain- 
ties caused by strikes. When 
these are out of the way, we 
should continue to go forward at 
very high levels of employment, 
production and consumption. 

“The retail picture will be fur- 
ther stimulated next year by the 
dividend on military insurance. 
|The government is providing a 
general inflationary stimulus in its 
sizable deficit.” 


AUTOMOTIVE NEWS WANT ADS have 


been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 


See the back pages of this issue. 
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Petitions F iled 
For Referendum 


On Missouri Tax 


JEFFERSON CITY, Mo. — Peti- 
tions bearing 212,219 signatures | 
calling for a referendum at the 
November, 1950, election on Mis- | 
souri’s two-cent gasoline tax in- 
crease were filed with the secretary 
of state’s office by Matt F. Morse, 
president of the Automobile Club 
of Missouri. 


Also participating in the referen- 
dum movement, which required 
only 55,000 names, are the Missouri 
Bus and Truck Assn., the Missouri 
Petroleum Assn. and the Missouri 
Petroleum Industries Committee. 


As the petitions were filed, pro- 
ponents of the gas tax boost an- | 
nounced they would file application | shown with his son, Bill jr., as they receive 
for a court ne wi — eh to | the, Allis trophy, ewerded enauelly ‘or father 

f m vV.|and son teams in th isconsin state gol 
aco el clea Gutiiee champlondiips. tees! hes been euneleted 
with the Nash organization 29 years. He has 

Pao the demand for | two sons in the business with him. 
a referendum. ee 

A. D. Sappington, general counsel | sure, bringing the total rate to four 
for the Missouri Farmers Assn.,|cents a gallon, was enacted by the | 





NEW YORK. Diesel engineers 
from throughout the U.S. and 
Canada will assemble in the Chase 
hotel here Nov. 1 and 2 for the 
SAE national Diesel engine meet- 
ing. Program for the meeting calls 
for the presentation of technical 
papers and for inspection trips to 
'| various Diesel operations in the St. 
Louis area. 

The meeting is sponsored by the 
x | SAE Diesel engine activity with the 

© |cooperation of SAE St. Louis sec- 
ki, | tion. General chairman is A. J. 
“| Jeude, Busch-Sulzer Bros. Diesel 
Engine Co. division, Nordberg Mfg. 





ENGELS WIN GOLF TITLE — Bill Engel, 
president of Nash-Kenosha, Kenosha, Wis., is|Co., St. Louis. 


One of the highlights of the 
meeting will be a joint dinner of 
the SAE Diesel engine and SAE 
fuels and lubricants activities to 

| be held Nov. 2, with Charles F. 
Kettering, a director of General 
Motors, speaking on “Future 
backing of Gov. Smith. Part of the| Preblems of the Internal Com- 


increase would go for more rural| bustion Engine.” 
roads. The program for the SAE na- 





said the court action would be/|1949 Missouri legislature with the 
taken by officials of the association 
acting as individuals. 

The two-cent gasoline tax mea- 














It's a snug harbor and holds six out of every ten 
potential buyers of your product in the third 
largest and richest market of the nation — it’s the 
Los Angeles A.B.C. City Zone. 


You will make more sales by anchoring your 


advertising here — beats cruising around the edges! 


Tie up to the one newspaper that reaches 45,950 
more families than any other daily in this vital zone. 


More families, too, when you add the retail zone. 


That one paper is the Herald-Express . . . your 
top medium to reach more buyers and make more sales 


in Los Angeles. After all, that’s what you want! 
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Diesel Engineers to Meet 


St. Louis Parley to Feature Inspection Trips, 
Dinner Address by Kettering 


tional Diesel engine meeting fol- 
lows: 

Tuesday morning, technical ses- 
sion: chairman, L. A. Wendt of 
Shell Oil Co. 

“Design and Development of the 
Lima-Hamilton Locomotive Diesel 
Engine,” by F. J. Geittman of 


Lima-Hamilton Corp., Hamilton, O. | 


Tuesday afternoon, technical ses- 
sion: chairman, A. J. Jeude. 

“Operating Problems of Railway 
Diesel Locomotives,” by R. W. 
Seniff of Baltimore & Ohio Rail- 
road Co. 

“Rates of Wear in Railroad Die- 
sel Electric Locomotives,” by Ray 


McBrian and L. C. Atchison of | 


| Denver Rio Grande Western Rail- 
| road Co. 

Tuesday afternoon, inspection 
|trip: Diesel engine shops and con- 
|trol tower of Terminal 
| Assn. of St. Louis. 
Wednesday morning, 


er of Washington university, St. 
Louis. 
“The Composition of Diesel Ex- 


haust Gas,” by M. A. Elliott and | [ieaai 


| Pee 


R. F. Davis of Bureau of Mines. 


“West Coast Smoke and Odor} 


Problems,” by L. J. Grunder of 
| Richfield Oil Corp. 


Wednesday inspection trip: main- | 


tenance shops of St. Louis Public 
Service Co. 

| Wednesday afternoon, 
| session: 
St. Louis Public Service Co. 


technical 


“The Diesel Engine Cold Starting | 


Problem,” by F. L. Nelson and C. J. 


|Ulzheimer of Socony-Vacuum Oil | 
| 
“Pioneering of a Diesel for High- | 


Co. 


way Cargo Transportation,” 
Adrian Curtis, Garrett Freight 
Lines, Pocatello, Ida., and C. N.| 


Guerasimoff, Buda Co., Harvey, Il. | 


Wednesday evening, joint dinner: 
chairman, W. S. Rigby of Wagner 
Electric Co.; toastmaster, W. J. 
Davidson of General Motors. 


“The President’s Address,” by S | 


W. Sparrow of Studebaker. 

“Future Problems of the Internal 
Combustion Engine,” by C. F. Ket- 
tering of General Motors. 


‘Private Haulers 
Name Byerly to 
|Replace Banigan 


WASHINGTON. — The resigna- 
tion of Leon F. Banigan as man- 
aging director of the National 
Council of Pri- 
vate Motor Truck 
Owners and the 
appointment of 
H. Scott Byerly 
to succeed him 
was reported last 
week. 

Banigan re- 
signed to take 
over the editor- 
ship of Fleet 





ac a Owner, a newly 
oa acquired publica- 
tion of McGraw-Hill Publishing 


Co. He had held the council post 
10 years, during which time mem- 
bership grew to where it represents 
more than 1,000,000 commercial 
motor vehicles. 

Byerly had been Banigan’s ad- 
ministrative assistant for the past 
five years. He joined the council's 
staff after more than 20 years’ 
experience in traffic and transport 
work in the nation’s capital. 

The council recently transferred 
its headquarters from offices in the 
National Press Bldg. to offices in 
the Kass Bldg., 711 14th St., Wash- 
ington, 


Mack Outlet Wins 
\N. H. Truck Order 


| Motor Truck Co. of Manchester has 
been awarded a contract to furnish 
13 trucks for the New Hampshire 
state highway department. The 
|firm’s bid of $65,144 was the second 
lowest of those meeting the speci- 
fications. 

It was explained that local serv- 
lice could be provided by the Man- 
| chester firm, whereas Brockway Co. 
of Boston, which submitted the 
lowest bid, could not make such 
service available. 









Railroad | 


technical | 
session: chairman, Raymond Tuck- | 


chairman, Adam Ebinger, | 


CONCORD, N. H. (UTPS)—Mack | 


Luton Joins Ford Deal 

O'Dell Luton, connected with 
the truck sales field in Dallas 
for 16 years, has been appointed 
sales manager of the truck divi- 
sion of Bankston-Hall Motor Co., f 
Dallas Ford dealership. i 

For 12 years he was with a ; 
Dallas truck equipment company . 
and since has been connected 
with a large dealership in the ; 
Dallas district as truck sales ; 
manager. ; 


TIME SAVER 


For Sales and Service 
Departments 


Quick Change 


Dealer License Plate Holder 













SN TI Ne se ete se 


— _ 


ee 









Legs protrude thru bracket, prevents 
loss. Attach to any plate without 
alteration. Guaranteed to fit all slotted 
brackets or bumper. 

$1.00 per set of four 


Postpaid en orders of five sets 
er more. 


C. HOWARD 


1498 Overlook Dr. Akron 7, Ohio 
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DEALERS: 


The Modern Advertising Plate 
With Customer Eye Appeal 


Write TODAY for beautiful full- 
size FREE SAMPLE... Yours to 
keep and compare! 


DISTRIBUTORS WANTED 


New 1950 





Showmanship sells MORE cars! As- * 
semble it yourself in ten minutes. 
Supports ten tons. Takes any model. 

Can be financed. Write today. 


BRUNNER INC. 


358 East Center Street Manchester, Conn. 


New, 
Improved 
Oltman Bodies 
Sold 


ONLY by Dealers 


Write or wire for new, 


lower prices 
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Lawsuits Affecting Dealers... 


By Leo T. Parker 
Attorney at Law 
. ee to a recent higher 


court an employe who is hired | 


for a definite period may sue and 
recover heavy damages from his 
employer who breaches the employ- 
ment contract. 


In Magness v. Madden, 207 S. W. | 


(2d) 714, ome Madden sued to 
recover damages for breach of a 
contract of employment. 

Madden proved that he was 
employed as manager for a term 
of five years at a salary of $350 
per month. The contract was in 
writing and signed by both the 
employer and his employe. 
Madden entered upon his duties 
July 1, and continued until Nov. 3, 
when he was discharged. He sued 
for damages in the amount of 
$8,000. 

The testimony showed that Mad- 
den was unable to obtain similar 
employment after his discharge. In 
holding Madden entitled to recover 
$8,000 damages, the higher court 
said: 

“It would not be reasonable to 
suppose that it was intended that 
the appellee (employer) should 
have the right to terminate the 


contract at will.” 
* + * 


No Written Contract 

LL automobile servicemen 

should obtain signed repair 
orders from car owners. This is so 
because if controversy arises on a 
verbal order the serviceman can- 
not be awarded a favorable verdict 
unless he convinces the court that 
his testimony is truthful. 

For example, in Sallblad v. Bur- 
man, 29 N. W. (2d) 673, the testi- 
mony showed that a verbal contract 
was made to perform certain re- 
pair work. Controversy arose over 
the amount due, and the service- 
man filed suit, 

During the trial the latter testi- 
fied that the owner promised to 
pay him at the rate of $2.35 for 
each man-hour of labor, plus 20 
percent of the total labor cost 
for supervision. 

The owner, however, testified that 


$65,000 Offered 
For Winners of 


50 Guild Contest 


| Court Decisions 


\the agreement was that the serv-| 
| iceman would do the job for a lump 
|/sum much less than the amount 
due on the hourly basis. In this case 


the higher court believed the testi- 


mony of the serviceman and 
jawarded him a favorable verdict. 
* * * } 


| Liable in Damage 
So a higher court held | 

that an automobile dealer who 
sells an automobile knowing that 
he has no legal right to sell it is| 
liable for heavy damages. 

For illustration, in Schwartz v. 
Fulmer, 217 S. W. (2d) 254, it was 
shown that one Fulmer purchased 
an automobile. Later it developed 
that the legal owner of the car was 
one Schwartz. 

The higher court ordered Ful- | 
mer to pay Schwartz $450 dam- 
ages, saying: 

“The appellant (Fulmer) knew of 
appellee’s (Schwartz’s’) title before 
making disposition of the car. 
Therefore, appellant’s (Fulmer’s) 
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AFTER REMODELING PROGRAM—James L. Weckler operates under the corporate name 


| of Jim Weckler, Inc. (Chrysler), in Downey, Calif. Associated with Weckler is J. R. Barton. 


sale of the car, after he learned |inspection of motor vehicles. Wil- 
that appellee really owned it, was | liam E. Hanna, club secretary, said 
not a transaction made in good | the program would be too costly 
faith or in the usual course of busi- and inefficient. Instead, he sug- 
ness, Such a sale amounted to con- | gested that Cleveland police con- 


| version of the property, for which|tinue and expand a program of 


appellant (Fulmer) became liable | spot checking on streets. 
to appellee.” | Hanna estimated that 13 testing 
—s as proposed, would cost at 
least $721,000, not including the 
Cleveland AAA Opposes \land and salaries, The Auto Club 
Local Inspection Law ;went on record, however, as sup- 
CLEVELAND. — Cleveland Auto- | porting any statewide law requiring 
mobile Club officials have voiced |semi-annual inspection of motor 
opposition to a proposal for city | vehicles. 


LARGER VISION PANELS NEED 


33 


* e 
Starting Aid 
Auto-Lite Device Now 
In Production 

TOLEDO.—A new ignition device 
to help prevent starting failures in 
cold weather is in production by 
Electric Auto-Lite Co., it was an- 
nounced here. 

The new unit, known as the 
Auto-Lite point guard, is designed 
to eliminate “blue points,” a con- 
dition generally occurring in cold 
weather and caused by an abnor- 
mal current in primary which 
'forms an insulating blue tungsten 
oxide on the contact points in the 
distributor of an automobile. 
| Placed in the primary circuit, 
|either between the coil and the 
distributor, or between the ignition 
switch and the coil, the point guard 
prevents the formation of blue 
tungsten oxide by limiting the flow 
of current through the points, the 
company said. 

According to Auto-Lite engineers, 
the insulating crust of blue tung- 
sten oxide also is formed during 
continued periods of slow driving 
such as is necessary in winter be- 
|}cause of icy pavements. 





“Pittsburgh” Safety Glasses 





With today’s larger glass areas, automobile manufac- 
turers realize more than ever before the necessity for 
installing Safety Glasses of proven quality and de- 


pendability. 


Pittsburgh Safety Glasses are that kind of product. 


Their high quality is 


matched record of dependable service in the automo- 
bile and aviation industries covering several decades. 
And they enjoy the complete confidence of manufac- 


turers and motorists 





DETROIT.—The 1950 model car | 
competition of the Fisher Body} 
Craftsman’s Guild will offer $65,000 | 


in cash awards and_ university 


scholarships to the nation’s best) 
‘teen-age model automobile design- | 


ers and builders, it was announced 


last week by J. J. Cronin, general | 


manager of the Fisher Body divi- 
sion, 

Enrollments already are being 
taken for the competition by Guild 
field representatives who are visit- 


ing public and parochial schools 
throughout the country, Cronin 
said. 

Any boy in the U. S. between 


the ages of 12 and 20 is eligible | 


and may obtain an enrollment card 
by writing to the Fisher Body 
Craftsman’s Guild, General Motors 
Bldg., Detroit 2. 

A booklet on model car design 
and construction will be sent to 
each boy enrolling in the Guild, 
Cronin said. It was prepared by 
professional designers from the 
General Motors. styling section, 
Fisher Body engineers and the 
technical staff of the Craftsman’s 
Guild. 

The awards for the best models 
again include eight university 
scholarships for the national win- 
ners of the junior (12 through 15 
years old) and senior (16 through 
19) divisions of the competition. In 
each age group the awards will be: 
ist—$4,000 scholarship; 2nd—$3,000; | 
3srd—$2,000; 4th—$1,000. 

Sons of GM employes (including 
dealers and their employes) are 
eligible to enter the competition. 
Duplicate awards are made if the 
son of a GM employe wins. 

Deadline for finishing model cars 
is midnight, July 1, 1950. 





Butler——Hamilton 


Butler Auto Sales, Inc., Hamilton, | 
©., has been incorporated by Greg | 
Holnrock, A. J. Dennis and Sam | 
Price, with $2,000 capital. 


you require curved or flat panels 
facilities are adequate to satisfy 
traditional. They have an un- ‘application in the design and 


alike. burgh 19, Pennsylvania. 


That’s why we say, “Your larger vision panels need 
Pittsburgh Safety Glasses.” And remember, whether 
, our mass-production 


all your needs. 


Meanwhile, whenever you have a problem of glass 


construction of your 


automobiles, why not ask our Safety Glass specialists 
to help you solve it? There’s no obligation. Pittsburgh 
Plate Glass Company, 2363-9 Grant Building, Pitts- 
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IM BAKER of Detroit Automo- 

tive Products pinned my ears 
back in a three-page letter last 
week — and rightly so— for not 
being a little more explicit in some 
of my remarks regarding the sale 
of equipment in the field. 


Jim takes me to task for only 


recommending that truck bodies | 


and equipment be sold through 
distributors to franchised truck 
dealers and by them to the ulti- 
mate customer. He says: 

“I feel you have strayed a bit 
from the logical on a question 
which, I believe, is not only doing 
considerable damage to you and 
your paper but to certain of your 
friends and a large group of 
worthy dealers who, to a large 
extent, keep both of us in a few 
of the necessities of life.” 


He also goes on to chide me for 
not recognizing that there are 
thousands of good dealers who have 
organized their truck departments, 
who not only know how to sell 
both trucks and truck equipment, 
but are doing it on a profitable 
basis and who are just as qualified 
to make “engineered transporta- 
tion” suggestions or recommenda- 
tions as are the best of the truck- 
equipment distribtuors. 

* + * 


Dealers’ Interests 


HUMBLY acknowledge the ac- 

curacy of his criticism on both 
counts, but I also want to point 
out that Jim’s outfit—and the aim 
of many sound equipment manu- 
facturers and distributors, and 
mine as well as the aim of AvuTo- 
Motive News—is directly down the 
same road. 


We all have the dealer’s best 
interest in mind. We all realize that 
any truck dealer in a highly com- 
petitive market, such as we are in 
today, must take advantage of 
every profit opportunity available 
if he is to average out his losses 
on long trades and long discounts— 
that even the best truck dealers 
run into trouble far too often, if 
they are going to give their fac- 
tories the volume of business from 
their area that they are asked to 
produce. 


And right here I wish to make 
a sort of sotto voce observation. 
Many dealers don’t seem to real- 
ize that, in signing a truck sales 
contract with a factory which 


Top Trucks 


New-truck registrations for 
eight months, plus 17 states for 
September: 
1949 Pos. 

1—239,286 
2—123,162 
3— 80,241 
4— 63,486 
56,140 
39,335 
25,263 
5,618 
4,355 
3,767 
2,793 
2,549 
1,167 
1,021 

888 

698 

268 


1948 Pos. 
213,081— 1 
168,370— 2 

79,898— 4 
95,267— 3 
49,699— 6 
34,663— 7 
56,106— 5 
$,424— 9 
7,345—11 
7,954—10 
$,488— 8 
4,211—12 
1,928—15 
2,116—14 
3,295—13 
1,866—16 

292—19 

666—17 

324—18 


Make 
Chev. 
Ford 
Dodge 
Inter’! 
GMC 
Stude. 
Willys 
White 
Mack 
Diam. T 
Reo 
Divco 
Autocar 
Brockway 
Federal 
Crosley 
Kenworth 

239 FWD 

163 Sterling 

Total All Makes 
652,869 746,169 

For further details see page 
40, today’s issue. 
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12— 
13— 
t4— 
b— 
16— 
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Rail Attacks, Insurance Get Spotlight .. . 





Record ATA Conclave 


| ATTENDANCE at the 16th an- 
nual convention of the Ameri- 
can Trucking Assn., which will end 


ties up a certain area to his | Wednesday in Boston, is expected 


efforts, they are supposed to sell 
at least the number of trucks 
according to the truck popula- 
tion that is the national average 
of that parent manufacturing 
company. In that a car or truck 
franchise is different from being 
a hardware merchant or operator 
of a drug store, for instance. 


to threaten last year’s record crowd 
of over 2,500 delegates, it appeared 

certain as Automotive News went 

| to press. 

As last year, the 1949 conven- 
tion is being held in two hotels, 
the Statler and the Copley Plaza 
in Boston. 

The convention officially opened 


In the latter cases, if one store| Friday morning with meetings of 


doesn’t give the manufacturer the 


the area, he can either sell more 
stores or switch the account to a 


store that will give him the volume. 
* + * 


|Quota Demands 


‘HE hardware store or the drug 

store doesn’t couple the name of 
one product prominently with that 
of the store itself, as is done in 
the automobile business. Nor does 
any manufacturer doing business 
with them have even a small part 
of the investment in the outlet that 
the average vehicle manufacturer 
has in his outlets—and I don’t 
mean money invested in the deal- 
|er’s business. 
I mean in the necessary overhead 
| just to keep that dealer going along 
|in the proper manner representing 
the factory in his sales area. 
| I don’t mean this as an excuse 
| for factories pushing dealers for a 
| quota that may or not be too great 
|for the dealer to obtain profitably 
from the area contained in his 
franchise agreement. 

I merely am trying to say that 
I can understand that all fac- 
tories do have a reason for their 
demand for quotas—and as such 

is the case, I try to mold my 
thinking along the lines that 
have been established in this 
business since I was a little 
smart fat guy riding a tester’s 
seat for both car and truck com- 
panies—way back when. 

And as dealers are — required - 
asked supposed — made — to 
meet certain quotas based on per- 
centage of price class, my whole 





thinking and endeavor is to try and | 
help dealers in my meager way to} 


utilize the methods known to 

smart dealers to average out those 

losses that are a part and parcel 

of the business—and have been 

from the very start of the estab- 

lishment of the franchised dealer. 
* > * 

From Experience 

~ IN all of my writing, it’s only 

“’ old man experience speaking 


| down the long greasy nose and in 





| 


| 


all of my suggestions I am only 


(See TRUCKIN’, Page 36, Col. 4) 


volume of business he expects from | 


the 10 various ATA conferences. 

This year’s’ gathering 
| trimmed-down affair as far as ATA 
|councils, section meetings and 


special committees are concerned, | 


although the visiting truckers from 
all points of the nation are probing 
for methods of improving every 
aspect of truck for-hire operation 
as well as means to further their 
campaign of good-will building 
with the public. 
+ * * 

Tos year the for-hire operators 

again face a determined and 


is a/| 


vicious attack from the rail groups, 
based on a campaign to hamper 
the for-hire truckers’ operation, by 
selling the public and state road 
administration officials on the idea 
that the heavy trucks are breaking 
up the highways and should be 
restricted as to axle weights and 
sizes. 

Another serious problem is the 
truckers’ insurance problem 
which is yearly getting more 
acute. Part of the solution to 
this problem is seen in an en- 
larged and streamlined safety 
program that will go even fur- 
ther in promoting safety on the 
highway than the various state 
associations, together with the 
national, have been able to date. 
While general luncheons were 

held both Friday and Saturday, 
the official general session of the 
convention opened Sunday (Oct. 23) 
with President H. D. (Buddy) 
Horton giving his annual report 
and a recounting of what has been 


Cement and Politics 


A recent letter to the Voice of the People department 


of the Chicago Tribune by 


a J. Benoit should be very 


interesting reading to thousands of truck dealers and 
manufacturers, highway commissioners, congressmen and 


senators, state officials and 
Since it is self explanato 


politicians. 
ry, AUTOMOTIVE NEws hereby 


prints it without comment as something to be remembered 


when some interests try to 
our-roads” propaganda: 

Your vicious editorials and car- 
toons castigating the trucking 
industry are, I hope, honest but 
misguided. 
many years the cement 
industry has corrupted govern- 
ments, engineers, and the press, 
and I sincerely hope you are free 
to investigate and to publish and 
broadcast your findings on the 
following: 

Any concrete road will break up 
and disintegrate where the tem- 
perature range is more than 90 
degrees, This is true if no traffic 
at all is permitted. 

No concrete road is better than 
its base. It is impossible to mix 
concrete (and politics) so rich it 
will not crumble of its own 
weight unless reinforced. 

The temperature ranges in most 
of our states make concrete 
roads the most costly and least 


For 





sell “trucks-are-breaking-up- 


desirable of all road construction. 

The bureaucrats in Illinois, and 
most of the states, have dissi- 
pated the billions raised to “get 
us out of the mud.” Now they 
need a scapegoat. The cement 
boys still have millions, which to- 
gether with the railroad millions, 
are corrupting everyone. 

The right to regulate size and 
weights was given to the Inter- 
state Commerce Commission — 
they are too timid to try. Why? 

Investigate what part the 
trucks play to the cost of living. 
Right now the truck rates on but- 
ter, eggs, poultry, cheese, oleo, 
meat, frozen foods and countless 
other food products are less than 
the rails charged in 1930. Also, 
there are five times as many 
people engaged in the trucking 
industry as work on the rails, al- 
though they only do less than 20 
percent of the business.—J. Be- 
Nort, Chicago. 


Big Market Developing in Food 


NEW market of considerable 
+% size is in the making—if the 
thinking of many shippers is any 
criterion, and if the activity of the 
rails toward trying to keep trucks 
and truck-trailers out, can be taken 
as additional evidence. 


This potential market is the 
transportation of fruits and vege- 
tables in both the natural and 


frozen state. 

One shipper recently stated dur- 
ing the Texas citrus and vegetable 
growers and shippers convention: 

“The boys are learning that 
they will have to go to truck 
transportation or else. And ‘or 
else’ means go out of business. 


Competitors using trucks will put 
them out of business.” 

This year, for the first time, 
truck transportation was promin- 
ently featured on the program of 
the citrus growers convention. 

* + * 

NOTHER indication of the 
+4% swing to truck transportation 
in this field of food hauling is the 
keen interest being displayed in 
refrigerator trailers by fleet 
haulers. 

One operator of two different 
fleets in this type of haul recently 
bought 121 stainless-steel refrigera- 
tor trailers and placed an order for 
200 more to be delivered within the 


| next few months. 


This new equipment will be 


placed in immediate service by Mid- 
west Transfer Co. and Emery 
Transportation Co., both of Chicago 
and both operated by Milton D. 
Ratner, president. 

The purchase of these Frue- 
hauf stainless-steel trailers is a 
step toward replacement of the 
fleets of both companies, it is 
stated. Emery Transportation 
specializes in the hauling of food- 
stuffs, much of which is frozen 
foods. 

Indicative of what is happening 
is the switch from rail to truck of 
Texas citrus fruit in the past five 

|years. U. S. Department of Agri- 
culture records show that in 1944 
motor vehicles moved but 9.4 per- 


done since the meeting in Wash- 
ington a year ago. 

Winners of ATA’s National 
Truck Safety Contest were an- 
nounced at this session, as well as 
the presentation of the Trailmobile 
and National Tank Truck Carrier 
trophies. 

* * . 

HE state roadeo champions 

competed Thursday and Friday 
for the national championship. In 
the following list of the state 
champions, the straight truck win- 
ners in each state are mentioned 
first and the truck-trailer winners 
second: 

A.LaBAMA—H. D, Gray, Chevrolet; 
James E. Elgin, Ford-Fruehauf. 

Arizona—B. R. Treadway; T. H. 
Fawcett. 

Ca.LirorNia—James McCloud, Reo; 
Roy H. Pretzer, Ford-Trailmobile. 

CoLorapo — Warren C. Sullivan, 
Reo; Ralph McDill, Reo-Trailmo- 
bile. 

ConNecticuTtt — Stephen Kalako- 
ski, Ford; Walter Malon, Reo-Trail- 
mobile. 

Fiorwa—T. W. McCormic, Ford; 
Lorace F. Williams, I.H.C.-Frue- 
hauf. 

Georcia—S. L. Moon, Dodge; Paul 

Steed, Dodge-Trailmobile. 
IpaHo—Dee Gibbens, Dodge; Mar- 
cus Wood, Ford-Fruehauf. 

INDIANA — Richard Strouse, Reo: 
John Waldon, Ford-Gramm. 

Iowa—Clarence E. Davis, Inter- 


r. 


national; Don Lyall, Ford-Frue- 
hauf. 

Kansas—Charles C. Johnson, Max 
P. Raupp, 


KENTUcKY—Martin Skaggs, Reo; 
Wm. B. Morgan, IHC-Kentucky. 

Maine—Russell King, Reo; Clif- 
ford Pratt, Ford-Fruehauf. 

MarkyYLaNp Wm. F. Kreiger, 
Ford; Wm. K. Heiser, Reo-Frue- 


| hauf. 


MassacH useTts — Arthur Macedo, 
Reo; Alfred Raynard, Reo-Trailmo- 
bile. 

MicuicAn—John W. Preston, Reo; 
Peter F. Stumpo, Ford-Fruehauf. 

MIN NESOTA Richard A. Wold, 
Dodge; Melvin Doherty, Ford-Frue- 
hauf. 

MississippPi—Tommy Munro, Ford: 
F. L. Wilson, IHC-Fruehauf. 

Missouri Joseph Malone, Ben 
Winterberger. 

MONTANA J. C. Moore, Dodge; 
Harold Altimus, G.M.C.-Fruehauf. 

New Mexico—Charles E. Ross, 
Ford; Wm. P. Bursch, Ford-Frue- 
hauf. 

NortH Carotina—R. D. Wallace, 
oo Cc. B. Lynn, Ford-Trailmo- 
ile. 


Oxn1o—Herman Kaiser, Ford; Cy- 
ril Reffert, Reo-Fruehauf. 
(Continued on Page 48, Col. 1) 
cent of the grapefruit crop, but 


thus far in 1949 shipments by motor 
vehicle have accounted for 46.5 
percent of the shipments. 

In 1944, approximately 45.5 per- 
cent of the orange crop was 
shipped by truck while thus far in 
1949 the proportion is 81 percent. 

* + * 


T WASHINGTON, truck compe- 
tition has made substantial in- 
roads on the rail transportation of 
potatoes into the city during the 
(Continued on Page 39, Col. 1) 
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\igust Volume 17.8 Percent Over July... 


Hauling Up Sharply in Month 





ee 


WASHINGTON.—The volume of 
freight transported by motor car- 
riers in August increased 17.8 per- 
cent over July and 5.9 percent over 
August, 1948. according to the 
American Trucking Assns. 

Comparable reports received by 

ATA from 342 carriers in 42 
states showed these carriers 
transported an aggregate of 3,497,- 
043 tons in August, as against 
2,968,818 tons in July and 3,300,- 
796 tons in August, 1948. 


Approximately 77 percent of all | 


tonnage transported in the month 


freight. The volume in this cate- 
gory increased 19.2 percent over 
July and 5.1 percent over August, 
1948. 

Transportation of petroleum prod- 
ucts, accounting for about 11 per- 
cent of the total tonnoge, showed 
increases of 3.7 percent over July 


and 6.3 percent over August, 1948. | 


Carriers of iron and steel hauled 
jabout 5 percent of the total ton- 
|nage. Their traffic volume increased 
23.4 percent over July and 5.8 per- 
cent over August, 1948. 


About 7 percent of the total 


cent over July and 5.1 percent over 
August, 1948. 

Carriers in the southern region 
reported increases of 32.2 percent 
over July and 20.6 percent over 
August, 1948. 


Tonnage reported from the west- 
ern district revealed increases of 
10.5 percent over July and 3.6 per- 
cent over August of last year. | 


| 
| 


|Canadian Fleet Buyers 
\Eye British Cars 
OTTAWA.—Canadian car dealers | 





PLAN FORD HOSPITALITY HOUR—A highlight of the annual convention of the American 
Trucking Assns. in Boston will be held in the Imperial ballroom of the Statler hotel Oct. 25 
from 6 to 7 p.m. Final arrangements for the Hospitality Hour program were made at a 
meeting in Boston of E. A. Eppich, Ford Somerville district truck and fleet manager; W. E. 
Kimbrough, Dearborn, assistant manager, Ford division truck and fleet sales department, 
and W. P. Bave, Northeast regional truck and fleet sales manager, shown left to right. 











aan | tonnage reported consisted of | handling British-made models have " |homa City; M. A. Dixon, Oklahoma 
p e : ‘ miscellaneous commodities, in- | been pushing the “economical oper- Okla. Truckers | City; Kay Meese, Enid; Jack 
W 1s. Liberalizes cluding household goods, textiles, | ation” of such imported vehicles | Walsh, El Reno, and L. L. Graber, 
oe : x : oe pieetn a io anes for large-scale buyers, including | lect McRae | Tulsa. 
W eight Limits vehiclen, moter vebidle pasts, coal [erg te SOPORTOS «TULSA, Okina —Obinhoma truck. | she, Stewie reves. wale 
i On 1,421 Miles | and cement. Tonnage in this | In Winnipeg, there is a possi-|€rs have elected Duncan McRae ot | Rex “Wall and L. M. Voss, all of 
ere an- n + ilies class increased 24.7 percent over | bility that British-made cars may | Tulsa as associate president to suc- | O.1ahoma City; Ken Gunyon 
swell as = MADISON, Wis.—Substantial lib-| July and 16.5 percent over Au- | gradually replace other makes for|ceed Roy A. Griffitts, Oklahoma |jiisa: R. &, Pyle, El Reno, and 
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Carrier commission's regulations governing| The August tonnage of carriers | especially since prices have been | board chairman. $$ 
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ampions highway system was disclosed here ; Se ee orca es —_— ~ 
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le state age in that amount from the “B” 
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entioned strict weight limitation, to the 
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The change is being hailed in 
ievrolet; state trucking circles as a means 
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yas ae trucks formerly restricted in many 
localities. 
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Fruehauf Sees 
Increased Sales 
For Rest of Year 


DETROIT.—Fruehauf Trailer Co. 
sales showed a sharp upswing in 
September all over the U. S. and 
the firm tone of business indicates 
this will continue for the remainder 
of the year, W. J. Robinson, sales 
vice-president, said last week. 

For the first half of the year, | 
Robinson said, sales were somewhat 
under normal volume. He ascribed 
this to the 1949 legislative sessions 
when many states were considering | 


AUTOMOTIVE NEWS, OCTOBER 24, 1949 


WHITE ROCK ADDS 70 DODGE TRUCKS—White Rock Beverage Co. of New York, Inc., 


TRUCK SECTIOY 


By Jack Weed 


(Continued from Page 34) 


| Truckin’... 
| 


| trying to point out more or better 
|ways for the dealer to make a 
higher net on his efforts and invest- 
ments. 
And Jim Baker—and Les Oltman 
lof Oltman-O’Neil—and others who 
|do not use truck-equipment dis- 
tributors but sell direct to the 
franchised truck dealers, who in 
turn sell to the truck buyers—are 
only thinking along the same 
channel as I am. 

We all realize that the stronger 


and who flounder around in their 
operations. 

So I have no quarrel with Jim 
or Les or any of the other boys 
| who sell the truck dealer direct. 

My quarrel is with that opportun- 
ist type of distributor who thinks 
| it is good business to by-pass the 
dealer, who sells the power unit, 
and cut his price by giving the 
buyer the percentage he normally 


has set up as a dealer discount. 
* * « 


Sounder Business 
THEN these boys finally wake 


bills amending truck sizes, weights | has added 70 new Dodge Job-Rated trucks, equipped with special Hesse and Remke bot-| we can make the truck dealer 
and tax matters affecting trucks. | tler's bodies, to its large delivery fleet in the New York metropolitan area. financially, the better outlet he is up—and here I may be dream- 

Although several states increased : | % going to be for their products ing of Utopia—that they will have 
gasoline taxes, a majority of the . ‘ and the better reader he is going thousands of more customers to 
measures aimed at further restric-| Showed the quickest and sharpest | Fincher Ups Henry to be of Automotive News. sell their wares to if they help 


be = a eee — = were | ee gl ar ge | Harold Henry has been promoted Sure we are all selfish—to a (build up stronger and better 

cae ties senna Se pos gion anal 7 th nomena . P| to vice-president and general man-| certain degree—in our aims, but | financed franchised dealers, who in 

most in the first week of September re “Graduall ‘ in of "J 1 e-| 28eF of Fincher Motors, Inc. (Olds-| smart merchandisers have proved | turn will put pts their are ~ 

tnd has continued sine fae i ane tts |mbile, 18 & Union St Rochester, | all down the road. of business, | EINE out and developing mors And 
Ss | : : ls hes . . 

| N. Y., according to President Harry| including the automotive busi- la whole will be much sounder, 


“The upward trend,” he said, “is | fortunate for us that we maintained | : 
also attributable to an almost na-|q satisfactory inventory position |W: Fincher, who also revealed that| ness, that one good sound well- | uch more profitable for every one 
tidnwide need of fleet replacement. | through the summer to take imme- | William E. Cooke, for many years; financed money making dealer is jn jt and continue to grow and 
“Our lightweight stainless-steel |diate care of this business as it | general manager, has retired from| worth more as an outlet than expand as the years roll on. 
trailers, equipped for refrigeration, | developed.” | the company. several who are weak financially Just because a great many truck 
a a ee Seer eee sine SS a — a = distributors were bit by the same 
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More Than a Million 
1 eA Speed Axles 
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in Trucks Today 


TT eel lm yale tit: 


Eaton’s exclusive forced-flow lubrication system 
starts oil on its way to all moving parts the in- 
SUM eoh Mie Came ela tee) 
at low truck speeds, as well as high, reduces 
ats Mc Mt: cee Mel eM l 
sands of miles of trouble-free life to Eaton 
2-Speed Axles. Your truck dealer will be glad 
Mod MCh lm bir meial CMM hag 
operating and upkeep costs by embodying a bal- 
anced combination of pulling power and speed 


eye Muiles meals <aeel mele Bs ila] 


Axle Division 


class and larger. 


EATON MANUFACTURING COMPANY 


CLEVELAND, OHIO 


“too-rich, too-lazy” bug that has in- 
fected so many dealers and far too 
many salesmen during the past 
eight to ten years—and because 
many manufacturers of equipment 
and bodies have decided that they 
could get better representation on 
the retail sales front by selling 
direct to the franchised dealer—is 
“no skin off my nose.” 

I know that a whole lot of 
products—especially those with a 
fairly low list price—need dis- 
tributors to merchandise them in 
the field. I don’t think that any 
of the equipment or body manu- 
facturers who have dropped the 
distributor in their scheme of 
things will chastise me _ too 
greatly for expressing my private 
opinion that distributors should 
be able to do a better job of 
merchandising than any other 
known outlet today. 

While I agree with Jim that 
there are thousands of truck 
dealers, who are doing a good job 
and are just as capable as most 
distributors as transportation engi- 
neers—Jim says he has some 800 
top outlets today—there are far 

|more dealers who don’t have the 
experience, the knowledge and the 
ability to do a bang up truck sell- 
ing job alone. 

And those are the boys I con- 
tinually try—sometimes in a harsh, 
but always friendly way—to wake 
up to the opportunities that are all 
around them. They are the boys I 
try to keep from getting hysterics 
and demoralizing what otherwise 
is a damn good business—and one 
that is just as close to my heart as 
the trade paper business, believe 


|}me or not. 
* * + 


|Badly Needed 

[Prone popped one of its char- 
acteristically nice parties last 

week to introduce a new fabric 

and one which, if it lives up to the 

claims made for it, is badly needed. 


* + * 


Harvester’s Line 

HILE Sales Chief W. K. Per- 

kins acted as m.c. to the group 
of trade paper editors who went 
to Indianapolis and Fort Wayne to 
see how Harvester had spent that 
30 million dollars in plant improve- 
ments and new tooling, it was the 
Harvester factory boys who took 
the plaudits of the technical writers 
among us who really knew what 
had been done. 

While at Fort Wayne—I didn’t 
get down to the engine plant—I 
could see that they had a brand 
new final assembly line and that it 
went, as I try to remember from 
my last trip down there, just oppo- 
site to the way the old one ran. 
It looked like most any other new 
“pull ‘em along chain” with the 
exception that the Harvester one 
|had a lot of little carts attached 
to it. Every other one was fixed 
j}and the alternate one could be ad- 
justed to different places on the 
chain. This allowed the front end 
of a truck to rest on the fixed dolly 
and the one that carried the rear 
end could be adjusted to wheelbase 
| length. 

These carts or dollies are new 
| to me—and I had a little difficulty 
(See TRUCKIN’, Page 52, Col. 3) 
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6-Week Programs Start at N. C. State... 


College Course in Truck Driving 


RALEIGH, N. C. — (UTPS) — 
America’s first full-fledged truck 
irivers’ training school to be spon- 
sored by an accredited four-year 
university is now in full operation 
at North Carolina State college 
here. 

Plans for such a training pro- 
gram go back as far as 1940, when 
the North Carolina Motor Carriers’ 
Assn. approached the college ad- 
ministration for aid in mapping out 
and putting into operation such a 
program, But before plans could 
be put into effect, the war came 
and decisions were held in abey- 
ance. 


association has assured the con- 
tinued usefulness of the training 
| program. Member operators for- 
merly hired only experienced driv- 
ers, or gave recruits their own 


ized training course. 


been instituted at the college, truck 
officials feed their recruits into the 


for employment at its completion. 
Such an arrangement is obviously 
satisfactory to both company and 
driver, and eliminates the heavy 
waste of personnel under the old 
system. The course likewise pays 





After the war, the safety com- 
mittee of the association once more 
sought to initiate the program, go- 
ing naturally to the extension serv- 
ice of a state-supported institution. 

Director E. W. Ruggles, of the 
N. ©. State college extension divi- 
sion, gave access to the physical 
and administrative facilities of 
the college; the truck transporta- 
tion executives of the state gave 
their support and advice; the 
truck manufacturers donated 
equipment, and a trio of expert 
drivers and safety engineers com- 
pleted the instructional staff. 

Equipment is furnished on a 90- 
day loan basis by White Motor Co., 
Mack Truck Co., Ford Truck divi- 
sion, and Mack-International. Ne- 
gotiations are now under way for 
equipment on a similar basis from 
GMC Truck & Coach division. 

Trailer units are supplied in the 
same manner by Fruehauf and 
Trailmobile. Fuel and general up- 
keep are provided by the college | 
through its extension division bud- | 
get. The division also maintains 
its own bus for transportation of 
students to and from the training 
areas. 

The course runs for six weeks, | 
with concentrated classroom in- 
struction for three hours each day, | 
tied in with five hours of behind- 
the-wheel training. Classrooms are | 
provided by the college, and large- | 
area training grounds are provided 
by special! lease from Camp Butner, 
former army property 35 miles | 
from Raleigh. 

Trainees do four weeks of exer- 
cises at Butner, and “graduate” 
into two weeks of concentrated 
practice in the congested areas in 
and around Raleigh. 

The first class entered the 
course on Aug. 8, and provided 
a trial run which proved highly 
successful, Certificates of comple- 
tion were presented the graduat- 
ing class by J. H. Lampe, dean of 
engineering at the college, with 
appropriate exercises at a dinner 
session in the college dining hall. 
A second class is now well ad- 
vanced. 

Cooperation of the state carriers’ 


Mack Realigns 
Southwest Sales 


Under Wheeler 


NEW YORK.—Creation of a new 
Mack Truck Co. territorial sales | 
unit, to be known as the south- | 
western division | 
and with head-| 
quarters at Dal-| 
las, is announced | 
by A. C. Fetzer, 
vice-president. 

Included in this 
realignment of 
Mack’s sales ter- | 
ritory are the 
company’s al- 
ready established 
Dallas, Houston, 
Oklahoma City | 








D. C, Wheeler 
and New Orleans offices, most of 


of New Mexico, 
Louisiana, 


Texas, and all 
Oklahoma, Arkansas, 
Mississippi and Mexico. 

Heading Mack’s new sales divi- 
sion is D. C. Wheeler, recently | 
elected a vice-president of the com- | 
pany. A native of Arkansas and a 
life-long resident of Oklahoma and 
Texas, Wheeler in 1939 resigned 
the position of vice-president of 
Reo Sales Corp. to become asso- 
ciated with Mack as manager of 
its Oklahoma City branch. | 


tremendous dividends in its in- 
crease of safety on the highways 
of the state. 


In addition to actual driver- 
training, the candidates are given 
thorough grounding in all related 
requirements, from first-aid to ICC 
regulations, Legal aspects of acci- 
dents, investigations, rules of evi- 
dence, bills of lading, and insurance 
are taught, as are such practical 


expensive and inadequately organ- | 


Since this training program has | 


college program, and accept them | 


It’s the Fastest Way 
to Get Rolling 


matters as fire-fighting, photogra- 
phy and customer relations. 

Classes are limited to 20 stu- 
dents, with a maximum of 25, in 
order to make most profitable use 
of personnel and equipment. The 
first class was devoted strictly to 
amateurs, but later classes may 
take up to five members who are 
in special preparation for putting 
on similar programs elsewhere. 
Three members of the present 
class are on such a program, 
Cost of tuition and all instruc- 
|tional materials is $200 for the six 
| weeks. The college has set aside 
one dormitory for these and other 
extension students, and meals in 
the college cafeteria are available 
|to these as to any other of the 
|college students. The course is 
available under GI regulations to 
those entitled to such benefits. 

Schedules for the year have 
classes to start on Aug. 8, Sept. 26 
and Nov. 7, 1949, and Jan. 2, Feb. 
13, March 27, May 8 and June 18, 
1950. 

The courses are under the gen- 












body that brand new chas- 


we a 

sis is plain worthless. But why wait? 
Perhaps somebody told you it will take 
three weeks to get a body. 


Nonsense! Drive the chassis to the nearest 
Fruehauf Factory Branch — you can’t be 
very far from one — and we'll mount a 
body on it in just a few hours. In fact, often 


we can get the 
bring it in. 
And what a 


job out the same day you 


body it will be. All-steel, 


12, 14 or 16-ft. length. Wheelhousing or 


Get a Fruehauf Truck Body and Get Going! 
Write or Phone for 


Complete 
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2 Basic Types 
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Literature and Prices 


%& Hear Harrison Wood in “This Chang- 
ing World’’—every Sunday over ABC. 
Consult Your Local Paper! 
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COLLEGE COURSE FOR TRUCK DRIVERS—North Carolina State college offers a six 
week's curriculum in cooperation with North Carolina Motor Carrier's Assn. : 


eral supervision of Lampe and/with Associated Transport, Burling- 
Ruggles, but are under the direct |ton, N. C., and George C. Tolar, 
charge of Russell M,. Haynie, for- | formerly with McLean Trucking 
merly with Virginia Trailways at |C®. Winston-Salem, N.C. _ , 
Charlottesville. All three men are. university 
, graduates, and have had long ex- 
Serving as instructors with Hay-|perience in truck and bus opera- 
nie are J. W. Farrar, formerly | tion. 
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straight frame. Doors—number, type and 
location as preferred. Actually, you have 
more than 500 options when selecting a 
Fruehauf Truck Body. 


Should a repair be needed later—you’ve 
got to think of that, too—these Fruehauf 
All-Steel Truck Bodies are of standardized 
construction. Roofs, panels, doors, hard- 
ware—all parts always on hand. Nothing 
to cut and fit. Your truck is out of service 
only during the brief time required for the 
replacement. 


BODY DIVISION 


FRUEHAUF TRAILER COMPANY 
DETROIT 32 


TRUCK BODIES 
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Truckers Warned 
Of New Curbs 


In Providence 


PROVIDENCE, R. I.—(UTPS) 
New trucking rules in Providence | 
likely, Dwight T. Myers, Providence 
traffic engineer, told 360 guests at 
the fall dinner of the Rhode Island 
Truck Owners Assn. here. 


“The trucking problem is the big- 
gest we have facing us in Provi- 
dence,” he said. 

Truck owners’ whose _ tractor- 
trailers are already barred from 
downtown Providence after noon, 
were warned that further restric- 
tions may be imminent. 


Myers hoped a solution may be 
worked out, but said that it cer- 
tainly will involve further regula- 
tions on trucking in the congested 
area of the city. He said it might 
be necessary to build large termin- 
als on the outskirts of the city 
where “mosquito fleets” could pick 
up deliveries and carry them into 
the business districts. 







William Ullman, Washington correspon- | 
dent, keeps AUTOMOTIVE NEWS readers 
up to date on political and economic trends | 
in the nation’s capital every week. 
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“GUERY DAY OT WICKENBURG WAY 
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INTERNATIONAL -2~— TRUCKS 


PLUG FOR SAFETY—This International Har- 
vester Co. national advertisement gives truck 
drivers a pat on the back for their driving 
records. Release of the ad was tied in with 
the annual convention of the American Truck- 
ing Assns. in Boston, Oct. 21-26. 


Skill Files Name 
A business name has been filed 
for Skill Motors, 10 Queen St., Buf- 
falo, by Anthony Skill. 





WICKENBURG, Ariz. — Wicken- 
burg last week joined International 
Harvester Co. in a program dedi- 
cated to the furtherance of safer, 
more efficient motor truck trans- 


| portation. 


Actually, the celebration here 
was part of the American Truck- 
ing Assns.’ nationwide safety and 
courtesy campaign, because it 
was timed with—and really grew 
out of—an I-H national adver- 
tisement dedicated to the asso- 
ciations’ campaign. 

The advertisement ran in the 
Saturday Evening Post, Oct. 22, 
and in Time and Newsweek, Oct. 
24. It is also scheduled for Collier’s, 
Oct. 29. 

Inasmuch as the advertisement 
developed from a real life story of 
“Out Wickenburg Way,” there is 
considerable local interest in the 
message it tells, IHC officials said. 

The local program was generated 
by Wickenburg’s enthusiasm for 
this particular safety and courtesy 


Ad Sparks Celebration 


International’s ‘Out Wickenburg Way’ Brings 
Civic Salute to Truck Industry 


project. Starting with Mayor Joe 
Walters’ proclamation designating 
the day as “International Day Out 
Wickenburg Way,” the town’s 
Round-Up club followed through 
with appropriate plans. 


A special luncheon was attend- 
ed by local regional and Chicago 
officials of International Harves- 
ter Co. Afternoon activities in- 
cluded a roadeo exhibition, along 
with a parade featuring horse- 
men and International trucks 
from the test fleet operation here. 
One of the highlights was a dem- 
onstration by Arizona's tractor- 
trailer champ, T. H. Fawcett, who 
participated in the roadeo. 

Bud Sherman, the International 
test fleet driver who is playing a 
prominent role in helping get 
across the safety and courtesy 
story related in International’s ad- 
vertisement headed 
Out Wickenburg Way He Gives 
Me a Hand for Safe Driving,” also 
was on hand at the celebration. 

Bud, who literally grew up with 
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“Every Day | 


TRUCK SECTIO’ 


the trucks his father drove, will b: 
no stranger “Out Wickenbur¢g 
Way.” During the 18 years he has 
| lived in Phoenix and vicinity, Bud 
|has driven a lot of trucks thou- 
sands of miles over Arizona high- 
ways. And during the 2% years 
he has been driving for Interna 
tional’s field test program fleet, he 
has passed through Wickenburg so 
many times he has lost count. 

However, Bud says he will al- 
ways remember one particular 
trip especially, for it was then 
he talked to Wickenburg Patrol- 
man Hugh Smith and had his 
picture taken to launch the cur- 
rent International advertisement 
that promotes safety and cour- 
tesy on the highways. 

The program at Wickenburg re- 
ceived statewide recognition. Gov. 
Dan Garvey also named the day 
to be “Motor Transport Safety 
Day.” 

Some of the progressive spirit of 
the program was felt in Boston at 
|the special luncheon given today 
(Oct. 24) by the International Har- 
vester Co.’s motor truck division 
| for some 1,500 members of the ATA. 
Full-color posters of the IHC 
tribute to the motor truck industry 
were made available to 14,000 ATA 
|members so that they might be 
displayed in every community in 
the U. S. to relate the contribution 
of the trucking industry to the 
welfare of the people of this coun- 
try. 

In addition to the poster, the 
company dedicated its Sunday 
(Oct. 23) “Harvest of Stars” 
broadcast to the ATA and paid 
tribute to that organization in a 
nationwide radio message. 

Aside from the other events, the 
company also supplied some of the 
trucks for use in the finals in the 
straight truck class and tractor 
semi-trailer competition of the na- 
tional truck roadeo held in Boston 
last week. 

They were: Straight truck class 
—KB-6, 158-inch wheelbase with 
12-foot van body, 8.25 by 20, 10-ply 
tires; tractor semi-trailer class 
Model KB-8-1, 137 and 149-inch 
| Wheelbase tractors on 10:00 by 20, 
12-ply tires. 


‘Road Work Seen 
Creating Heavy 
Truck Demand 


DETROIT.—A yearly demand for 
more than 100,000 trucks for use in 
highway construction and mainten- 
ance was forecast 
last week by Carl 
Loud, general 
sales manager of 
Federal Motor 
Truck Co. 

Road building, 
he predicted, 
should provide a 
steady market for 
all types of 
trucks for the 
next few years. 

Loud, back 
from a nationwide field survey of 
truck dealers and operators, said 
his estimate was based on road 
building commitments approximat- 
ing $4,000,000,000. He pointed out 
that wartime neglect of many roads 
coupled with a 30 percent increase 
in traffic volume has created a 
safety hazard. 

“National and state highway de- 
partments are readying an unprece- 
dented highway construction and 
improvement program in an effort 





Cari Loud 


to solve this problem,” Loud de- 
clared. 
“Many contractors believe that 


the overall national program will 
top the $4 billion mark next year 
and may continue at that rate for 
the next 20 years. 

“There will be a constant need 
for trucks adapted to serve the 
construction industry.” 


2 Branch Heads 
‘Named at Mack 


NEW YORK.—Two key appoint- 
ments in Mack Truck Co.’s network 
of direct factory branches are an- 
nounced by A. C. Fetzer, sales vice- 
president. 

W. J. Fredrick is named manager 
of the company’s Newark (N. J.) 


|branch with headquarters at 1239 
|Broad St., while G. F. Zeller be- 
|comes manager of the New Bruns- 
| wick (N. J.) branch with offices at 
| 438 Raritan Ave. Both Fredrick and 
| Zeller are veteran Mack employes. 
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Rail Rate Rise Forcing es <5 


Food Shippers Turn to Trucks | 


(Continued from Page 34) 

last 2% years, according to Donald 
Church, transportation economist, 
Rureau of Agriculture Economics, 
U. S. Department of Agriculture, 
who recently completed a study of 
shipper costs and rail-truck com- 
petition. 

The shift from rail to truck, his 
study notes, occurred mainly be- 
tween 1947 and 1948. 


“It appears to have started 
shortly after the recent series of 
rail rate rises began and has de- 
veloped along the general lines that 
the theory would indicate to be the 
natural result of increased rate dif- 
ferentials — namely withdrawal or 


reduction of supply from the more | 


distant areas when supplies can be 
obtained from nearer producers,” 
according to Church. 

In line with that line of think- 
ing, Church points out that 
“Maine producers, exclusive rail- 
road users for hauls to Washing- 
ton, virtually dropped out of the 
October-December supply in 1947 
and 1948.” Meantime, he adds, 
“receipts from New York state 
were diverted from rail to truck, 
while Pennsylvania producers, 
who are exclusive trucks users, 
increased their total shipments to 
Washington.” 

Church believes that the same 
conditions and transition is gradu- 
ally taking place in _ practically 
every major center of the nation, 
because of the increased competi- 
tive conditions in the food markets, 
and the increased rail rates that 
are now considerably over the cost 
of shipping by truck, on many 
commodities and in many areas. 

+ + * 

A NOTHER indication of how the 

need for shippers for lower 

shipping costs is being aided, even 
by the Interstate Commerce Com- 
mission is seen in the most recent 
decision to broaden the interpreta- 
tion of the term “fish” (including 
shell fish) and thereby considerably 
widen the field in which motor 
transportation of various sea foods 
is exempt from all but ICC safety 
regulations. 

Although strenuously opposed by 
the rails and common carriers, a 
majority opinion of ICC has 
changed the interpretation of the 
ruling which was only “fish and 
shell fish dead or alive as taken 
from the water” to “frozen, quick 
frozen, and unfrozen fish in the 
various forms in which it is 
shipped, such as live fish, fish in 
the round, beheaded and gutted 
fish, filleted fish, beheaded shrimp 


and oysters, clams, crabs and lob- | 


sters, with or without shells includ- 
ing crabmeat and lobster meat.” 

Commissioner Rogers, in his 
dissent, declared the new con- 
struction adopted by the ICC 
majority “goes beyond the intent 
of Congress. In providing the ex- 
emption,” he contended, “Con- 
gress intended only to relieve the 
farmer and the fisherman from 
the rigors of regulation for the 
movement of their products from 
the farm or dock to the point at 
which the product first enters the 
ordinary channels of commerce.” 

Thus, increased rates, which have 
been put in effect by the rails and 
which have greatly’ increased 
shippers’ costs, as well as broad- 
ened ICC regulations, are making 
a tremendous new market for 
trucks—a market that did not exist 
until a short time ago. 

Much of this market will, how- 
ever, have to be sold—and sold on 
the old “facts and figures” basis 
that built the truck business im- 
mediately following World War I 
and during the thirties. 

Salesmen will have to go in and 


Bridge Neglect 
Hit in Buffalo 


BUFFALO. — Buffalo’s “unbelieva- 
bly long neglect of most of its 
thoroughfare bridges and viaducts” 
has been criticized sharply by the 


New York State Motor Truck 
Assn, 
The _ association, representing 


haulers throughout the state, said 
that “truckers, particularly those 
Operating in the south Buffalo area, 
are confined to fewer and fewer 
Streets largely because of the de- 
Plorable condition of our bridges.” | 


say more than “Ya wanta buy a 


truck? Huh?” 
. 7. * 

4b pcecte will have to dig into the 

present cost of the shipper- 
prospect and compare these with 
the cost of the proper truck equip- 
ment to carry efficiently the prod- 
uct over the route, and distance, 
the shipper must transport his 
products. 

They must be able to show the 
shipper that, by buying the truck 
and equipment they suggest, the 
shipper will not only be able to 
save money over rail and common 
(carrier rates, but will be able to 
provide better service to _ his 
customers. 

Such selling takes time and is 
not done without some degree of 
work, but if the prospects are 
properly selected and “cased”’ first, 
there usually result profitable sales 
for both the salesman and the 
| dealer. 
| Sales developed on a “cost-sav- 


NOTHING COSTS MORE 


ing and better-service” basis also 
usually remain as regular cus- 
tomers of the salesman, so long 
as he works with the buyer con- 
stantly to increase the profit in 
his investment, 

Even in the prewar competitive 
days—as well as now—many 
dealers have “telephone custom- 
ers” who merely tell the dealer or 
salesman they wish to replace 
such and such truck and leave it 
to the dealer or salesman to give 
them the best deal possible. They 
have built up a reputation for 
square dealing with their cus- 
tomers. 

Such customers are not built on 
“deal - 'em - off - the - cuff -at- what- 
the-dealer-can-get” type of selling 
that has been so prevalent during 
the past year. 

Customers acquired 
price manner remain “bargain 
hunters” until they run into a 
salesman who is also a transporta- 
tion man, and who takes the time 
to study their problems and comes 


in this cut- 
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DRIVER 
TESTING LABORATORY 


MICHIGAN 
TRUCKING ASSOCIATION 








IN THE CAUSE OF SAFETY—The Michigan Trucking Assn.'s new mobile driver testing 
laboratory, dedicated to courtesy and safety on the highways, is now rolling the roads. The 
big white Fruehauf trailer and its equipment, designed for testing drivers of the associa- 
tion's members, was formally accepted by the MTA's managing director, Florence M. Kiely, 
at the annual convention in Traverse City, Mich. Picture shows (left to right): A. C. Scott, 
president of the George F. Alger Co. and chairman of the MTA safety committee; Les 
Allman, vice-president, Fruehauf Trailer Co., and John R. Cross, MTA safety supervisor, who 
is in charge of the laboratory on its statewide mission of courtesy and safety on the highways. 


up with an answer that saves in| “bargain purchase” 


is multiplied 


all-over costs—not just a compara-|many times over in shipping cost 
is not 


tively few dollars on the initial losses, because the truck 
investment. properly fitted to the job 
Many a dollar saved in a truck | bought to do. 


it 





THAN A TIRED DRIVER 





-.and Nothing Contributes More to Driver Fatigue than Poor Seating 


Ordinary seats punish drivers with thousands 


of jolts, jars and rebounds every day. Resulting 


fatigue ruins schedules, piles up repair costs 


and skyrockets insurance rates. That is why 


more new trucks are being equipped with 


BOSTROM MFG. COMPANY 


133 West Oregon Street ° Milwaukee 4, Wisconsin 


Bostrom hydraulic seats. It’s the only truck 
seat that really absorbs shocks. Get positive 
proof—write for free folder 12 Eye Openers 


Concerning Truck Seats.’ 
















































































H 
\ 


i 


ae 





2 ets 





Canada Haulers Lash Out 


Official Charges Railroads Use ‘Smear Tactics’ 
To Discredit Trucking Industry 


TORONTO. —- Charges of “smear 
tactics to discredit the trucking 
industry” have been levelled at 
Canadian railroads by John Magee, 
public relations director of the 
Canadian Automotive Transporta- 
tion Assn. 

Rapping what he termed “the 








|its trucking competitors,” 


royal 


commission 








| 


| transportatio 
contribution 
Magee | economy of the nation.” 
promised a stiff battle before the 
transportation 
when it resumes hearings in No- 


with any 
|transportation as 
| highway transportation,” he said. 


“We're going to sell 
continued promotional drive of the | commission 
Railway Assn. of Canada for re- 
|striction and crushing taxation of 


idea of 


and 


| pointed in November, 1948. 


“We are going to Ottawa, not| 
smearing 


rail | 


it has smeared 


the 


AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week 


the 


people 
Canada on the importance of truc 


New Passenger Car Registrations, 17 States 


royal 


|vember. The commission was ap- 


s «| Neb. Haulers Pick 
Parley Chairman 


of | “ 
x |for the annual convention of the 


n and the wonderful | Montana Motor Transport Assn. to 
it has made to the be held at Billings Nov. 10-12. 


| 
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GREAT FALLS, Mont. 


| Gallager 


Gallager was chosen at a meet- | 
ing of the asscciation’s board of | 


of 


Billings 
named chairman of arrangements | Hasbrouck, Helena; 


has 


CC. 2 
been 


| directors, which also elected a vice- 








president and seven directors from | in the nation’s capital every week. 





|Montana of the American Truck 
| ing Assns. 

| Earl Moritz of Lewistown suc 
|ceeds Wayne Hageman of Laure! 
| as ATA vice-president from Mon- 
|tana. Named directors were Hage- 
|man, John Rice, Great Falls; Ear! 


A. E. Wade 
Billings, Joe Fry, Laurel; John 
McLaughlin, Great Falls) MMTA 


president, and Frank De France, 
| Miles City. 


William ‘Uliman, Washington correspon 
dent, keeps AUTOMOTIVE NEWS readers 
up to date on political and economic trends 


for September, 1949-1948 
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New Commercial Car Registrations, 17 States for September, 1949-1948 
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The following advertised delivered prices 
are based on factory retail prices at the 
factories. They include dealer delivery 
and handling charges and federal taxes. 
They do NOT inelude_ transportation 


charges, state sales taxes, or optional 
equipment. 

BUICK—Special Series 40—4-dr. sed., 
$1,925; 2-dr. sed., $1,872; bus. cpe., $1,- 
819; Super Series 50—4-dr. sed., $2,157; 
2-dr. sed., $2,059; conv., $2,583; stat. 
wag., $3,178; Roadmaster Series 70 — 
(Dynafiow standard)—4-dr. sed., $2,735; 
2-dr. sed., $2,618; conv., $3,150; stat. 
wag., $3,734; Riviera, $3,203. 

CADILLAC—Series 61—4-dr. sed., §2,- 


893; sed. cpe., $2,788; Series 62—4-dr. sed., 
$3,050; sed. cpe., $2,966; conv., $3,497; 


Coupe De Ville, $3,497; Series 60 Special— DeSOTO— Deluxe—4-dr. 
$1,995.75; Carry-All 
$2,979.25; Custom— 


4-dr. sed., $3,828; Series 75—5-pass. sed., 
$4,750; 7-pass. sed., $4,970; 7-pass. Im- 
perial, $5,170; 9-pass. sed., $4,650; 9-pass. 
Imperial, $4,839. 


CHEVROLET —- Fieetiine Special — 4-dr. 
sed., $1,460; sed. cpe., $1,413; Fileetline 
Deluxe—4-dr. sed., $1,539; sed. cpe., $1,- 
492; Styleline Special—-4-dr. sed., $1,460; 
2-dr. sed., $1,413; club cpe., $1,418; bus. 
epe., $1,339; Styleline Deluxe—4-dr. sed., 
$1,539; 2-dr. sed., $1,492; club cpe., $1,508; 
conv., $1,857; stat. wag., $2,267. 
CHRYSLER — Royal —4-dr. sed., §2,- 
153.75; club cpe., $2,133.75; stat. wag., 
$3,151; 8-pass. sed., $2,842.50; Windsor— 
(Presto-Matic standard)—4-dr. sed., $2,- 





348.50; 
8-pass 
Saratoga— ( 
sed., 


club cpe., 
sed., 


$2,635; 


$3,037.25 
Presto-Matic 
club cpe 


$2,327.50; conv., 
; i. 


standard) 


$2,608.75; 


Yorker — (Presto-Matic standard) 
sed., $2,750.75; club cpe., $2,724.50; conv., 


$3,230.75; 
994.75; 
714.50; 
383. 75. 


8-p 


CROSLEY- 


$894; conv. 


club cpe., 
210.50; 


Crown 


stat. 


Town 


ass, sed., 


~2-dr. 


wag., 


sed., 


& Country 
Imperial- 


$866 


sed 


4-dr. 
$5,278.75; 


conv., 
sed., 
lim., 


; stat 
, $866; Hotshot roadster, 


Current Prices 


$2,761; 


4- 
N 


$3,163.50; 


dr. 
ew 


4-dr. 


$ 
$ 
$ 


wa 


3,- 
4,- 
x. 


g., 


$861. 
$2,006. 25; 
sed., 


2,- 


(Tip-Toe Hydraulic Shift standard)—4-dr. 
sed., $2,193.75; club cpe., $2,175.75; conv., 


$2,598; 


8-pass. 


sed., 


sed., $3,198.75. 


DODGE—Waytarer—2-dr. 
$1,744.50; bus. 
Meadowbrook—4-dr. sed., 
$1,944.75; 


roadster, 


net—4-dr. 

931; conv. 
$2,029; 
$2,634. 25. 


sed., 


stat. 


, $2,346; 


4-dr. 


cpe., 


sed., 
$1,628.75; 
$1,944.75; Coro- 
club cpe., 
town 

wag., $2,882.50; 8-pass. sed., 


$2,882.75; Suburban 


$1,755; 


$1,- 
sed.. 


FORD — Six — 4-dr. sed., $1,472; 2-dr. 
sed., $1,425; bus. cpe., $1,333; Custom Six 


—4-dr. 





sed., $1,558.50; 2-dr. sed., $1,511; 





2-dr. sed., 


sed., 
$1,948.50; 


FRAZER 
4-dr. sed. 


HUDSON 
206.50; 


2-dr. sed., 


cpe., 


KAISER 
Traveler, 


$3,238; 





715.50. 


Custom Eight 
$1,590; 
stat. 


2-dr. 
$2,203.25; bus. cpe., 
798.75; Super Eight—4-dr. sed., $2.295.50; 
club cpe., 
Commodore Six—4-dr. sed., $2,382.75; club 
$2,358.50; 
dore Eight—4-dr. 
$2,447.75; conv., $3,040.75. 


-4- 


—4-dr. 


, $2,595; 


dr. 


sed., 


sed., 
club cpe., 
wag., 


conv., 


cpe. 


club cpe., $1,511; Elght—4-dr. sed., $1,546; 
$1,498.50; bus. 


, $1,419.50; 


$1,637.50; 2-dr. 
$1,595.50; 
$2,263.50. 


conv., 


$2,395; Manhattan 


$3,295 


Super Six — 4-dr. sed., $2,- 


$2,24 


sed., 


$2 
5; 


convy., 


sed., 


$2,156; 


,053. 25 ; 


club 
conv 


cpe., 
$2, - 


$2,292.25; 


$2.951.50; Commo- 
; club cpe., 


$2,472 


— Special — 4-dr. s 


$2,088; 


4 


sport sed., 
185.50; conv., $3,948. 

MERCURY—4-dr. sed., $2,031; club cpe., 
$1,978.50; conv., $2,409.50; stat 


Deluxe—4-dr. 
195; Vagabond, $2,288; conv., $3,195; Vir- 
ginian, $2,995. 

LINCOLN - 
cpe., $2,527; Cosmopolitan—4-dr. town sed., 
$3,238; club cpe., $3,- 


-dr. 


sed., 


ed., 


$2,574.50; 


sed. 


$1,995; 


, $2,- 


club 


wag., $2,- 


NASH—Statesman Super—4-dr. sed., $1,- 
738; 2-dr. sed., $1,713; club cpe., $1,735; 





on New Automobiles 





bus. cpe., $1,633; Statesman Custom—4-dr. 


sed., 
064; 2-dr. 


2-dr. sed., $2, 


OLDSMOBILE 
(deluxe, 
(deluxe, $1,963); 


$1,832 
$1,821 


sed., 


$1,897; 2-dr. s 
$1,894; Ambassador Super—4-dr. 
$2,039; 
Ambassador Custom—4-dr. 
club cpe., 


— Series 76 — 4-dr. sed., 
town sed., 


198; 


$1,974); 


ed., $1,872; 
club cpe., 
sed., 


4-dr. 


2-dr. sed 


club cpe., 
sed., $2,- 


$2,060; 
$2,223¢ 


$2,219. 


$1,758 


(deluxe, $1,900); club cpe., $1,732 (deluxe, 


$1,873); conv. 


, $2,148; 


stat. 


wag. deluxe, 


$2,895; Series 88—(Hydra-Matic standard) 


—4-dr. sed., $2,244 (deluxe, $2,375); 4-dr. 
town sed., $2,233 (deluxe, $2,364); 2-dr. 
sed., $2,170 (deluxe, $2,301); club cpe., 


$2,143 (deluxe, $2,274); conv., $2,559; stat. 
wag. deluxe, $3,296; Series 98 — (Hydra- 
Matic standard)—4-dr. sed., $2,500 (deluxe, 


$2,594); 2-dr. 


sed., 


$2,426 


(deluxe, 


$2,- 


520); conv, deluxe, $2,973; Holiday, $2,973. 
PACKARD — Eight — 4-dr. sed., $2,249; 


2-dr. sed., 


sed., $2,608; 
$2,919; 2-dr. 
7-pass. sed., 
975; conv., 


$4 


$2,224; stat. 
luxe Eight—4-dr. 
$2,358; Super — 4-dr. 


se 


sed., 


$3,950; 
—(Ultramatic standard)—4-dr 


520. 


wag., 
” 
sed., 


$2,894; conv., 


$3,449; De- 
$2,383; 2-dr. 
$2,633; 
Super Deluxe — 4-dr. 


sed., 
2-dr. 
sed., 
$3,350; 


lim., $4,100; Custom 


sed., 


$3,- 


PLYMOUTH — Deluxe P17 — 2-dr. sed., 
$1,507; Suburban, $1,855; bus. cpe., $1,- 
385.75; Deluxe P18 — 4-dr. sed., $1,566; 
club cpe., $1,534.25; Special Deluxe P18— 
4-dr. sed., $1,644; club cpe., $1,617.50; 
conv., $1,997; stat. wag., $2,387. 

PONTIAC—Streamliner Six—4-dr. sed., 
$1,740 (deluxe, $1,835); sed. cpe., $1,689 
(deluxe, $1,784); stat. wag., $2,543 (de- 
luxe, $2,622); Streamliner Eight—4-dr. sed, 
$1,808 (deluxe, $1,903); sed. cpe., $1,758 
(deluxe, $1,853); stat. wag., $2,611 (de- 
luxe, $2,690); Chieftain Six—4-dr._ sed., 
$1,761 (deluxe, $1,856); 2-dr. sed., $1,710 
(deluxe, $1,805); club cpe., $1,710 (deluxe, 
$1,805); bus. cpe., $1,587; conv. deluxe. 
$2,138; Chieftain Eight—4-dr. sed., $1,829 
(deluxe, $1,924); 2-dr. sed., $1,779 (deluxe, 
$1,874); club cpe., $1,779 (deluxe, $1,874); 





bus. cpe., $1,656; conv. deluxe, $2,206. 

STUDEBAKER—Champion Deluxe—4-dr 
sed., $1,688.50; 2-dr. sed., $1,656.75; club 
cpe., $1,683; bus. cpe., $1,588.25; Cham- 
pion Regal Deluxe—4-dr. sed., $1,762; 2-dr. 
sed., $1,730.50; club cpe., $1,756.75; bus. 
cpe., $1,662; conv., $2,086.25; Commander 
Deluxe—4-dr. sed., $2,019.25; 2-dr. sed.. 
$1,987.75; club cpe., $2,014; Commander 
Regal Deluxe—4-dr. sed., $2,140.50; 2-dr 
sed., $2,108.75; club cpe., $2,135; conv., 
$2,467.50; Land Cruiser 4-dr. sed., §2.- 
327.75. 

WILLYS-OVERLAND — Jeepster conv 
$1,602.22; 4-cyl. stat. wag., $1,708.89 
6-cyl. stat. wag., $1,814.14; 6-cyl. stat 
sed., $1,866.92. 





Saeco ne ae Ne itil onsen tate a AES ali IT CN Me a ah a RT a aN et TTT II 


initia 


Rana es ola 


















ae 


V4See2@ Qe 4tKQ OR SS = 


bile 
prir 
tior 
tior 
wit! 
ord 
car 
gro 


rela 
pub 
hig 
Ric! 


mar 
witl 
cer? 


the 
Nat 
dise 
cost 
orde 
fit. 


me 
kne 


the 
ass 
sug 
apt 
the 
be 


Pay) 
er C 


ests 


capa 
aS al 
olds 
to di 
phon 
Brid; 
Robe 

Hi: 
presi 
Co. 1 
year 
presi 





Truck 


yn suc 
Laure! 
n Mon- 
. Hage- 
is; Ear! 
Wade 
; John 
MMTA 
France, 


orrespon 
3 readers 
lic trends 
‘. 








20|_ 21503 
2072 

_|__ 1404 
12; 14831 
34 11715 
4) 10164 
8) 4832 
3588 
_|__ 2083 
3; 0n3 
2| 563 
3416 

1| 2172 
9° 11279 
2 7647 
57\ 129983 
B2' 91238 
11 | 3218632 
18! 2369760 





eviously 
‘tember 
Arizona 


Columbia 
Georgia 
Tlinois 
"Kansas 
‘Michigan 


Montana 
Nebraska 
ow Jersey 
"Carolina 
“Carolina 

Vermont 
Virginia 
Wisconsin 


eported 
tember 

Year 
to Date 


-dr. sed., 
pe., $1,- 

$1,566; 
xe P18— 
1,617.50; 


ir. sed., 
., $1,689 
543 (de- 
-dr. sed, 
., $1,758 
611 (de- 
ir. sed., 
, $1,710 
(deluxe, 

deluxe 
-, $1,829 
(deluxe, 
$1,874); 


dr. sed. 
mmander 
90; 2-dr 
}; conv 
od., §$2.- 


er conv 
1,708.89 
yl. stat 





wae ee 


a i aaa NSN 


—. 


ta snc re eae ae 


PRUCK SECTION 


How Makers Fare .. . 


AUTOMOTIVE NEWS, OCTOBER 24, 1949 _ 


Truck Production-9 Months 


Output 
for Ist 
% Months 
1949 
311,448 

274 
2,803 
119,185 
1,217 
186,855 
68,644 
98,873 
5,291 
2,901 
52,187 
6,224 
39,642 
15,968 


911,512 


CHEVROLET 
CROSLEY 

DIVCO 

DODGE 
FEDERAL 

FORD 

GMC ‘ T 
INTERNATIONAL 
MACK 

ee 
STUDEBAKER 
WHITE 

WILLYS 
MISCELLANEOUS 


Total Trucks, U.S. 





Convention Appoints 


CHICAGO.—The National Truck 
Body Manufacturers and Distribu- 
tors Assn. has elected Fred C. 
Glasier of Glasier Body Corp., 
Newark, N. J., as president of its 
second annual convention here. 

Chosen vice-president was E. E. 
Miller, DeKalb Commercial 
Body Co., DeKalb, Ill, and secre- 
tary-treasurer, Fearson S. Meeks, 


S. J. Meeks Son, Washington, 
D. C. 
Karl M. Richards, manager of 


the motor truck division, Automo- 
bile Manufacturers Assn. was the 
principal speaker. He called atten- 
tion to the need for close coopera- 
tion between all groups connected 
with highway transportation in| 
order to combat the effort being 
carried on to stop the natural 
growth of the industry. 

“There is a real need for a public 
relations program to be sure the) 
public knows the importance of 
highway transportation,” said 
Richards. 


He assured the parley that truck 
manufacturers wanted to cooperate 
with them to the good of all con- 
cerned. 

William B. Davies, member of | 
the federal tax committee of the | 
National Assn. of Manufacturers, | 
discussed the need for a _ proper | 
cost analysis for manufacturers in | 
order that they be kept financially | 
fit. 

Davies proposed that depart- 
ment heads visit other depart- 
ments on occasion and acquire a 
knowledge of the major problems. 
He also urged members to study 
their costs more closely, thereby 
assuring their solvency. He also 
suggested that the association 
appoint a committee to consider 
the subject, preparing material to 
be used by those who desire it. 

B. J. Heiser, president of Galion 


Charlton Given 
Presidency of 


Highway Trailer 


EDGERTON, Wis.— Oliver H. 
Payne, chairman of Highway Trail- 
er Co., announces the election of | 
Henry L. Charl- 
ton as president 
of the corpora- 
tion. 

Charlton, who 
recently retired 
after 12 years as 
a vice - president 
and director of 
Reynolds Metals 
Co., succeeds E. 
A. Menhall. 

The new presi- 
ve dent had been as- 
sociated with the Reynolds inter- 
ests since 1923 in various executive 
capacities. Following his election 
as an officer and director of Reyn- 
olds Metals in 1936, he was elected 
to directorships of the Fulton Syl- 
phon Co., Richmond Radiator Co., | 
Bridgeport Thermostat Co. and | 
Robertshaw Thermostat Co. 

His election as executive vice- 
President of Richmond Radiator 
Co. took place in 1942 followed a 
year later by his election to the 
presidency of that company. 





* r 


H. L. Chariton 


Glasier Heads Body Assn. 


Dealer Relations, Cost Analysis 


Output 
for Ist 
9 Months 
1948 


296,922 
2,385 

5 341 
124,322 
3,501 
245,037 
69,132 
128,072 
9,872 
9,150 
47,641 
9,430 
83,845 
16,896 


1949 Pet. 
of 

Total 
34.17 
-03 
3l 
13.07 
13 
20.50 
7.53 
10.85 
58 
32 
5.73 
68 

4.35 

1.75 


1948 Pet. 


1,051,546 


100.00 





Committees to Study 


| Allsteel Body Co., discussed profit- 
|Ssharing as a means to improve 
|labor relations and suggested that 
|}the association secure as many 
| plans as possible as a help to the 
industry. 
Resolutions adopted included the 
appointing of committees to study 
| dealer relations and a cost-analysis 
program, reporting their findings at 
| the next annual meeting. 


During the convention, special 
|meetings of bus manufacturers, 
and dump-truck manufacturers 


and distributors were held to dis- 


| cuss problems of special interest to 
| them. 


on ery 
‘7 



















‘Compulsory Tests Due 


|under the state law requiring com- | 


Chevrolet’s Share Tops Third of Total. . . 





7 Firms Build 96% of Trucks 


Seven makers — Chevrolet, Ford, 
| International, Studebaker, Dodge, 
| Willys and GMC—dominate the 
| 1949 U. S. truck production scene 
|to an even greater extent than 
they did in 1948. 

Those outlets are responsible for 
| 96.20 percent of all the trucks built 
this year, compared with 94.61 per- 





cent last year, according to AUTo-| 


MOTIVE News’ tabulations based on 


| the first nine months of output in| 


| both periods. 
Two of those truck makers, 
Ford and Chevrolet, by them- 
selves, are building 54.17 percent 
of 1949 truck output, compared 
with 51.54 percent last year. 
Chevrolet and its General 


trucks, as compared with the 34.82 


percent proportion they were get- | 


ting in 1948. 


Chevrolet, alone, is getting 34.17 | 


percent of current truck output. 





For N. H. Motorcycles 


LACONIA, N. H.—(UTPS)—Mo- 
torcycles, which are now exempted 


Mo- | 
tors’ colleague, GMC, are account- | 
ing for 41.60 percent of this year’s | 


| 


| 








pulsory inspection of motor vehi- 


Last year it was getting only 28.24 
percent. 

Only two makers are producing 
trucks at a higher rate than they 
did last year, Chevrolet and Stude- 
baker. However, along with those 
two makes, Dodge and GMC are 
also building a larger share of 
1949 truck production than in 1948. | 

All other makers have cut 
schedules in 1949, in some _ in- 
stances drastically below 1948, 
and shares of total truck produc- 
tion have receded accordingly. 

Of the other makers, who divide 
the 3.80 percent of 1949 truck pro- 
duction not accounted for by the 


cles, will be included in the tests| > — 
as soon as adequate inspection sta-| ~~ ~~ 


tions can be established, it has been 
revealed by State Motor Vehicle 
Commissioner Frederick N. Clarke. 

The proposed new stations would 
inspect the so-called “whizzer bi- 
cycles,” as well as motorcycles, 
Clarke added. 


only providin 
also for handling maximum 
with complete safety. For more dump truck sales 
always recommend Galions. 


big seven, none has increased out- 
put over last year. 

Share declines have been suffered 
by individual makers as follows: 
Crosley, .20 percent; Divco, .20 per- 
cent; Federal, .20 percent; Ford, 
2.80 percent; International, 1.32 
percent; Mack, .36 percent; Reo, 
.45 percent; White, .22 percent, and 


| Willys, 3.42 percent. 


In contrast, share increases have 


| been made in 1949 as follows: Chev- 


rolet, 5.93 percent; Dodge, 1.25 per- 
cent; GMC, .95 percent, and Stude- 
baker, 1.20 percent. 

Bernie THOMAS 





IT'S LIKE HOME—Latest adaptation of the recently announced Ford F-3 forward control 
| truck chassis is the Tour Wagon, a veritable house-on-wheels. Developed by a commercial 
body builder, this innovation in motorized touring can be turfed out on a production-line 


basis. The first of these new vehicles is shown here with owner Wally Boren, 


author of 


"Wally's Wagon,"' This Week magazine feature columnist. Writers, artists, sportsmen, geolo- 
gists, oil men, ranchers and travelers to out-of-the-way places have shown interest in the 


Tour Wagon, the company states. 


dependable, 


THE GALION ALLSTEEL BODY COMPANY, GALION, OHIO 





HYDRAULIC DUMP BODIES 
ASSURE 
CUSTOMER SATISFACTION 


Recommend Galion "'job-engineered" hydraulic hoists 
and bodies and make satisfied customers every time. 
Galion's equalizing double-lift arm hoist has earned a 
reputation among truckers and contractors for not 
trouble-free service, but 
loads easier, faster and 





Nationwide Distributors provide Prompt and Efficient Service 
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Affecting Factories and Dealers .. . 





Auto Advertising 


By George Deery 


Associate Editor 


All of the media research de- 
veloped by the American News- 
paper Advertising Network has 
been transferred to the Bureau of 
Advertising, American Newspaper 
Publishers Assn. 

Most of ANAN’s research studies 
have been set forth in the form of 
color slide presentations. Among 
these are the following, all of 
which are in the hands of the Bu- 
reau of Advertising: 

“What's Ahead for Advertis- 
ing?” which defines recent busi- 
ness trends and emphasizes the 
advantages of newspaper adver- 
tising in today’s economy. 

“The Penetration Study,” which 
answers the previously unexplored 
question of how frequency in news- 
paper advertising affects audience 


turnover and the over-all observa- | 


| 


tion and readership of newspaper | 


campaigns. 


“The Reading vs. Listening) 


Study,” (conducted by Dr. Paul F. 


Lazarsfeld, director of the Bureau 


|of Applied Social Research of Co- 


lumbia university), which shows 
the relative effectiveness of printed 
advertising in newspapers and 
spoken advertising on the radio in 


making an impact on _ people’s 
minds and rousing them to action. 
* * * 


Hayward in New Post 


Hugh L. Hayward has been ap- 
pointed advertising and sales pro- 
motion manager of Fisk-Gillette 
tire division of United States Rub- 
ber, succeeding D. E, Detweiler, 
who has resigned. 

Hayward joined the rubber com- 
pany in 1941 in the tire advertising 
and sales promotion department. 

+ * * 


Off the Air 

Olsen and Johnson have re- 
quested their sponsor, Buick, to 
release them from their television 
commitment at the end of the 
usual 13-week period, despite a 
top Hooperating since the begin- 
ning. The last show will be tele- 


cast on Oct. 27. The two come- 
dians feel they need a rest at this 
time, it is said. 


| + + cd 
Full-Hour TV for Ford 

Ford dealers will be the first 
sponsor of Kay Kyser on tele- 
vision, it was announced Thurs- 
day. The weekly program will 
originate in New York and will 
be available later for telecasts 
from stations throughout the na- 
tion which do not have co-axial 
facilities. Based on Kyser’s long- 
established Kollege of Musical 
Knowledge, it will be an hour- 
long program. 

* 


The New Listen 


Studebaker is one of the adver- 
tisers whose commercials are be- 
ing aired by Terminal Broad- 
casting, which started broadcast- 
ing news, music, weather reports 
and commercials five days weekly 
in Grand Central station. The 
broadcasts start at 7 a.m. EST 
and last until midnight. 


* 4 * 


Ad Tips 
Dealers seeking the most from 
their advertising expenditures 


might keep in mind what R. F. G. 
|Copeland, advertising and_ sales 
promotion manager of Lincoln- 


iim Ki Melee 


PACKARD 


TRUCK SECTION 


Ultramatic Drive 





ONE MORE FOR THE ROAD—Packard's fall-advertising program will emphasize Ultra- 


matic drive as ‘the last word" 


in automatic no-shift control. 


In addition to the all-text 


poster, which will appear on over 4,500 boards in 1,009 dealer markets, the schedule includes 
a long list of magazines and 1,145 newspapers in 1,104 cities across the country. 


Mercury, told the Advertising and 
Selling Club in Peoria, Ill. last 
week. 

Said Copeland: “Make your 
advertisements big enough to be 
seen. Run them often enough to 
be remembered. Make them in- 
teresting and convincing enough 
to be believed and acted upon. 
“That's the basic technique—the 





How Are You Doing—in the 





Cleveland Market? 


OW are your sales in one of America’s leading automotive markets? Are you 
getting the whole market—Cleveland and 26 adjacent counties—or are you con- 
tent with half a loaf? The Cleveland Plain Dealer is the only newspaper that can offer 
you /ocal dealer support in 141 communities with one exclusive, low-cost coverage. 


The Plain Dealer’s Marketing and Research bureau can 
assist you in checking your merchandising coverage with 
current market data for Cleveland. Write for information. 


CLEVELAND PLAIN DEALER 


Cleveland’s Home Newspaper 
Cresmer & Woodward, Inc., New York, Chicago, Detroit, San Francisco, Los Angeles — A. S. Grant, Atlanta 





‘works’ that makes advertising tick 
|}in aiding a reputable maker or 
merchant move his stock in volume 
and at a profit.” 


* q * 


No More 

Carl Byoir & Associates, New 
York, has ceased handling public 
relations for Crosley, it was re- 
ported last week. 


| * * * 


Names 

Appointment of G. Fred De Bolt, 
vice-president of Ross Roy, Inc., as 
vice-president in charge of the 
Dodge truck account succeeding H. 
M. (Doc) Hamilton, was announced 
last week by Ross Roy, president. 
Roy also disclosed that John L. 
Thornhill has been named account 
executive on the Dodge truck ac- 
count and will handle a major por- 
tion of the contact with factory 
| executives, dealers and sales per- 
| sonnel throughout the country. 

De Bolt joined the agency in 
1936 after nine years’ experience as 
an advertising copy writer. He was 








Thornhill 


G, F. De Bolt a. WL. 


| formerly with Fred M. Randall Co. 

and N. W. Ayer & Son. He also 
|served four years with the sales 
| promotion department of Dodge. 


Thornhill has been with the 
|}agency since his graduation from 
| the University of Michigan in 1940. 
During World War II he served 
in the Navy for almost three years. 
Upon his discharge, he resumed his 
|} association with Ross Roy. 
Norman A. Rowe has been ap- 
pointed’ director 
of advertising 
and public rela- 
tions for Frue- 
hauf Trailer, suc- 
ceeding W. D. 
Wise, who has 
resigned. For the 
past five years 
Rowe has been 
sales promotion 
manager. He has 
been with Frue- 
hauf for 11 years. 


| Appointment of Thomas P. 
| Rhoades as director of public re- 
|lations for Hudson has been an- 
} nounced by N. K. VanDerzee, sales 
| vice-president. Rhoades was for- 
|merly with General Motors and 
Willys-Overland in public relations 
capacities. 

He was born in Indianapolis and 
attended Butler university, after 
which he spent 14 years on the 
editorial and advertising staffs of 
the Indianapolis News, including 
the position of auto editor. 


N. A. Rowe 


Joseph D. Kelly has been named 
sales promotion manager for pas- 
senger and truck tires, it has been 
}announced by Glenn E. Martin 
|advertising manager for the re- 
|placement tire division of B. F 
Goodrich. Kelly, who has been a 
member of the public relations 
| staff since June, 1945, succeeds R 
|S. Marker, who has resigned. 


Frank T. Tucker, director of ad 
| vertising of B. F. Goodrich, ha 
celebrated his 30th anniversar\ 
with that firm. 
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TRUCK SECTION 











TRUCKER'S FRIEND—On-the-road repairs to 
loaded trucks and trailers are eased with 
Duff-Norton governor-controlled jacks. Two of 
these 25-ton capacity jacks can lift the heav- 
jest, fully-loaded truck in approximately half 
the time required by ordinary-constructed 
jacks without danger to either the operator 
or the load, the company claims. The 25-ton 
capacity jacks are furnished in heights rang- 
ing from 26 to 36 inches and with raises from 
13. to 23, inches. Others are 35, 50, 75 


an 100-ton capacity jacks, according to 
Duff-Norton Mfg. Co., 2709 Preble Ave., 
Pittsburgh 30. - % 





LETS YOU SEE AHEAD—A front-view mirror 
that lets the driver see ahead is being pro- 
duced by Wilaco, Inc., Chicago. The box- 
like construction gives right-mirror reflection 
into the left mirror and thus makes obstruc- 
tions on the road ahead of the car in front 
visible. 





DOLLS UP TRUCK SEATS—Used-truck seat 
cover made so that, by slipping one side 
over the other and gluing with a special 
cement, one set of seat covers will fit any 
size or design truck. To recover badly torn 
seats, fill the hole in seat above springs with 
wadding or other filler material, cover with 
piece of plain canvas cemented to original 
seat and slip covers in place. Made of imita- 
tion leather in several colors by Arndt-Palmer 
Laboratories, Melvindale, Mich. 


Filko’s Line Now Boasts 
Heavy-Duty Ignition Parts 


An anniversary line of heavy- 
duty ignition parts, which en- 
ables installing servicemen to se- 
cure Filko parts for every igni- 
tion need, is being introduced by 





Truck New Products 


5 | F. & B. Mfg. Co., 4248 W. Chicago 
| Ave., Chicago. 
The line features advancements 


in caps and rotors, contact sets, 
condensers and coils, 
said. 
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eable connector boxes is now being 
produced by Cole-Hersee Co., Bos- | 


ton. yap. 
The boxes can be used for either y Ta 
flush or outside mounting of cable- SS” 


Tips hed tag Ya 


connector sockets, and are water 
repellent. 





Timse TESTED 
HOLLAND 
INS FIN LOCK 


the firm 





PREVENTS FOGGING—Large sized chem- 
ically impregnated cloth is designed to stop 
mist formation on the inside of cars and 
| trucks. Kleeroid acts in same manner as 
smaller sized cloth for eye glasses, one 
application lasts from 2 to 24 hours and cloth 


NEW HALF-TON PACKETTE—Oltman Mfg 
Co., Detroit, has announced a new Packette 
panel which mounts on any '/2-ton flat-face 
cowl chassis. The lines of new Packette panel 





NEW POWER WRECKER—This model has 
been added by Ashton Power Wrecker Co., 
Detroit. It has improved power take-off and 


duplicate those of the re-designed Packettes 
which are made for %, | and I'/2-ton flat- 
face cowl chassis. By giving the Packettes a 
new crown roof design the common flat bor 
type construction is entirely avoided and the 
general appearance of the completed vehicle 
is greatly improved, the company states. 
. * + 


Cable-Connector Boxes 


MANEUVERABLE FIFTH WHEEL—Holland 
Hitch Co., Holland, Mich., is now producing 
a fifth wheel for tractor-trailers which is said 
will increase the maneuverability of a heavy 
truck. The hitch accomplishes this, the firm 
states, by a four-inch offset in the pivot of 
the fifth wheel, which is mounted in a swivel- 





can be used many times, the company states. 
Manufactured by Lee Products, Inc., 1410 
Spruce St., Philadelphia. 


* oo a 
Spray Painting Booklet 
Free copies of a booklet on paint 
spraying, called “Handbook for 
Paint Spraying,” are offered by 


drive linkage with shorter body designed for 
greater lifting capacity, Ashton states. 


Produced for Trailers ing base plate, keeping the wheel always | Dept. 901, The Electric Sprayit Co., 
A new series of trailer electric- | parallel with the trailer axle. Sheboygan, Wis. 































































PROVING GROUNDS for 
MIDLAND POWER BRAKES 


Factory Owned and Operated Fleet of 


24 BIG HEAVILY LOADED 


This factory owned and operated fleet of heavily loaded 
tractor trailer units is equipped with both experimental 
and standard Midland Air and Vacuum Power Brake 
Equipment. Negotiating the heavy Detroit street 
traffic, 24 hours a day, in all weather conditions, 
is a severe test in itself. These tests are conducted 
month in and month out under the watchful eyes 
of Midland engineers. Laboratory tests are sub- 
stantiated through this always available fleet 
operation. 

See your nearest Midland Distributor. or 
contact us for complete information about 


Midland Power Brakes. 
THE MIDLAND STEEL PRODUCTS CO. — 


6660. Mt. Elliott Avenue «+ Detroit 11, Mich. 


BRANCHES 


1367 So. Flower St., Los Angeles. 
601 S. E. Clay St., Portland, Ore. 


EXPORT DEPARTMENT 
38 Pearl St., New York, N. Y. 


oe 
J 


THESE 24 HEAVILY LOADED 
TRACTOR TRAILER UNITS 
PROVE MERIT OF MIDLAND 
POWER BRAKES. 
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Dorschel Expands were made necessary by expand- | SD 4-dr., $960. "42 4-dr., $365 _ 
John D h a hi ing business. The new building a, or oe oe (8) a $1 ; 
| « . - 5 ‘ 
ohn Dorschel has opene is | has 16 mechanic stalls and a ee eer es ae Pe ; 
expanded Studebaker es and | large parts department. Ray luxe club ‘coupe $1,810. 49 Cuamptor 3 
service firm at 706 Dewey Ave., | O’Brien is service manager and | conv., $1,185. '48 Commander Regal De i # 
Rochester, N. Y. Larger quarters James Verhey is sales manager. luxe club coupe, $1,310; Champion Rega 
Eee oe teen ae 7 ' = Market Trend Deluxe 4-dr., '$1.200, $1,260, $1,206. "47 
‘ *hampion ega Jeluxe 2-dr., ,150 
A drop of $4 brought the overall average of used-car prices to $1,130, $1,080, $1,005; Deluxe 2-dr 
$878, the smallest decline in several weeks. Once again, however, ine Commander Regal Deluxe 4-dr ! mI 
1949 models suffered the most, slipping to $1,683, a fall of $19. Pat 
Gains were registered by '42s, up $18, and '40s, also up $18. All VALDOSTA, GA. i 
other models showed losses: '48s were down $12 to $1,227; ’47%7s off (Tom Hewitt Auto Auction. Sale ever) : ol 
$16 to $1,019; “46s dropped $14 to $895, and ’41s declined $6 to $455. (Friday. Prices are for sale of Oct. 7 P! 
— P (Sold 139 units out of 223 offerings.) | Pl 
ALBANY, N. Y. on hoe 38 cluD/ BUICK — ‘48 Special sedanette, $1,500 
(Tim Anspach’'s Dealer Auto Auction. | PACKARD—'40 sedan, $170; (120) sedan, coms wo ae $1,625. '46 J 
Sale every Monday. Prices are for sale of| $550, $485. °36 sedan, $255 ws os ata F A Pe 
Oct. 10.) | PLYMOUTH—'49 SD club coupe, $1,625; | CADILLAC—'47 (61) 4-dr., $1,550, $1,535 i 
(Prices improved slightly, Sold 78 sedan, $1,680. '47 SD sedan, $1,035; club | CHEVROLET—'49 FL Deluxe 2-dr., $1, 
units out of 120 offerings.) coupe, $860. ‘40 sedan, $190. ‘39 sedan,| 750, $1,610, $1,575, $1,475, $1,650. ‘4s 
antes.» 1.650: 8 ‘ $345. '38 sedan, $205 FM 4-dr., $1,315, $1,265; conv., $1,350 ST 
BUICK—'48 RM conv.. $ 650; Super 2-dr.. | pONTIAC—'47 Streamliner (8) sedan, $1,- FL aerosedan, $1,300; 4-dr., $1,350; SM ' 
ée6 AND YOU $1,490. "46 Super 4-dr., $1,125. ‘41 Super 275; (6) sedanette, $1,300; Torpedo (6)| Stylemaster club coupe, $1,215. °'47 FI 
club coupe, $400 club coupe, $1,065. '41 (6) sedan, $275. aerosedan, $1,050. ‘46 FM club coupe ' 
"ia eeyiae ded CADILLAC—'45 (62) 4-dr., $2,510 STUDEBAKER—'48 Champion sedan. $1.-| $900; 2-dr., $850. '40 SD 2-dr., $610 po 
CHEVROLET—'49 SL Deluxe conv., $1, a 47 Commander sedan, $1,050. '41) CuRYSLER—'48 Windsor 4-dr., $1,190. '47 
ere: 2-dr., $1,645 ‘3 aM _ coupe, ampion sedan, $260 Windsor 4-dr., $1,100. '46 New Yorker 
.140. °47 SM 2-dr., 025, $925; 4-dr., ‘ ™ 4-dr., $912. ) 
BORROUGHS $77; FM 2-dr., $1,010; conv... $1,000; SOUTH BEND DeSOTO—'49 Deluxe club coupe, $1,650 
SM te $470 ”: 39 SD 3-4". "$390 $200 (South Bend Auto Auction, Inc, Sale | — 4-dr., $1,075; Deluxe 4-dr 
‘ a ; ; }every Wednesday. Prices are for sale of | $ ce . sa 
CHRYSLER—'47 New Yorker 4-dr., $1,125. | oo 142.) DODGE—'49 Wayfarer business coupe, $1 Oc 
~ | °46 Windsor 4-dr., $1,080. ‘37 Imperial s ; ee i ) 475; roadster, $1,400. ‘48 Custom 2-dr ‘ 
| 4-dr., $90. ececm~?40 ul oan. — $1,200. '47 Custom 4-dr., $1,100. ' 
\ | DeSOTO—'49 Custom 2-d1 $1,910 17 | CHEVROLET—'49 SL Special club coupe, | FORD—'49 Standard (8) 2-dr., $1,550, $1, Bt 
PARTS BINS bd Custom 4-dr., $1,255 $1,450. '48 FM club coupe, $1,130. 475; Custom (8) 2-dr., 2 at $1,375, $1, ‘ 
DODGE—'40 2-dr., $210. '36 4-dr.. $150. | FORD—'49 Custom (8) 2-dr., $1,365, $1,- ited, gaataée oe on a een. 6 tee ; 
FORD—'49 Custom (8) conv., $1,560, $1.- | 310, $1,260; Custom (6) 2-dr., $1,260 foe (8). Sate... iso 47 SD (8 ‘jae. CA 
CANNOT BE BEATEN IN 490; A-dr.,_ $1,400; club coupe, $1,370, | LINCOLN "48 club, coupe. $1,250 $1,000, $965. $800, $675, "46 SD club on 
| $1,350; 2-dr., $1,280. ‘47 SD club coupe, | NASH—'40 (600) 2-dr., $310, ‘39 4-dr aloes” $800 ’ 48 Del +4 A “Tae ¢ 
$890. "46 Army Jeep, $310. ‘41 SD 2-dr $250. upe, $800. eluxe 2-dr., $5 4 ‘ 
e@ PRICE | $310, $435. '39 Deluxe 2-dr., $270 | PLYMOUTH—'49 Deluxe 4-dr., $1,450. °47 (Continued on Page 45, Col, 1) P 
HUDSON—'47 Commodore (6) 4-dr., $900 — - — : 
ee |KAISER—'49 Special 4-dr.. $1,330. ‘47 CH 
Custom 4-dr., $920 ; 
Paes 4) Tian a7 MERCURY 19 ‘club coupe, $1.650; 4-dr PROFIT- WISE DEALE RS De 
e@ FAST INSTALLATION viata es “eae ee - 
N — (600) 4-dr., ‘ . 70. ‘47 
e@ FAST CHANGE-OVER (600) 4-dr., $750. DO 
OLDSMOBILE—'49 (88) 4-dr., $2,300, §2,- § 
Pra ie Tt 260, $2,070. '47 (98) 4-dr., $1,280. ‘46 eece FO 
(98) 4-dr., $1,010. '41 (98) 4-dr., $500 d 
tools re | ‘40 (60) 4-dr., $330. '39 (76) 2-dr., $310 c 
> fast and PACKARD—'47 Clipper (6) 4-dr., $1,130 Ht 
: | ‘41 (120) conv., $500. 4 
simple—no bo rt line up—in | PLYMOUTH—'49 SD club coupe, $1,660 NA 
Jividual label holders travel with parts ‘48 Deluxe 2-dr., $725. ‘46 SD 4-dr. OL 
| $885, $820; '46 Deluxe 4-dr., $800, $770 
ye ai: | °40 station wagon, $300 $ 
: PONTIAC—'49 Streamliner sedanette. $1. - PA 
Thar 825. ‘47 (8) 4-dr., $980. "46 (6) 4-dr., PL 
SHOWN HERE $900. "40 (6) 2-dr., $380. "38 (6) 2-dr., | N 
fe). i a: $180. "4 
STUDEBAKER—'50 Champion 4-dr., $1,- | PO! 
700. ‘49 Commander 4-dr., $1,800; | ont 
° : ‘ e Champion 2-dr., $1,335. '48 Commander ‘ 
Designed specifically to meet the necessity for flexi- 4-dr., $1,360, Champion 4-dr., $1,200 7 
ili . ; i ‘ $1,130. '47 Champion 4-dr., $925. 
bility and fast change-over in storing automotive witkwe—'4s (4) mation waoen, 0000 
parts... thousands now in use. All welded steel — MISCELLANEOUS — ‘47 GMC half-ton 
: : pickup, $700. «i 
choice of 5 baked enamel finishes at no extra charge and 
ae fa 7-11 
— shelves slide into place on 142” centers — snap-on MILWAUKEE i 
dividers fit any place — drawer partitions slide into (Butler Auto Auction, Sale every Wed- o 
” nesday. Prices are for sale of Oct. 12.) BU! 
place on 2” centers — gasket shelves have holes on (Condition has everything to do with = 
1” centers prices now. Sold 49 units out of 98 CHI 
’ offerings.) ° 
DIRECT SALES — FA BUICK—’50 Special sedanette, $2,050. ‘48 ' 
nue eraser VO vo RM 4-dr., $1,490; Super conv., $1,495 Do! 
Write for Complete Specifications and CHEVROLET—'49 SL Deluxe 4-dr- $1,595 4 
"48 4 &aerosedan, ° : -dr.., 
New Reduced Prices $1,085; SM 4-dr., $1,080, $1,060, $1,020 FOE 
a $1,125. '47 FL 2-dr., $1,160; SM 2-dr.. Hi BUMPER CLAMP $1 
ORRO GH MF e a $1,095, $790. ‘42 FM 2-dr., $610. ‘41 © 
: Master (85) 2-dr., $590. ‘39 Master (S85 f 
3007 North Burdick Street Kalamazoo, Mich. ae ee © ro $5 
CHRYSLER—'41 Saratoga 4-dr.. $315 KAI 
DeSOTO—'48 Custom 4-dr $1,330. ‘46 ME! 
Deluxe 2-dr., $945. = 
DODGE—’ 39 4-dr., $235. oy 
FORD—'i9 Custom (8) conv., $1,500; 2 = 
dr., $1,330, $1,300. '47 SD (8) 2-dr., a 
$810; Deluxe (6) 2-dr., $875. ‘46 SD (8) i ate 
a x —" 4-dr., $760, $755; Deluxe (8S) business © FOR LIGHT TRUCKS, PICKUPS, ETC. 
coupe, $615. ~ 2 
3 FRAZER—'47 Manhattan 4-dr., $960 @ CLAMPS RIGHT ON THE BUMPER ; 
B » « x ee = HUDSON—'47 (6) 2-dr., $545. ‘41 (6) ‘ : = 
« 2-dr., $265. @ EASY TO PUT ON OR TAKE OFF pa 
eC LINCOLN—'42 Custom 4-dr., $320 : a 
ae : — NASH—'49 (600) 4-dr., $1,460. ‘48 (600) | @ IDEAL FOR FACTORY YARDS, PARKING ee 
club coupe, $1,080. '46 (600) 4-dr., $690. ~ ¢ ~ ; 
4 & 7 vA Pp iT OLDSMOBILE—'47 (78) 4-dr., $1,215. '46 AREAS, FILLING STATIONS, CONTRACT cam 
or > Gia: inter ro te (76) sedanette, $925. ‘42 (76) 4-dr PLOWING, ETC. 61 
$385. ‘38 (6) 4-dr., $175. '37 (6) 4-dr., = ; set 
$350. @ HYDRAULIC LIFT AVAILABLE $1 
with PACKARD—'48 (120) 2-dr., $1,250 ‘47 = 
Custom (8) Super 7-pass., $1,495. STURDILY BUILT — BLADE 90” LONG . 
PLYMOUTH—'49 SD 4-dr., $1,485. ‘46 @ STL LY B — 
ER Deluxe 2-dr., $775. 11 
PONTIAC—'41 Streamliner (8) Sedanette, 
uP e Bose. "ST (6) Dar S108 ...AND FOR THE PASSENGER CAR od 
ER STUDEBAKER — °48 Commander club . a 
EA coupe, $1,410. '47 Champion 4-dr., $1,000 A - 4c 
ne WILLYS—'49 Jeep station wagon, $1,050 Handy bumper clamp wae ia 
. . 3 . FRA 
CONCORD, MASS. plows for the average man’s HUD 
A BOOSTER (Concord Auto Auction, Inc. Sale every driveway— built for use on aa 
Monday and Friday. Prices are for sales . pitts . , OL 
of Oct, 7-10.) his car oe - snow ar 
(Sold 170 units out of 309 offerings.) clean — vee ade insures ; 
For All Auto BUICK — ‘47 Special sedanette, $1,060; i ee oe . seer 
Super sedanette, $1,110. '46 Super sedan, minimu é Par. - 
Hot Water Heaters $900. '41 Super conv., $650; sedan, $735, ‘ PON 
$500; Special sedan, $590, $575. ‘40 $1, 
conv., $260. ‘38 club coupe, $360. ‘37 ; $1. 
e sedan, $155 neatagt 
: ; 5. s 
QUICKER HEAT CHEVROLET—'49 SL Deluxe conv. $1.- | i — 
605; sedan, $1,565; half-ton pickup, $950; 
e a HOTTER HEATER FL Special sedan, $1,450. ‘48 FL aero- 
sedan, $1,230, $1,225, $1,285; FM sedan, 
@ NEEDS NO HOTTER | $1,075; SM sedan, $1,070. ‘47 FL sedan (De 
$1.075; aerosedan, $1,105, $1,100; FM Tuesc¢ 
THERMOSTAT club coupe, $980; sedan, $1,125. '46 FM ia 
EASY TO INSTALL sedan, $905. ‘41 SD club coupe, $575, 3 BUIC 
$635; conv., $750; MD sedan, $325, $300 : 2-d 
e Slip against exhaust pipe and $465; business coupe, $450 "40 sedan A) 
Still Use Alcohol mp witt rew Woter runs $360, $335, $400, $475, $465, $450, $390, 5 = 
e from motor through SUPER $320. '39 club coupe, $265; sedan, $250 = j CHE\ 
or any Anti-freeze HEATER ond into Cor Heater a ook ee Saas = & $1. 
> ba a Pg ey SEER 41 CONV. io ; 
Provides comfortable heat rt, StS THE MAXIM SILENCER COMPANY clal 
ES SCS ASY CGrrag DODGE—'49 Wayfarer roadster, $1,400 
A NATURAL FAST SELLER... EVERY anand 47 1% -ton stake, $700; 1-ton pickup 66 Homestead Ave., Hartford, Conn. — 
CAR, TRUCK — BUS WITH A “_— > 50 a ait ae a rer “ Please send me full information on your SPECIAL INTRODUCTORY % CHR) 
WATER HEATER IS A PROSPECT! Compuers Deolers 405; standard (8) sedan, $1,428. '47 SD | OFFER TO DEALERS. cute 
(8) station wagon, $1,050; sedan, $1,000; | DeSO’ 
INT eT ad i aed sf) Soa, Soro; sedan det srissei| = N pone 
a SD conv., $815; sedan, 2 at $775; (6) | Name ads 
° sedan, $475. ‘41 half-ton pickup, $215; | Cr . = eS —— 
217-219 Mdse. Mart ea ul: | City, Okla l-ton stake, $275; Deluxe sedan, $550; Firm : "Ee 
. ; | sedan, $290, $360, $405. '38 club coupe, | ee ; - 
Send Me Discount and Other SUPER-HEATER Literature 1% |. $190;'sedan, $145, $140. ‘31 (A) sedan. | ‘ 3 
t $65; pickup, $75. Street FRAZ 
ee call cars eieeied bine Wadi cocecantsiinamdetbaeiuatey --- § | FRAZER—'49 4-dr., $1,500. —_ snieiivinciabininis adhaeaiad pad $721 
MERCURY—'49 sedan, $1,785. ‘47 sedan, . ; HUDS 
a ee ae ee 1 |. $960. City ce ma ; State Sane 
a. OLDSMOBILE — ‘49 (88) sedan, $2,000; | (6) 
ASL @unmaneaeawmeaananeaneaenaenaneneaea tt (76) sedan, $1,700. '47 (66) sedanette. meee ee eee eee ee ee ee ee ee ee KAISI 
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Used-Car Auction Prices 





(Continued from Page 44) 


Deluxe 4-dr., 2 at $550. 
HUDSON—'46 Super (6) 2-dr., $790. 
LINCOLN—’'49 Cosmopolitan 4-dr., $1,590. 
[ERCURY—'49 4-dr., $1,600. '46 2-dr., 
$900. 
‘NASH—’49 Ambassador 4-dr., $1,450. 
OLDSMOBILE—’'48 (98) conv., $1,650. 
PACKARD—'47 Deluxe (8) Clipper 4-dr., 


$1,000. 

PLYMOUTH—'49 SD conv., $1,725. °48 
SD 4-dr., $1,300, $1,240, $1,090, $975, 
$800; club coupe, $1,250. 

PONTIAC—'49 Chieftain (8) 2-dr., 2 at 
$2,075; conv., $2,000, $2,125; Stream- 
liner (8) sedanette, $1,900, $2,000. °48 
(8) sedanette, $1,475, $1,250. 

STUDEBAKER—’50 Land Cruiser 4-dr., 
$2,175. '49 Champion conv., $1,425. ‘48 
Commander conv., $1,500. ‘47 Land 
Cruiser 4-dr., $1,100. 

WILLYS—'47 Jeep, $800. 46 Jeep, $535 

MISCELLANEOUS — ‘49 half-ton pickup, 
$950. °46 half-ton pickup, $600. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, Inc. 
Sale every Friday. Prices are for sale of 
Oct. 7.) 

(Slight decrease in prices. 

units out of 131 offerings.) 


BUICK—'49 Super conv., $2,050; RM 2-dr., 


Sold 54 


$1,860. ‘47 Super 4-dr., $1,205; sedan- 
ette, $1,300. '41 Special 4-dr., $510. 
CADILLAC—'47 (62) 4-dr., $1,725. 
CHEVROLET—'49 FL Deluxe 2-dr., $1,- 
610, $1,600; SL Special 2-dr., $1,500, 
2-dr., $1,455. '48 FL 4-dr., $1,240; FM 


club coupe, $1,210. 
'46 SM 2-dr., $710. 


CHRYSLER—'48 Windsor 4-dr., $1,460. | 
'46 Royal 4-dr., $1,090. 

DeSOTO—'49 Deluxe 4-dr., $1,825. ‘48 
Deluxe 4-dr., $1,620. '47 Deluxe 4-dr., 


$1,125; Custom 4-dr., $980. 
DODGE—'47 Deluxe 2-dr., $870. 


$360. 
FORD—'49 Custom (8) conv., $1,410; 4- 


dr., $1,345; club coupe, $1,280. °47 SD 
conv., $1,025. 46 SD 4-dr., $740. 
HUDSON—'49 Commodore (6) 4-dr., $1,- 


410. ’48 Commodore (8) 4-dr., $1,225. 
NASH—'50 Statesman 2-dr., $1,525. 
OLDSMOBILE — ‘49 (76) 4-dr., $1,850. | 

"48 (76) 4-dr., $1,110. °47 (66) conv., 

$1,120. 

PACKARD—'48 4-dr., $1,510. 
PLYMOUTH—'49 SD 4-dr., $1,625; De- 


luxe 4-dr., $1,475; business coupe, $1,195. 
'47 SD 4-dr., $970. '46 SD 4-dr., $630. 
PONTIAC—'48 (6) 4-dr., $1,520; 2-dr., 
$1,405. 
STUDEBAKER—'50 Champion 2-dr., $1,- 
700. '47 Commander 2-dr., $1,140. 


HOUSTON 


(Gulf Auction Co. Sale every 
and Friday. Prices are for sales of Oct. 
7-11.) 

(Prices somewhat lower, Sold 73 units 

out of 104 offerings.) 
BUICK—'39 conv., $130. 


CADILLAC—'48 club coupe, $2,490. 


CHEVROLET—'49 half-ton pickup, $1,350. | 


‘47 club coupe, $950, $930. ‘42 sedan, 
$660. 
DODGE—'49 sedan, 2 at $1,685, $1,575. 


'46 half-ton panel, $405. '42 sedan, $125. 
"35 sedan, $100. 
FORD—'49 sedan, $1,675, $1,670, $1,640, 
$1,600, $1,545, $1,450; half-ton pickup, 
$1,275, $1,270, $1,265, $1,260, $1,195. ‘48 
half-ton pickup, $755. ‘47 sedan, $860, 
$820. 
KAISER—'47 4-dr., $680. 
MERCURY—'49 sedan, $2,065. 
OLDSMOBILE—'41 sedan, $550. 
PACKARD—'48 sedan, $600. 
PLYMOUTH—'49 club coupe, $1,630. 
PONTIAC—'49 sedan, $2,175. ‘48 sedan, 
$1,300. 


KANSAS CITY 


(Kansas City Automobile Auction. Sale 


every Wednesday. Prices are for sale of 

Oct. 12.) 
(Prices holding their own, Sold 102 
units out of 161 offerings.) 

BUICK—'46 Super 2-dr., $1,102. 

CHEVROLET—'49 SL Deluxe conv., $1,- 
610; club coupe, $1,570. °48 FL aero- 
sedan, $1,380, $1,350; FM club coupe, 
$1,250. ‘47 FM 2-dr., $835. '46 FL aero- 
sedan, $997. 

DeSOTO—'46 club coupe, $1,272. 


DODGE—'47 club coupe, $1,085; 4-dr., $1,- 


110, $695. '46 club coupe, $1,067; 2-dr., 
$682. 

FORD—'49 Custom (8) 2-dr., $1,502, $1,- 
330, $1,230; 2-dr., $1,130. ‘48 SD (8) 
4-dr., $710. '47 SD (8) 2-dr., $980; club 
coupe, $827. ‘46 (6) 2-dr., $840 

FRAZER—'48 4-dr., $900 

HUDSON—'47 (6) 2-dr., $415 

MERCURY—'49 4-dr., $1,505 

NASH—'47 (600) 4-dr., $565. 

OLDSMOBILE—'49 (98) 2-dr., $2,195. ‘47 | 
(76) 2-dr., $1,035. "46 (76) 4-dr., $965 

PACKARD—'48 4-dr., $1,370. 

PLYMOUTH — ‘48 4-dr., $975. ‘46 club 
coupe, $947 

PONTIAC—'49 (8) 2-dr., $1,832; 4-dr., 
$1,902; (6) 4-dr., $1,790. '48 (8) 4-dr., 


$1,532. '47 (6) 4-dr., $832. 
STUDEBAKER—'417 Champion 4-dr., $1,- 


035. 
DENVER 
(Denver Auto Auction, Inc. Sale every 
Tuesday at Englewood, Colo. Prices are 
for sale of Oct. 11.) 
BUICK—’49 RM 2-dr., $2,000. ‘41 Special | 


2-dr., $495, $520; Super 4-dr., $485, $570 
CADILLAC—'48 (61) club coupe, $2,400. 
'46 (62) 4-dr., $1,560. 


CHEVROLET—'49 SL Deluxe 2-dr., $1,490, | 


$1,705, $1,750; club coupe, $1,620; Spe- 
cial 4-dr., $1,520. °48 FL 4-dr., $1,495. 
'47 FM 4-dr., $1,075, $1,085. '46 FM 
2-dr., $885. ‘42 2-dr., $670. ‘41 club 
coupe, $755. 


CHRYSLER—'46 New Yorker 4-dr., $1,155. | 


’38 4-dr., $150. 
CROSLEY—'47 conv., $120. 
DeSOTO—'49 conv., $2,100. 


DODGE—'48 half-ton pickup, $1,005. '30) 


4-dr., $80. 

FORD—'49 Custom (8) station wagon, §$1,- 
800; 2-dr., 
$1,530; 4-dr., 
’42 2-dr., $535. 

FRAZER — ‘49 4-dr.; 
$720, $855. 

HUDSON—'48 Super (6) 4-dr., 
Commodore (6) 4-dr., $890. 
(6) 4-dr., $620. 

KAISHR—'49 4-dr., $1,480. '48 4-dr., $915. 


$1,240; (6) $1,185. 
’41 2-dr., 


$1,300. 


4-dr., 
$420. 
"47 4-dr., 


$1,260. '47 
‘46 Super 


'47 SM 2-dr., $1,020. | 


"39 4-dr., | 


Tuesday | 


$1,280, $1,550, $1,560; conv., | 


| 
| 


47 4-dr., $755. 
MERCURY—'49 2-dr., $1,580. 

$1,095. °46 4-dr., $855. 
NASH—'46 (600) 4-dr., 
OLDSMOBILE—'49 (88) 2-dr., 

4-dr., $250. ‘38 4-dr., $90. 


"48 4-dr., 
'41 conv., $445. 
$655, $670. 

$1,970. °40 
°35 «(2-dr., 


$135. 
PLYMOUTH—'48 Deluxe 4-dr., $1,095. ‘38 
business coupe, $195. '36 business coupe, 


$80. 

PONTIAC—’'49 Chieftain (8) 4-dr., $2,265. 
"48 (8) 2-dr., $1,495. 

STUDEBAKER—'47 Champion 4-dr., $1,- 
150. 

WILLYS—'48 Jeep, $620, $750. '47 %-ton 
pickup, $710; Jeep, $555, $575, $630. '46 
Jeep, $425. 


MASON CITY, IA. 


(Lapiner’s Used Car Auction. Sale every 
Wednesday. Prices are for sales of Oct. 
5-12.) 

(Prices dropped as buying continued 

very active. Sold 204 units out of 306 

offerings.) 

BUICK—’'50 Special 2-dr., $2,050, 
4-dr., $1,950. ‘49 Super 4-dr., 
$2,010, $2,000, $1,940. 
$1,165. 41 4-dr., $495. 

CADILLAC—'49 (62) 4-dr., $2,995; club 
coupe, $3,165. "47 (62) 4-dr., $1,750. 

CHEVROLET—'49 FL Deluxe 4-dr., $1,- 
725, $1,710, $1,665, $1,595; 2-dr., $1,770, 
$1,730, $1,690; SL Deluxe 4-dr., $1,690, 
$1,665, $1,655, $1,645, $1,575; conv., $1,- 
635. ‘48 SM 4-dr., $1,130, $1,105; FL 

4-dr., $1,230, $1,160. ‘47 FL aerosedan, 





$1,925; 
$2,095, 
‘46 RM 2-dr., 





DENVER: “The snappiest trac 


” 
tor 1 ever drove: 


veteran drivers 


ered more than 7 


| 


after a series 


of high-altitude tests that cov 





$1,175, $1,150, $1,110; FM 2-dr., $960. 
’41 Deluxe 2-dr., $675. 

CHRYSLER—'48 New Yorker 4-dr., $1,460. 
‘47 Windsor 4-dr., $1,190. °46 Royal 
4-dr., $1,080. 

DeSOTO—’49 Custom club coupe, $2,000; 
4-dr., $2,120, $2,060, $1,895; 2-dr., $2,- 
010, $1,985. 

| DODGE—’49 Coronet 4-dr., $1,920, 2 at 
$1,895, $1,810, $1,805, $1,770, $1,790; 

club coupe, $1,890, $1,815, $1,790, $1,- 

720; Wayfarer 2-dr., $1,695, $1,655. '47 

Deluxe 4-dr., $985; 2-dr., $980. 


FORD—’49 Custom (8) 2-dr., $1,625, $1,- 
605, $1,555, $1,515, $1,500, $1,485, $1,- 
395, $1,320; 4-dr., $1,590, $1,505 $1,480, 
$1,250. ‘48 Deluxe 2-dr., $1,205, $1,175; 
SD 2-dr., $1,275, $1,210. '47 SD 2-dr., 
$975, $920. '46 SD 2-dr., $870, $840. 

FRAZER—'48 4-dr., $910. ‘47 4-dr., $855. 

HUDSON—'48 Commodore (8) 4-dr., $1,- 
480, $1,410; 2-dr., 

KAISER—'48 4-dr., $845. 

LINCOLN—'49 2-dr., $1,945. 

MERCURY—'49 club coupe, $2,005, $1,940; 
2-dr., $2,100, $2,015, $1,970, $1,960, $1,- 
900, $1,895, $1,825; sport sedan, $2,050, . 
$2,045, $2,000, $1,950; 4-dr., $2,045, $2,- 47 (6) 4-dr., $985, 

035, $1,965, $1,950, $1,875, $1,780, $1,700. STUDEBAKER—’50 Champion 2-dr., $1,- 
47 4-dr., $1,095. 885; conv., $1,840. '48 Commander conv., 
NASH—'49 (600) 4-dr., $1,405. $1,295; 4-dr., $1,605. °'47 Commander 


OLDSMOBILE—'49 (98) 4-dr., $2,145; (88) | 4-dr., $1,140; Champion 2-dr., $1,120, 





$940 


Sept. 


$878 


i 


Oct. (to date) 


| 


Aug. 




















4-dr., $2,075; (76) 4-dr., $1,855. °'47| WILLYS—'47 Jeep station wagon, $760. 
(98) 2-dr., $995; 4-dr., $1,245; (76) 
2-dr., $1,150. 


PACKARD—'42 4-dr., $435. EBENSBURG, PA. 


PLYMOUTH—'49 Deluxe 4-dr., $1,655, $1,- (Ebensburg Auto Auction Co. Sale every 
645, $1,615, $1,575; 2-dr., $1,605, $1,600, | Thursday. Prices are for sale of Oct. 13.) 
es a wee Srsre a'sen. (Retail buiness here lowest since 1945. 
fi uxe 2-dr., ’ > ,170, $1,100. : 

48 SD 4-dr., $680, $075, §005; Detuxe|_ 54 ©! unite out of 94 offerings.) 
4-dr., $940. 46 SD 4-dr., $880, $860, BUICK—'49 Super 4-dr., $2,010, $2,050. 
$820. "48 RM conv., $1,475. °'46 RM _ sedan- 


PONTIAC—'49 Chieftain 4-dr., $2,200, $2,-| ette, $960. '41 Special 4-dr., $390, $400, 
110; Streamliner (8) 4-dr., $2,065, $2.- | $435. 
005; 2-dr., $1,990, $1,900. (62) 4-dr., $1,325, ‘41 | 


‘48 Stream- hm xy 


liner 2-dr., $1,540, $1,490, $1,435, $1,425. (62) club coupe, $600. 


Standing.” 


(From 30 
PITTSBURGH: “I have driven 


all kinds of trucks, good and 
bad, in the last 20 years, but 
this is the best d truck for 


its size I have ever handled.” 


,000 miles.) 





*Excerpts from unsolicited letters. 
Names and addresses on request. See 
your nearest REO dealer for more 
information and demonstration. REO 
MOTORS, INC., Lansing 20, Mich. 


Average Used-Car Prices 


(Compiled by Automotive News) 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 










45 









Model Oct. 1949 Sept. Aug. 
(to date) 1949 1949 

1949. $1,683 $1,731 $1,883 
SS 4s 5 an 1,227 1,336 1,393 
BES 5 5005-4 1,019 1,093 1,147 
a4 eeane 896 956 986 
es evceves 478 535 576 
Ds c 5-08 6 5.0 455 486 506 
eee 389 388 433 
Overall onan 
Average.. $ 878 $ 940 $ 989 
















| CHEVROLET—'49 SL Deluxe 2-dr., $1,490, 


$1,470. '48 FM 4-dr., $1,095, $1,070; 
business coupe, $905. ‘47 FL aerosedan, 
$1,100; 4-dr., $1,000, $725. '42 FM club 
coupe, $170. ‘41 SD 4-dr., $450, $370, 
$475. '38 Deluxe 4-dr., $260, $190, $150. 

CHRYSLER—'40 Royal 4-dr., $370. °’37 
Royal 4-dr., $100. 

DeSOTO—'46 Custom 4-dr., $1,005. °41 
Deluxe 4-dr., $350. °36 Deluxe 4-dr., 
$125. 


DODGE—'47 Custom club coupe, $1,000; 
half-ton pickup, $580, ‘41 Deluxe 4-dr., 
$415. '39 Deluxe 4-dr., $245. 


FORD—'49 Custom (8) club coupe, $1,575, 
$1,280, $1,195. '48 Deluxe 4-dr., $1,020, 
$1,065. °40 Deluxe 2-dr., $320. '31 Model 
(A) coupe, $55. 

FRAZER—'49 Manhattan 4-dr., $1,040. 











NEW YORK: “wt, Reo Gold 
Comet Power, | really don’t 
need a two-speed axle. Seems 
as if high and reverse gears 
are enough. It is truly out- 
















Reo’s Model E-22 with 
Gold Comet Power. 
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Shutdown Fear Stymies Negotiations . . . 


UAW Pension Drive Slowed 


(Continued from Page 1) 


from UAW President Walter P. 
Reuther and other union inter- 
national officers. 

3. Reports from negotiations in 
Buffalo said that Goodyear Tire & 
Rubber Co. had offered the CIO 


Ad Council Sets 


Fete Tomorrow 


CHICAGO.—The Automotive Ad- 
vertisers Council, of which Duane 
Jones of United Motors Service is 
president, will be host here Tuesday 
afternoon (Oct. 25) at a reception 
and cocktail party in the La Salle 
hotel. 

Membership in the organization 
includes representatives of 59 com- 
panies. No announcement was 
made in advance as to whether 
information will be forthcoming on 
the 1950 Automotive Service Indus- 
tries show dates, place or other 
plans. 





United Rubber Workers a pension 
plan. The union recently accepted 
a non-contributory pension scheme 
from B. F. Goodrich Co. after a 
31-day strike. 
+ + * 
NSG0TrATORS of Chrysler and 
the UAW met in short sessions 

on Tuesday, Wednesday and 
Thursday last week after a similar 
schedule the week before. 
‘Reuther has not yet carried out 
his intention of personally attend- 
ing the Chrysler talks. The nego- 
tiating teams have been headed by 
Robert Conder, corporation direc- 
tor of labor relations, and Norman 
Matthews, national Chrysler de- 
partment director for the union. 

In his ratification appeal to 
Ford workers, Reuther said the 
union was striving to effect a 
uniform expiration of Big Three 
contracts in the spring of 1952. 
Two-year contracts at Chrysler 
and GM next year would bring 
their expiration dates into line 











ANTHONY 


\Usey THIS SIMPLE 


TRUCK 


LOADER 


AND UNLOADER 
Has Only One Cylinder 
and One Valve 


With “Lift Gates" on your trucks you will 
make more deliveries daily. Keeps trucks 
on the move, reduces trucking costs, adds 


(Oa racer oe enrnarsee are ote on 





























{ CUTS to trucking profits. Time killing work and 
i lifting is avoided. Personnel accidents and 
i DELIVERY merchandise damage claims are cut to a 


minimum. There are more “Lift Gates” in 

; COSTS use than all others. Simplicity of design is 

‘ one reason .. . ruggedness is another. 

Extra features*—perfected by six years of 

50%, field i wh 

° eld experience—are more reasons Y 

most of the truck loaders you see are 

Anthony “Lift Gates." Write for literature 
and prices. 


"ANTHONY “Lift Gate’’ Features: 


OAT , 

*“LIFT GATB” rests on ‘*Loads from all sides at 
ground. No — oe cere were with Ne 
to ry easy loading. are 

Plate ii DT 

bs i _——— 
~3 
¥, af 
Fay 
One Le: MS 


wers stops or holds |« ATE” 
lowers stops of. a TE” cannot 





with that provided in the new 
Ford agreement, he said. 

There will be no alternative but 
a strike against Ford if the work- 
ers turn down the new contract, 


Reuther warned. 
os 


NLRB Snide Backs 


‘Open Books’ Demand 

CHATTANOOGA, Tenn.—A move 
that might possibly upset the entire 
field of negotiations in labor-man- 
agement disputes was made public 
here last week when Regional Na- 
tional Labor Relations Board Direc- 
tor Paul Styles released an NLRB 
trial examiner’s report recommend- 
ing that a local tannery open its 
books for inspection by a union in 
a labor controversy. 

Styles said that the examiner, 
George A. Downing, had given 
recommendations that Southern 
Saddlery Co., Chattanooga, be re- 
quired to open its books to the 
United Leather Workers Interna- 
tional Union-AFL in order to de- 
termine whether or not a raise in 
hourly pay, as requested by the 
union, was justified. 

The NLRB director also added 
that the union-management issue 
of whether a company should be 
forced to open its financial rec- 
ords was first raised by the 
UAW-CIO’s Walter Reuther in 
bargaining with General Motors 
in 1946. 

It was indicated by Styles’ state- 
ments that a precedent might well 
be established for future labor- 
management disputes, if this rec- 

ommendation is acted upon in the 
affirmative. 

According to the trial examiner, 
the tannery went through the mo- 
tions of attempting to bargain with 
the union and after several months 
of delay along these lines the union 
filed charges with the NLRB, ac- 
cusing the company of failure to 
bargain in good faith. 


Kentucky Parley 
Gets Under Way; 


Forum Featured 


LOUISVILLE. — The Kentucky 
Automobile Dealers Assn. conven- 
tion opens today (Oct. 24) at the 
Kentucky hotel here, and will con- 
tinue through tomorrow. 

Today’s events will be confined to 
a session of horse-racing at Chur- 
chill Downs and a reception at 
6 p.m. for NADA President George 
F. Ziesmer. 

Business meetings will commence 
tomorrow with state revenue and 
police officials scheduled to partici- 
pate in the “legislative forum.” Cy 
Williamson, Hopkinsville, will serve 
as moderator. 

Speakers at the afternoon session 
will be Ziesmer, whose topic will 
“Your Place in the Business 
World;” T. F. Creedon of the Auto- 
mobile Manufacturers Assn., who 
will discuss “Production Trends;” 
Luther R. Stein, general sales di- 
rector of Belknap Hardware & Mfg. 
Co., Louisville, “Selling Sense;” Ray 
Chamberlain, manager of NADA’s 
convention and equipment exhibi- 
tion, “The Value of Conventions,” 
and David P. Whelchel, vice-presi- 


be 


TRUCK SECTION 





How Makers Fare... 





New-Truck Registrations—8 Months 


July 


1988 


1949 

wane 29,698 28,256 
FORD - 19,933 14,968 
DODGE ....... 10,180 9,189 
INTERNATIONAL .. 8,331 7,385 
GMC 7,551 7,127 
STUDEBAKER 4,950 4,885 
WILLYS ..... 2,201 2,402 
Saar weeee 615 626 
ACK 603 524 
DIAMOND 1 T 369 347 
REO 276 228 
DIVCO. seseeeee 237 279 
AUTOCAR ..... 105 - 108 
BROCKWAY 110 113 
FEDERAL .. 57 él 
CROSLEY 56 44 
KENWORTH 24 34 
FWD ...... : ° 19 20 
STERL . 14 22 
MISCELLANEOUS “ 210 248 
TOTAL ooeeeecceees 85,539 76,866 








Aug. 8 Mos., 8 Mos., 

1948 1949 Pet. 1948 Pct. 
25,89! 230,464 36.71 205,717 28.56 
20,826 117,005 18.64 162,613 22.57 
10,184 77,380 ie 33 76,928 10.67 
10,593 61,001 9.72 92,689 12.86 
6,852 54,206 8.63 47,555 6.60 
4644 38,067 6.06 33,464 4.65 
7,624 24,644 3.93 53,757 7.46 
876 5,437 87 8,175 1.13 
7% 4,171 66 7,170 1.00 
1,018 3,665 58 7,649 1.06 
949 2,673 43 8,246 1.14 
446 2,419 39 4,109 57 
204 1,157 .18 1,888 26 
196 998 16 2,077 29 
28! 862 14 3,221 45 
209 684 A 1,830 25 
43 267 .04 286 04 
44 233 03 650 09 

39 159 .03 323 05 
208 2,339 eT) 2,129 .30 
91,923 627,831 100.00 720,476 100.00 


—Automotive News compi ilation from R. L. Polk Co. data 


Mich. U.C. Group | 
Elects Kinch 
As President 


FLINT.—Grant Kinch of Kala- 
mazoo was elected president of the 
Michigan Used Car Dealers Assn. 
last week, succeeding Yale Simons 
of Detroit. Kinch, a partner in 
Kinch & Moss, Inc., was chosen at 
the association’s annual meeting 
here. 

Other officers elected were: Jack 
Geller, Detroit, vice-president, and 
A. J. Oster, Detroit, treasurer. Or- 
ville Sherwood was reelected exec- 
utive secretary. 

The executive committee of the 
association is composed of Kinch, 
Geller, Oster and Directors Jerry 
Lynch of Detroit and Ray Williams 
of Flint. 

Other directors elected include 
Marty Barrar, Alec Keller, Bert 
Baker, Ray Rochelle, Tom Clohecy, 
W. O. Steinmiller, Simons, Oster 
and Geller, all of Detroit. 

District directors chosen were: 
District two, H. J. Van Welt, Pon- 
tiac; district three, Lester Alford, 
Flint; district four, Norman H. 








LaBelle, Mount Pleasant; district 
six, Don Farrant, Grand Rapids; 
district seven, Kinch; district 
eight, Hugh D. Galway, Jonesville; 
district nine, Howard Bailey, Ad- 
rian; district 10, E. W. Convis, 
Ypsilanti, and district 11, Doe 
Eberly, Lansing. 

Speakers at the meeting were 
Marty McCollum, president of the 
National Used Car Dealers Assn.; 
Harold Harvey of the Michigan 
secretary of state’s office, and H. 
H. Shuart, Detroit trade analyst. 

—Bos Gorpon 


British Columbia OK’s 


Long Yule Week-End 


VANCOUVER, B. C.—Dec. 26 and 
27 have been proclaimed by the 
British Columbia government as 
holidays this year in view of the 
fact that Christmas day falls on 
Sunday. 

Monday, Jan. 2, has also been 
proclaimed a holiday under the 
Factories Act and the Shops Regu- 
lation and Weekly Holiday Act in 
British Columbia. 


AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 





0 HOLLAND-AMERICA LINE 


DIRECT FROM NEW YORK TO 


FRANCE 


ENGLAND AND HOLLAND 


WESTERDAM—Nov. 


VEENDAM —Nov. 


Le Havre and Rotterdam. 


Le Havre and Rotterdam. 





dent of the Tennessee Automotive 
Assn., “Promoting Better Employer- 
Employe Relations Through Group 
Insurance.” 


Hein-Werner Buys 


G. A. C. Mfg. Co. 

WAUKESHA, Wis.—Purchase of 
the assets of G.A.C. Mfg. Co., Ash- 
land, O., by Hein-Werner Corp., 
Waukesha, has been announced by 
G. G. Hein, president. 

Under terms of the sale, all prod- 
ucts, patents and inventory of | 
G.A.C. were acquired by Hein-Wer- 
ner, and production has been trans- 
ferred to Waukesha. Double-acting 
G.A.C. push or pull hydraulic util- 
ity units for body, fender and 
frame repairing of motor vehicles 
will be sold by all present Hein- 
Werner representatives, it was an- 
nounced. 


Louisiana Opens 
Louisiana Motors (Pontiac), 
Lafayette, La., has held its for- 
mal opening. Larry Louviere is 





NIEUW AMSTERDAM—Oct. 28 to Southamp- 


ton, Le Havre and Rotterdam. 


11 and Dec. 9 to 
Southampton and Rotterdam. 


19 to Southampton, 


NOORDAM—Nov. 25 and Dec. 


Low off-season 
rates range from 
$155 to $325 
minimum, according 
to ship, class 

and port of 
debarkation. 


23 to 


50-DAY LUXURY CRUISE AROUND SOUTH AMERICA on the NIEUW 
AMSTERDAM —Feb. 7, 1950—$1490. up. Also 5 shorter cruises to the 
West Indies and South America— 104 to 18 days — $195. up. 


Your authorized TRAVEL AGENT has full details 


Ah tand-7hneua Line 








RUGGED - STREAMLINED - WRECKERS 


BUILT FOR ANY MAKE OR CAPACITY CHASSIS 





COLLAPSIBLE FOLD-AWAY WRECKER 
for any make chassis with 4-speed transmission and pickup box 
%-%4-1 ton chassis. Can be converted from wrecker to pickup unit. 
Allows you 90% of your pickup box for service work. 


PHONE - WRITE - OR WIRE FOR PRICES 
AUTO-TRUCK EQUIPMENT COMPANY 


8300 Lyndon 





owner and operator. 


Detroit 21, Mich. 


Phone WEbster 3-9040—3-9041—3-9042 
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TRUCK SECTION 


Pa. Dealers Elect Williams .. . 


Tri-State Asks Action 


On Grievances 


(Continued from Page 1) 


tion, for which 1,717 delegates were | 


registered. 

The Tri-State convention dele- 
gates went on record as urging 
that a study be made of certain 
manufacturer and dealer rela- 
tion problems which were pre- 
sented in a speech delivered by 
J. ©. Darrell, manager of the 
Auto Trade Assn. of Maryland. 
The resolution pointed out that 

certain automobile manufacturers’ 

policies have caused considerable 

dealer unrest and that no group of 

dealers in any particular state can 

effectively present these grievanees 

to the automobile manufacturers. 
* + > 


T ASKED that the National Au- 

tomobile Dealers Assn. be the 
spokesman for the dealers in an 
endeavor to have favorable action 
taken on the following dealer prob- 
lems listed in Darrell’s report: 

1. A restoration of the markup 
on parts, accessories and optional 
equipment that was lost during the 
war. 

2. Production of motor vehicles 
in line with economic conditions 
and the ability of the market to 
absorb—without the sacrifice of 
dealer profit. 

3. The right to add new-car ad- 
vertising charges to the delivery 
price of the product. 

4. Full compensation for work 
performed under the new-car war- 
ranty. 

5. Factory financial responsibility 
on cleanup losses. 

6. Full compensation on make- 
ready charges. 

7. Markup on freight. 


8. Discontinuance of unjustified 
“must” building expansion pro- 
grams. 

- > * 

ARRY J. WILLIAMS, Williams 

& Appel (Dodge), Erie, was 
unanimously elected president of 
PAA. He succeeds Leigh W. Schadt, 
Town Auto Co. (Chevrolet), Allen- 
town, who was presented with a 
gold watch on behalf of the associa- 
tion in recognition of his service 
during the past year by E. A. Sahli, 
Sahli Motor Co. (Chevrolet), 
Beaver Falls. 

Other officers elected included: 

Sahli, R. W. Frantz, Motor Twins, 
Inc. (Ford), Wilkes-Barre; R. C. 
Jones, Jones & Manske, Inc. (Pack- 
ard), Reading; R. E. Nittinger, R. 
E. Nittinger, Inc. (Ford), Philadel- 
phia, and Paul Ruch, City Auto 
Sales (Dodge), Clearfield, vice- 
presidents; C. V. Lee, Lee Chevro- 
let, Inc., Uniontown, secretary, an 
A. W. Golden, A. W. Golden, Inc. 
(Cadillac-Pontiac), Reading, treas- 
urer, 

John P. Mooney, John P. 
Mooney Co. (Packard), McKees- 
port, and John W. Morrison, Mor- 
rison Motor Co. (Ford), Orwigs- 
burg, were elected as new 
directors, and the following were 
reelected as directors: 


E. P. Blough, Cambria Motors, 
Inc., Johnstown; R. R. Hauser, 
Hauser Chevrolet, Bethlehem; R. 
W. Marberger, Myers Motor Co., 
Norristown; M. L. Nute, Nute 
Motor Co., Kennett Square; Guy | 
Woodward, Washington, Pa.; M. M. | 








Ross, Penna. Rubber & Supply, Oil 
City, Nittinger, Sahli, Ruch and 
Jones. 

Lee E. Frey (Chrysler-Plymouth), 
Penn Motors, Altoona, a charter | 
member of PAA, who has retired 
as a director, was presented with a | 
plaque in recognition of his long 
service by Schadt at a meeting of 
the board of directors held the day 
before the convention officially 
opened. Frey, a member of PAA 
since its organization in 1919, 
served as a board member for 15 
years. 

+ * * 

[pABnE4. in his talk, predicted 

that “dealer mortality rate will | 
be substantial over the next two- 
year period.” He said that “dealer 
deficiencies and shortcomings will 
play a major part in this picture, 
and car manufacturers will have a 
big share of the responsibility for 
the coming failure of many of their 
retail outlets.” 

Declaring that “frankly, your 
factory gives you no such thing as 
a discount on your automobiles,” 
Darrell said “what they do is enter 
into a sales agreement with you in 
which 90 percent of the advantage 
is theirs!” 

The Maryland official said if he 
were a dealer, he would want to 
know why it was necessary for 

| manufacturers to increase their 
margin of profit on parts and 
accessories to cover their in- 
creased costs, and why they arbi- 
trarily cut the margin of a dealer | 
who can also show increased 
| costs, 
| Touching on _ trucks, Darrell 
stated that “in spite of the factory- 
known’ overproduction of 1948 
trucks, they have continued to over- 
produce on certain types of 1949 
| trucks, resulting in an almost con- 
tinuous discounting and cost-selling 
| business for dealers throughout the 
years.” He asserted that while “it 
is the dealer’s responsibility to 
aggressively merchandise the prod- 
uct of his manufacturer, it is not 
a dealer’s responsibility to absorb 
any loss of his manufacturer for 
any reason whatsoever.” 

“From latest reports,” he contin- 
ued, “passenger car dealers this year 
will experience the same overpro- 
duction dose and cleanup loss ex- 
perienced by truck dealers at the | 
end of 1948.” 

~ + * 
POINTING out that despite a 
sharp sales decline, a record pas- 
senger-car production is still fore- 
cast for 1949, the speaker declared: 

“Only a prolonged strike in coal 
or steel can save dealers from 
carrying over millions of dollars in 
1949 models—to be sold at full 
profit by the manufacturers—but at 

a substantial loss to themselves.” 


Admitting that there are mutual 
responsibilities on the part of both 
factories and dealers, Darrell com- 
mented: 

“Inasmuch as dealer appoint- 
ments are made by the manu- 
facturers, it seems to me that a 
full recognition of manufacturer 
responsibility to existing dealer- 
ships must be given. Manufac- 
turers have to accept the respon- 
sibility for the appointment of 
persons experienced in this busi- 
ness, and with proven capabili- 














EAST COAST L-M DEALERS IN SESSION—Dealers from the East Coast and officials of 
the eastern region, Lincoln-Mercury, attend the first Dealer Council meeting since estab- 
lishment of the division's sales operations on a regional basis. Left to right, around a con- 


ference table in the Hotel Waldorf-Astoria: 
Clarkeson, Schenectady, N. Y.; J. D. Platt, N 
yiitentan ton, N. C.; Maj. H. M. Cunningham, 
usey, 


P. W. Smith, business management manager for the region; J. 
sales manager; Peter Derderian of the New York district; P. M. Strickland, Columbus, Ga.; 
Chester district sales manager; 


R. S. Boutelle, 
Frank J. Owen, Westwood, Mass.; J. F. Abely, 
St. Petersburg, Fla., and W. A. Toms, Jackso 


Joseph T. Dockery, Montclair, N. J.; J. J. 
ew York district sales manager; Dave Hariss, 
Washington district sales manager; Paul H. | 


ichmond, Va.; Robert Conroy, Doylestown, Pa.; Raymond P. Scott, Wynnewood, Pa.; 


G. Lewis, eastern regional | 
Kenneth G. Crompton, Lawrence, Mass.; 
Boston district sales manager; F. M. Scarritt, 
nville district sales manager. 








AUTOMOTIVE NEWS, OCTOBER 24, 1949 — 


FOR WASHING TRUCKS, BUSES—Washmobile's industrial washer unit, manufactured by 


S. Washmobile 


Such units will wash 1,300 square feet in 20 seconds, the firm said. 


units to any specification. 


ties. They must see to it that new 
appointments are soundly finan- 
ced and able to not only represent 
the line properly, but to add to 
the economic soundness of the 
community.” 

Gov. Duff commended the the 
PAA on the help the organiza- 
tion gave to his administration in 
the legislature, especially the sup- 
port of his proposal for an in- 
crease in the state’s gasoline tax. 

Devoting the major part of his 
address to the Pennsylvania Turn- 
pike, the governor estimated that 
“by the pattern of growth, plus 
the increase in business,” revenue 
on the super-highway by 1960, when 
it will extend 327 miles across the 
commonwealth, will reach $23,460,- 
000. 

He also said that when the east- 





Corp., 350 N. Foothill Rd., Beverly Hills, Calif., has been introduced. 


The company builds 


;/ern and western extensions of the 


toll road are completed in 1952, 
motorists, depending on the type 
of car they are driving, will be able 
to save from four to nine hours in 
crossing the state. 
* * * 

R. KENNETH McFARLAND, 

superintendent of schools of 
Topeka, Kans., told the group he 
was “always a little amazed when 
I encounter employes who are a 
little unhappy when their own em- 
ployers are prosperous.” 

Atlantic City was selected as 
the convention city of the Tri- 
State convention again for next 
year, the fourth consecutive year, 
but with headquarters at Haddon 
Hall which can accommodate busi- 
ness sessions, with the Steel Pier 
nearby for the annual variety show. 





'| High Court Lets 


47 


SEC Proceed in 
K-F Stock Case 


WASHINGTON.—The U. S. Su- 
preme Court last week agreed to 
review the merits of the Security 
and Exchange Commission’s at- 
tempt to discipline Otis & Co. for 
its alleged methods in cancelling 
an underwriting agreement’ to 
market Kaiser-Frazer Corp. stock 
in February, 1948. 


The court reversed a _ Circuit 
Court of Appeals injunction which 
had tied the SEC’s hands in going 
ahead with proceedings against 
Cyrus Eaton and his Cleveland 
underwriting firm, Otis & Co., be- 
fore the National Assn. of Securi- 
ties Dealers. 

The NASD action would involve 
Eaton’s right to continue business. 
It results from an SEC investiga- 
tion of the collapse of an attempt 
to market 900,000 shares of K-F 
stock. 

In its charge to the NASD, the 
SEC held that it had uncovered 
information which, if true, tended 
to show that Eaton caused a law- 
suit to be filed against K-F, and 
used this suit as an excuse for 
cancelling the underwriting pact. 


Coots Names Wright 


Earle S. Coots of Coots Motors, 
Inc, (Kaiser-Frazer), Orlando, Fa., 
announces that Wilbur F. Wright 
has been appointed service man- 
ager. 


OLTMAN SETS THE PACE: 


ARE aa 


low cost. 


OLTMAN MFG. CO. 


Oltman vans, wheelhouse or standard models, 
are offered in 9, 12, 14 and 16 foot lengths. 
All-steel, all-welded construction insures 
superstrength and lasting satisfaction. Produc- 
tion line fabrication gives highest quality at 






or 
prices. 












CARGO 
TESTED 


The new styling of the Oltman line of Packettes | 
is in harmony with the lines of modern truck 

chassis. New crown roof design entirely avoids | 
the common flat, box type construction. But | 
underneath the sleek steel sheath improvements | 
in body engineering and construction are equally 
important. There is greater strength in the all- 
welded subframe, in the body and roof framing 
and yet there is an important saving in net 
weight. Packettes are available in 4 popular 
sizes for 2, %, 1 and 1% ton chassis. The 
new Packette panel mounts on any 2 ton chassis. 





Non-skid 
pressed steel rails with stake pockets welded 
inside the rub rails make an exceptionally 
solid job needed for tough work. 
16’ 





BODY DESIGNS—IMPROVED CONSTRUCTION 


a 
LOWER 
PRICES 








steel platforms welded to heavy 


12°, 14° 


lengths now offered at new lower 
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CENTERLINE, MICHIGAN. 


Successors to Oltman-O' Neill 
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Rail Attacks, Insurance Get Spotlight . . . 
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ATA Convention Eyes Record 


(Continued from Page 34) 


Orecon—Alvin Fish, Ford; Frank | which this year will be held in the | sequence. 
Tonight, too, Fire- | 


Kirkpatrick, Ford-Fruehauf. 

Ruope Istanp—Louis Hatch, Reo; 
Russell Laforge, Reo-Fruehauf. 

Tennessee — Fred Brewington, 
Walter Singleton jr. 

Texas—Frank Pannell, X. S. Bal- 
lard. 

Utan —Cloward Peacock, Inter- 
national; Richard E. Jensen, White- 
Fruehauf. 

Wasuincton—Henry D. Perkins, 
Reo; J. Clark Gilbert, Reo-Frue- 
hauf. 

West Vircinira — Cecil Bowmann, 
Ford; Leland Gray, I.H.C.-Frue- 
hauf. 

Wisconsin—Clifford Rusch, Reo; 
Kermit Kruschke, Reo-Fruehauf. 

+ * * 

HE national finals were held 

Saturday night, after AvuTomo- 
tive News had gone to press. The 
winner of the truck and full tractor 
contest—which was held previously 
in Phoenix, Ariz.—John H. Castner, 
driving a Kenworth truck and a 
Fruehauf full-trailer, was in at- 
tendance at the finals held in Bos- 
ton Gardens. 

Entertainment for the “visiting 
firemen” was just as lavish this 
year as in former years. 

The entertainment circuit 
opened Sunday, with Interna- 
tional Harvester again holding its 
national airing of the “Harvest of 
Stars broadcast at Mechanics 
Hall, which featured singers 
James Melton and Lillian Mur- 
phy and the Philadelphia sym- 
phony orchestra. 

Again on Monday, International 
Harvester took the spotlight on the 
entertainment circuit for the con- 

vention as sponsors of the conven- 
tion’s general luncheon with W. K. 
Perkins, truck sales manager, as 
chairman. 

Tonight (Oct. 24) Firestone takes 


{over with its lavish buffet supper, 


|Statler hotel. 
|stone dedicates its national radio 
|program, “Voice of Firestone” to 
| the activities of the ATA. 

| * * + 
OMORROW morning (Tuesday) 
| “ Fruehauf opens the festivities 
with its annual breakfast in honor 
of the state trucking assn. secre- 
| tary-managers at the Statler. 

This will be followed by the 
Goodyear luncheon for the dele- 
gates and their wives, at which the 
Goodyear film, “A Letter From 
America,” will be shown. Marjorie 
Lehmann, soprano with the Balti- 
more Symphony, John Evans, con- 
cert and radio baritone, and Grant 
Reynolds will entertain. 

In the evening, at the Statler, 
Ford again puts on its annual 
“Hospitality Hour,” which has be- 
come one of the top-ranking events 
of the convention. Ford will also 
have a cocktail party for news- 
paper and trade paper men at the 
Statler from 5 to 6 p.m. 

Bernard Grey, general manager 
and chief engineer of the Asphalt 
Institute, speaks on the “Amer- 
ican Highway System” at the 
general luncheon Wednesday. 

That evening another “double- 
shift” show will go on—White 
Motor giving cocktail parties in 
both the Statler and Copley Plaza 
hotels before the banquets which 
will be held simultaneously in both 
hotels. 

At Washington last year this 
“double-shift” arrangement was 
used for the first time, with Bob 
Black and Nev Bauman doing the 
hotel skip in the middle of their 








affairs, so as to play host at each 
party. Entertainers for the banquet 
so timed their appearance that a 
show was going on in each hotel, 
with each set of diners seeing the 


EVERY MOTORIST WANTS 
THE STYLE AND COMFORT 


4 
+ lenlshades 


Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


LIST PRICES 


2-piece set $6.50 
4-piece set $12.50 


nder.exclusive license 


LOS Pe | 


rd paten 


AUTO: VENTSHADE CO. 


BOX 1402 + ATLANTA 1,GEORGIA 





Trade Mork 


THESE FEATURES 
MEAN B1G SALES! 


e Open-window ventilation 
when it rains or snows 


© Safety from exhaust fumes 

© Less fogging of glass 

e Shade from the sun 

© More comfort the year ‘round 
e Added beauty for the car 


@ Quick, easy installation. indi- 
vidual designing for each make 
and model assures accurate fit 


© Made to meet exacting stand- 
ards of car manufacturers. 
Won't rust or rattle 


jentire show but in a _ different 


* * * 


| APPROXIMATELY 24 different 

firms—all suppliers to the for- 
hire truckers—are holding open 
house in headquarter rooms in the 
two hotels. Among them are Inter- 
national Harvester with headquart- 
ers at the Statler. President Mc- 
Caffrey, Truck general manager 
Schumacher, Sales Chief Perkins 
and his assistants, Pierson and 
Buzzard, Consumer Relations Man- 
ager Peckels, Admanager Houston 
and Sales Engineer Lautzenheiser 


ance. 

B. F. Goodrich holds forth at the 
Statler, with a guessing contest in 
operation—prize: a set of tubeless 
tires—and with fleet Sales Manager 
Kidwell, Truck and Bus Tire sales 
manager Powers, Eastern Fleet 
Rutherford and Washington Rep. 
Devereaux as hosts. 

Firestone’s hospitality rooms 
are at the Statler, as are Auto- 
car where District Manager 
Allen and Sales Manager Taylor 
will play host, They promise a 
surprise for the holders of their 
“sporting event” tickets, with the 
rainchecks attached. 





Reo again is featuring its Speed | 
Wagon Club in the Statler, with} 


Sales Manager Hilty and Ad Man- 
ager Lott in charge. Reo gave each 
contestant in the roadeo a set of 





are to be among those in attend- | 





fine driving glasses this year and 
each winner a Reo power lawn 
mower. 

Ford headquarters at the Statler 
will have J. D. Ball, manager, and 
W. E. Kimbrough, assistant man- 
ager, Ford division truck and fleet 
sales; J. F. French, fleet sales man- 
ager; T. H. Holden, truck sales 
manager; John McLean, sales engi- | 
neering, as well as many regional | 
managers in attendance. 

White has hospitality headquart- 
ers in both the Statler and Copley 
Plaza, as well as furnishing free | 
bus transportation between the | 
hotels for those who “wish to make | 
the rounds.” President Black, Sales 
Vice-President Bauman, Assistant | 
to the President Cass, Fleet Sales | 
Shanklin, Boston Manager Brack- | 
en, New York City Manager Tobin, | 
Atlanta Manager Cowan and Phil- 
adelphia Manager Hobbins are aid- 
ing Assistant to the President 
Stickle in entertaining guests. 

* * + 

NITED States Rubber head-| 

quarters are at the Statler, | 
where again is featured surprise | 
gifts for the wives of the delegates, 
“baby mums” for all visitors to the | 
rooms, as well as a door prize of | 
five Royal Master tires. Visitors | 
also have the opportunity of get- 
ting a piece of the Blue Ribbon | 
Swiss cheese from the famous 
Barron (Wis.) fair. 

Goodyear, in addition to having | 
headquarters rooms in the Statler | 
with President Thomas, Sales Vice- | 
President Wilson, Manufacturer | 
Sales Chief Linforth, Tire Sales | 
Vice-President Mayl, Tire Depart- 
ment Manager Holt, Trade Rela- 
tions Osmun, Truck Tire Kemmel, 
Traffic Manager Carroll and Fleet | 
Sales Bell in attendance, is also 
“riding” the visiting firemen in the 
big blimp, Enterprise, which takes | 
visitors for a half-hour ride over 
the Bay area. 

Fruehauf is holding forth at 
the Statler with the usual “Aged 
Cheddar” for the cheese lovers 
and “Hugo” at the piano to help 
those who wish to exercise their | 
vocal cords. 

Others with headquarters rooms | 
include Mack Truck, Great Dane | 
Trailer, Trailmobile, G.M.C., Dodge, | 
General Tire, Nylon div. of Dupont, | 
Kenworth Truck, Chevrolet, Markel | 
Service, Liberty Mutual Insurance, | 
Brown Trailer, Cummins Engine, | 
Electric Auto-Lite, Autocar, Seiber- | 
ling Tire and Brockway Truck. | 


Evans, Coyne, Briggs Form 
| Chevrolet Deal in Etna, Pa. 
Establishment of a Chevrolet 
dealership in Etna, Pa., has been 
announced by the three partners in 
the firm, Joseph F. Evans, Carrol 
F. Coyne and Harold B. Briggs. 
Known as Coyne and Evans 
Chevrolet Co., the firm is housed 
in renovated quarters, formerly oc- 
cupied by North Hills Lincoln- 
Mercury Co. 
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PRICES 
SLASHED 


on the entire HOPE 
line . . . write for 
new price list today. 


Built to car manufac- 
turers’ specifications 


EARLY DELIVERY 





WRITE TODAY FOR CATALOG 


ilustrating complete line for 
avto dealers and repair shops. 


METAL PRODUCTS, INC. 


1501 ROCKWELL AVE. 
CLEVELAND 14, OHIO 


AUTOMOTIVE NEWS, the Newspaper of the Industry, read by everyone who counts 
in America’s No. 1 Industry, offers to advertisers a weekly audience of an estimated 
more than 100,000 cover-to-cover readers! 
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ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN OFFICE AND MANUFACTURING PLANTS 
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TRUCK SECTION 


Ketailers Told to ‘Stick Necks Out’... 


Business Political Invasion Urged 


BOSTON.—Business leaders must |things that will make free enter-|society are no 
prise work, which will take a pro- | choose to live without protection 
gressive approach to the solution against old age, illness, or sub-| 


inject themselves into politics, both 
at the local and national levels, or 
suffer the economic consequences, 
Staney Marcus, board chairman of 
the American Retail 
told the 21st Boston conference of 
distribution. 

Marcus, executive vice - presi- 
dent of Neiman-Marcus, Dallas, 
asserted that retailers particular- 
ly, because of their close relation- 
ship with the public, no longer 
can be “afraid to stick their 
necks out.” 

Contending that “most business- 
men are woefully ignorant in their 
understanding of how to approach 
political problems relating to busi- | 
ness,” Marcus added: 

“We need an enlightened retail 
leadership which at all times will 
protect public interest even at per- 
sonal cost, which will fight for the 


Jacquemart Gets 


Federation, | 





of economic problems. 
“The citizens of a democratic 


Bear to Handle 
‘Educated Nut’ 


LOS ANGELES.—R,. T. Trent, 


appointment of Bear 
Rock Island, Ill., as distributor of 
the Educated Nut, a special-pur- 
pose nut for insuring precise 
adjustment of wheel bearing or 


|other uses where precision adjust- 


ment is essential. 

The Educated Nut consists of 
two parts, the first allowing adjust- 
ment in the usual manner: the 
second part slips over the spindle 
in the correct position for securing 
with a cotter pin and also locking 
the precisely adjusted nut in 
position. 





Top Sales Post 
For K-F in West 


general manager of Advance Serv- | 
j ice Co., Los Angeles, announces the | 
Mfg. Co., 


| 
| 





WILLOW RUN.—E. A. Jacque- | 
mart has been appointed western 
divisional sales manager for Kai- | 
ser-Frazer, it was | 
announced last 
week by Walter 
deMartini, direc- 





tor of sales. 
Jacquemart re- 
cently was South- 
ern California 
zone manager for 
Hudson. In _ his 
new position he 
will be in charge 
of all K-F sales 
activities in 11 
western states. 
Entering the motor car business 
1s a member of the Chevrolet or- 





E. A. Jacquemart 


ganization in Oakland, Calif., Jac- | 


quemart was active in both sales 
ind service work. After several 
years with Chevrolet, he was trans- 
ferred to Pontiac division of Gen- 
eral Motors and assigned to the 
Southern California-Arizona terri- 
tory. 

Two years ago he was appointed 


Hudson zone manager in Portland, | 


Ore., and subsequently was trans- 
ferred to Los Angeles. 


Used-Car Notes 





Dealer Gets Nine Months 


On Income Tax Charge 


PHILADELPHIA.—Michael Sar- 
aco, 36, used-car dealer, has been 
sentenced to nine months in a fed- 


eral prison on charges that he 
evaded income taxes of $41,294 
from 1942 to 1945. 

The government claimed 
Saraco, 


that 


fused to give Saraco a suspended 
sentence, saying, “It would be a 
crime for a judge to let a tax 
evader off with a suspended sent- 
ence and a fine. The average citizen 
gets boiling mad when he reads of 
such cases.” 
z * * 


St. Louis Dealers Predict 


That Prices Will Hold 
ST. LOUIS.—It will be. many 


months before used-car prices drop | 
below the present level, according | 


to a prediction made here at a 
meeting of members of the 


Opinion was jointly expressed by 


Ralph F. Stone, president of the | 


association, and Joseph M. Nesser, 
both a wholesaler and retailer. 


They stated that persons owning | 
AMERICAN STEEL & WIRE COMPANY, GENERAL OFFICES: CLEVELAND, OHIO + CARNEGIE-ILLINOIS STEEL CORPORATION, PITTSBURGH & CHICAGO 


1946 and 1947 models have so much 


who offered no defense, | 
paid only $394 taxes on a total of | 
$95,175. Federal Judge Welsh re- | 


Mis- | 
souri Used Car Dealers Assn. This | 


‘ 


Mr. Ernsthausen 


F. Ernsthausen: 


“In 1948, the average cost of re- 
pairs to our Stainless trailers, exclu- 
sive of floors and wrecks, was only 
$17.96. This figure is all the more 
outstanding when you consider that 
149 of these Stainless trailers are at 


least eight years old. 


The Norwalk 
Truck Line Company, Norwalk, 
Ohio, operates a fleet of 534 Stainless 
Steel trailers, which, on the basis of 
low maintenance costs alone, are 
proving every day that Stainless 
equipment always pays off in greater 
profits. Says Norwalk President J. 


“Today, these pre-war Stainless 


money invested in them, and the} 
Prices of new automobiles are so| 
high, that motorists will not con- | 
Sider trading in their present ve- | 
hicles unless they obtain a very | 
800d price. This means, the dealers 
agreed, that fewer used cars are in| 
the market. | 

Nesser said there might be a 3| 
to 4 percent drop in prices during 
the approaching holiday season but 
then the market would strengthen. 
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longer going to 


marginal wages. An _ enlightened | 
leadership will recognize these as 
facts of life of the mid-20th century 


instead of fighting them with mid-| § 


19th century economic theory.” 
Accusing most retailers of “be- | 
ing afraid to take part in con- 
troversial civic or national issues, 
for fear of antagonizing some | 
portion of their buying public,” 
Marcus maintained that retailers | 
should not hesitate to fight cor- 
ruption in the municipal govern- 
ments in the cities in which they 
do business if they feel it exists.” 
The retail leader also criticized 
the business schools of the nation 





on the sandbar of 19th century 
economics.” 

He said the schools would be 
making a greater contribution if 
they correlated leadership and po- 
litical action in a required course. 





SAVINGS IN LICENSE FEES 
MORE THAN PAY 
| _ YEARLY MAINTENANCE BILLS 


4 


heavier materials. 
offsets the annual 
for each unit so tha 


made possible by 


trailers, they'd still be a profitable 


investment for any 


COLUMBIA STEEL COMPANY, SAN FRANCISCO + NATIONAL TUBE COMPANY, PITTSBURGH - 
UNITED STATES STEEL SUPPLY COMPANY, WAREHOUSE DISTRIBUTORS, COAST-TO-COAST - 
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TRAVELING BILLBOARD—This Monroe Auto Equipment truck-trailer combination that de- 
livers Monroe products to all eastern distributors is an example of the "rolling billboards" 
that carry transporters’ sales messages to the thousands that see the big jobs on the road 


each day. 
the Monroe (Mich.) firm. 


New England States Eye 
$200 Million Steel Mill 


BOSTON.—Formation of a cor-| 


poration to boost construction of a 
proposed $200,000,000 steel mill in 


New England has been authorized | 
“for launching too many graduates | by the New England council’s steel ! 


committee. 

The new corporation will “con- 
tinue the studies initiated by the 
council and will carry on the nego- 
tiations already under way with 
ore producers, major steel produc- 


This unit is one of seven similarly dressed up in billboard-display fashion by 


ers and transportation interests,” 
the committee said. 

The council, a regional promo- 
tional organization, has been active 
in supporting proposals to con- 
struct a steel mill in New England 
to process iron ore recently found 


in Labrador. 


Watts Motor, Inc. 


Watts Motor, Inc., Houston, Tex., 
has been issued a charter. Incor- 
porators are Effie Baxter, Pearl B. 


4 The 534 gleaming, attractive Stainless Steel 
units of The Norwalk Truck Line Company 
are a familiar sight on the highways of Ohio, 
Michigan, Indiana and Illinois. 


v Charles W. Hoke, Norwalk Vice-President, 
points to the excellent condition of this eight- 


trailers show no appreciable deteri- 
oration from a fatigue angle. They 
appear to be ready for additional 
service for an indefinite period. 
“And here’s another important 
saving that our Stainless equipment 
makes possible. License plates for 
each unit cost approximately $20 
less than for equipment built from 


effect, has cost us nothing.” 
If these were the only savings 


This more than 
maintenance bill 
t maintenance, in 


, Stainless Steel 
ing. 
‘ fleet. But when 


| year-old Stainless highway veteran. 






you add the increased pay loads they 
can carry, the longer life, the abso- 
lute freedom from corrosion, the 
elimination of painting costs, and the 
more attractive appearance that 
Stainless equipment assures, you can 
see why it’s simply poor economy to 
use any less efficient material. 

When you order Stainless Steel 
trailers, be sure to specify U-S-S 
Stainless. It’s a perfected, service- 
tested material that permits fabri- 
cators to use the widest latitude in 
design and the most modern, eco- 
nomical techniques of manufactur- 
It will give you performance 
that can’t be surpassed. 





TENNESSEE COAL, IRON & RAILROAD COMPANY, BIRMINGHAM 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 
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Highways & Safety ... 





397%-Million Miles 
Driven Last Year 


TOTAL of 397,589-million miles 
were traveled by the nation’s 
40,957,000 vehicles last year, accord- 
ing to the U. S, Department of 





Tanners Report 


13% for Leather 
In Closed Cars 


NEW YORK.—Thirteen percent 
of America’s car owners prefer 
leather-covered seats for a closed 
car, according to a survey con- 
ducted by the Upholstery Leather 
group of the Tanners’ Council of 
America, 


The check also showed, the coun- 
cil said, that 60 percent prefer 
leather seats in open cars and 54 
percent want leather for points of 
wear, regardless of model of car. 

As to intensity of preference, 67 
percent of those who prefer leather 
in an open car say they will “in- 
sist on it” and 29 percent of those 
who want leather in a closed car 
will demand it, it was said. 


That upholstery is an important 
factor in determining choice of a 
new car is indicated by the fact 
that 79 percent of all buyers of 
open cars and 75 percent of all 
buyers of closed cars will be in- 
fluenced by it, the Council reports. 


Obituaries 


Mahaffey, 72, in L. A.; 


Served DeSoto, GM 

LOS ANGELES.—Harry E. Ma- 
haffey, 72, well-known automobile 
man, died last week. Mr. Mahaffey 
spent over 40 years in the auto- 
mobile business, starting as dis- 
trict manager for General Motors 
and then becoming regional man- 
ager in New York for DeSoto. 

He was later transferred to Chi- 
cago and then spent many years 
on the staff of Roy Peed in the 
central office of DeSoto. 

- s * 
R. E.. Blasingame 

DERMOTT, Ark.—R. E. Blasingame, 43, 
sales manager of Wagner Motor Sales Co. 
here, died unexpectedly, Oct. 9. 

- * o 
Ernest J. Thomas 

DICKINSON, Tex.— Ernest J. Thomas, 

49, co-owner of Thomas-Belcher Motor Co., 


here, died in a Temple (Tex.) hospital last 
week, 





|CYCLEWELD BONDED BRAKE EXCHANGE 


Increase your present business— 


Commerce’s 
Roads. 


Passenger cars, including taxi- 
cabs — number- 
inging 33,394,000 
vehicles— ac- 
counted for 319,- 
459-million miles, 
the figures, 
which have just 
been released, 
show. This 
means that nearly 80 percent of 
all mileage was covered in cars. 

Trucks and combinations, with 
7,379,000 units registered, accounted 
for 73,847-million miles; and buses, 
with 184,000 registrations, toured 
the roads for 4,283-million miles. 

On a breakdown of average miles 
driven by the various types of 

vehicles, it was shown that each 
passenger car, including cabs, cov- 
ered 9,566 miles in the year; trucks 
and combinations, 10,008, and buses, 
23,268 miles. 

All of these motorized units 
used a total of 30,338-million 
gallons of motor fuel, Each pas- 
senger car consumed an average 
of 640 gallons; trucks, 1,110 gal- 
lons, and buses, 4,239 gallons. 

The listing on average miles per 
gallon showed that passenger cars 
received 14.95 miles per gallon of 
fuel; trucks and combinations, 9.02, 
and buses, 5.49 miles per gallon. 

* 7 * 


Teamsters Back Safety 


A pledge of active participation 
in efforts to promote highway 
safety was adopted by the New 
Jersey Teamsters’ Joint Council, 
AFL, at the closing session of its 
first annual convention in Atlantic 
City. 


Hudson Ad Post 


Goes to Browder 


DETROIT. — Appointment of 
George Browder as assistant direc- 
tor of advertising and merchandis- 
ing of Hudson was announced last 
week by M. M. Roberts, director of 
those activities. 


Browder, Roberts said, has had 





wide experience in automotive 
sales, advertising, merchandising 
and sales promotion, including 


service with several of the largest 
auto makers. 





Prepare for the future— 


5,000 
CHRYSLER, DE SOTO 
AND DODGE DEALERS 
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DRIVEAWAY CHAMP WINS WITH FORD—Noel 


Ind., 
national truck-driving champion, with the winner's trophy and the Ford F-6 truck he piloted 
to victory in the driveaway division of the National Automobile Transporters Assn. truck 
roadeo, held in Detroit. 


of New Albany new 


Meador, 


Non-Fix Tickets Praised 
By Beecroft Speaker 


NEW YORK.— “Non - fixable | 
tickets” for traffic violations—now 
in use in New Jersey and some 
Michigan cities—are one simple 
and effective means of reducing 
the shocking toll of automobile 
traffic casualties, according to 


Florida Assn. 
Elects Seven 


As Directors 


ORLANDO, Fla.—Election of 11 
directors has been announced by 
the Florida Automobile Dealers 
Assn. Ten of the directors were 
elected for two-year terms, while 
the eleventh, George R. Slaton, 
Slaton Chevrolet, Inc., Fort Lauder- 
dale, will fill the unexpired term of 
C. L. Alexander, also of Fort Laud- 
erdale, who is no longer in the auto 
business. 


Directors elected for the term 
expiring Oct. 1, 1951 are: 


First district—W. J. Grant, Grant 
Motor Co. St. Petersburg, and 
Harry oO. Leuschner, Sunshine 
Buick Co., Sarasota. 

Second district—A. J. Rountree, 
Rountree Motor Co., Lake City. 

Third district—M. G. Nelson, Nel- 
son Chevrolet Co., Inc., Panama 
City. 

Fourth district—W. R. Bird, Bird 
Chevrolet Co., Homestead; R. W. 
Pierce, Nolan-Brown Motors, Inc., 





Miami, and R. E. Thiel, Thiel 
Motors, Coral Gables. 
Fifth district—W. F. O’Neal, 


Ocala Motor Co., Ocala. 

Sixth district—George L. Ellwood, 
Hollywood Ford, Inc., Hollywood, 
and Nelson M. Hough, Dixie Motor 
Co., Fort Myers. 


Willys Parts Post 
To Montgomery 


TOLEDO.—Appointment of Rob- 
ert Montgomery as general parts 
manager of Willys-Overland Motors 
is announced by Delmar G. Roos, 
first vice-president. August Benhoff, 
who has been with the Toledo au- 
tomobile concern for the past 45 
years and has been head of its 
parts department for the past 36 
years, will remain in active duty 
with the company to assist Mont- 
gomery in an advisory capacity. 

Since June of this year, Mont- 
gomery has been assistant to Roos. 
Prior to June, he had been comp- 
troller of the company for two 
years. 

Benhoff was with Pope-Toledo 
Motor Car Co. when Willys-Over- 
land took over the Pope-Toledo 
interests in 1909. 








Lee E. Frey (right), of Penn Motors (Chrys- 


ler-Plymouth), Altoona, retiring PAA director, 
receives a plaque in recognition of his long 
service to the group. Presentation was made 
at the Tri-State convention in Atlantic City 
by Leigh W. Schadt, Town Auto Co., Allen- 
town, as one of his last acts while serving as 
PAA president. Frey served as a director for 
15 years. 








Chief Justice Arthur T. Vanderbilt 
of the New Jersey supreme court. 

He also urged uniformity in traf- 
fic codes, elevating traffic regula- 
tions above the “veritable jungle” 
of municipal ordinances, providing 
for prosecutors at traffic case hear- 
ings, special training for traffic 
policemen, dignifying the traffic 
courts with well trained jurists 
and adopting adequate procedures 
in these courts. 

He presented the third David 
Beecroft memorial lecture of the 
Society of Automotive Engineers 
on Oct. 20. Toastmaster was Pyke 
Johnson, president of the Automo- 
tive Safety Foundation. 

“New Jersey alone of the states 
of the union have taken all of 
these steps, and this was done en- 
tirely through the quiet sagacity 
of a state senator,” Justice Van- 
derbilt reported. 

As a result of the new New Jer- 
sey laws, administrators of which 
report directly to the state’s chief 
justice, traffic ticket “fixing” has, 
Justice Vanderbilt said, virtually 
ended. 

“During the first quarter of 1948,” 
the director of public safety of 
Newark reported 14,529 tickets to 
which offenders had made no re- 
sponse—most of which presumably 
had been ‘fixed.’ During the first 
three months of this year, with the 
new ‘non-fixable’ traffic ticket in 
use, this number was reduced to 
607, most of whom were non-resi- 
dents of New Jersey.” 

Chief Justice Vanderbilt was se- 
lected to present this lecture be- 
cause of his “substantial contribu- 
tions to safety of highway traffic” 
in the field of traffic laws and 
their enforcement. The award was 
established by the late David Bee- 
croft, one-time president of SAE. 

Previous lecturers have been 
Paul G. Hoffman, now administra- 
tor of the Economic Cooperation 
Administration, and Commissioner 
Thomas H. MacDonald of the U. S. 
Public Roads Administration. 


Auto-Lite’s Hazelton Plan 


Is Headed by Becker 


Appointment of Paul Becker as 
manager of the new wire and cable 
plant in Hazleton, Pa., has been 
announced by Royce G. Martin, 
president of Electric Auto-Lite Co. 

Becker will direct Auto-Lite’s 
newest plant in the production of 
automotive and industrial wire and 
cable. The Hazleton branch was 
opened Oct, 18. 


TRUCK SECTIC \ 


o e 
Old Timers Cite 5. 
Keller Recalls 

e e 
Pioneering Days 

NEW YORK. — More than 9:0 
auto dealers, manufacturers and 
others allied with the automotive 
industry attended the 10th anniver- 
sary dinner of the Automobile Ol): 
Timers here last week. 

K. T. Keller, Chrysler presiden‘, 
was the principal speaker. He 
reminisced on the early days of 
the industry; the makes and moc- 
els then prevalent, which he illus- 
trated with scale models of the cars, 
and his long years of close associa- 
tion with Walter P. Chrysler. 

Keller cited the “intelligence, 
drive and ambition” which set the 
pattern in the industry and empha- 
sized that “to stay sold, cars must 
be honest transportation and they 
must stay sold down to the last 
mile.” 

Distinguished service citations 
for outstanding contributions to the 
industry were awarded Keller, Al- 
fred Reeves, advisory vice-president 
of the Automobile Manufacturers 
Assn., who edited the first daily 
newspaper automobile column in 
1903; William E. Holler, who was 
general sales manager of Chevrolet 
for 12 years prior to his retirement 
in 1945, and P. M. Heldt, editor and 
author of automotive publications 
since 1895. 

Firestone, in accepting the cita- 
tion made.to him, extolled the free 
enterprise system which, he said, 
“fosters individual initiative,” and 
expressed the hope that “our gener- 
ation and generations to come 
might ever provide incentive.” 

The citations were made by D. C. 
Fenner, president of the Automo.- 
bile Old Timers, of which Alfred 
P. Sloan jr. is honorary president. 

While the service citation award 
to K. T. Keller and his designation 
as principal speaker placed Chrys- 
ler prominently in the spotlight, 
Ford was in evidence at the affair 
through its donation of orchids to 
the ladies. 


Municipal C 
unicipal Co-o 

Milwaukee Aldermen Blast 

City Employe Group 

MILWAUKEE.—The Consolidat- 
ed Buyers’ Co-op, a group organ- 
ized among city employes in July 
this year, roused the ire of Mil- 
waukee aldermen last week, espe- 
cially one who operates an elec- 
trical appliance store. 

To join the co-op, a member 
pays $5 and then is eligible to buy 
nationally advertised articles at 15 
to 25 percent below list price. The 
products range from U. S. Royal 
and Fisk tires to refrigerators and 
fishing tackle. 

More than 100 other nationally 
advertised articles are also listed 
on a city hall bulletin board as 
available through the co-op. 

When the list was posted, a local 
newspaper asked editorially: “If 
everything turns co-op, who is to 
pay taxes?” 

Last week the aldermen said they 
didn’t like the idea of the co-op 
using city hall facilities. 


Mitchell Names Clyde 


Paul Clyde, retired Navy officer, 
has been named manager of the 
GMC truck department for Mit- 
chell Motors Co., Pensacola, Fla. 





FOR SALE 


room, air-conditioned. Latest 


New Car Distributorship 


Located in a city in the Middle West, approximate population 
one-half million. Sales Volume in 1948 in excess of $5,000,000; 
1949, end of August, exceeds $2,000,000. Most modern sales- 


up-to-date service equipment. 


new parts. This new building and used car lot available for 
long term lease. Other new car franchises available immediately 


if present franchise not desired. Write Box No. AN80, Auto- 


motive News, Detroit 26, Mich. 


| 
Approximately 25,000 square feet. Cash involved inventory of 
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s ervice Off, Repossessions Up. 


Sales Ebbing i in Strike Areas 


(Continued from Page 1) 


jiarge commercial vehicles, of 
course, because there is always 
going to be “a small town freight 
line or large farm owner who 
needs to replace his heavier roll- 
ing stock.” But aside from that, 
the picture doesn’t look very 
bright. 

One good-size dealer in this area 
stated that he had turned better 
than 50 passenger units during the 
last 30 days, including both new 
and used vehicles, but during that 
same time only four trucks had 
been rolled from his inventory. And 
of these, three were pick-ups. 

He sized up the situation in a 
few words: 

“The dealers in the smaller 
towns, who have been selling their 
present lines for a great many 
years, are just a little bitter about 
the deal they got on heavy units 
from the factories during the last 
18 months, Long after their market 
practically disappeared some fac- 
tories continued to pressure them 
for orders on the larger commercial 


units.” 

More Dealers Now 

An independent truck dealer gave 
a little different view of the situa- 
tion: 

“Before the last war there were 
only three of four dealers in heavy 
trucks and farm equipment in this 
town. Now there are eight farm 
equipment lines and just about as 
many truck franchises. The compe- 
tition is rougher than it has been 
in years.” 

An independent auto dealer, 
who has had a two-ton unit on 
his inventory for better than 10% 
months said, “I’ve done every- 
thing but offer to sell that truck 
two hundred under my cost and 
I’ve had no bites. I might have to 
take that kind of loss, but I’m 
going to look a little bit further 
and see what I can do.” 

He added that he had a chance 
to move the big unit at his cost if 
he would throw in a low-priced car 
for $200 under retail price. 

Another Big Three dealer said 
that his sale sheet showed almost 
60 passenger units sold, while only 
eight trucks, seven of them in the 
half and three-quarter ton class, 
were moved out, 

Normally this time of year in the 
lower and middle Tennessee Valley 
the 1%-ton and over market is on 
the rise because of the increase in 
coal mining activity. The coal min- 
ers have long been on a three-day 
week in this neck of the woods 
and now that they are out on 
strike entirely that source of sales 
has completely disappeared. 

One oldtimer, a Big Three 
dealer, remarked: “Big Trucks are 
costly and with the miners only 
getting three days each week, even 
if they were working, the coal 
haulers wouldn’t be getting enough 
revenue to meet the finance pay- 
ments.” 

To clarify this statement, he 
added that practically all of the 
banks and a lot of the institu- | 
tions financing truck time pay- | 
ment paper for coal haulers, 
require that the contract be | 
paid out in 12 months because of | 
the general high depreciation | 
rate in this type of trucking. 

The dealers along the top of | 

northwest Georgia have in the past | 

looked to the truck farmer for | 

business, primarily, also the cot- 

ton grower. According to one 

dealer, this market has dwindled. 
‘Caught Up’ 

“The market has caught up. All| 
during the war, they yelled for new 
trucks to replace their old and 
fast-wearing-out units. When the 
factories finally started grinding 
out the units, the heavy trucks 
came in abundance. It wasn’t long 
before everybody had exhausted 
his list of prospects in this cate- 
gory.” 

Another independent dealer said 
that almost anything and every- 
thing is being done to make “truck 
deals.” He said that he knew of 
one dealer, formerly a farmer who 
would take in livestock, real estate 
and most anything useful to a man 
of the soil as part payment. 

A franchise operator said that 
he knew of a truck dealer who 
had on a couple of occasions 
taken a down payment on heavy 
units in the form of gasoline 








when the sales had been made to 
bulk gasoline distributors. He 
also added that this same ar- 
rangement had been made in the 
sale of one pick-up “that I know 
of” to a service station operator. 

Truck inventory is beginning to 
almost swallow up some dealers. In 
several instances dealers have used 
up all or practically all of their 
available wholesale floor plan line, 
furnished by their financial insti- 
tutions, with such units. 

This has proved costly to the 
dealers involved because it cuts 
down on his potential inventory of 
new automobiles and also helps to 
build up staggering wholesale in- 
terest payments. 

One dealer says that he has be- 
come “allergic to heavy trucks” and 
frankly admits that he won’t take 
“one more than is forced on him.” 

Most dealers blame the entire 
situation on the glutting of the 
market with new truck dealers and 
following that with heavy truck 
shipments long after the market 
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requirements had been filled. 

One exclusive car dealer, who be- 
fore taking his present franchise 
had a chance to pick up a good 
dealership that included trucks, 
said that he steered away from the 
first proposition because of the 
trucks. 

“I was afraid that my heavy 
truck inventory might get all 
out of hand. I had watched the 
market closely and saw that the 
factories were really out to fill 
the heavy vehicle needs and then 
some. It really scared me off.” 

Regardless of the cause of the 

ills in the heavy truck market in 
the lower East Tennessee Valley 
and North Georgia, it seems from 
the dwindling inventory of these 
units and the closer cooperation of 
the factory representatives, the 
situation is being rapidly brought 
into hand. 

Most factory road men _ will 
frankly admit that the factories 
were out to make all they could 
while the market was “hot” and in 
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DEALER STAFF WITNESSES "KNOW HOW’ AT FORD—Heads of the Manley Motor Sales 
Co. (Ford), Belvidere, Ill., and its entire staff of 28 employes photographed with Ford 
officials during a one-day tour of the Rouge plant. The dealership in Belvidere was closed 
for a day while the organization saw how the products they sell and service are built. In 
the front row center is Jack Manley, |! years, representing a long line of Manleys in busi- 
ness in Belvidere since 1887. On his right are Walker A. Williams, Ford division general 
sales manager; Robert Manley, vice-president of the dealership, and Ronald S. Manley, 
secretary-treasurer. On his left are E. A. Manley, president, Manley Motor Sales; L. W. 
Smead, Ford division assistant general sales manager, and John F. Heflin, Ford School of 
Modern Merchandising. 


their haste to beat the competitors 
to the market, these same factories 
almost completely lost track of the 
dealers’ viewpoint in the struggle. 

But even taking all these factors 
into consideration, there isn’t much 


bape for a heavy truck buying sea- 
son to run its course this fall. As 
one dealer put it, “the old nag 
just couldn’t come out for the fifth 
race, after running the first four. 
She had been run out.” 
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SMOOTHER OPERATION 
—LESS WEAR 


How to help your secret transmission 
keep quiet and live longer 


ANT that new transmission 
on your drawing boards to 
be quiet as a kitten and have “nine 


lives” too? 


You'll get a good start toward 
these goals by including Timken 
tapered roller bearings in your de- 
sign. Timken bearings keep shafts 
rigidly in line. Deflection and end- 
movement are eliminated. Opera- 
tion is smoother, wear and tear on 
moving parts reduced. Where gears 
are involved, Timken bearings pro- 


vide closer meshing. 


Design is simplified by Timken 
bearings, also. Because they take 


both radial and thrust 


separate thrust bearings or wash- 
ers are needed. Since line contact 
between rolls and races gives Tim- 
ken bearings greater load capacity, 
you can use smaller bearings, save 


of adjacent parts 


because Timken bearings permit 
precise, permanent adjustment at 


installation. 
loads, no 





All but two cars use Timken bearings on 
the pinion. Here’s a typical application. 


space. And machining tolerances 


TIMKEN 


TRADE MARK REG. Vv. 6. Pat. OFF. 


TAPERED ROLLER BEARINGS 


More evidence that Timken bear- 
ings are best for transmissions can 
be found in the industry’s toughest 
bearing job—pinions. All but two 
makes of cars now use Timken 
bearings on the pinion. 

Get help with your particular 
bearing problems from our engi- 
neering staff. In Detroit, phone 
TRinity 5-1380. The Timken Roll- 
er Bearing Company, Canton 6, O. 
Cable address: ““TIMROSCO”. 


NOTE TO P.A.'S. Because every step of the manufac- 
ture of Timken bearings is controlled within our 
company... because our vast manufacturing facilities 
are widely dispersed...you will find The Timken 
Roller Bearing Company a supply source of outstand- 
ing reliability. 


can be greater 


the trade-mark: 
TIMKEN 





NOT JUST A BALL CD) NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER C— BEARING TAKES RADIAL @ AND THRUST —-@)— LOADS OR ANY COMBINATION He 
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MeNickle Sells Ford Deal 
In Ashland, Kansas 


George W. MeNickle, who oper-| fejjers Motor Co. Fellers will be 
ated Ford Motor Co. Ashland,| active in the dealership, while 
Kans., for 35 years, announces he| Wurth intends to devote only part 
has sold his establishment to F. A.|of his time to the enterprise. 


|Fellers and A. E. Wurth, both of 
| Ashland. 
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MORE PROTECTION 
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becouse STUR-DEE engineering has been directed 
to the single purpose of providing the most in common- 
sense protection. That's why the STUR-DEE is the 
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HOWARD NEW METAL 
and Plastic Patch 
at Drastic Price Cut 


(to clear stock) 


$21.67 dealer price . . . to clear $10.00 


Quantity of No. 2 Howard New Metal and Plastic Patch kits—dealer net price $21.67, 
Price to clear stock quick—$10.00 ea. Limited quantity of smaller $5.90 kits—until 
sold $2.50 ea. Mich. 
Send check or instructions to ship C.O.D, with each order. 


Not less than two kits to buyer—shipped F.O.B. Wayne, 





i 

: Ship C.0.0.0 Check Attached [) W. J. LUTTON | 

| Quantity [) No. 2 Kits @ $10.00 each. 34926 Sheridan Ave. | 

; | Quantity [) Small Kits at $2.50 each. Wayne, Mich. ! 
1 


CUT FLEET REPAIR COSTS 
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The new firm will be known as | 
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trying to figure out how they 
could go along in an upside-down 
position as the assembly line 
chain went “underground” get- 
ting back to the head of the line. 

As the dolly came up out of the 
under-floor shaft, there was an in- 
genious device there to flop the 
“ears.” Extensions that are wider 
than the track back up into posi- 
tion to hold the axles. Of course 
the “ears” hung down as the line 
went “underground” and had to be 
turned out into position as the dolly 
headed down the line. 





Having been a poultry fancier of | 
I was | 


sorts in my “teen” days, 
particularly interested in Hugo 
Weissbrodt’s explanation of how he 
made money raising chickens for 
meat. Weissbrodt 
the Harvester Wayne works. He 
raises thousands of them “on wire” 
in a mass production plant out at 
his farm, and nets about 23 cents 
per bird, he claims, even though he 
buys most of his feed. 

No wonder Hugo could whip 





Haulaway Firms 
Elect Boutell 
Board Chairman 


DETROIT.—At its annual meet-| 


ing here, the National Automobile 
Transporters Assn. elected W. H. 
Boutell as chairman of the board. 
Boutell is secretary of F. J. Boutell 
Driveaway Co., Inc., of Flint. 


Elected vice-chairman of the} 
board was F. E. Wolverton. He 
heads Eastern Automobile For- 


warding Co, of Buffalo. Reelected 
secretary was L. W. Patterson of 
Pontiac. H. G. Rice, Detroit, was 
reelected treasurer. 

Newly elected to the board were 
Ray Cunningham, Oklahoma City, 
and H. L. Taylor, Toledo. Otto G. 
Lonskey, Detroit, former board 
chairman, and Walter Carey, also 
of Detroit, former vice-chairman, 
were retained as members of the 
1950 board. 

Another Detroiter, Richard E. 
Beiser, was reelected NATA gen- 
eral manager for the fifth consecu- 
tive term. 

A unanimous decision was passed 
by the new officers and directors to 
expand the activities of the acci- 
dent prevention division, headed by 
Elmer R. Reeves, Detroit. 

In the national championship 
auto transport roadeo finals staged 
by the association, two new auto 
transport driver champions were 
victorious. 

Piling up the highest score ever 
recorded in the driveaway division 
competition, Noel Meador, 26-year- 
old driver for Central Truckaway 
System, Louisville, won first place 
honors in his division with a score 
of 293.666. Another youthful driver, 
22-year-old Harold Davis, Minerva, 
O., who drives for Automobile Ship- 
|pers, Inc., Cleveland, O., emerged 
|victor in the truckaway division 
with a score of 296, only .60 under 
|the previous high mark. 


Black Points Out 
Trucking’s Need 
Of Local Favor 


ATLANTIC CITY.—White Motor 
Co.’s President Robert F. Black told 
the American Transit Assn. con- 
vention here that “effective pro- 
grams in each community to 
change the public’s attitude toward 
the local transportation system 
offer the best hope of restoring 
profits to the transit industry.” 












Protect your entire fleet with 
SMASH-HIT chromium- plated | 
grille guards. For all size trucks. | 


1” solid cold rolled steel equal to 2” 
pipe. Securely anchored to bumper 
Easy to install. 


and frame. 


SMASH-HIT your fleet for distinction 
Here’s a heavy duty rear bumper 
for %, %, and 1 ton pickups. 4” 
thick steel crimped to conventional 
bumper shape. Rigidly braces rear 
fender and bed box. Recessed trail- 
er hitch is flush with bumper bar. 


WRITE FOR PRICES AND CATALOG * 


THE PERRY COMPANY, Dept. S-1- waco texts 


| 


| 


















He cited the success of Cleveland 
Indians’ President Bill Veeck in 
using mass psychology on baseball 
fans, and urged the transit indus- 
try to take the offensive with the 
tools it has and work for a change 
in public attitude through a con- 
centration of the things that will 
turn losses into profits. 


Black said that a change from 
negative to positive thinking can 
“accomplish a major revolution in 
the urban transit system in Amer- 
ica,” and added that the $4,000,- 
000,000-a-year transit industry is 
“the business of everybody in town, 
and improvement must start lo- 


is manager of | 
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(Continued from Page 36) 


the “Wayne works” around into 
the efficient and modern plant it 
is today. 

Incidentally, I found that Hugo 
is a fair-to-middlin’ apple raiser as 
well—when the Harvester plane 
dropped a bushel of Hugo’s best 
eatin’ apples off with me at Willow 
Run airport on its way back to 
Chicago. Incidentally, those “air- 
borne” apples gave my family the 
second thrill of the day—the other 
having been the opportunity of be- 
ing on the receiving end of an “air- 
ship-to-ground” telephone call that 
told them I would be at Willow 
Run at five in the afternoon, in- 
| Stead of after nine that night as 
I was scheduled to be. We called 
my wife from 3,000 feet up over 
Toledo. 


* * * 


New Material 


_ past week has been pretty 
near a complete “truck” week. 

Another one of the “parties” I 
| attended was duPont’s introduction 
to the Detroit automotive fraternity 
of Armalon—a brand new truck 
seat covering material. It can be 
used for tractors, roller coasters, 
Diesel engines, etc., too, and from 
what I saw of it, if I was to buy 
a convertible I would want it up- 
holstered in this material. They had 
|some testing machines set up at 
the exhibit—one of them kept mas- 
saging the material much as your 
wife rubs the collar of your dirtiest 
shirt to try to get the sweat stain 
out. Another rubs the cloth over 
fine sandpaper—and both thorough- 
ly demonstrate that the stuff is 
tough. 

It comes in a wide range of 
colors, and its toughness may be 
the answer to preventing those 
springs from popping’ through 
truck seats and the tears that 
come in the seat backs. 


Another “party of the week” 
was the invitation from Loren 
VanNortwick to break bread with 
him, Bill Woolsey and C, J. Jef- 
ferson at the Dodge dealer re- 
gional meeting in Detroit where 
525 Dodge dealers and _ truck 
managers were in attendance. 
While the invitation was partly 











cally.” 


an opportunity to meet Bill 

Woolsey, who recently came to 
Detroit from the northwest ter- 
ritory to take over the home 
office truck sales supervisor’s job, 
I really got acquainted with the 
guy on Saturday when he, Ed 
Quinn and I tramped over 
umpty-umm acres trying to kick 
up a pheasant on opening day 
here. 

Just so that Dave Kelley, et al, 
out there where they have pheas- 
ants, will know that Bill hasn’t 
gone soft just because he has come 
east—he “tagged” the one bird that 
Ed had a chance to throw a lot 
of shot at. 


Sol Rose of Grand River Chev- 
rolet, Detroit, had a facsimile of a 
Chevrolet truck painted on canvas 
with cutouts for the windshield for 
the recent Michigan Trucking con- 
vention. When a couple of people 
stood behind it, and had their pic- 
ture taken, it looked as if they 
were in the cab. This stunt “spot- 
ted” over 300 “pics” of Chevrolet 
trucks with “Grand River Chevro- 
let” on them, in offices of that 
many of Michigan’s most promi-| 
nent truckers. 








Cadillac Plans 
Seniority Pins 
DETROIT. 
general manager of Cadillac, last 
week announced a newly instituted | 
length of service recognition pro-| 
gram in which employes who have 
five years or more of recognized | 
service with the division will re- | 
ceive awards, 
In addition, those employes who | 
have been with Cadillac for 25) 
years or more will be presented 
with gold watches. During pre- 
sentation ceremonies, scheduled for 
early December, more than 4,400 
Cadillac men and women will re- 
ceive length-of-service awards. 
Houghton Motor Sales (Chevro- 
let), Agawam, Mass., through its 
sales manager, Edward McMahon, 
has presented a dual-control auto- 
mobile to Agawam high school. 


John F. Gordon, | 


Calif. Approves 
Truck Service 


By Santa Fe 


SAN FRANCISCO.—Against th: 
wishes of trucking interests, th« 
Santa Fe Railway has been giver 
authority by the California public 
utilities commission to operate a 
motor truck service. 


Haulers opposed the granting of 
the certificate on grounds that it 
would permit dual operation, or 
competition with itself. 


The railroad said it wanted to 
augment and improve the existing 
rail service of the parent rail car- 
rier, particularly on less-than-car- 
load traffic. 

The only restriction placed on 
the certificate was that Santa Fe 
must confine its highway operations 
to less-than-carload hauling, mov- 
ing on rail billing at rail rates and 
from and to stations on the Santa 
Fe railway. 

Trucks of the railroad will oper- 
ate between San Francisco, Oak- 
land, Alameda, Berkeley, Stockton, 
Fresno, Bakersfield, Los Angeles, 
Long Beach, Pomona, Fontana, 
Colton, Riverside, San Jacinto, El- 
sinor, Santa Ana, San Diego, Na- 
tional City and intermediate points 
along the line. 


Bullock Forms 


Bullock Chevrolet Co., Grant, 
Neb., has been formed with capi- 
talization of $100,000. Incorporators 
are Wayne and Genevieve Bullock. 












BUYING 
Burr-rlap? 


Weel, it’s wise and 
thrifty to deal with 
folks who really know 
bur-r-rlap*...folks you 
know you can depend 
on. So for whatever 
grade you 
need ...look 
to Bemis! 











“Each year Bemis de- 

termines the grading 
of burlap from indian 

jute mills. Bemis- grad- 

ing is accepted by 
producers and users 
alike as the standard 
for builap quality. 


Detroit « Chicago « St. Louis 


Cleveland + Indionapolis 
and other principal .: 5 


jNAME PLATES 


© PRECISION CAST... 
GUUMINATING ALL DIE COSTS 


Quantities as low as 100 may be 


ordered with original design for every 
iob! Proof of design submitted for 
approval. Heavily chrome plated. 
Write for details. 


502 Locust Street 
Phila. 6, Penna. 














Improved 
Oltman Bodies 
Sold 
ONLY by Dealers 

~ 


Write or wire for new, 


Teme.) 
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As Steel-Strike Peabrele Sets tie ee 


Auto Output Is Due 
To Take Nosedive 


(Continued from Page 1) 


at Plymouth. The latter division, 


rowed time” in much the same way 


it was said, may be able to work | as the Big Three. 


through the first five days of 
November. 

Meanwhile, all Chrysler plants 
will continue to build vehicles in 
the heavy volume that has charac- 
terized the corporation’s operations 
for the past few months, except 
that no overtime production will be 
sought. 

Many Chrysler plants worked 
six days a week through all of 
August and September and the first 
week of this month. 

+. + + 
roR> officials said last week 
that the company had enough 
steel on hand to continue produc- 
tion into November, but not beyond 
the middle of the month. 

Ford’s own steel mills make 
nearly half the steel the company 
needs and this, of course, helps its 
situation considerably. 

However, large steel sheets 
were reported as tight items last 
week at Ford, and lower Lincoln 
production seemed to confirm 
that information. 


The independent car makers ap- | 25). 


+ + 
ASH, Sietinie Studebaker and 
Packard officials spent the 


week pondering whether to sustain 
full schedules until supplies are 
exhausted, or to cut the work week 
to spread supplies over a longer 
period. Many fears were expressed 
that the coal strike would disrupt 
rail freight movements. 


There was much discussion last 
week of a dissenting nature, re- 
garding the time element be- 
tween the day the steel industry 
begins making steel again and 
when the auto makers will be 
able to use it in their products. 


Most opinion held that the gap 
would be as long as a three or four 
weeks. However, others charged 
that this stand was _ pessimistic 
thinking, pointing out that supply 
channels are much more smooth 
and efficient than they were before 
the war. 

Willys blamed failure of supply 
channels for its shutdown last 
week, adding that it might be able 
to resume production today (Oct. 
However, October production 


neared to have about the same|plans, as reported by the company 


problems and to be living on “bor- 


TIRE MEN! 


Wholesalers in The 
United States And Many Foreign 
| Lands Purchase Our New Tires 
| At Below Factory Cost. 


The Onigimal TIRE MART 
We hea een ads DCs 


AUTO BOOKS 


That Should Be in Every 
Dealer’s Library 


These books should be in the library 
of every franchised dealer—available 
to his mechanics and salesmen—the 
knowledge they contain will be valu- 
able when the ‘‘chips are down’’ and 
real competition arrives. 


AUTOMOTIVE FUNDAMENTALS, By 
Irving Frazee and Earl L, Bedell. Cover- 
ing the entire field of automotive main- 
tenance and operation. $4.90 postpaid. 











THE LAST BILLIONAIRE — HENRY | 


FORD, By William C. Richards. ‘‘An in- 
formal portrait of an industrial genius who 
was also a most unpredictable human be- 
ing.'’ $3.75 postpaid. 

KNUDSEN, A BIOGRAPHY, By Norman 
Beasley. 397 pages, cloth bound, $3.75 
postpaid. 

AUTOMOTIVE MECHANICS. Wm. E. 
Crouse. A comprehensive and basic course 
on the subject of fundamental automotive 
mechanics, Cloth binding. $5.00 postpaid. 
DEALER BUSINESS COUNSEL, Business 
guidance for automobile dealers. By J. B. 
Van Tassel, Dealer Business Consultant. 
Three books—Book No, 1, $2.00. Books 
2 and 3, $3.00 each postpaid. 

DETROIT IS MY OWN HOME TOWN. 
Malcolm Bingay. A story of Detroit and 
sidelight history of the fabulous motor car 
business. $3.75 postpaid. 

FASTEST ON EARTH, By Capt. George 
Eyston, Complete history of every land 
speed record from 1898 to the present. 
Paper-bound, $2; cloth-bound, $3. 

HENRY FORD—HIS LIFE, HIS WORK, 
HIS GENIUS. By Wm. A. Simonds, Re- 
printed by Floyd Clymer. Deluxe edition, 
$4 postpaid. 

FLOYD CLYMER’S MOTOR SCRAPBOC". 
covering antique cars. Order edition No,-7 
2, 3 or 4—$1.50 each, Deluxe cloth-beund) 
$2.50. Latest Scrapbook Edition No. 
$2.00 paper cover, $3.00 Deluxe editiar. 
Steam-Car Scrapbook, $2.00, Deluxe Edition 
$3.00 postpaid, 

INDIANAPOLIS RACE HISTORY BOOK— 
1909 TO 1946, 852 pages, 1,000 illustrations. 
Deluxe edition $5.00, paper-bound $3.50. 
Yearbooks covering race each year avail- 
able—1947, $1.00. 1948—$1.50. 1949 Year- 
book, new and large, $1.50 postpaid. 
FLOYD CLYMER’S TEST REPORT and 
Survey Books on new automobiles, ‘49 
Chevrolet $1.50, ‘49 Kaiser Vagabond, 
$1.50. '49 Ford $1.50, 49 Mercury $1.50. 
‘49 Studebaker $1.50, Clymer’s Catalog on 
1949 U. 8, Built Cars, All makes illus- 
trated with specifications, Postpaid, $2.00. 


FORD OWNER’S HANDBOOK, Conipitte 

service information all Ford cars, '32 to 

‘49 inclusive, Postpaid $1.50. 

CLYMER’S CATALOG on all 1949 British 
specifications and 


cars includi otos, 
prices, Ls 00, 
PEPARTMENT 


AUTOMUTIVE NEWS 


DETROIT 26, MICH. 











—| Ward Products Corp. and Mercury 


in September, indicated that some 
down. time was in prospect at 
Willys unless daily schedules were 


lowered. 
* x 
A Cae Willys’ resumption 
will find Kaiser-Frazer Corp. 
shutting down Monday “for a tem- 
porary period.” K-F officials offered 
no explanation other than that: 

“Current dealer inventories are 

at an abnormally low level. Retail 
volume now indicated, however, 
will quickly exhaust current factory 
stocks and will result in early 
resumption of production.” 

A K-F spokesman would say 
only that the foregoing statement 
meant just what it said, but he 
declined interpretation. 

Dubious as the auto industry’s 


* 


future is, makers are virtually cer- | 


tain to end this week having built | 
more cars and trucks than in any 
previous year in its history—with 
two months still to go in 1949. 

Through last week, U. S. plants 
had assembled an estimated 4,323,- 
312 cars and 970,724 trucks—a total 
of 5,294,036 vehicles. 

The 1929 record total of 5,358,420 





units, due to expire, comprised | 
4,587,400 cars and 771,020 trucks. 


Congress 


(Continued from Page 1) 
on raw material that goes into the 





manufacture of cars. 

If the basing point system (as 
called for in the contentious legis- 
lation) is not legalized, many local 
industries, removed from the source 
of their supplies, may fold up, it 
was said. Indirectly, this will af- 
fect economic omic situations | generally. 


Stock Tie-In 
Nash Dealer Offers Buyer 


Share in Company 


LOS ANGELES.—A novel intro- | 
ductory offer served to introduce | 
a new Nash dealer and the new 
1950 models to the Los Angeles | 
public. 

For a 30-day period from Sept. | 
123 to Oct. 23, Degnan Motors pre- | 
sented each purchaser of a new| 
Nash with one share of common 


stock in Nash-Kelvinator Corp. 
The “no-extra-cost” deal was 
brought to the public’s attention | 


in small-print ads that appeared | 
in the classified sections of Los | 
Angeles newspapers. 

Degnan, at 3401 W. 48rd St.,| 
pointed out in the ads that Nash 
stockholders received a 10 percent | 
dividend last year. 


Wiesenbergers Form 


Seat Cover Company 
CLEVELAND.—Harry and Ralph | 
Wiesenberger, former owners of 





Equipment Co., have formed Seat 
Cover Corp., 2131 Fairhill Rd., to 
manufacture the Royal Scot line of 
seat covers, 





SPEEDS UP SERVICE—The Service Control Panel, produced by Crystal Mfg. Co., 


sey Parkway, vice. Si 
to receive service. Cus 


Indiana Dealers 


Hold Sales Clinic 


LAFAYETTE, Ind. — A sales 
clinic, conducted by George A. Saas, 
advertising and sales promotion 
official, featured a regional meet- 
ing here last week of the Indiana 
Automobile Dealers Assn. About 
200 dealers from the northwestern 
section of the state attended. 

Also discussed were proposals for 


1735 Diver- 


shows the service manager ‘ata glance how long a customer must wait 
tomers can tell by noting the green, yellow or red lights on the board. 


distributing the “unprecedented 
ways and means of satisfactorily 
high” production of motor vehicles. 

Speakers at the parley were: Jo- 
seph E. O’Daniels, association 
president; Haywood M. Davis and 
William Brown, vice-president; 
William R. Kraft, treasurer; Her- 
man Schaefer, executive secretary, 
and Frederick M. Sutter, NADA 
director. 


Others are profiting from AUTOMOTIVE 
NEWS want ads. Why not you? 


“WE'RE GROWING 







Akron, 


Inc., 





Ohio 


This 
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Saving of Time 


Claimed for New 


‘Service Panel 


DETROIT.—A control board, to 
let the service manager know at a 
glance how long it will take to 
begin work on a car in a particular 
service, is now being marketed by 
Ted Fordon Associates, 2004 Guard- 
ian building, Detroit. 

Called the Service Control Panel, 
the all-steel board has 12 lights 
listing various types of service, 
such as brakes, lubrication and 
transmission. 

If the green light is on, the car 
can be taken eare of immediately; 
if the yellow, there is a car ahead 
of it, and if the red, the work 
cannot be done that day. 


“But if the requested service 
must wait,” Fordon said, “the serv- 
ice man can ask the customer if he 
needs any other work done. When 
he looks at the board the customer 
will see one of the 12 lights and 
might think of something else.” 
| The panel is produced by Crystal 
| Mfg. Co., 1735 Diversey parkway, 
™ | Chicago. 


WITH WHITE IN AKRON!” 


. Reports Forrest E. Birney, President, 
Cashner White Truck, 





HERE'S Truck Headquarters in Akron.is 
the modern, new home of Cashner White 
Truck, Inc., White distributor for 32 years. 


roomy, modern building provides 


greatly enlarged White sales and service 
facilities in the northeast Ohio area. 


“Our new home keeps pace with America’s outstanding truck—the great, 
new White 3000,” Forrest E. Birney, president of Cashner White Truck, 


Inc. reports. 


The new home of Cashner-White is of functional design, planned in every 
detail to provide the finest kind of truck sales and service. Conveniently 
located for local and highway traffic, Cashner-White has complete parts stock, 
precision shop equipment and latest-type dynamometer ... all expertly staffed. 
“We consider our Truck Headquarters a real tribute to White products,” 


Mr. Birney says, “ 


... year after year.” 


Truck Headquarters in Akron and across the 
nation are geared to the selling pace which the 


complete White line is 


evidence of White leadership... 


THE WHITE MOTOR COMPANY « Cleveland 


Builders of the complete line of White Super Power and Diesel 
Power Trucks, the revolutionary White 3000 with the power- 
. city and intercity coaches, safety school busses. 


lift cab. . 


For 50 years 


because our customers know 
that White Quality means outstanding truck value 


. . another 
in action! 


setting . 


the greatest name 





in trucks 
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s 
Car, Truck Output Estimates “ 
By A i 
y Automotive News 
PASSENGER CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan, 1 
Ended Same Ended Oct., to 
Oct. 22, Week, Oct. 15, 1949 Oct. 23, 
1949* 1948 1949* to Date 1948* 
CHRYSLER .......... 29,975 20,612 30,395 92,046 640,146 
Chrysler ............ 3,936 3,064 4,008 13,135 938,764 
SEs dca vehdeen’ 2,741 2,315 2,711 8464 72,056 a 
es dads evel 8986 5,471 9,077 27,224 181,248 
Plymouth ........... 14,312 9,762 14,599 43,228 293,078 
66) dds dine aks 26,189 21,860 25,942 78,106 552,426 
Ford Bes peeks on.n0e 16386 ae 1,758 see.sss 08,700 REL? WANTED = 
Ze -besteeheee ee ’ * 9 * ERT. 
Mercury ............ 4,664 4,050 4,641 - 13,942 128,050 164,946| “ANTED: COMEETENT Bore dosent. 
GENERAL MOTORS . 48,439 32,179 47,713 145,870 1,287,999 1,872,750; ment, Dodge-Plymouth dealership in 
cS cwetenrens 7,719 4,873 7,868 «28,048 (228,780 $85,187 | Southeastern state. Potential of 150-200 
Cadillac ............ 1,738 1,586 1,280 4,948 58,988  72,617| Sna bonus for the right man, Address 
GCHOUFONSE 2 nce ces 26,101 16,762 26,650 79,663 641,196 940,145! inquiries to Box 3472, c/o Automotive 
Oldsmobile ......... 5,883 4,379 5,718 17,596 163,593 243,636 ZAP Ww ep 5 . 
ditt 5 6s 6,998 5,129 6,747 20,620 205,542 281,215 | 5’ . Unusual opportun- 
KAISER-FRAZER 1415 $840 1,454 4,218 150847 57,950| Cxciusive "contract for thrift. delivery 
DE -<Gyidenateesvse hanks i, 2 47,260 6,462 a ~~ — oo — 
es ae ae yan ee a” oe eT ee Be a 
CROSLEY «........... us: 1st a0 361 47704 $796, “tactory. ‘Tri-Wheel Motor Corp.. 
RRR SS 2, 717 14 8 88 121,279] Oxford, N. Car. ; 
ES 3,726 1,808 3,677 11,207 98,764 120,692|WANTED: COMPETENT PARTS MAN- 
PACKARD ........... 1318 4692607 «461806 «6G 181 «73,778 «= 08,778) SENT Oe math dealerchiny ta 
STUDEBAKER 5,520 3,543 5,470 16,400 134,559 182,882 southeastern state, Potential of 160-200 
r le it . Att tiv a. d 
I A ckesiidiaa ta (acu mie Te Se He eS eS ee ae 
Total Cars, U. S.....119,223 90,654 119,858 360,337 3,088,858 4,323,312 | {5 to Box 3473, c/o Automotive News, 
—}Station wagons and Jeepsters. *Revised. : SERVICE MANAGER, for Ford dealer in 
town of 125,000, 30 miles from Chicago, 
ing) deal int. Only i d 
pep nan Mi nee" apply. Box ib09, c/o Automotive 
(w,. ) ews, Detroit 26. os 
Week Week Jan, 1 dan, 1 
Ended Same Ended Oct., t to POSITION WANTED 
Oct. 22, Week, Oct. 15, 1949 Oct. 23, Oct. 22, To encourage this classification for the 
1949* 1948 1949* to Date 1948* 1949* benefit of our employing readers, Position 
CHEVROLET ........ 5,726 8,088 «+= 7,022 «19,779 $20,788 881,227 || Wanted ods ore, accepted of Rall isons 
CROGLEEY ............ ma pees 9 23 2,404 297 insertion or two insertions of the same 
Ny eee b des es 104 164 91 262 5,726 8,065 || copy at 12/2 cents per word. Cash in 
DODGE ... 2,198 3,317 2,661 8,170 132,459 127,881 || *¢vence: 
FEDERAL ........... 35 11 35 91 3,595 1,308 
MANAGER WITH LONG EXPERIENCE 
EY a en ink bee ss 4s 5,341 5,195 5,887 16,143 259,589 202,998|" in buyers’ market would like to become 
Aina aibesns ¢ 9 ¥-0'9 1,186 2,328 1,405 4,230 74,168 72,875 emated with dealer who could use evry. 
INTERNATIONAL 1,001 3,290 585 1,905 138,563 100,778 eS ee ee ee oe 
epee eee "= 0lUmlhCUlUltmle lees len) ee Se Se SS 
ai hid Ritiv.a.0. 0's 6 6:6:¢ 68 289. 67 211 9,804 8,112 - excellent health. Past training — 
STUDEBAKER ...... 2) (CU hUCUlUM Cle CO CO) ee oor © ee Se 
ME 56. aks ce, 42 so llhlUklC Cl CU St ee eee oe 
CED, cecdeRescnees. 0 ono. 1,621 1,303 2,585 89,189 42,176 ~— — sae departments 
u 5 wie e 
MISCELLANEOUS _ 387 _ 38 _ 1140 _18,1%4 Ne of used car problems one the use ot 
Total Trucks, U. S. 18,087 26,709 20,299 58,648 1,126,828 970,724| Youd chable. the. supervision ‘of this de- 
Total Cars, Trucks partment with good resu * ‘ould ap- 
UN Sen Se a ose 187,260 117,368 140,157 418,985 4,215,186 5,294,036 dealer at’ which ‘ime ‘will glaaly” furnish 
4 ~ ter, d 5 
Toial Cars, Trucks os gag, an0e 2oeate asogas| Bar sid slo" Automotive News Be 
nada ouneeed dene ee . . 9 ” 9 troit 26. 
: - 7 ae, oa USED CAR MANAGER, Detroit deal- 
Grand Total, ership. Twelve years’ aanae cuatiae, 


Cars and Trucks 


U. S. and Canada ...148,483 123,487 146,221 438,284 4,417,662 5,533,969 





*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, Diamond T, etc. 





Chicago Dealers 


Warned Against 


Risky Discounts 


CHICAGO. — Customer discounts 
and financing deals involving dan- 
gerous risk have cropped up among 
automobile dealers, the Chicago 
Automobile Trade Assn. noted last 
week in a warning to its members 
that they would do well to avoid 
both practices. 


-Declaring that discounts are 
“probably due to the fact that the 
trend toward a seller’s market is 
catching up with certain dealers 
faster than they are developing an 
aggressive sales force,” the CATA 
urged application of greater sales 
effort and continued: “Do not buy 
orders, sell ’em. 

“An old practice is also creeping 


Sticker Is Tax Proof 


CAMDEN, S. C.—Camden has 
adopted an ordinance requiring 
automobile owners to carry stick- 
ers on windshields showing that 


their city auto tax has been paid. 








BINDER for 
Automotive News 


ANSWERING many requests frem our 

readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able te secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 


AUTOMOTIVE NEWS 





in where some dealers are adver- 
tising that they will accept orders 
with no down payment and with 
three years to pay. 

“We do not feel that this is sound 
merchandising and this practice 
could easily curtail a dealer’s credit 
in a relatively short time. For the 
good of the economic condition of 
the country and our industry, sound 
merchandising is of paramount im- 
portance at this time.” 


Dealer Ingenuity 
Marquis Adds a Seat 


To Dodge Roadster 


BERKELEY, Calif.—Innovations 
to the Dodge Wayfarer roadster 
have been made by Dealer Don 
Marquis here. 

Marquis says that he has fitted 
an extra seat into “the large space 
behind the front compartment,” 
providing room for six in the car. 

This, says Marquis, makes the 
roadster similar to the convertible 
while selling for $2,225, which is re- 
ported to be a low price for a con- 
vertible-type car on the Coast. 

Marquis is also offering special 
two-tone paint combinations. 













BOOK 
DEPT, 


DETROIT 26 





including new and used car sales, 
appraiser, wholesaler and complete 
charge of used car operation for one of 
Detroit's largest volume pre-war Dodge- 
Plymouth dealers. Have kept in close 
touch during war and postwar years 
with automotive sales through wide circle 
of friends and acquaintances in new and 
used car business in Detroit. Now seek- 
ing challenging opportunity to return to 
automotive business under today’s com- 
petitive conditions. Box 3499, c/o Auto- 
motive News, Detroit 26. 


SALES MANAGER or GENERAL MAN- 
AGER: Excellent record in merchandis- 
ing new and used cars. Thoroughly ex- 
perienced and aggressive in directing, 
appraising, financing and supervising en- 
tire sales department. Seeking perma- 
nent position with new car dealer within 
or nearby metropolitan New York area. 
Box 3479, c/o Automotive News, De- 
troit 26. 

TRUCK MANAGER. Fast-moving, reliable, 
25 years’ wholesale and retail exclusive 
truck selling experience. Excellent per- 
sonality, sober, capable managing volume. 
Prefer Ford, Chevrolet, Dodge—South- 
west or Southeast. Reason desire change, 
frozen incentive. Outstanding record and 
references, Available thirty days. Box 
3508, c/o Automotive News, Detroit 26. 


SERVICE MANAGER-EXECUTIVE DI- 
RECTOR, specializing in rehabilitating 
service departments. Chevrolet dealers. 
Volume operator $100,000/$200,000. Labor 
per year, Interested locating with ag- 
gressive dealer. Permanent—California- 
Florida. Married. Available November 
1st. Box 3491, c/o Automotive News, 
Detroit 26. 


FLEET MAINTENANCE SUPERINTEND- 
ENT. 25 years, specialized shop opera- 
tion, service and factory representation. 
Seeks permanent position near New York 
where efficiency and economy are needed. 
Box 3509, c/o Automotive News, De- 
troit 26. 

SERVICE MANAGER. Dodge-Plymouth. 
Take full charge of your service depart- 
ments, 20 years’ experience in service to 
the motoring public, Location preference 
—midwest. Box 3493, c/o Automotive 
News, Detroit 26. 

THERE IS A DEALER, somewhere in the 
east, who needs a right hand man to 
take over most of his headaches. I 
know the auto finance and used car 
business thoroughly, Experienced as exe- 
cutive in finance business and used and 
general manager of large dealership. Can 
furnish A-1 references. Box 3500, c/o 
Automotive News, Detroit 26. 


MANAGER. Wholesale parts distributor- 
ship. 30 years’ experience in the automo- 
tive parts business. Available now, Will 
locate anywhere. A-1 reference, Box 
3494, c/o Automotive News, Detroit 26. 


We Sell Everything 
FOR YOU! 


Automotive News 

































high production sales management Kai- 
ser-Frazer cars, six years prewar man- 
agement Dodge and Chevrolet plus 
factory sales promotion and dealer train- 
ing. Serious, dependable man seeks place 
where his experience and ability might 
be valuable. Perhaps to dealer without 
prewar competition. Can find, train and 
hold good salesmen. Capable, energetic, 
strict, sober. Age fifty. Like interest or 
bonus basis after trial. Box 3469, c/o 
Automotive News, Detroit 26. 


DISTRIBUTORS WANTED 


DISTRIBUTORS AND SALESMEN calling 
on automotive dealers in all territories to 
represent manufacturer introducing new 
plastic used car display with unusual 
merit, high commission, State qualifica- 
tions and territory desired. U.A.D., Box 





588, Stamford, Conn. 





DISTRIBUTORS AND JOBBERS WANTED for 
city, county and state to distribute Schaffner's 
Little Doc Disolvit, mechanics waterless 
handcleaner and our rubbing compound. 
Build permanent repeat business, distribufing 
our products through the automotive hard- 
ware and industrial accounts. Write Schaff- 
ner's, Dept. AN, Schaffner Bidg., Emsworth, 
Pittsburgh 2, Penn. 








DEALERSHIP WANTED 


WILL PAY CASH for dealership or buy 
part interest. Have outstanding pre-war 
record as organizer, volume operator and 
successful manager of large General 
Motors dealership. Factory approval as- 
sured. Please reply in confidence, Box 
3495, c/o Automotive News, Detroit 26. 


WANTED: SMALL DEALERSHIP. Prefer 
Chevrolet or Pontiac. Will also consider 
Can qualify with factory. 

c/o Automotive News, De- 





partnership. 
Box 3486, 
troit 26. 





$25,000 TO INVEST on partnership basis 


in going GM new car dealership. Prefer 
Detroit or vicinity but will consider other 
Former new car dealer and 
executive. Bank and _ factory 
Box 3501, c/o Automotive 


locations, 
factory 

references. 
News, Detroit 26. 





CHEVROLET, PONTIAC or BUICK, in or 


near New York City. With or without 
property. Have necessary capital. Box 
3488, c/o Automotive News, Detroit 26. 





CALIFORNIA 


DEALERSHIP WANTED 
By 
EXPERIENCED OPERATORS 
$50,000 to $250,000 


Available depending on desirability of 
franchise and city. Prefer Big 3 deal in 
city of 25,000 or over. Lease real estate. 


Box 3475 
c/o Automotive News, Detroit 26 





DEALERSHIP AVAILABLE 


DEALERSHIP, Now handling Ford-Mer- 
cury. Established 25 years in Western 
Wyoming, in the heart of big game hunt- 
ing and fishing, dairying principal indus- 
try. Corner location with sérvice station 
in connection. Fireproof garage building 
10 years old, 34 feet by 110, Will sell 
entire business or would consider a high- 
class experienced partner who has had 
experience in the automotive field, who 
could relieve owner of responsibilities. 
Reason for selling, failing health, Con- 
tact Haderlie Motor Co., Afton, Wyo. 


OHIO DEALERSHIP FOR SALE (now 
handling Hudson) in community of 30,- 
000. Approximately 150 car _ contract. 
Gross sales 1948 over 300,000. First 8 
months 1949 gross sales 278,000. Inven- 
tory, equipment, etc. at cost. Large 


showroom and service department with | 
Good building lease | 


qualified personnel. 
available. Illness forcing owner to retire. 
Must qualify with factory. 
c/o Automotive News, Detroit 26. 


DEALERSHIP FOR SALE, handling one 
of ‘‘Big Three,’’ low priced cars and 
trucks. Located in North Central state. 
One-hundred-twenty unit planning poten- 
tial. Ultra modern shop equipment. Com- 
plete parts stock. No obsolesence. Build- 
ing may continue to be leased. Box 3510, 
c/o Automotive News, Detroit 26. 


DEALERSHIP (now handling Lincoln-Mer- 
cury), located in Southwestern state, now 
selling 12 cars monthly. Sell at inven- 
tory. Box 3481, c/o Automotive News, 
Detroit 26. 











UNUSUAL OPPORTUNITIES 


Dealerships 
Small town, now neaeng, Ford . . . . $50,000 
Major city, now handling Chrysler .. . $90,000 
Major city, now handling Crosley ... . $12,500 


Dealerships bought, sold and financed 
anywhere in the U.S.A. 
Subject to factory confirmation 
BOB BYERS AND SON 
Established 1914 

N. 3rd St. 


8! Columbus, Ohio 





Box 3471, | 





| SALES-GENERAL MANAGER. Two years |SOUTHERN CALIFORNIA, new car dea! 


ership, now handling leading independent 
in Los Angeles city. Will sell or lease 
modern building and adjoining used car 
lot. Parts inventory at cost; equipment 
furniture and fixtures at cost less dé 
preciation. Established over ten years in 
this one location. Present owner retiring 
because of poor health. Box 3505, c/o 
Automotive News, Detroit 26. 

ESTABLISHED DEALERSHIP. New car 
dealership (now handling Nash) in highly 
industrialized city in western Pennsyi- 
vania. Trade area, over 35,000. Net profit 
for 1948 over $21,000. Beautiful modern 
building with new fixtures and equipment 
built in 1945. Adjacent used-car lot, also 
body shop 44x50. $35,000 will take 
buildings and equipment. Balance at 
$255 per month. Going concern with ex- 
perienced personnel. Must qualify with 
factory. Write Box 3467, c/o Automotive 
News, Detroit 26. 


DEALERSHIP FOR SALE 


(Now handling Hudson) 


TO PURCHASER DESIRING LARGE 
RETURN ON SMALL INVESTMENT 


Large metropolitan trading area. Sur- 
rounding rich farming area. Population 
225,000. Reasonable lease available on 
recently remodeled building. Parts and 
equipment will be sold at less than 
inventory figure. Party with factory ap- 
proval can take over a very profitable 
business immediately. Owner retiring. 


Box 3489, c/o Automotive News 
Detroit 26 








DEALERSHIP FOR SALE (now handling 
Packard). Busy New England city, pop- 
ulation approximately 100,000, long lease 
if desired at reasonable figure, 10,000 
square feet all ground floor, inventories 
and equipment at cost. Selling account 
of health. Principals only. Box 3482, 
c/o Automotive News, Detroit 26. 


NEW CAR DEALERSHIP. Central Penn- 
sylvania, now handling Studebaker. One 
of ‘‘Big 3’’ also available. Building 3 
years old. Business showing a nice profit. 
$22,000 buys complete deal including 
building. Write Box 3506, c/o Automo- 
tive News, Detroit 26. 


SOUTHERN CALIFORNIA, within 70 miles 
of Los Angeles, one of ‘‘Big Three.’’ Un- 
usual opportunity for qualified buyer to 
continue business of his choice in ioca- 
tion with ideal climate. Price $35,000. 
Box 3502, c/o Automotive News, Detroit. 


HALF INTEREST in one of the most 
profitable small town dealerships (now 
handling Ford) in the South to man 
capable of handling sales end of business. 
Owner has other interests. Box 3487, c/o 
Automotive News, Detroit 26. 


WEST TEXAS—Now handling Pontiac. Top 
farming and oil town of 12,000 popula- 
tion, $30,000 and factory approval re- 
quired. Box 3423, c/o Automotive News, 
Detroit 26. 


BUSINESS FOR SALE 


COMBINATION BUSINESS in Eau Claire, 
Wisconsin. Used car lot, modern equipped 
garage building, trailer rentals, filling- 
station, car-painting shop. $25,000. Cen- 
tral Realty Agency, 839 Water St., Eau 
Claire, Wis. 


BUSINESS OPPORTUNITIES 


WISCONSIN GARAGES, Garage, now sells 
Fords, large city, new building. The best 
garage set-up in state, potential 400 cars. 
Can be purchased for net worth and 
leased pn building or building may be 
purchased, Garage, Northern Wisconsin, 
sells Chevrolets, small town, price $45,- 
000 plus inventory. Garage, now sells 
Fords, 23 miles from Milwaukee. Garage, 
now sells Fords, grosses $400,000 this 
party wants to deal. City of 5,000 








Garage, now sells Chrysler-Plymouth 
city of 60,000, nets $63,000, lease 
Garage, now sells Pontiacs, Case farm 


machinery, price $70,000, city of 5,000. 
Ed, Ihlenfeldt, 3314 W. Lisbon, Milwau- 
kee, Wisconsin. 


TIRE RECAP SHOP. Here is your chance 
to buy a complete recapping shop at 
less than one-half of the original cost 
of $18,000. Shop is just three years old 
and consists of the finest Bacon Mold 
equipment that will handle every size tir« 
from 600x16 passenger to 1100x22 truck 
This is your opportunity to get into the 
profitable recapping business with th 
best equipment for a minimum invest 
ment. For further information write 
wire or phone Mr, Dye at Webber Mc 








tors, 2563 Farnam Street, Omaha, Ne 
braska, Phone WEbster 0900. 
NEW CAR DEALERSHIP. Well estab 


lished, handling one of the popular car 
of today. Located in manufacturing cit 
of 14,000 in Michigan; fine rural area 
territory covers several counties. Beauti 
ful show room and offices, complete part 
and service department, Rent $200 per 
month with good lease. Almost $200,00: 
gross sales last seven months, Price 
$25,000. Midwest Business Exchange, 204 
Standard Building, Fort Wayne, Ind. 


PARTNERSHIP AVAILABLE 


ACTIVE PARTNER for very profitable 
new parts jobbing set-up and wrecking 
yard specializing in trucks, metropolitar 
area Western Pennsylvania. Will sell hal! 
interest and remain active. Business 
established with large potential for ex- 
pansion. Box 3483, c/o Automotive 
News, Detroit 26. 
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DEALER SERVICES 


a tn 

INVENTORY SPECIALISTS. Parts and 
accessories inventories taken accurately, 
economically and quickly in Michigan, 
Illinois, Indiana, Ohio, Pennsylvania and 
New York, Talbot's Automobile Dealers 
Inventory Service. 4690 Newport, Detroit 
13, Mich. Phone VAlley 2-9377. 


USED CARS FOR SALE 


AUCTION SALE, of all garage equip- 
ment, parts and accessories. Everything 
in first class condition. Your time will be 
well spent in attending this sale. 10 A.M. 
October 27th. D. W. Bowman, (Former 
Nash Dealer), Sidney, Ohie, Phone 
2482-6. 


—-AUTO— 
AUCTION 


eauifiion 


HORSEHEADS, NEW YORK 


EVERY FRIDAY 





amiiljiain 


DANVILLE, PENNA. 


EVERY WEDNESDAY 





You will alwoys find real action at 
both these auctions. 


R. D. WEST, Prop. 


E. Johnson Tex Rickard 


Auctioneers 


Jos. 








ATTENTION DEALERSIII 


1947 PACKARD CLIPPER 6-CYL. 
4DOOR SEDANS, for only 


Also . . . AT GREATLY REDUCED PRICES 
1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 
Excellent Bodies Good Motors 
All Cars Formerly Used for 
Cab Service in Philo. 


Phone or Write: 


THE R. A. COMPANY 


4038 CHESTNUT ST. @ PHILA., PENNA. 
EVergreen 2-0400 — Herbert Cole 
SHerwood 7-1700 — Morris Freedman 











LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 


Located 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 


Phone 202-W4 
————————S es 


AUTO AUCTION 


TIM ANSPACH 
1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY. . . 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 





USED CAR BUYERS 
DO YOU NEED CARS? 


MANI WE GOT 'EM — ANY MAKE, ANY MODEL 
AND PRICES YOU'LL LIKE. 


We are strictly a volume dealer. That 


regardless of profit or loss. Carrier service or bring your plates. 
Holel Reservations — ‘You Deal — We'll Wheel" 
Call, Write or Wire 
A. J. Glanville — D. S. Myers — Gene Pierpont 


HULL-DOBBS, INC. 


World's Largest Ford Dealers 
1017 KENMORE BLVD. 


AKRON, OHIO 
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USED CARS FOR SALE 


AUTOMOBILES WHOLESALE. Buelow 
Motor Sales, Inc. Suburban Detroit's 
largest Dodge and Plymouth dealer. 


1717 Eureka, Wyandotte, Michigan, Wy- 
andotte 5400, Vinewood 1-1124. 


wholesale entire stock of selected used 
cars. See them at Hoskins, Inc., 
E. Market St., Akron, Ohio. 


AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
Yy Mile East of Illinois State Line 
On Route 30 
EVERY FRIDAY... 11 A.M. 
175-CAR AVERAGE 


Year's Percentage Sold Above 63% 
Dealers Buy - - - Dealers Sell 








GEO. LAWSON—Owners—BUD FENNEMA 


DUTCH STUART, Auctioneer 


Dyer Auto Auction 
Phone 4111-4051 DYER, IND. 


Res.: Lansing, Ill. 730 and 
Lansing, Ill. 107R 


Philadelphia’s 
DEALER AUCTIONS 


Every Tuesday and Thursday 
12 NOON 


Harry D. Gilbert 


Automobile Auctioneers 


6600 N. Broad St. Phila., Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES —_— ON REQUEST 


Tel. Livingstone 8-3000 














KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 
915 N. Illinois St. Phone Lincoln 5383 





BUSES FOR SALE 


FOR SALE. New 48-passenger school bus, 
Superior body, Chevrolet chassis, Com- 
plete equipment. Thomas Larson Chev- 
rolet Co., Valders, Wis. 

TRUCKS WANTED 

USED TRUCK. Cab-over-engine or conven- 
tional chassis type, combination front and 
rear walk-in type of body preferred. 
Should have approximately 5% to 6 feet 
head clearance, dual tires, with or with- 
out parts bins or shelving. State price, 
model and general mechanical condition 


including mileage. Box 3507, c/o Auto- 
motive News, Detroit 26. 














SEVERAL WRECKED OR BURNED F7 
and F8 Ford trucks wanted at once. 
Wire, write or call description and price. 
R. W. Adee, Box 1, Belle Fourche, S. 
Dak. 


TRUCKS FOR SALE 


FOR SALE — NEW 


3-ton model EF Mack truck; 162 inch wheel- 
base, monoshift transmission, dual reduction 
rear axle. 

Two-ton Chevrolet Truxmore unit—takes [8 
foot body. Harley Davidson Deluxe Hydro- 
glyde model 74, overhead valve motorcycle. 





Make us an offer. 


BURNS CHEVROLET CO. 


IRONWOOD, MICHIGAN 





means we must move used cars fast 


PH. SH-1186 





DEALERS 









Every Thursday 
MURFREESBORO, TENN. 
Phone 111 





Maney Motor Co. Auto Auction 


Sales Start at 12:00 Noon (C.S.T.) 
Auctioneers: Col. Bill Suddarth and Col. Bob Keller 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 





ONLY 


Every Friday 
HUNTSVILLE, ALA, | 
Phone 3188XJ 





ATTENTION. New car dealer selling at 
870 


TRUCKS FOR SALE 


MISCELLANEOUS 





ONE—New 1948 Chevrolet forward control 
medium duty %-ton chassis, Tires—five 
15”, 6 ply. Model No, 3742 with a Boyer- 
town body, model No. M9. Will sell 
below dealer’s cost. Midtown Chevrolet 
Company, Maricn, Ohio. Phone 2382. 

NEW 1947 MODEL 25T REO fully equipped 
tractor truck. Take best offer. Oden 
Motor Co., Carlsbad, New Mexico. 





SHOP EQUIPMENT FOR SALE 





combustion proof lighting. Exhaust sys- 
tem and filters. Two years old. Original 
cost, $2,400. Will sacrifice for one half. 
Luscombe and Co., Inc., Lincoln-Mer- 
cury Dealer, 14 North Sixth St., Lafay- 
ette, Indiana, 


T R U C K S 1947 CULVER ENE Equipped 
FOR SALE 


with 2-way radio, night flying instru- 
ments, retractable gear. Approximately 
125 total flying hours, Cruises 120 MPH, 
6 Chevrolet Trucks for Sale 
| $100 Below 
Dealer Cost 


averaging 30 miles to gallon of gasoline. 
Will trade for 1948 automobile of any 
3 Chevrolet 3% Ton Model 3742 with 
Olson Kurb-Side Aluminum Body. 


popular make. Shaffer Motors, Inc., 113 
First St., S.E., Massillon, Ohio. Phone 
3 Chevrolet 1-Ton Model 3942 with 
Olson Kurb-Side Body. 


Rhodes-Walker 
Chevrolet Co. 


210 McCorkle Ave. Telephone 43-466 
South Charleston, W. Va. 





























MISCELLANEOUS 


ENGINE REBUILDING — Crankshaft 
grinding and _  wmetalizing. John P. 
Hughes Motor Co., Inc., 300 Commerce 
St., Lynchburg, Virginia. 


FIRE EXTINGUISHERS, NEW — CO2s, 
foam, carbon tetrachloride, soda and 
acid, Big savings. Tow Bar Sales Co., 
40 South Clinton St., Chicago 6, Ill, 


WANTED 
AUTO LITERATURE 


Organization forming automotive library 
needs new or used copies of out-of-print 
books. 
Smith's “Marketing of Used Automobiles” 
FTC's “Report on the Auto Industry” 
Epstein's “The Automobile Industry" 
Cohn's ‘Combustion on Wheels” 
Seltzer's “A Financial History of 
American Automobile Industry” 
Write Box 3476 
c/o Automotive News, Detroit 26 

















PARTS FOR SALE 


BUICK SHORT BLOCKS, brand new and 
standard throughout, no used or rebuilt 
parts, includes pistons with fitted pins, 
rings, main and camshaft bearings. Does 
not include crankshaft, camshaft or rods. 
List price $173.25 — price to retailers 
$79.50 f.0.b. Des Moines, For Buick 
special and super, 1936 to 1947 inclusive. 
Howard Sole, Inc., 401 Grand Avenue, 
Des Moines, Iowa. 


~ OLDSMOBILE — 


the 








ALL METAL PAINT BOOTH. 25'x14'x10' | 











TRUCK EQUIPMENT FOR SALE 
NEW 1939 to 1948 Dodge truck cab doors. 
$10. each. Pairs only. Fox Auto Parts, ae 
3235 N. 22nd Street, Philadelphia, Pa. A ENTION 
re K-F DEALERS 


Ex-Distributor closing out 
Everything must go. 
Make us an offer. 
50 sets K-F seat covers, cloth—Set ne 
17. 


40 sets C.A.R. plastic—Set....... 50 

500 pints paint, K-F colors—Pint ... 1.00 

Helms bumper guards .......... 12.50 

203284 brake cams —each ....... 5 

20028 Back up lights—each ...... 2.50 
Parts control system, Acme visible grease and 
undercoat equipment. Hoist, Globe, single 
post. Front end equipment. Headlight ma- 
chine, near new. Other office and shop 
equipment. 


ABRAMSON MOTORS, INC. 
1215 Locust St. 
DES MOINES 9, IOWA 








SAVE $$$ BUY DIRECT 


Automatic (isa itesa) BraKinGs 
Complete with Controlled srearigs |} 3544 


Guide Cables & Brake Hook-Up 
oo COALS .:°:°" Sareae 


Tow Bar Sales Company 
Direct Factory Distributors 
DE 2-0700 - 0702 Nites DO 3-8373 
40 SO. CLINTON ST., CHICAGO 6, ILL. 
Denver: KE 2323 Los Angeles: OL 9782 








ATTENTION CAR DEALERS 
1,000 recap tires—$3.95 each. Surplus stock 
Your choice 550/16, 650/16, 650/15, 700/15. 
20% of order can be 600/16. Goodyear 
Firestone deep tread designs. Terms 25% with 
order or deduct 5%for check in full. 
Immediate shipment. 


BECRAFT TIRE CO. 
162-166 E. Market St. Corning, N. Y. 

















AND ALL GENERAL MOTORS 
PARTS AT WHOLESALE 
$100,000 INVENTORY 
LIBERAL DISCOUNTS 


Hoods Core Supports 
Grilles Hydramatic Parts 
Hub Caps Shock Absorbers 
renders . ae — 
as Tanks arburetors 
Trunk Lids Steering Wheels M d i $ 
Fuel Pumps Clutch Parts Any ° e 95 
And Many Other Items : . 
Orders Filled Same Day Received Immediate Shipment 


Guaranteed Performance 


Completely reconditioned, run-in and 
block-tested. Performance guaranteed 90 
days or 4,000 miles. 


EXTRA RUSH JOBS 


If you wish shipment of an Exchange 
Transmission before your old unit is re- 
ceived, a deposit of $65.00 will be added 
to your invoice. (To avoid C.O.D. charges, 
send $160.00 in advance). Upon receipt of 
your unit the deposit will be refunded 
immediately. Freight, f.o.b. Chicago. 


SELMI MOTORS, INC. 


LARGEST OLDSMOBILE PARTS 
DEPOT IN EAST 


3431 N. 15th St. Philadelphia, Pa. 
Tel. Baldwin 9-0352 and 9-7295 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We Are Quantity 
Shippers of All General Motors’ 


Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 











2550 South Michigan Ave. 


Oldsmobile and Pontiac Hydra- 
Matic Transmission Exchange 


Write, Wire or Phone Today for Complete Details 


HOLLINGSHEAD MOTORS CO. 


@ Telephone: CAlument 5-2000 © Chicago 16, Illinois 
Authorized Oldsmobile Dealer 









OLDSMOBILE 
PARTS 


Immediate Delivery 







Complete Stocks 
Maximum Discounts 









Prices quoted promptly by phone or 
mail for any part. Shipment made 
same day order is received. 































ROBERTSON BUICK CO. 
“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 





MANUFACTURERS REPRESENTATIVES 
MANUFACTURERS REPRESENTATIVES 
WANTED ‘to handle line of automotive 
pipings, bindings and FENDERWELT. 
Exclusive rights for all territories except 





Northeast. Furnish complete details and 
references, Box 3504, c/o Automotive 
News, Detroit 26. 





TRUCK EQUIPMENT FOR SALE 


NEW ARMY-TYPE TRUCK PARTS. Inter- 
national—front spring, Int. 6x6, part No. 
109302HB, $5 each. Dodge % and % ton 
4x4; rear spring (complete), 920204, $2 
each; front hub & drum assembly, 598- 
787, $2.25 each; 750x16 lock ring, 589- 
723, 50 cents each; transfer case housing, 








FOR SALE 


In Rutland, Vt. 
SALES AND SERVICE GARAGE 


Having popular automobile franchise and doing a profitable 
business. Several buildings, one acre of land with 200-foot 
frontage on U. S. Route 7. Available with or without equipment. 


Owner desires to retire. 


Box 3511, c/o Automotive News, Detroit 26 

























924422, $1.50 each; rear axle shaft, 921- 
659, $2.25 each. Chevrolet 4x4: gasoline 
tanks, 3664051, $5 each; glass channel, 
2081375, 20 cents each. G.M.C. 6x6; rear 





















axle shaft, 1797606, $5 each; rings 210- 
4972 .040, $1.50 set. Jeep; differential 
kit, GPW18389, $5 each. All prices 
F.O.B., Jackson, Mississippi. Subject to 


prior sale. Luther A. Smith Auto Parts 
Co., P. O. Box 1004, Phones: 2-1218, 
Jackson, Mississippi. 


ATTENTION 
DODGE DEALERS 


will sacrifice 
NEW DODGE TRUCK CHASSIS 
RA-229 — 2 speed axle 
900/20 tires, 2% ton, 18,500 G.V.W. 
ideal for 20 to 22 foot body 
or school bus 


GEORGE MOTOR CO. 


60 Shrewsbury Street 
WORCESTER, MASSACHUSETTS 
Telephone 2-3747 Established 1921 
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Insurance [1] 


AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 





| TRADE CONNECTION: 
Truck Dealer [] 


| 
| 
| 
Send Automotive News to Address Below | 
for One Year $8 ["] or Two Years $14 [[] 
for which check is attached [_] or send bill [7] ! 
| 

| 

| 

| 

| 

| 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 















Manufacturer [[] 


| 

| 

Financial [] Supplier [1] | 
| 

! 

J 


























"EVERY OAY OUT WICKENEURG WAY — 


he gives me a hand tor sate diving!” 


“My name is Bud Sherman. 


“T’m a lot like the other 4,750,000 truck drivers in America. I’m 
married, have two swell kids, and am proud that my job helps feed 
this country, build its homes, and clothe its people. 


“For months I’ve been wheeling a big semi-trailer job out here in 
Arizona. That’s my part in a Field Test Program set up to help build 
better International Trucks, safer trucks. 

“And every day out Wickenburg way I see Hugh Smith. He’s law 
and order out there ... keeps a sharp eye out for safe driving, too. He 
gives me a hand every time I go through. Helps me keep alert for 
youngsters who might chase a ball into the road . .. keeps traffic mov- 
ing properly ... gives me signals that make my job easier. 


“One day I got to thinking. It's fellows like Hugh, and me, and maybe 
you who prove that — 


‘Safety is No Accident’ 


“So I pull in and say ‘thanks,’ to Hugh. And he tells me that if all 
drivers were as careful as truck drivers, traffic accidents would drop 
pronto. 

* ‘Sure that’s not Hassayampa Water* talking now?” I ask him. 


**Not a bit,’ he laughs. ‘Matter of fact I'll go farther and say that 
you truck drivers are just about tops in safe, courteous driving.’ 


“We shake hands on that, and away I roll. And now I'm telling 
you the story — thinking that maybe if all of us, truck drivers and 
passenger car drivers, can work closely with highway patrolmen 
everywhere — we'll make our highways safer for evervone. Are you 
with me?” 


* 4ccording to local legend, those who drink 
Hassayampa River water are prone to exaggerate. 


INTERNATIONAL HARVESTER COMPANY ’ CHICAGO 


see yy 
sa 


Photos by Joey Starr 


This message is published in support of the Safety and Courtesy Campaign 
of the American Trucking Associations, whose annual convention is being 


held in Boston, October 21-26. 


International Harvester Builds McCormick Farm Equipment ; 
and Farmall Tractors... Industrial Power... Motor Trucks 


Refrigerators and Freezers 


Tune in James Melton and “Harvest of Stars,”"— NBC, Sunday afternoons 


TRUCKS 








